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[bookmark: _Toc93580074]Abstract
This study aims to find out if women suffer from poor mental health from the combination of the beauty industry and social media. Many women with increased mental health issues relating to their perceptions of self-objective; these issues have risen significantly in younger women. Many factors cause these issues, but misleading marketing and imagery provided by the beauty industry and broadcasted by social media content exasperate these perceptions.
To research the area topic, using semi-structured interviews as the chosen method to obtain the data needed for the study will encourage women to open up about their feelings about the issue. It will be set in a private one to one session on teams so the participant can allow themselves to extend their opinion of the chosen subject.
From the small data collection, women of all ages use social media for some form of social contact, to provide health and fitness goals, and to research health meal plans, which gives the positive aspects of social media. Yet, the other participants seem to be attracted to the negative side by comparing their looks with others, following influencers' views and practices that provide an unhealthy relationship with the beauty treatments that are so easily accessible on the market.
These unhealthy relationships teach women to look for areas of their bodies they would like to change, contributing to lowered self-esteem. When indulging free time on social media, looking at unrealistic imagery can add to those lowered standards of themselves, sending women into a spiral of depression, anxiety, and other psychiatric disorders.
To conclude, more should be done to safeguard women's self-image by promoting realistic imagery that women can relate to, promoting cognitive therapy in schools, teaching young women the dangers of social media content, and providing clear information on the imagery truth.
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Chapter 1. Introduction

This is an investigation into how the beauty business has employed social media and how it has affected women's self-esteem when it comes to their own body image and finding out how this impacts their mental health and affects their daily living. The beauty industry is a rapidly expanding culture that impacts many facets of women's everyday lives. The use of cosmetics, non-surgical and surgical treatments has risen dramatically, and all are used daily by women to make themselves fit into society. 
Cosmetics, perfume, and skin and hair care items are all part of the beauty industry. The beauty industry's service sector includes beauty salons and spas. Furthermore, some economists include health clubs and cosmetic surgery in their market definition. The annual global sales of beauty-related products and services are expected to be in excess of $159 billion USD. According to most studies, sales to women account for most of the total (Grindstaf. S, 2022).
[bookmark: _Hlk102079642]The best-selling beauty products, according to business analysts, are those that clean and beautify hair. Haircare is estimated to be worth over $40 billion each year in the United States. Skincare and cosmetics are two other important beauty business goods. Skincare sales are expected to be around $23 billion USD each year, including purchases of moisturizers and anti-ageing creams. Cosmetics are predicted to generate $18 billion in revenue per year (Grindstaf. S, 2022).
Beauty products and services are advertised in every woman's magazine, at every cosmetic counter, and in practically every television commercial not to mention social media is also a platform used for marketing. Our world system defines beauty, and it all comes down to having the appropriate complexion, age, bones, weight, hair, clothes, shoes, and bra size. That term is more about sex appeal than it is about character. In our culture, beauty is more closely associated with Hollywood and we hold up the "beautiful people" as heroes and role models, despite their broken relationships, drug addictions, and irresponsible lifestyles. (Reid. C, 2014)
Beauty may appear to be an unusual choice, considering the industry is rarely mentioned in management literature. Despite this, the sector is massive, with global revenues exceeding $330 billion. This makes it one of the most profitable of the so-called creative industries; by comparison, the global fashion sector generates roughly $100 billion in revenue, while the global advertising industry generates around $430 billion. (Jones. G, 2011)
The concept of beauty is both subjective and perceptive. Every day, we gaze in the mirror, believing that if we only had the power, we could alter so much. We conceal what we naturally have and what we don't like with a variety of beauty products. But Mariam (2020) asks an important question, “do we really comprehend what beauty is when we try to fit into someone else's concept of it?” (Mariam, 2020). One of the main sources which can affect how women feel about themselves is social media platforms, some people may question what is social media? In general, any web platform or mobile application that allows users to network, share information, photographs, or ideas with other people in their social network or online community is considered social media (N. Eneix.2021).
The usage of social media technology necessitates a variety of complementary activities, such as blog curation, professional social networking, customer reviews, and a variety of social media sites where you may share photographs and videos with friends and family (N. Eneix, 2021). Social media platforms are used by most teenagers and younger generations, these ages range between 16 and 27, it is used for influenced imagery on what products to use to give yourself the perfect look, how to alter your face using make up and marketing big, branded products and services which the beauty industry uses to target sales. 
In addition, social media offer a lot of entertainment to the younger generation and can offer some health advice and fitness support (Glazzard, J., & Stones, S. (2019). As the beauty industry expands and is exploited by social media influencers and models it can be difficult for women to escape a culture which makes you feel that you should look a certain way, you can leave your home without make up, and that you should use beauty products and procedures to look after your skin and avoid wrinkles, these are all selling points which feed from women’s insecurities, and could be considered unethical.















Chapter 2. Literature Review
The beauty industry covers more than the cosmetics of makeup, hair and skin care. It also covers surgical procedures, the rise in women having surgery to make themselves feel and look "appropriate," following Instagram influencers and models on Facebook or magazines, women have this pressure to look and follow the same 'fake' image.

It causes women to question how they look when they see themselves in a mirror. They say the same things to themselves, "I'm not skinny enough," or "my lips are too small," constantly picking on the negatives they see instead of all the positives and realising that in reality, women come in all colours, shapes, sizes, it is not one fits all, but social media presses this single continuous image which impacts the way every lady feels about herself. To gather the collective data needed, semi-structured interviews will be taken with five mothers of teenage daughters, this way, and it will help provide a greater understanding of the issues from different perspectives (Britton, A. 2012).

This fixation with beauty has spawned a multibillion-dollar industry that could mould and transform women's opinions of attractiveness. Much research has been conducted to determine the effects of media on women today, with the majority of the findings indicating that media has a detrimental impact on self-image. However, there has been little research done on the cosmetic industry and how it influences people's self-image. Given the $7 million spent on cosmetics each year, it's clear that the cosmetics industry impacts consumers (Britton, A. 2012).

Although there is little data on the direct impact of cosmetic advertising on consumers, most of the prior research covered has implications for the cosmetic business. Girls are trained to experiment with makeup from an early age in order to boost their appearance. It works as a brief boost in self-esteem, and different amounts can be used as needed. Cosmetics appeal to most women since they can be a quick and straightforward method to temporarily fix beauty problems (Britton, A. 2012). However, there can be a psychological factor for the use of makeup as it acts on and stimulates three senses touch, which comprises all sensations from the body surface; scent, which is the process of becoming and appearing beautiful; and sight, which is the process of becoming and looking beautiful. Makeup that positively stimulates these senses can provide both sensory and psychological pleasure (Korichi, R. et al., 2008).

Skincare, haircare, colour (makeup), perfumes, and toiletries are the five primary business segments in the global beauty market. These sectors are complementary, and their diversity allows them to meet all the demands and expectations of cosmetics customers. Beauty items can be separated into premium and mass manufacturing divisions according to the brand prestige, price, and distribution channels employed. In 2010, the mass category accounted for 72 percent of overall sales globally, with the premium segment accounting for the remaining 28%. The developed markets account for most worldwide premium cosmetics sales (Łopaciuk, A., & Łoboda. M, 2013).

Organic beauty products, or natural cosmetics made in accordance with the fair-trade principle, are becoming increasingly apparent on the market. They arose from a small niche formerly occupied by a few enterprises and were quickly accepted into the broader market. Those products are now available at traditional retail outlets such as supermarkets and department shops (Leonard, C. 2011). According to Lin, et al., (2018), there is a growing knowledge of organic products, but there is some confusion as to the grading of the product. People in the UK think the product's price reflects the grading, not understanding that organic products are better for the environment (Lin, Y. et al., 2018).

Another emerging theme is sustainability. When presenting new goods, cosmetics companies increasingly emphasise that they were made in an environmentally friendly manner while maintaining the same effectiveness as prior ones. In some countries, new legislation has been enacted to educate customers and help them identify between organic and non-organic cosmetics, allowing them to appreciate better their worth (Falk. J, Benson, L. 2008). While sustainability consequences occur at all stages of the cosmetic product life cycle, raw material selection deserves more attention because information on the subject is still sparse. Formulating alternative substances that are deemed more sustainable can be difficult due to performance, stability, and aesthetic constraints that are commonly associated with their use (Bom, S. et al., 2019).

