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Abstract: This short work is a data collection about the third largest drug manufacturer in the world, GSK. The research purpose is made for the first exam of the third term, for the discipline of Marketing Fundamentals. The work reflects some important aspects about the activity of this company, products, involvement in new projects, profit, services, etc. The sources used to collect this data are especially the electronic ones, company reports, etc., but not only, sources that have the advantage of being adapted up to date with the important information for the elaboration of this work. 
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Who are we?

Glaxo Smith Kline (known as GSK) is a global pharmaceutical, science-led company headquartered in London, United Kingdom. Being one of the largest global healthcare company, GSK is investing anually arround 1 bn in research and development.  It is the third biggest in the world,  and its purpose is to improve the life standards, and overall quality of life by helping people to live longer, feel better, and be more active no matter what age. GSK operates in three business sectors: prescription medicines, vaccines and consumer healtcare products. GSK is one of the few pharmaceutical organisations to abord what World Health Organisation consider as three priority diseases: HIV, tuberculosis and malaria.

Three centuries of GSK

GSK history begins from 1715 when the first apothecary shop was open in London establi Silvanus Bevan being establisher and later becaming Allen and Hanburys LTD.
1830- Philadelphia- John K Smith and his brother-in-law opened a drug store which later became Smith, Kleine & Company.
1848 -Beecham Thomas launched the Beecham’s pills a business in England.
1880 Borough Welcome and Company established in London by the pharmacist Henry Wellcome.
1883- Horlick Malted Milk- a product obtained by purifying the milk with malt, was patented by Horlick Brothers.
1891- French, Richards & Company was acquired by Smith, Kleine & Company.
1894-Wellcome Physiological Research Laboratories was established focusing on biological experimentation and research including elaboration of early vaccines.
1906- ‘’Glaxo’’ trademark registered.
1924-Ostelin-the first D vitamin supplement was launched by Joseph Nathan & Co.
1936-Sir Henry Dale, Wellcome Trust first chairman wins Nobel Prize for medicine, Sir John
1944- eighty percent of penicillin doses were routed trough Glaxo Laboratories, Greenford site.
1969- Alan & Hamburys launched Ventolin used to treat the asthma.
1972-was the year when amoxicillin was discovered by scientists at Beecham Research Laboratories which launched Amoxil and antibiotic staple
1981-a drug for viral herpes infections was launched designed by Hitchings and Elion.
Vane (1982), George Hitchins, Sir James Black and Gertrude Elion (1988) won the same award.
1987-Retrovir by Wellcome became the first approved treatment for AIDs.
1988-Zantac-a drug used for stomach ulcers was launched by Glaxo.
1989-Smith Kline Beckman and Beecham Group became SmithKline Beecham Plc.
1995-Glaxo and Wellcome merge to form Glaxo Wellcome Plc.
1998 -The World Health Organisation collaborating with SmithKline Beecham to eliminate lymphatic filariasis by year 2020.
2000- GlaxoSmithKline was created known as GSK.
2004- Clinical Trial Register was launched.
2009- Stiefel was acquired and ViiV Healthcare was launched becoming leader in skincare.
2011- GSK and Human Genome Sciences received approvals for the first lupus treatment.
2012-GSK was official supplier for Olympic Games taking place in London.
2014- The European Medicine Agency received a file for the world first malaria candidate vaccine.
2015-Novartis global Vaccine’s business was acquired.
2016- Sensodyne become first brand to reach 1bn in sales.
2017- three new product was launched (Shingrix, Trellegy Ellipta, and Juluca.
2018-we acquired Tesaro, an oncology focused biotechnology company.
Covid-19-In addition to own work of developing Covid-19 vaccine, we made our facilities available to other companies to support the global vaccine production. (GSK, 2018)

GSK UK Products

Ambirix- vaccine indicated for non-immune children and adolescents from 1 to 15 years for protection against hepatitis A and hepatitis B. (medicines.org.uk, 2021)
Anoro Ellipta- use to thread obstructive pulmonary diseases (COPD) for adults. Used regularly can help to control breathing difficulties and making easier for air to get in and out from lungs. (medicines.org.uk, 2021)
Bexsero- is a meningococcal group B vaccine which helps to protect against disease caused by Neisseria meningitidis group B bacteria, which can cause serious and sometimes life-threatening infections as meningitis. (medicines.org.uk, 2021)
Boostrix-IPV-indicated for booster vaccination against diphtheria, tetanus, pertussis and poliomyelitis for individuals in age over three years old. Is also recommended during the pregnancy in early infancy against pertussis. (medicines.org.uk, 2021)
Dectova- indicated for treatment of complicated and potentially life-threatening influenza of A or B virus infection for adults and paediatric patients over six mounts old when other medicines are not suitable. (medicines.org.uk, 2021)
Ellipta- a multi-dose dry powder inhaler
Engerix B vaccine- indicated for immunisation against hepatitis B virus infection caused by all known subtypes in non-immune subjects.
Engerix B paediatric vaccine- indicated for active immunisation against hepatitis B for subjects over 15-16 years old and above. Can be expected that also hepatitis D to be prevented by immunisation with Engerix B. (medicines.org.uk, 2021)

