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[bookmark: _Toc510425951]Introduction
The flow of enabling digital skills in the workplace is continuously growing, business organizations are looking for skilled people and individuals thrive to attain digital skills. Many institutes have defined the value of applying digital skills, for example, Cornell University has marked digital skills as it holds the capacity of identifying, analyzing, utilizing and involving new ideas and methods through technological advancement (Digital Skills in the Workplace, 2018). People who tend to control technological attributions requires becoming digitally literate (Poynter, 2010). The report consists of the importance of using digital skills in the workplace based on an existing company naming Tesco Plc. Digital skills have a number of attributions such as social media, digital designing, big data analysis and digital marketing etc. Digital marketing contributes several techniques of promoting a product in the market.  Through sampling, information regarding digital skills has been collected for further interpretation and this gives a wider knowledge as well. 

[bookmark: _Toc510425952]Background of Tesco Plc.
Tesco Plc. is the third-largest multinational retailer company in UK business market. It has remarked significantly in the grocery business and general merchandising and earned a great number of revenues per year. The organization has about more than 6500 stores and covered Asia and Europe along with the UK. The organization has originated in 1919 and it was still expanded its area of operation (Tesco.com, 2018). The organization has employed 4, 76,000 employees around the world and their net income are $54 million (2017). The organization has enlisted in London Stock Exchange and it has become 28th in market capitalization in 2015. Tesco has covered the field of superstores, express, metro, station, only store, club card and shopping.
[bookmark: _Toc510425953]Digital Marketing in Tesco Plc.
The rapid expansion of Tesco Plc. has added the essence of applying digital skills in its workplace. And the organization has already started several approaches within its compartment such as using social media, digital designing, project management, programming etc. But the organization has limited concern about establishing an environment of digital marketing. The necessity of digital marketing refers managing marketing plan on a product through using technologies and promoting it via the internet. It consists SEO, SEM, automation, E-commerce, content, and designing project. It is the broader term of emerging both new and existing product orientation in any market. Tesco has earnestly tried to manage continuous expansion in different areas around the world and digital marketing will make this approach much easier. Though the organization has used different terms of digital skills digital marketing covers those for a while. So utilizing digital marketing is far more beneficial for the organization.


[bookmark: _Toc510425954]Research Methodology
The necessity of digital marketing can be evaluated through proper researching. Comparing different types of research approaches, deductive research approach is more compatible than inductive approach as it can contribute more reliable information (Emory, 1991). Most of the information is mainly from a primary resource which helps to design an organized framework mentioning the usefulness of allowing digital marketing for increasing productivity and profit. To make the research successful, a questionnaire has been developed and assumed as a primary data resource for the organization. 
[bookmark: _Toc510425955]Data Collection & Analysis
Information has been collected from both primary and secondary resources to assure the necessity of applying digital marketing in Tesco Plc. In the questionnaire, some questions have been added and targeted a group of people both inside and outside of the organization. Through critical analysis and observation, collected data has been evaluated. The secondary data has been collected from websites, books, articles, and journals. The analysis is done by applying several statistical tools and Microsoft functions and represented in a formal way.
[bookmark: _Toc510425956]Research Design & Strategy
In this research, both qualitative and quantitative research method has been selected where quantitative method regards survey question and qualitative method regards an interview form (Cottrell, 2011). For questionnaire, a group of people such as 30 employees of Tesco have been selected randomly for getting more authentic and reliable information. The researcher has applied simple random sampling method as it is considered less time and cost consuming procedure. Random people covers the perception of the entire population and this enables the research more informative and resourceful. Among them, some are from Tesco and some are the customer of Tesco. Only 5% error has been compromised during managing and analyzing the whole research in order to make the research more valid and consistent. 