Cosmetics are made with the help of more sophisticated research, formulae, and technologies. High-tech advancements can be found in any product category and at any price point. Products based on genetic testing, which involves the study of gene sequences responsible for the ageing process in the skincare segment, and the development of eyelash growth products in the colour cosmetics segment are two examples of this technological revolution (Leonard, C. 2011).

An overview of cosmetics is that women use them to gain back self-worth or to cover flaws they see within themselves. It can affect women on a psychological level due to the three senses that are used during the process of the application. Psychologically the application of cosmetics is a sensory pleasure through touch, scent, and sight; the image of looking a feeling beautiful has an empowering effect on a woman's self-worth.

When it comes to non-surgical treatments, this can be anything which does not create an incision in the skin. These treatments are less invasive and cost less than the usual surgical procedure. Non-surgical treatments are used now more than ever, and women are following all the craze of chemical peels, microdermabrasion, micro-blading, LV lash lift, facials, anything to look and feel younger, or to enhance a part of the body or face they are unhappy with. It is remarkable how much non-surgical cosmetic treatments like micro-blading and LV lash lift can improve your appearance. Non-surgical cosmetic treatments are more popular and used by people of all ages that feel they want to change their appearance (Griew. L, 2022).
To access these treatments, patients should research the therapist they are thinking of going to for their treatments to ensure their own safety, read recent reviews and articles about popular salons, and look at their qualifications and certified practices. Most of the time, beauty therapy salons offer some of these treatments, such as microblading, chemical peels, microdermabrasion, derma planning, and eyelash enhancers.

Medical devices and procedure regulations are commonplace worldwide, with country and regional differences having a direct impact on patient safety and accessibility. Regarding non-surgical cosmetic procedures in Europe, the differences between European Union member nations and the United Kingdom are incredibly striking. Dermal fillers, botulinum toxin injections, and the use of lasers for skin rejuvenation treatments are all governed by these regulations (Huwyler, G. 2021).

The European Union's current regulations emphasise quality control and safety for the items utilised by designating them as medical devices and implementing medical licence requirements for their use. In comparison, the United Kingdom fails quality control and licencing compliance regulations, putting patients at greater risk of damage. This discussion acknowledges that patient empowerment and individual freedom are important concepts to safeguard in this profession. Still, it also emphasises the importance of adequate expert

practitioner regulation and the necessity for safe medical devices. Regulation of non-surgical cosmetic procedures has significant social benefits, including improved safety, efficacy, accountability, providing clients with trust to be able to use the services and finally, providing patients with the protection they need (Huwyler, G.2021).

Non-surgical cosmetic therapies, including Botox, chemical peels, and dermal fillers, are currently used in nine out of ten cosmetic operations performed in the United Kingdom. If you needed cosmetic surgery, you used to go to a clinic or hospital to see a plastic surgeon. However, since non-surgical treatments have grown in popularity and the market has expanded, a wide range of cosmetic procedures are now available on the high street in beauty salons, hairdressers, hotels, and by mobile practitioners (Hibbard, S. 2015). Unfortunately, this implies that there are unregulated clinics without trained practitioners or proper insurance, putting potential consumers in danger of catastrophic injury. As a result, the Penningtons Manches specialist cosmetic surgery team is receiving a rising number of inquiries about non-surgical cosmetic treatments performed by people who lack the requisite qualifications, training, or experience ( Hibbard, S. 2015).

According to Hibbard (2015), facial filler injections, which are regarded as minor cosmetic surgery, are largely unregulated, which means there are no limits, and anyone on the street can provide them. When facial fillers are placed incorrectly, they can cause swelling, pain, hard lumps beneath the skin, and even blindness and strokes if injected into the retinal artery. In addition, when fillers are injected into blood arteries or too much filler is put around blood vessels, compression occurs, preventing blood flow to surrounding tissue and causing cells to die.

Many individuals are unaware that such a popular treatment can have catastrophic consequences, including the possibility of lifelong deformity if fillers are injected by someone who has the necessary experience. Fillers can be difficult to remove if they have been placed incorrectly, and in some circumstances, the only choice is to cut them out, which can leave severe facial scarring ( Hibbard, S. 2015)

It is not just fillers or Botox which can cause harm if the procedure is done incorrectly; even chemical peels can cause harmful burns on the skin and leave people with scars for life. It has become vital to look for highly qualified beauty therapists who trade in these specific areas of the cosmetic industry.
Physical appearance is one of the first aspects of an individual that others notice, and it has a significant impact on social relationships. In today's Western society, appearance in general and body image, in particular, have become increasingly important constructions. Body image is a reflection of one's attitudes and relationships with others and a cognitive construct. Not only in Western culture but also globally, the inclination to associate physical appearance with positive human qualities has established a cultural stereotype. The deluge of ideal bodies in the media, advertising, and social media is taxing on the subconscious, leading individuals to believe that "what is beautiful is good," with physical appearance being associated with success ( Pop, Cristiana 2016).

Children create a self-portrait or image. This picture is formed by what they can and cannot do and how others perceive them. Negative body perceptions can cause low self-esteem and self-confidence. The media plays an essential role in shaping a young person's body image. Constantly looking at 'ideal' bodies can feed young people's concerns about their appearance and weight. Studies suggest that idealised body image is linked to eating disorders like anorexia nervosa or bulimia, steroid use, protein supplements, and even plastic surgery (Pop, Cristiana 2016).

Girls, more than males, are concerned about their weight, physical shape, and self-image during adolescence. According to scientific findings, the majority of women and girls have a negative body image. Slimness is considered the desirable standard and the beauty pattern, especially among young women. Therefore many people are unhappy with their physical size and weight. Even in maturity, women are substantially more likely than males to be overweight (Pop, Cristiana 2016).

Makeup is applied in a variety of ways depending on the situation since it boosts women's self-esteem. This concept has been explored in a number of different cosmetics investigations. "Cosmetics use and grooming practise, in general, work to manage and control not only social impressions but also self-image," Cash adds to support this point. This study requested volunteers to take photos with and without makeup and then assess their attractiveness based on these photos to support further the premise that makeup is utilised in a variety of contexts to improve self-image. "Facial cosmetics, as commonly self-applied, influence both social judgments of college women's physical beauty and the women's own self-perceptions (i.e. body image) (Pop, Cristiana 2016).

In conclusion, both women and their peers thought that women who wore makeup looked more attractive than those who did not. Women believed they were more physically beautiful when wearing cosmetics, and they frequently exaggerated their attractiveness when wearing makeup while underestimating their attractiveness when not wearing it. Although this study could not establish it, this overestimation of attractiveness when using cosmetics could lead to improved confidence and self-image (Pop, Cristiana 2016).

According to Cristiana (2016), women wearing makeup were assessed to be healthier and more confident than women who did not use cosmetics. In addition, women who wore cosmetics were also allocated more earning potential and were judged to have more prestigious occupations than those who did not.

Nast (2018) also noted that there is a link between attractiveness and income. Sociologists Jaclyn Wong and Andrew Penner gathered data from over 14,000 employees. While previous research has shown that conventionally handsome persons earn 20% more than less conventionally attractive colleagues (male or female), this recent study indicated that well-groomed women make much more money than their less well-groomed counterparts. For the male applicant, grooming was not an issue.

It is concerning for women's mental well-being. Why should a woman who wears makeup get paid more than someone who does not? This can make women feel inadequate at their job and make them work ineffectively as they are concentrating on the looks they feel they are not posing to their other peers.
The beauty industry has a psychological effect on women because of what they are exposed to every day; magazines and social media platforms like Facebook and Instagram pose images of icons that females feel they should look like or feel dissatisfied with themselves if they do not achieve what they do they are seeing.

According to psychology, beauty encompasses far more than what is evident to the naked sight. Certain elements that we consider beautiful are hardwired into our brains. It could be influenced by our culture, our experiences, or what we observe in our surroundings (Mariam, 2020).

