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[bookmark: _Toc120982219]Introduction
This detailed study completely deals with the different aspects of sustainable tourism. The principles of this particular type of tourism are discussed under this topic. A critical evaluation has been also conducted based on the development management plan of a selected destination. For this particular study, Iceland has been considered the preferred destination. Along with all these, the general principles related to the development of the given destination are also covered here. The concept of sustainable tourism in the destination is provided over here. The various stages of the destinations are also discussed while providing recommendations in this detailed study.


[bookmark: _Toc120982220]Principles of sustainable tourism
Sustainable tourism refers to the practices in the tourism industry that are aimed at maintaining the future economic, social, and environmental impacts of tourism (GSTC, 2022). It focuses on creating a balance between the social, economic and environmental impacts of tourism activities to ensure that the industry can be sustained for future generations. There are three pillars of sustainability which are environmental, economic, and social aspects (Khoshnava et al., 2018). These pillars help in understanding the concept of sustainability and also can be used as a model for evaluating the sustainability of products, countries, organisations, or places. Sustainable development can be achieved only when environmental protection, social equity, and economic benefits are coexisting with each other in an area and are not coming in the way of one another. Sustainable tourism can be seen as a situation when these aspects of sustainability are being met and they are contributing to the development of the industry as well as the destination itself (Akbar et al., 2019).
The environmental pillar of sustainable tourism is the protection of the natural environment such as water bodies, forests, air, wildlife, and others. Protection of these elements contributes to environmental sustainability. There are various ways to protect the environment which include laws and regulations, the use of science and technology, managing energy consumption, waste management and various others (Sustainability Success, 2022). The social pillar represents the activities that are aimed at improving society such as reducing poverty and supporting social justice, diversity, equality, the standard of living and others. These aims can be fulfilled by investing in peace and security, healthcare, education, and infrastructure that manages poverty and social injustice. The economic pillar of sustainability is aimed at generating wealth that will help businesses in sustaining themselves (Sustrainy, 2021). The main goal of economic sustainability is to ensure that natural resources are conserved so that the business can continue operating in the area. Iceland has created guidelines for its tourists which can help them to become more sustainable and responsible as travellers (Euronews.travel, 2022). The guidelines are made to ensure that visitors can travel responsibly and reduce the impact on the environment, economy and social structure of the country.
[bookmark: _Toc120982221]Critically evaluate to what extent the principles of sustainable tourism are present in the development management plan of your chosen destination.
[bookmark: _Toc120982222]Evaluation of the chosen destination
Iceland is an island nation that is located in the northwestern corner of Europe. There are seven distinct regional divisions of the country which are Westfjords, Reykjanes, East Iceland, South Iceland, West Iceland, North Iceland, and the capital Reykjavik (Visit Iceland, 2022a). Each of the regions has slightly different landscapes and cultures that are unique to Iceland. The country is an attractive tourist destination for its beautiful landscape and the different activities that are only possible in the small island nation. Some of them include diving, and snorkelling, exploring islands, volcanoes, geothermal pools or geysers and more. Apart from that, the iconic Northern Lights or the Aurora sightings are one of the most attractive tourist destinations in the country. The capital of the nation, Reykjavik, happens to be the most accessible region for experiencing this phenomenon as it is an international hub of flights (Visit Iceland, 2022b). Many people visit Iceland for having a glimpse of the mesmerising Aurora lights that light up the northern sky.
Apart from watching the Northern Lights, there are various other activities and areas in the country which are attractive to tourists. Some of them include geothermal baths, volcanic sites, movie locations, whale watching, and many more. There are as many as 12 geothermal hot water pools in the country which are easily accessible to tourists (Visit Iceland, 2022c). These locations are loved by visitors as they provide the opportunity to take a bath in natural water that is heated by underground volcanoes or lava pools. The Fagradalsfjall volcano in Iceland is one of the main tourist attractions of the country. It is a volcano that has become active after remaining dormant for almost 6000 years (Adventures, 2022). The volcano presents tourists with the opportunity to experience a volcanic eruption from close however several precautions and measures have to be taken to ensure security.
[bookmark: _Toc120982223]General principles of development in the selected destination
Iceland is a very cautious nation when it comes to environmental degradation and sustainability. There are various certifications and labels that are provided to individuals and organisations in the country for contributing to the sustainability of the nation (Visit Iceland, 2022d). The island country also provides its tourists with the opportunity to reduce the carbon footprint for their travelling in the country. Iceland is a country with a very fragile nature, particularly its vegetation. Due to the climate and soil conditions in the country, natural vegetation like moss takes tens or even hundreds of years to grow and damaging them is easy. Businesses like hotels and resorts that maintain a high standard of environmental protection are given the logo of Vakinn which is a mark of trust and sustainability in the tourism industry of Iceland (Vakinn, 2022). These logos provide businesses with a competitive advantage and audits based on environmental protection.
Iceland is also focused on enhancing its environmental, social, and economic conditions. There are various sustainable development goals or SDGs of the government of Iceland such as improving resource efficiency to make consumption and production more efficient, and to reduce its environmental impact. Integration of climate change policies into national measures and promotion of gender equality are also among its development goals (European Environment Agency, 2020). Apart from that, the economy of the country was once dominated by the fishing and farming industries. The country has adopted a completely renewable energy system which uses electricity, hydro and geothermal sources to generate electricity. Currently, the economy houses high-tech industries like IT, tourism, aluminium and others which are aided by the energy transformation of the country (OECD, 2022). The geothermal industry has been the most effective as Icelandic companies have participated in geothermal projects in many countries.