Covid 19 response

Since the pandemic began, GSK was looking and was using scientific expertise and technology and a result is collaboration with several partners in searching for new potential vaccine and treatment for Covid-19 and as quick as possible. The collaboration with Sanofi where GSK adjuvant technology was combined with their vaccine candidate to develop an adjuvanted Covid-19 vaccine candidate. Also, the collaboration with Medicago, a Canadian biopharmaceutical company, with the purpose of combining GSK adjuvant technology with their plants derived vaccine candidate. The collaboration with CureVac from February 2021 had the objective of developing the new generation of mRNA Covid 19 vaccines which can increase the potential to address for multiple variants.
Also, during the pandemic GSK is prioritising actions to deliver products which are in high demand as Panadol (a pain relief brand), Emergen-C and Centrum, multi vitamin supplements. By donating so far over half of million products across 25 countries, GSK is supporting frontline healthcare workers and other people in need. (GlaxoSmithKline, 2020)

Financial performance

GSK is delivering growth by investing in business, innovation and employees.
[image: ] (GlaxoSmithKline, 2020)

Innovation, Performance, Trust

The new innovations including Shingrix, Trelegy, Juluca, Dovato and Sejula brought strong performances since they’ve been launched. GSK registered progress in extending indications across portfolio including for Shingrix, Bexsero, Trelegy, Ellipta and Benlista, and established multi partnerships to develop Covid-19 solutions. They archived during the last three years strong sales performance from key growth drivers in HIV, Oncology and consumers healthcare reflecting our focus on areas and brands with big potential. Despite the pandemic GSK has been able to maintain the supply of pharmaceutical, vaccine and healthcare products without interruptions, and joined to the huge effort for founding solutions in response for Covid-19. GSK is a responsible company which committing to use the science and technology as a response for health needs and make products available and affordable and in the same time being a modern employer. (GlaxoSmithKline, 2020)


GSK Digital ambitions for marketing

The digital revolution is affecting all parts from HR to Legal. At GSK the marketing section is developing a close relationship with consumers. The more directly relationship with consumers is the better. The challenge is keeping the GSK site at top on the results on the search engine. Every information on the internet is assessed on brand recall, message recall and purchase intent. By connecting with the consumers in the same time GSK is also learning and producing a huge amount of data that need to be manage which is another digital challenge itself. A good marketer needs to have, a strategical view, analytical view, leadership, inspiring people to follow the strategy and courage to take decisions. These are key characteristics for a marketing professional to be applied for successful launch of a product. (Wright, 2018)

Research and Development

GSK is investing in technical and scientific excellence to launch and develop pipelines, of new products which may satisfy the needs and expectations of new customers.
Development of GSK medicine and vaccines are classified in three phases whose safely, efficacy and investigational studies will provide data in supporting applications in the process of approval. As we gain new progress from research and development market, the content of the pipeline will change over the time. Some project types may not be identified and new project not disclosed due to competitive reasons. The scientific innovation is driven to delivery the next generation of the medicines and vaccines for patients.  The priorities of innovations are discovered and delivered trough focuses on science related to the immune system the use of human genetics and advanced technologies driven by multiplier effect of Science x Technology x Culture. The GSK scientists are brilliant, but many great ideas can also come from scientists outside the company, that’s the reason why we keep a strong collaboration with partners and businesses in order to deliver the next generation of innovative new medicine.

GSK long-term priorities

The main focus at GSK are three long priorities: Innovation, Performance, Trust.
Other objectives:
· Sale ambition of more than 33 bn by 2031
· Focusing the strategy in preventing and threating the diseases using the research and new technologies sciences related to immune system, and human genetics.
· All strategies have the purpose to find intuitive solutions in preventing new diseases and creating trough the advanced technologies treatment for those already existing and in terms of monetary benefits to create value for shareholders and investors.
· Emma Walmsley is actually Chief Executive Officer opines that: ‘’The huge transformation driven from 2017 are showing now the benefits and are becoming clear. Research & Development was and commercial execution was strengthened and we transformed our group structure and capital while driving a profound cultural change by providing a new leadership. We are ready now together to deliver a step-change in growth for GSK to unlock the values for the market’’ (GSK, 2021)
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The Total results of the Group are set out below.
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