However, some could even argue that beauty has a sinister side. Some gorgeous women's self-perceptions might be almost obsessive. They value their appearance but finding a blemish, wrinkle, or defect might send them into a frenzy. It may even prompt them to seek out a plastic surgeon, a new nutritionist, or an exercise expert (The Psychology of Beauty, 2012).

Low self-esteem is more widespread than you might think among attractive women. Some people simply do not feel they are attractive. They have a flawed self-image and don't believe others when they say they're beautiful. Some people rely on other people's first impressions to define who they are. As a result, she begins to regard herself as someone who possesses no talent, intelligence, or redeeming traits other than her appearance (The Psychology of Beauty, 2012).

While the thin-ideal body type for women continues to dominate White-centered mainstream media, other body ideals, such as the fit ideal, have begun to gain favour. The muscularity ideal, which has a greater and more pronounced arm, leg, or abdominal muscles, is distinguished from the fit-ideal, which has a relatively slender but toned form (McComb, S. E. et al., 2022).

The social media movement of "fitspiration" (a combination of the words "fitness" and "inspiration") has contributed to the surge in popularity of the fit-ideal. A search on Instagram for the hashtag #fitspiration yields 19.2 million results. In comparison, a search for the abbreviated variant #fitspo yields 73.4 million results, indicating the abundance of fit-ideal photos on social media. Fitspiration hashtags are said to be used on social media to give users with health-related information, fitness and nutrition suggestions, and motivation to live a healthy lifestyle and look their best (McComb, S. E. et al., 2022).

It is vital to understand how businesses respond to and prioritise social issues in general to systematically establish healthier body image environments. Corporate social responsibility (CSR) is a valuable business framework that refers to a company's voluntary contributions to society and its financial and legal obligations (Craddock, N. et al., 2019).

The phycological effects women experience about their own self-image may be something they experience on a daily basis, but when you add misleading imagery from social media and beauty adverts targeting women on their insecurities can cause a recipe for disaster for women’s mental state.

The term "social media" refers to how individuals connect in virtual communities and networks by creating, sharing, and/or exchanging information and ideas. The major Facebook, Twitter, Instagram, LinkedIn, and YouTube profiles are managed by the Office of Communications and Marketing.

There are many ways social media is used today; it can create a positive online community by collaborating with others, can also be a way to make new friends, start a new business and market your business. However, there is also a dark side to social media, which affects people's ways of thinking. For example, it can make them question themselves about the way they look from images they have seen or create a fit of jealousy by looking at what is happening in peers' lives and then wishing they had the same this can make people feel not good enough.

Social media is no longer merely a recreational activity; it has become an integral element of daily life. It has become more typical for individuals to socialise online than to meet and do things in many circumstances. While some may be critical, there are numerous advantages to how it draws people together and helps them socialise more than they would otherwise. For example, the Covid-19 lockdowns demonstrated the value of online socialising, with it being one of the few avenues for friends and families to communicate in 2020/21. However, social media is also a place where young people are under a lot of pressure to look and act a specific way. If you do not or are unable to do so, you fail to meet that imagined expectation, which might negatively influence your self-esteem (Hwb, 2022).

However, Hwb (2022) makes a good point when saying we know that much of the information, photos, and videos on social media are not what reality is. Some people use social media as a cover-up for a life they are living, and it is not the real person behind that profile. It could be a potential cover-up for their own self-doubt or mental battles they face. However, even knowing these realities, the challenges we face online still negatively affect our own self-esteem and mental health.

Social media platforms have become widespread use for marketing skin and hair care products as well as fashion and big-branded labels, according to Tiggemann (2022). Social networking has become an integral element of modern life. Unfortunately, it is also a wellspring of idealised and unrealistic imagery.

 The ability to digitally alter images by applying a filter or editing software contributes to the lack of realism. The beauty industry has placed an overall impression of what a woman should look like. This repetitive image of a flawless body, hourglass shape with a flat stomach, and a blemish-free face is everywhere, but it is not realistic. This contributes to low self-esteem in women and young girls and an increase in mental health and behavioural disorders (Tiggemann, M. 2022).

Figure 3. photoshop image, retrieved from Bing images, 2022

Figure 4. photoshop image, retrieved from Bing images 2022


Figure 3 and Figure 4 are both images of a celebrity and a makeup model. Both photos have been enhanced to give a perfect look. Figure 3 has had colour added to her face to provide her with a healthy complexion, darkened the lips, added eye makeup, and shaded areas around the neck area to blend the look in.

In Figure 4, they have removed any imperfections of lines or spots and blemishes, giving an unrealistic smooth and clear skin image. The after picture in both Figures 1 and 2 would push women to do anything to their skin to achieve the same idea.

The negative impacts of altered media imagery on women's body image have prompted calls for greater transparency in the use of digital manipulation. CVS Health, a prominent beauty retailer, said in 2018 that it would use two labels across its beauty department imagery: a "Beauty Mark" label to signify a retouch-free image and a "Digital Alteration" title to reveal digital modification (Danthinne, E. S. et al., 2022).

There is a growing public awareness of the detrimental impacts of digitally altered representations of unattainable appearances on mental health and related habits and the resistance against them. The American Medical Association urged advertisers to "minimise the amount of photoshopping, digital adjustments they were doing because of the severe physical, emotional, and mental health repercussions of these misleading pictures and idols on our children," according to CVS participants. 

Many participants attributed the "genesis" of the CVS Beauty Mark to rising evidence of the significance of media representations in negative health outcomes. Participants, on the other hand, created photos that were unmodified and more realistic, with the ability to safeguard them from these negative consequences (Danthinne, E. S. et al., 2022)

However, when we look at the bigger picture, what is the harm of a woman model having a few flaws to show the world that this is normal to have a stretch mark, a spot, a scar, or to have a no makeup day, this could create a positive relation for women and their own self-belief. It is possible some women have such low self-esteem they have trouble forming relationships because they feel inadequate in their own looks.


                   Figure 5 retrieved from Bing images








Chapter 3. Methodology

This chapter describes an approach taken through the methodology section of the study. The methodology is defined as the practical "how" of any piece of research. It is referred to as research methodology. It is about how a researcher systematically designs a study to produce accurate and reliable results that address its goals and objectives (D. Jansen, & K. warren (2020).

To understand concepts, opinions, or experiences, qualitative research entails gathering and evaluating non-numerical data (e.g., text, video, or audio). It can be utilized to get an in-depth understanding of a subject or to develop fresh research ideas. Quantitative research involves gathering and analysing numerical data for statistical analysis, whereas qualitative research does not (Bhandari, 2020). Qualitative research is a study that uses a qualitative technique to understand better the exploratory reasons for how and why a specific programme or situation works the way it does. A researcher has access to various qualitative data collection procedures that they deem useful (QuestionPro, 2019).

To achieve the aims of this dissertation, semi-structured interviews are a useful qualitative data collection method as they help the researcher understand the feelings and emotions behind the topic and gather more information from the participants to give a clearly defined analysis of the subject.

The semi-structured interview is built on two-way communication, which encourages discussion. It contributes to a thorough examination of one or more topics (the semi-structured interview, 2021). The practised responses do not function in this setting, which is a significant advantage over standardized testing, meaning researchers can unwittingly discover more about an interviewee's genuine knowledge and experience by allowing him to ask questions (The semi-structured interview, 2021).

 Semi-structured interviews (SSIs) are instrumental in collecting primary qualitative data as the researcher can prepare the questions before the interview. This will help the conversation flow and build rapport and trust with participants, more importantly, keeping the conversation moving into the predefined areas to be researched. SSIs enable the participants to open up and let emotional and sensitive issues be explored.

The use of open-ended questions allows more in-depth information to be gathered by the researcher, encouraging two-way communications. As SSIs provide qualitative data, they can be compared to previous data and any data collected in the future. However, although SSIs are an excellent method to investigate insightfully, they present limitations that the researcher must be aware of. These include the following: the possibility of writing and preparing leading questions could bias the interview. The researcher must interview enough participants so that comparison and conclusions can be drawn.