	Age:
	a) 20-30
	b) 20-30
	c) 20-30
	d) 20-30


Gender:  a) Male                          b) Female
Profession: 
	a) Businessman
	b) Service holder 
	c) Student
	d) Others



Survey questionnaire format
(Please follow the sequence)
Strongly Disagree- 1 Disagree- 2 Neutral- 3 Agree- 4 Strongly Disagree- 5
	Questions
	1
	2
	3 
	4
	5

	1. Digital marketing contributes more than existing plan.
	
	
	
	
	

	2. Digital marketing covers overall criteria of digital skills.
	
	
	
	
	

	3. SEO, SEM, and automation can be possible through digital marketing.
	
	
	
	
	

	4. Full use of e-commerce for promotion and any type of interaction is possible.
	
	
	
	
	

	5. Training in digital marketing is required.
	
	
	
	
	




	


Questions for Personal interview:
a) Which medium is the most appreciated?
	· Social Media Marketing
	· 
	· Direct Marketing
	· Display Advertising
	· Others 


b) Does digital marketing is easier for everyone?
	· Yes 
	· No 



c) Why is digital marketing necessary?
	· Time Saver
	· Cheap 
	· Promotional approach
	· All of them



[bookmark: _Toc510425957]Ethical Consideration
The ethical consideration comprises the safety and security of personal information of the participants (Bell, 2005). To avoid any legal complications, ethical terms have been followed. The validity of secondary sources has been also checked to maintain the reliability (Hoechsmann, 2012). The researchers have assured the restriction in sharing personal data with the outsiders.


[bookmark: _Toc510425958]Data Collection & Interpretation
Data has been gathered from a different level of people of which some has agreed on the same point and some has shown different views. Questionnaire survey and the personal interview have contributed more reliable information and the secondary findings manage the overall linkage and interpretation of the research. The applied analysis tools and discussion are given below: 
[bookmark: _Toc510425959]Demographic Data of the Participants:
To maintain the validity and appropriateness of the information, some demographic questions have been selected. Firstly, age groups of the survey are shown in the following chart:

Figure 01: Age of the Participants 
The following chart has reflected that the highest responder (33%) is from 40-50 age group and the second (30%) highest group is 30-20years people.

. 


Secondly, the gender classification of the participants is selected to see the difference in the participants’ perception.

Figure 02: Gender of the Participants 
Here, the response of female participants is 60% and the response of male participants is 40% which refers that the involvement of female participants in this research is higher. 





[bookmark: _Toc510425960]Findings & Interpretation:
In the survey questionnaire, there are five questions have included on the different aspects of using digital marketing in Tesco Plc. The questions are ranked in a sequence on the basis of their accuracy. The responders are given freedom to answer them. The response and their evaluation are presented here:
In the first question, the researcher has tried to identify the existence and intensity of using digital marketing in the workplace.


Figure 04: Digital marketing contributes more than the existing plan

In the first question, 30% people are agreed on the higher contribution of digital marketing than existing plan and only 10% people disagree with this statement. This indicates that people are heading for managing more digital tools in their professional practice and so they support digital marketing rather than a traditional marketing plan.


In the second question, the researcher has checked for the opinion of people about the attribution of digital marketing is almost same or not.


Figure 05: Digital marketing covers overall criteria of digital skills 
In this chart, it is cleared that 40% participants agree on the statement and 10% disagree with this statement. Digital marketing basically holds overall criteria for digital skills such as E-commerce, managing content, project, and search engine related tools as well.


The third question refers that people support the critical digital tools can be applied to digital marketing process or not.

Figure 06: SEO, SEM, and automation can be possible through digital marketing
The critical terms such as Search Engine Optimization (SEM), Search Engine Marketing (SOM) and automation are included in digital marketing. Only a few people who are specially trained in digital marketing program know about this. And that is why the fluctuation in data can be seen. First of all, 15% people are respectively strongly disagree and strongly agree on the point. 30% people shows the value of applying digital marketing to cover up these critical tools in the workplace. 


In the fourth question, promotion is possible through maintaining digital marketing has been evaluated.

Figure 07: Full use of e-commerce for promotion and any type of interaction is possible
The following pie has illustrated that people support the use of digital marketing as a promotional strategy. Highest responders’ percentage is 35% and there is none who strongly disagree with this statement. 30% people agree and 20% people disagree in here.

In the last question, the researcher has emphasized the necessity of undertaking any training program on digital marketing which indirectly shows the validity of using this term in the near future.