[bookmark: _Toc120982224]Sustainable tourism in the selected destination
Sustainable tourism can be defended as the practice based on which all the aspects that are having both positive, as well as negative impacts on tourism, are considered.  This particular practice of tourism helps in the minimization of the negative impacts of terrorism while increasing its positive impacts of it (Streimikiene et al., 2021) The main aim of sustainable tourism is to increase the benefits of tourism while working for the reduction of the factors that impacts any particular destination negatively. Sustainable tourism also works on protecting the nature of various destinations as nature plays a very important role in maintaining the sustainability of a destination attracting a large number of tourists. The various destinations are also responsible for promoting the sustainability of that area (Rasoolimanesh et al., 2020). 
However, ensuring these various methods and measures can be taken such as banning plastic bags planting more and more trees and limiting the tourist at a time can also be very effective in maintaining the sustainability of the particular destination. For maintaining the sustainability of any particular destination the behaviour of the tourists coming to that place also has a very vital role. At the time considering sustainable tourism in Iceland, it is seen that the nature of this destination is very fragile. This destination has got very small communities along with considering the economy as well. In the modern context, tourism is considered one of the fast-growing industries. At the time of considering the context of sustainable tourism in Iceland, it is very important to promote the idea related to sustainability (Pan et al., 2018). Overall sustainability should be considered one of the most important factors in today’s context. All tourists should follow the path of sustainable tourism while enjoying leisure time at their favourite destinations. This is a consideration that should be applicable to travel destinations along with Iceland (Helgadóttir et al., 2018)
[bookmark: _Toc120982225]Stage of the destination
There are several models and theories that can be used to understand the stages of tourism destinations in an area. Butler’s Tourism Area Life Cycle is a model that can be used to map the development of a tourist destination in an area (Gore et al., 2021). There are six stages of the model which are exploration, involvement, development, consolidation, stagnation, decline or rejuvenation. Exploration refers to the initial stage where there are only a few attractions and low numbers of visitors and involvement is the stage when the local people set up shops or provide some facilities to the visitors (BBC, 2022). Development is when there are more accommodations and facilities and the number of tourists increases. Consolidation is when due to the increase in the number of tourists tensions are developed due to a clash with the local population. 
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Figure 1: Tourism area life cycle
(Source: Gore et al., 2021)
Stagnation refers to the stage where the number of tourists is at its peak and the destination becomes less attractive as the facilities are old and run down. The next two stages are optional which are decline where tourist numbers are reduced or rejuvenation where new investments are able to attract new tourists. From the model, it can be understood that Iceland is in the developmental phase as there have been many efforts made by the government of the country to promote and market its tourism (Government of Iceland, 2022). Efforts have been made to attract tourists as tourism is one of the main pillars of Iceland’s Economy. Many facilities are being built for tourists and the government is promoting its tourism to attract more visitors to the country. This shows that Iceland is in the development phase of the model.
Doxey’s irritation index model is a system that has been formed to understand the feelings and perceptions of local people in an area about tourism development (Tourism Teacher, 2022). According to the index, there are four phases which represent the changes in the attitude which are euphoria, apathy, irritation, and antagonism (Szromek et al., 2019). The euphoria stage is where there is a sense of excitement and anticipation and the local people create informal contact with the tourists. Apathy represents more formal contacts and the local people might consider tourists as a source of income. Irritation refers to the point when residents are annoyed due to increasing numbers and external influence on their community. Antagonism is the phase where their irritations are expressed openly and tourists are regarded as the source of all problems. Although tourism is widely accepted by the locals in the nation there are various things that they find irritating such as camping in inappropriate locations, high-rise hotels, rising prices and more (Guide to Iceland, 2022). Judging from this it can be said that Iceland is in the third stage of irritation in the Doxey model as the citizens of the nation have stated some factors that they find annoying about tourists and tourism developments in the country.
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Figure 2: Doxey Model
(Source: Szromek et al., 2019)
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In this detailed study, the focus has been made on the various aspects related to the concept of sustainable tourism. All the principles of tourism, in general, are also discussed in detail. The principles of sustainable tourism, which are present in the development management plan of Iceland, are also covered here. The concept of Sustainable tourism based on the given destinations is also discussed in detail. All the different stages of Iceland are discussed here. Recommendations for the development of sustainable tourism are also covered under this topic. This discussion has been made on the different aspects of sustainable tourism in Iceland.


[bookmark: _Toc120982227]Recommendations
Based on the above observations there are various practices that can be recommended to develop the tourism sector in Iceland which will be largely based on sustainability. Some of them have been explained below:
· The socio-cultural identity of the local community needs to be protected and promoted to prevent the influence of foreign cultures (UNWTO, 2022). This will help in preserving the cultural heritage of Iceland which may be an attraction for travellers who wish to experience the culture of the country. This will also protect the interests of local communities and prevent them from getting annoyed by the influx of travellers.
· Tourist destinations and organisations need constant developments which can lead to sustainable developments in the industry. Technology can be used to remove intermediaries between tourists and destinations (Fennell, 2021). It will also generate employment as new technology infrastructure will require personnel for managing the infrastructure. This will diversify the economy of Iceland into new avenues and sectors (The Guardian, 2018).
· The concept of sustainability and the importance of environmental protection can be promoted at tourist destinations such as hotels and resorts to the tourists will help in improving the attitude of tourists. It will help in persuading them to act responsibly during travels and trips and reduce pollution.
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