 It requires specific equipment, such as a recorder, and it can take time to conduct an open-ended interview. Also, the researchers cannot guarantee that the participants are being honest. The fact the interview is flexible may lessen the reliability of the information gained. Finally, open-ended questions can be hard to analyse (Semi-Structured Interviews, 2018).

These interviews will enable a practical method of gathering data concerning the research topic, does the beauty industry and social media together affect women’s self-esteem. The qualitative data will be collected by allowing the participant to talk about their feelings, emotions, and opinions. The researcher must allow time for the participant to respond to predefined questions by using open-ended questions. This will enable the researcher to gain insight into how the participant truly feels about the effect social media and their use of beauty aids have on their self-esteem. 

The researcher will prepare questions before the interviews to guide the two-way communication on the topic of self-esteem and the beauty business. It will not be a question-and-answer format as the researcher will build trust and a rapport with the participant. This allows for depth and detail to be recorded. There will be no leading questions, but the researcher will gently and non-judgmentally keep the participant on topic.

These interviews will take place with six women. These interviews will be held individually in a quiet and confidential room. They will have the right to withdraw if they want to at any time. Complete confidentiality will be kept, and so each participant will be given a number with no real names recorded. They will have signed a consent form and be made aware that the recording will be transcribed afterwards so that the researcher can draw themes from the responses given by the participants. These typed responses will be kept on a password-protected laptop for extra data protection.

Once the research has transcribed the recording, themes will be drawn out, and in-depth analysis and discussion will be given and will be related back to the research found in the literature review.
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Chapter 4. Findings
This chapter focuses on the findings from the qualitative data collected through the research process. For the research, 6 participants were chosen to collect the qualitative primary data through semi-structured interviews (SSIs).   For these interviews, open-ended questions were formed to ask each participant individually. The six participants are women in the age range of 19 to 70. Women were selected as primary candidates for this research as the aim of the study is to discover psychological impacts on women from business and advertising methods used by the cosmetic industry, more specifically, how social media can affect women's self-esteem.

The focus point of this study is to find out if women have lowered self-esteem from content supplied on social media through the beauty industry. The beauty industry markets products and uses misleading marketing through false imagery. This can create a psychological effect on women's emotions and mental state as women may perceive themselves in a negative way. Using only six participants in this research resulted in a limited dataset. Nevertheless, the insights gained from this research show that the cosmetic industry has impacted the psychological well-being of the participants in this study. 

“Social media and the cosmetic industry have made me feel insecure about myself because as an older lady, I see images of younger women and even women of my age with flawless looking skin which made me want to have things done until I realised that some images were misleading and had been airbrushed, filtered, or photoshopped.” Participant A

“Social media and the beauty industry has made me feel insecure about myself, as all images of women are perfect whether its skin being perfect, or the body image, whether it is slim and toned or the hair a perfect colour just makes you look at yourself and think why I don't look like that” Participant B

All participants reported the use of one or multiple social media platforms for communicating with friends and family. They may upload pictures from special occasions or events, family time, or something they feel will be a special memory. Social media helped everyone stay connected through the crisis of the covid 19 pandemic. Also, Microsoft teams is a video chat platform for multiple people to join in a meeting or a class, or lecture has been used by the participants. 

“I use Facebook to connect with family and friends and Instagram for influences.” Participant D
The use of cameras and videos in this way can make one feel more self-conscious. One can pick up on our flaws more. Participant A made it clear during her interview that she uses a camera entirely for work, and it has made her pick up on the negative issues she has with her looks. However, if she were in her usual working environment, she would not have the time to concentrate on these areas at all.

“Very slightly, as I am thinking of having fillers as I am on camera and see imperfections all day while using Microsoft Teams, which impacts how I feel about myself." Participant A

The older participants also used social media for health and fitness influences. For example, many people use Instagram for this content; one can get healthy food prep meal ideas, workout routines, or just general health support.

“I use Facebook and Instagram and YouTube mostly for fitness ideas and tutorials, and I see imagery on there as goals of what I would like to achieve. I may be 47, but I feel as fit as when I was 20.
” Participant E

I think this is a positive way to use social media, and it gives you guidance and support for your own mental health whilst providing positive influences on health and fitness.

Adversely, the younger participants seem to see a different side of social media and note how they often focus on how we should look.

“Yes, I use Facebook, Twitter, Instagram is the main one as I like to look at specific influences from images or my idols and TikTok," 
 Participant C.

Invasive cosmetic procedures have become normality. Women are proud they have had Botox on their lips or been to Turkey to have their teeth done because Katie Price had been there, celebrities have normalised invasive treatments, and it affects the younger generation more than, the older because the focus point is all exploited through social media. 

Having too many different non-invasive treatments, if done incorrectly, can cause damaging effects on the skin integrity. Still, the invasive treatments will cause more harm if things do go wrong. The youngest of my participants has had the most invasive treatments done, and she elaborated during the interview that she was still thinking of having more done, 
“Yes, I have had Botox and lip fillers on my lips, and Botox on my forehead also micro blading on my eyebrows I have also had my lip liner tattooed on and my eyeliner as well. I am thinking of having fillers done next in my cheeks and having my teeth done as well.
"
 Participant C.

This mindset arose from Participant C’ unhappiness with her own appearance compared to her other peers and friends, 
“Yes, it has before I had the work done, I felt my lips were too small compared to others, so I had to have them done as soon as I was old enough", Participant C
Participant D noted that with the acquaintances she sees every day on her Facebook, Twitter, or Instagram, there is no escape from how she feels on a daily basis in relation to her appearance.
Most of the participants presented in this study thought more about invasive treatments than actually having them done, 

“No, I have not had invasive treatments done, but I have definitely thought about it. The main thing I have thought about having done is veneers done as my teeth are not as nice as they used" Participant B.

These thoughts of using more invasive treatments result from participants' feelings about their flaws.

“No, I have not had any invasive treatments done, but I have thought more about Botox the last year as I can see fine lines and wrinkles which do come with age but can make me feel a little self-conscious, and as a mother, I don't actually spend a lot on myself so thought of having it as a treat to myself
,"
 Participant E.


The use of social networking sites has been shown to increase the self-objectification of its users. Women in this study seem to concentrate on the negatives about themselves, using derogatory terms such as thick thighs, cellulite, stretch marks, and wrinkles.
Cosmetic companies play a role in driving unachievable beauty and have historically deceived consumers using filtered, and photoshopped imagery as advertising campaigns, the use of social media by these companies is problematic as there is still a focus on unattainable beauty in the cosmetic industry, playing to people’s insecurities to drive product sales. Participant E gives an example of media influence to purchase specific products to stop unwanted cosmetic ageing.

“Yes, I use makeup removers and cleanser toner and anti-ageing moisturiser, as I like my skin to look good and try to reduce the ageing process, especially as I g
et older,"
 Participant E.


The participants presented in the interviews that social media had encouraged them to buy cosmetics and beauty products. Participant D follows vegan practices, and she does not consume any meat or animal-related foods or use products which have been tested on animals. 
“I do use beauty products, but I only use them on a weekly basis as a treat to myself. And again, I buy my products from Body Shop as I am against animal cruelty and harmful chemicals on the skin and hair,
" Participant D.

Participant D finds many of her vegan-based products from Facebook adverts or Instagram feed, and she finds it useful as she normally struggles to find her products. She also uses Instagram for food ideas as she is a part of a vegan group on there which gives meal plan ideas. 
“Yes, as it's a good way to find vegan-friendly products and also have some good vegan food recipes as well", Participant D.

I feel from the findings presented that social media now has a significant impact on our lives it can control what we think of ourselves and also what we buy. It affects younger aged people in a different way than the older generation.
“Very slightly, as I am thinking of having fillers as I am on camera and see imperfections all day while using Microsoft Teams, which impact the way I feel about myself. But not so much on purchasing beauty products
” Participant A aged 68

“Yes, social media does influence what cosmetics I buy as I have seen a few adverts which show foundations which supposedly give flawless coverage, but when I bought them, they were very paste like on skin. I have also bought beauty products because they are supposed to help with spots, as shown on social media, but when I have bought and tried them, they did not reduce my spots.
” Participant B aged 27

These differences in how older women interact and are present on social media platforms may be explained by the differences in their life experiences. Older women will be joining the technological revolution later and use these platforms in different ways than young people who were brought up with social media as a 'norm'. Older women's cosmetic industry familiarity comes from TV and magazine advertising, whereas the younger generation has influencers and idols, which make them feel they should look and be a particular way.