Figure 08: Training in digital marketing is required 
Here, 50% people have supported on the necessity of learning digital marketing in professional and only a few people disagree with this statement. This requires the demand for digital marketing in Tesco is increasing.

[bookmark: _Toc510425961]Evaluating Interview Questions:
There are some other questions formed for a personal interview about the necessity of digital marketing in Tesco Plc. 

Figure 09: The most appreciated Medium of Promotion
Here, the participants support different types of marketing style of which 58% support social media marketing, 23% support direct marketing, 10% support display marketing and rest of the people support other styles.




Figure 10: Does digital marketing is easier for everyone?
The bar chart has shown that only 14 people said yes and 16 people said no about the query. This means that digital marketing is still a critical phenomenon for somebody.




Figure 11: Why digital marketing is necessary?
Most of the responder supports all the segment in using digital market in the following organization. Some prefer digital marketing as a time saver (20%), some prefer it as cheaper (10%) and some prefer it as a promotional approach (20%).

[bookmark: _Toc510425962]Conclusion
Interpreting all the data, the result has shown a valid reason for maintaining digital marketing at the following company. The recent trend allows people to depend on technology more than the previous time. Digital marketing refers all kind of technology in promoting a product. As Tesco has already covered a broad area so it is core objective for them to establish a genuine platform for digital marketing by which people get attracted and inspired to connect with it. Managing digital market serves time-saving, less costing, more promotional approaches and statistical analysis tools for more authentic information. The only competitor of Tesco is Asda who tries immensely to establish a unique platform for digital marketing. As Tesco has shown their absolute contribution to social media, now it is time to scrutinize the overall approach of digital skills to achieve its utmost recognition. Some recommendations for Tesco are given below:
· SEO, SEM, big data analysis, and automation should be practiced through the digital platform for achieving more genuine information. This would help in undertaking the right decision in right time.
· New project managing and designing should be organized by digital marketing so that the planning can be smart, sustainable and successful (Morgan, 2016).
· For further expansion, Tesco can influence on the promotional approach to let people know about their products, qualities, and categories and manage instant interaction as well.
When a business has already managed its platform, the next level is about to sustain in the competitive market. Digital marketing is such a way of initiating new techniques to hold the position.
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Gender Classification
Gender	
Male	Female	12	18	


 Q1. Digital marketing contributes more than existing plan?	
Strongly Diagree	Disagree	Neutral	Agree	Strongly Agree	1	2.5	1.5	3	2	

 Q2. Digital marketing covers overall criteria of digital skills?
 Q2. Digital Marketing covers overall criteria of digital skills?	
Strongly Diagree	Disagree	Neutral	Agree	Strongly Agree	0	3	1	4	2	

 Q3. SEO, SEM and automation can be possible through digital marketing?
 Q3. 3. SEO, SEM and automation can be possible through digital marketing?	
Strongly Diagree	Disagree	Neutral	Agree	Strongly Agree	1.5	2	2	3	1.5	

 Q4. Full use of e-commerce for promotion and any type of interaction is possible?
 Q3. Full use of e-commerce for promotion and any type of interaction is possible	
Strongly Diagree	Disagree	Neutral	Agree	Strongly Agree	0	1.5	2	3.5	3	

 Q5. Training on digital marketing is required?
 Q5. Training on digital marketing is required	
Strongly Diagree	Disagree	Neutral	Agree	Strongly Agree	0.3	0.5	1.2	5	3	


a) Which medium is the most appreciated?	[PERCENTAGE]
[PERCENTAGE]

[PERCENTAGE]

[PERCENTAGE]

Social Media Marketing	Direct Marketing	Display Marketing	Others	8.1999999999999993	3.2	1.4	1.2	

b) Does digital marketing is easier for everyone?
Series 1	Yes 	No	14	16	Column1	Yes 	No	Column2	Yes 	No	



 c) Why digital marketing is necessary?	[PERCENTAGE]
[PERCENTAGE]

[PERCENTAGE]

[PERCENTAGE]

Time Saver	Cheap	Promotional Approach	All of them	2	1	2	5	

Age Group
Age	
20-30	30-40	40-50	50-60/+	8	10	9	3	
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