Chapter 5. Discussion
With the cosmetic industry worth USD 23 billion and social media making new avenues of advertising and product exposure available, it makes sense that the cosmetic industry would utilize this resource. However, due to historical deception by this industry to sell products and push negative self-worth on its consumers, the move of cosmetic companies into this social media domain is a potentially worrying situation. 

Cosmetic products and beauty products are used regularly by women. Most women spend on average £100- £200 a month on products. These products make women feel good about themselves as they think they may be reducing the ageing process or just looking after their skin with beauty products. In addition, cosmetics help cover up flaws they do not like about themselves. 

In the literature review, it became apparent that well-groomed women who use cosmetic products when going to work get paid more than someone who does not use makeup products. This can cause women who do not wear makeup to work to lose an incentive with their job or make them feel unworthy. There should be equal pay for women whether they are well-groomed or not, as it is about how you work, not how you look.

Making women feel inadequate at their job by the way they look can have a knock-on effect on their personal lives and cause them to have psychological issues, with lowered self-esteem, causing anxiety and depression. Social media can add to these feelings by the content they are exploited to the imagery of slender bodies and flawless faces, which can impact a person's wellbeing.

 Women who feel unworthy may choose to have invasive treatments done, which can, in fact, cause harm if not done by a professional practitioner. Any beauty treatment can cause damage if it is not done by a professional. For example, LV lash lifts can cause chemical burns around the eyes, and chemical peels can cause burns to the skin. It is an avenue that needs more thought and research put into it before a decision can be made.

From this study's findings, the youngest participant had the most invasive treatments done and was still thinking of having more done. However, she felt by having these treatments, she was correcting areas she felt were flaws. She feels she does not look as good as other peers around her or what she sees on social media.

 This was a theme which presented itself throughout the study. The younger generation had pinpointed that social media affected how they thought about themselves. However, the older generation primarily used social media for positive influences on fitness and felt content about their body image. When looking back on generations before the advent of social media, the only advertisements were seen on television and in magazines at the local corner shops or hairdressers while women waited to have their hair done. At the present time, advertisements are everywhere, billboards, TV, magazines, social media platforms, Google, YouTube, it is difficult to escape what we see daily and reduce how it makes women feel when their feelings of self-worth are low and this bombardment of information causes an even worsening of their emotions.    

Social media does not just influence how one feels; it also impacts what one buys. For example, beauty products are marketed by imagery and by Instagram influencers. They can influence cosmetic and beauty branded products. This helps boost sales and supports brands.
Many of the participants in my study had bought products through social media. This was another apparent theme throughout this research.

Sales of organic and vegan products are rising as many people are changing to being vegan to lower their carbon footprint and become more sustainable and animal friendly. 
(‌Vegan Beauty, 2020) Veganism is defined as the elimination of meat, dairy, and animal-derived substances from one's diet. Veganism is now divided into food, beauty, and skincare.
Veganism has seen a significant shift in the beauty business as individuals have become more environmentally conscious. Beauty professionals have embraced the new trend, whether it is seeking vegan ingredients or claiming to be cruelty-free. Veganism has several advantages, as evidenced by the fact that there are 3.5 million Vegans in the United Kingdom alone (‌Vegan Beauty, 2020)

In this study, it was apparent only one of the participants chose to use organic products and lived a vegan lifestyle. In the present times, there is a higher expectation as there are many benefits from vegan-related beauty products, as they are made from natural ingredients. They are suitable for sensitive skin types as the chemicals present are less harsh, and the packaging is recyclable, making the products more sustainable.

One of the most apparent themes which stood out in the finding is that women's self-esteem is affected by social media. Through imagery and misleading marketing, the younger participants felt they did not look as good as other peers in their age group and felt cosmetics and invasive treatments were a way to fix how they perceived themselves. However, the older generation may have thought they did not look as young as the imagery they are exposed to; because of this, they have tried treatments and creams to reduce ageing and have thought of invasive treatments but have not acted on their thoughts.




Chapter 6. Conclusion
To conclude, the beauty industry is a large, fast-growing industry, with more short-term training courses on the market for beauty therapists to expand the treatments they offer, such as Botox, Fillers, and chemical peels. However, these short term courses are not enough to keep consumers safe from the nasty side effects of a wrong procedure. The UK guidelines are very weak for standardised practices of invasive treatments, which means more salons offer a service they are not highly equipped to provide. Beauty salons and mobile professionals offer lower standard services making it easily accessible for women to have Botox or fillers, which are classed as surgical treatments at a lower price.

Social media platforms are expanding every day with new advertisements and giving businesses the option to create their own pages to exploit and advertise their treatments and prices. This can help a business expand and grow, and branded product sales go up by using platforms for advertising as consumers see them regularly. However, not all advertisements are ethical, filters and photoshopping have become the new normal, but this can really exasperate a woman's feelings on her own self-perception.

There are younger women suffering from low self-esteem and mental health issues. For example, body dysmorphia and anorexia are common disorders for women who suffer from dissatisfaction with their own appearance. The high standardised imagery women see on a daily basis exasperates their feelings and emotions about their own appearance as they see standards, they feel they cannot live up to, not realising that these images are not realistic. This can push women down the rabbit hole of exploring non-surgical treatments to give themselves the confidence boost they feel they need; some women have got themselves into debt to correct the flaws they feel they have.

From the findings of this small study, it can still be ascertained that, women are suffering from what they are exposed to and they have easy access to treatments which could potentially cause more harm than good not just to their physical appearance but to their emotional attachment of these procedures, which can create an addiction. The euphoric effect they feel after having a procedure done about themselves can push them to thrive and want more which contributes to addiction. The beauty industry has earnt off women's lowered self-perceptions. Instagram is a contributor as it has normalised procedures with peers flaunting their "new lips" or just had Botox mottos.

 There should be more intervention when women think about having these procedures done; they should have psychiatric evaluations prior to any procedure to clarify their mental well-being on different occasions before any procedure, whether these procedures are done privately or on the NHS.

At the end of these evaluation sessions, if it is clarified the woman is of sound mental clarity, and then they should proceed with the treatment. Women should be provided with a highly recommended list of therapists who can provide the procedure at a high standard. There is a connection between the cosmetic industry and social media, which affects mental health; the UK guidelines should cover more to protect the consumers from safety hazards and further effects on mental well-being. 



Future directions for the cosmetic industry
The cosmetic industry is a large and fast-growing business. There are many women who use cosmetics daily for many reasons, to enhance their look, to make themselves feel confident or to cover up their true selves. As many women suffer from mental health disorders regarding their appearance, body dysmorphia and anorexia are two of the main disorders which affect a woman's self-esteem. 

The beauty industry attracts women through their lowered self-perception to attract custom and sell products. There are many beauty products on the market which are used to reduce cellulite and reduce visible stretch marks and scars, but do the products actually do as they say or is this another misleading selling point? 

For future directions for the cosmetic industry, there is a need to advertise products and services more ethically. Without giving women false hopes that a flaw will be fixed, they should promote makeup products as an enhancement of the natural beauty they already possess. That is what cosmetics are intended for, not to reform and restructure your entire face until you are unnoticeably different. 

In this study, some women highlighted that they use makeup as a mask to cover up who they are or hide how they feel. This is because of the direction the cosmetic industry has turned to. Advertisements should elaborate on how a woman looked before and how the products have enhanced her look; unfiltered imagery would be a great start to reduce an unrealistic persona.

The beauty industry employs social media for its selling point, which is an advantage for the business, but they should not compromise the feelings and emotions of the users on social media. Women underlined the importance of how their physical appearance and bodily traits are portrayed on social networking platforms, indicating self-objectification and body surveillance. Women, according to the notion of self-objectification, on social media voiced worry about others' impressions, reactions, and condemnation in terms of physical appearance (Roca. G. M, 2018). 

In order for the cosmetic industry to exploit their use on social media, they need to research what women would like to see in adverts, which can support negative perceptions in a positive way.

In regard to the younger generations, schools and parents should be making teenagers aware of realistic images to photoshopped images, and they should support female teenagers by supporting mental health and well-being and put firmer guides in place regarding bullying to reduce harmful effects on one's mental state.

There are lots of aspects which need to be considered in terms of the future direction for the cosmetic industry, more thought around the protection of women's negative self-image perception, which can potentially connect the beauty industry and social media and women in a positive manner by supporting one look does not fit all.


Recommendations
For future recommendations, there needs to be more services available to support mental health disorders which affect people about their distorted image of themselves, prevention by teaching teenagers about the images they see, what is real and what is not. In addition, the UK government needs to tackle guidelines around non-surgical treatments with harsher policies in place and not allow these procedures to be so accessible on the market. Doing this provides protection and safety to women and will save the NHS money as they will not have to recorrect non-surgical treatments that have gone wrong.

There needs to be more research on this topic. As this study has only provided a small-scale, more women need to be asked questions about their feelings and emotions regarding the sensitive matter of their own self-esteem issues from the content they are exposed to so extensively.

Also, more studies should be undertaken to incorporate ethnic minorities. For example, this study investigated mainly Caucasian individuals with only one Asian minority, which does not give a cultural overview that represents the diversity in Welsh society.
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Participant A
1) what is your gender
Recognize as female not nonbinary
2) how old are you?
68 and white British 
3) Do you use cosmetics such as make up I.e  foundation, lipstick, mascara, and eye shadows
Do you use them daily, on special occasions, or not a all?
Yes I do, now I only use make up when it’s a special occasion, when I lived in London I would not go out of my house without make up on but since I now live in Wales I feel more secure and less judged and more comfortable to be without it.
4) Do you use beauty products such as anti-aging creams, toners, cleansers, face masks, serums
Do you use them daily, nightly, or weekly?
Yes, I do, I use them twice a day morning and nighttime. 
5) [bookmark: _Hlk100804349]How much do you spend on cosmetics and beauty products?
I think I spend too much especially as I have got older, I have boxes of unused make up, and anti-wrinkle creams which have been stored and unused. I must have 200 mascaras unused and 25 anti-wrinkle creams I buy when on offer, I spend roughly around £20 a week. Which is now due to inflation I am limited to how much I can spend, and I have a stock pile which needs using.
6) [bookmark: _Hlk100804367]Have you had any non-surgical and non-invasive treatments done?
Yes, I have had non-surgical treatments done such as facials, micro dermabrasion, derma planning, micro needling, non-surgical face lift, I have not had facial peels done as I am an active person I do not like sitting for long periods of time. 
7) Have you had invasive treatments? If not have you ever thought about invasive treatments done?
 No, I have not had any invasive treatments done but I have thought about Botox to fill in my marionet lines as since covid have worked on a screen and noticed more negative imperfections about myself.
8) Do you use social media? If yes, what platforms do you use?
Yes, i do use social media I only use face book and Microsoft teams for work, because of the daily use of a camera it has made me concentrate on my marionet lines, which is making me think about fillers.
9) Does social media influence what cosmetics, or beauty products you buy through adverts and images?
[bookmark: _Hlk102076539]Very slightly, as I am thinking of having fillers as I am on camera and see imperfections all day while using Microsoft teams, which impact the way I feel about myself. But not so much on purchasing beauty products
10) Has social media ever made you feel insecure about yourself and why?
Yes, it has effected the way I feel about myself as I feel I am not as slim as I should be due to imagery I have seen on social media, im under the impression if I put baking powder in a cake it will make the cake the rise yet when I buy creams it says helps smooth skin and fine lines yet I feel it does not give that effect.
11) Why do you feel the need to use cosmetics?
Socially I feel more confident using cosmetics, as I feel I paint a mask to cover up how I truly feel about myself.
12) Why do you feel the need to use beauty products?
I want to look younger than I am chronologically, I want to use these products to reduce fine lines wrinkles and give my skin complexion and overall flawless younger look.
13) [bookmark: _Hlk100804498]Why have you spent so much on cosmetic and beauty products?
I have spent so much over the years as when I go shopping cosmetics and beauty products have been on offer which has navigated me to buy expensive products at a cheaper more affordable price but as time has gone on and inflation has happened, I have had to reduce the amount I spend on luxury products.
14) Why have you had non-invasive treatments done?
I have had non-invasive treatments done because I have a lowered self-esteem due to wanting to feel younger chronologically and having flawless looking younger skin which I believed these treatments would help me feel and look younger and feel more special within myself.
15) Why have you thought about invasive treatments? 
I have thought about invasive treatments as since the pandemic I have worked alot on teams which is a video meeting platform which is on a camera, so I see myself a lot of the day on a screen, which made me start to pick at my imperfections and make me feel like I really need to do something as it was bothering me so much and making me feel insecure as I have stated I would like to look chronologically younger, when I see myself to me my marionet lines are prominent more now because of the screen I have to sit Infront of for my work.
16) Why do you use social media? 
I use social media to stay in contact with family and friends more than anything as my children have grown up it’s a way too see what’s going on in their lives with busy working schedules its hard to keep in contact all the time.

17) Why has social media and the beauty industry made you feel insecure about yourself ?
Social media and the cosmetic industry has made me feel insecure about myself because as an older lady I see images of younger women and even women of my age with flawless looking skin which made me want to have things done, until I realised that some images were misleading and had been air brushed, filtered, or photo shopped.



Participant B
1) [bookmark: _Hlk100804616]What is your gender?
I was born a female and recognise as a female 
2) How old are you?
I am 27 years old 
3) Do you use cosmetics such as make up i.e foundation, mascara, blusher, eyeliner?
Do you use them daily, on special occasions or not at all?
Yes, I do use cosmetics on a daily basis aswell as special occasions, I tend to wear less during the day than what I do for special occasions for example a wedding party.
4) Do you use beauty products such as cleansers, toners, anti-aging creams, serums face masks?
Do you use them for day, night, or weekly?
Yes, I do use beauty products, my daily skin care routine is morning and night, I use cleanser toner and a moisturiser, then once a week I add in a face mask and a night serum 
5) How much do you spend on cosmetics and beauty products?
On average I would say I spend about £50 pound a month depending on what I need and what I have ran out of ect
6) Have you had any non-surgical and non-invasive treatments done?
Yes, I have had non-surgical treatments done, I have had derma planeing, chemical skin peel, micro dermabrasion, electrical face lift, micro needle therapy for scars on my face, I have also had body wraps done for fat reduction and tens machine used on my stomach and legs to enhance toning of the skin.
7) Have you had invasive treatments? If not have you ever thought about invasive treatments done?
No, I have not had invasive treatments done but I have definitely thought about it, the main things I have thought about having done is vinears done as my teeth are not as nice as they used to be to much coffee and smoking has caused damage to my teeth, and micro blading on my eye brows so they stay in a nice shape and colour to enhance my eyes.
8) Do you use social media? If yes, what platforms do you use?
Yes, I do use social media, I use Facebook , Instagram and TikTok 
9) Does social media influence what cosmetics, or beauty products you buy through adverts and images?
Yes, social media does influence what cosmetics I buy as I have seen a few adverts which show foundations which supposedly give a flawless coverage but when I bought them, they are very paste like on skin, I have also bought beauty products because they are supposed to help with spots as shown on social media but when I have bought and tried them, they did not reduce my spots.


10) Has social media ever made you feel insecure about yourself and why?
Yes, social media has made me feel insecure about myself as I always see images of beauty models, fashion models who are slim with a perfect figure no cellulite and stretch marks and it has made me pick at my flaws I see on a daily basis, it has made me feel not good enough, and have tried numerous diets to try and achieve what I saw.
11) Why do you feel the need to use cosmetics?
I feel the need to use make up to cover up any imperfections on my face as social media photoshopping and filters show flawless skin, I also feel more confident in myself when I use make up as I feel I am covering up how I actually feel.
12) Why do you feel the need to use beauty products?
I use beauty products to keep my skin healthy, and to try and keep my skin looking young I suppose to reduce the aging process, also I work night shifts I try and reduce bags I get under my eyes.
13) Why have you spent so much on cosmetic and beauty products?
I spend so much as I think the expensive products are better for your skin and can give you the achieved look you desire than what you can achieve through cheaper products.
14) Why have you had non-invasive treatments done?
I have had non-invasive treatments done because having them boosts the way I feel about myself, celebrities and influencers on Instagram make me feel I should look perfect all the time but I suppose that is not realistic.
15) Why have you thought about invasive treatments? 
I have thought of invasive treatments as there are some things which bother me about myself and feel if I have them done it may boost my own self-esteem and the way I feel about myself.
16) Why do you use social media? 
I use social media for fashion ideas, makeup and hair influence, to keep in contact with distant relatives and friends, and also for home DIY ideas
17) Why has social media and the beauty industry made you feel insecure about yourself?
[bookmark: _Hlk102076132]Social media and the beauty industry has made me feel insecure about myself, as all images of women are perfect whether its skin being perfect, or the body image, whether its slim and toned or the hair a perfect colour just makes you look at yourself and think why don’t I look like that.


Participant C
1) [bookmark: _Hlk100804660]What is your gender?
I recognise as female 
2) How old are you?
I am 19 years old
3) Do you use cosmetics such as make up i.e foundation, mascara, blusher, eyeliner?
Do you use them daily, on special occasions or not at all?
I do use cosmetics every day I very rearly go without make up, unless I am sleeping or having a bath
4) Do you use beauty products such as cleansers, toners, anti-aging creams, serums face masks?
Do you use them for day, night, or weekly?
I do use a lot of beauty products to remove my make up and clean my face every day, I also use primers as a base before I use my make up 
5) How much do you spend on cosmetics and beauty products?
I can easily spend around a £1000 a month on beauty products and cosmetics also hair extensions and fake nails 
6) Have you had any non-surgical and non-invasive treatments done?
Yes I have had facials done, chemical peels, micro dermabrasion, dermaplaning, facial waxing, and threading on my eyebrows
7) Have you had invasive treatments? If not have you ever thought about invasive treatments done?
Yes I have had botox and lip fillers in my lips, and botox in my forehead also micro blading on my eyebrows I have also had my lip liner tattooed on and my eyeliner aswell, I am thinking of having fillers done next in my cheeks and having my teeth done aswell.
8) Do you use social media? If yes, what platforms do you use?
[bookmark: _Hlk102076826]Yes I use Facebook, Twitter, Instagram is the main one as I like to look at specific influences from images or my idols and TikTok 
9) Does social media influence what cosmetics, or beauty products you buy through adverts and images?
Yes it influences all the products I use and where I go for treatments as I like to know what im buying before I buy and there are loads of product reviews on facebook and Instagram and if I want to know more I also use youtube for video tutorials and ideas 
10) Has social media ever made you feel insecure about yourself and why?
[bookmark: _Hlk102077140]Yes, it has before I had the work done I felt my lips were too small compared to others so I had to have them done as soon as I was old enough, I also feel I can not be without make up I will not leave the house without it that’s what made me have tatoos done as it makes it easier for me to apply makeup in the mornings as it can be very time consuming to get it all perfect.
11) Why do you feel the need to use cosmetics?
I use it because my friends and peers use it and I don’t want to feel left out, but I also use it because I do not want to be without it, it makes me feel good about myself I feel more confident to face my day with my make up on, no matter how I feel inside, me and my friends take a lot of selfies together for memories so we all like to look good for that reason as well.
12) Why do you feel the need to use beauty products?
I feel I need to use beauty products for the removal of my make up I use so many layers that I need good cleansers to clean it all off, also a good toner to close up my pores to reduce any spots from the amount of makeup I use, also beauty products make my skin feel cleaner 
13) Why have you spent so much on cosmetic and beauty products?
I live at home with my mother she pays the bills and does the food shop so I have nothing else to spend my money on, and id rather use it for things that will make me feel good about myself than waste it on other stuff.
14) Why have you had non-invasive treatments done?
I have non-invasive treatments done as me and my friends like to spend time together in a salon we have our facials done, waxing done eye brows shaped and its like a girly pamper day. More of a social event instead of coffee we have a pamper.
15) Why have you had and thought about invasive treatments? 
I have had invasive treatments done because I hated the way I looked compared to my friends and other peers or people on social media I thought everyone looked better than me and I want to look like that, the Kardashian are my idols, Katie price is as well and I hope one day to become and influencer.

16) Why do you use social media? 
I use social media to post selfies, follow my idols, for make up and hair tutorials, and to contact friends and family.
17) Why has social media made you feel insecure about yourself 
Social media has made me feel insecure about myself because everyone just looks better than me, I grew up wishing I looked like that, I also got bullied in my younger years of school which made me hate myself even more so I knew when I got old enough to pay for stuff myself I will get what I want and I have well nearly completed my look.
Participant D
1) What is your gender?
I am female 
2) How old are you?
I am 54 years old
3) Do you use cosmetics such as make up i.e foundation, mascara, blusher, eyeliner?
Do you use them daily, on special occasions or not at all?
Yes I do use cosmetics but only use vegan cosmetic products I buy mainly from body shop and only wear make up on special occasions 
4) Do you use beauty products such as cleansers, toners, anti-aging creams, serums face masks?
Do you use them for day, night, or weekly?
[bookmark: _Hlk102077890]I do use beauty products but I only use them on a weekly basis as a treat to myself. And again I buy my products from body shop as I am against animal cruelty and harmful chemicals on the skin and hair.
5) [bookmark: _Hlk101313270]How much do you spend on cosmetics and beauty products?
As a monthly total I would say I spend roughly £100 pound a month maybe more depending or what I need but that’s an estimate.
6) Have you had any non-surgical and non-invasive treatments done?
I had found a salon a few months ago which used natural products so I decided to have a facial which I really enjoyed, and I go to a regular salon to wash and dry my hair as they also have environment friendly products but other than that I don’t have anything done 
7) Have you had invasive treatments? If not have you ever thought about invasive treatments done?
No I have not had invasive treatments and will not have any either as I am against harmful chemicals being pumped into the body.
8) Do you use social media? If yes, what platforms do you use?
I use Facebook to connect with family and friends and Instagram for influences.
9) Does social media influence what cosmetics, or beauty products you buy through adverts and images?
Yes, as it’s a good way to find vegan friendly products and also have some good vegan food reciepes aswell
10) Has social media ever made you feel insecure about yourself and why?
No I feel quite content with myself and the way I look and like to take care of myself and my health 
11) Why do you feel the need to use cosmetics?
I only use them on special occasions like a birthday party or a wedding celebration, just to show I can dress up and look good even at my age.
12) Why do you feel the need to use beauty products?
I only use them once a week as a pamper session for myself as I live a busy life and I do like to have one evening of self care.
13) Why have you spent so much on cosmetic and beauty products?
Because I use environmentally friendly products they do tend to cost a little bit more, I don’t even buy my deodorant in a normal shop I buy mine in the health shops as I don’t like sprays so that alone can be £4 sometimes more or less depending on where you go.

14) Why have you had non-invasive treatments done?
I havnt had many as not all salons provide the vegan products but I did enjoy my facial.
15) Why have you thought about invasive treatments? 
I havnt and wouldn’t as I don’t agree with chemicals going into the skin and we don’t actually know what those chemicals are 
16) Why do you use social media? 
I use social media to influence good health, social media gave me the idea of cold water swimming which I love I go travelling round with a good group we go to beaches, docks and rivers swimming, I use it for food recipes and beauty product ideas, also I am in a yoga group and cold water swimming group so I can keep in contact with them.
17) Why has social media made you feel insecure about yourself?
I cant say it has, as I feel comfortable with myself and I don’t really use it for idols I use it for health reasons.
Participant E
1) What is your gender?
femal
2) How old are you?
47
3) Do you use cosmetics such as foundation, mascara, eyeliner, lipstick?
Do you use them daily, special occasions or not at all?
Yes, I do use cosmetics I wear make-up on a daily basis apart from when I’m at the gym, I use more on special occasions as I like to make myself feel different from daily wear
4) Do you use beauty products, such as cleansers, toners, moisturisers, anti aging creams?
Do you use them daily, nightly or weekly or not at all?
[bookmark: _Hlk102077603]Yes I use make up removers and cleanser toner and anti-aging moisturiser, as I like my skin to look good and try to reduce the aging process especially as I got older.
5) How much do you spend on cosmetics and beauty products?
I spend on average 20 to 30 pound a week sometimes more or less depending on what I need.
6) Have you had any non-surgical and non-invasive treatments done?
I have had facials done and electric facial therapy, ive also had dermaplaning and a facial massage for sinus drainage, and also had waxing and threading done on my eyebrows, ive had eye lash perms and tinting done on my lashes and brows. my daughter worked as a beauty therapist, so she had done a lot of my treatments for me especially when she was practicing, 
7) Have you had invasive treatments? If not have you ever thought about invasive treatments done?
[bookmark: _Hlk102077365]No I have not had any invasive treatments done but I have thought more about Botox the last year as I can see fine lines and wrinkles which do come with age but can make me feel a little self-conscious, and as a mother I don’t actually spend a lot on my self so thought of having it as a treat to myself.
8) Do you use social media? If yes, what platforms do you use?
[bookmark: _Hlk102076692]I use Facebook and Instagram and youtube mostly for fitness ideas and tutorials, I see imagery on there as goals of what id want to achieve, I may be 47 but I feel as fit as when I was 20.
9) Does social media influence what cosmetics, or beauty products you buy through adverts and images?
Yes, it does as I have bought a few things which have been advertised on there, elemis comes up a lot and body shop I had used body shop for a while, also I bought mascara from someone who was selling products and was using Facebook to sell them.
10) Has social media ever made you feel insecure about yourself and why?
I wouldn’t say insecure as such but when I see fitness body images it makes me want to strive and work towards that as a goal to achieve, but I am quite content with the way I look, I have suffered with an eating disorder in the past but I managed to strengthen myself and over come the issue.
11) Why do you feel the need to use cosmetics?
I like to use cosmetics as it makes me feel good, I feel I have my face on so can face the day ahead, what ever challenge that may be that day.
12) Why do you feel the need to use beauty products?
I like to use beauty products to keep my skin nice and healthy, I like to look after myself especially more in my older years as my skin integrity is not the same as when I was younger.
13) Why have you spent so much on cosmetic and beauty products?
I like to spend on myself now and again as a treat, as I have said I spend a lot on my children I give them everything and more so now and again I lie to treat myself, it gives me a boost and makes me feel happy to say my children now have everything they need so I can treat myself to for example a pot of cream or a new mascara ect.
14) Why have you had non-invasive treatments done?
I started having them done for my daughter to practice while she was studying beauty therapy in collage, she would buy products to do them at home for me aswell, before I hd my third child I did start to go to the salon having little things done hear and there to try it out but I havnt been for a long time now and my daughter no longer works in beauty so I do what I can at home myself now.
15) Why have you thought about invasive treatments? 
I have thought about invasive treatments as I am noticing fine lines and wrinkles as I get older which are starting to bother me so would like to try something to reduce them, my main thought has been Botox but maybe I will try something else or nothing at all
16) Why do you use social media? 
I use social media mainly for fitness ideas, new sequences especially being a personal trainer it can really help give inspiration for new ideas. I also use it for personal goals to give myself an idea on what I would like to achieve in myself. Social media also has a lot of meal plan ideas which can help when training someone.
17) Why has social media made you feel insecure about yourself?
I cant say it has, as I am not unhappy with myself and my own image as such, social media gives me inspiration more than insecurities, I suppose its down to how we use it and what we choose to look at, fitness achievements is what I strive for, I lost my mother at a young age and would try and keep myself as fit and healthy as possible to reduce the chances of me leaving my children young.
Participant F

                            1) What is your gender?
Female known and recognized as 
2) How old are you?
38 years old
                             3)Do you use cosmetics such as foundation, mascara, eyeliner, lipstick?
Do you use them daily, special occasions or not at all?
Yes I do use cosmetics on a daily basis and enhance the look for special occasions 
4)Do you use beauty products, such as cleansers, toners, moisturisers, anti aging creams?
Do you use them daily, nightly or weekly or not at all?
Yes I use beauty products mostly when I feel like a pamper ill use face masks to relax with, I use cleansers, toners, moisturiser on a daily basis as I have seen on Instagram it’s a good way to reduce spots and keep your skin clean and pours tight to reduce dirt getting into your pours to create spots.
5)How much do you spend on cosmetics and beauty products?
on average id say I spend between 100 to 200 pound on cosmetics and beauty products as I don’t like buying the cheaper products you cant achieve the same results.
6)Have you had any non-surgical and non-invasive treatments done?
I have had non-invasive treatments done, I really enjoy having facials once a month in a beauty shop I also get waxing done and eye lash and brow tinting as my eye brows are really fair, I also have dermaplaning done as I find my make up goes on smoother after ive had it done, chemical peels and body massage ive had done aswell.
7)Have you had invasive treatments? If not have you ever thought about invasive treatments done?
Yes, I have had Botox done and fillers in my lips and cheeks to give my face more definition, the Botox is done in my forehead, eyes, lips, to reduce fine lines and wrinkles.
8)Do you use social media? If yes, what platforms do you use?
I use Facebook and Instagram and twitter, twitter is more for business purposes than personal, TikTok I use as well and YouTube for inspirational videos 
9)Does social media influence what cosmetics, or beauty products you buy through adverts and images?
I always tend to buy what I see from adverts, I like to read reviews and see what others think of the products, when it comes to my face I don’t care how much I spend as I think it’s important to look and feel good.
10)Has social media ever made you feel insecure about yourself and why?
Social media influences a lot when I see my peers having Botox and seeing their results it can give you the hunch to take the step and try it yourself, id say social media has made me feel insecure when it comes to body image as I never feel my body is good enough to what I see on Instagram, influencer models all have perfect figure and it makes you look at yourself and think how come I can’t achieve that.
11)Why do you feel the need to use cosmetics?
I use cosmetics to make myself feel good, gives you a sense of empowerment especially as a business owner I feel I can walk in with confidence and do my job to a higher level.
12)Why do you feel the need to use beauty products?
I think beauty products are a part of many women’s self-care routines, I feel the need to use them to look after my skin, as a teenager I struggled with acne, so when I started creating a daily routine it took a few months before I saw results but it definitely helped reduce the spots I was having.
13)Why have you spent so much on cosmetic and beauty products?
I believe the higher the price you pay, you pay for better quality products, more trusting as we have to trust what we are buying and is going on our skin is safe, and has the correct ingredients, and with cosmetics I feel when you pay more you can achieve a better look and it lasts longer without needing a top up.
14)Why have you had non-invasive treatments done?
I’ve had non-invasive treatments for a range of reasons, I do like to support small business owners, and they return the favour for me. I use regular salons who ive been going to since I was in my 20s which is a long time now, we have a good report and a friendship on a business level. Also I do enjoy facials and massage very relaxing after a busy day at the office.
15)Why have you thought about or had invasive treatments? 
Ive had invasive treatments done again to support a local business owner, and I was seeing a few long distance friends putting pictures up on Facebook openly stating about Botox and fillers and it did give me the confidence to have it done myself.
16)Why do you use social media? 
I use social media for business purposes, and personal I like to keep in contact with employees and friends/family, I like inspirational videos some maybe business entrepreneurs giving motivational speeches which can be very helpful with the stresses of running a business. Make up tutorials are also helpful especially when doing a fancy-dress party.
17)Why has social media made you feel insecure about yourself?
It has made me feel insecure as I always question why I don’t look like a person I see in an image or even when I watch inspirational speakers I question why I’m not as confident in myself and why I’m not achieving what others have, I suppose it’s a bit of jealousy mixed with feeling insecure and not good enough but I don’t feel these insecurities stop me from growing as a person or business owner it makes me want to achieve more.
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