Chapter 3 – Research methodology (DRAFT)

3.1 Introduction 

The first goal was met in chapter two, with a critical review of academic literature on social media impact in the fast fashion industry and an examination of customer behaviour. 
There was a wide range of research and literature relating to this subject of fashion influence and customer behaviour. 
	
The third chapter attempts to achieve the second objective:
		
“To select a suitable research approach to explore public views on the influence of fast fashion industry by social media.”
	
The Research Onion, created by Saunders et al, (2016), will direct the decision-making process to achieve this objective. Figure ... shows the research onion and the chosen pathways in each layer this research will be conducted for this subject. 

	




3.2 The Research Onion 
The concept of research is defined as 'disciplined inquiry' which for the rational claim to be carefully tested, it must be conducted and reported; it does not rely on surface plausibility or its author's eloquence, status, or authority; errors is avoided; proof checking and clarification are valued; philosophy is valued over the dispassionate quest for reality (Morgan, Gliner and Harmon, 1999). 
The Research Onion from Saunders et al, (2016) will direct the research methods of this chapter, providing an understanding of the importance of research and how it should be performed. 
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Figure ..... : The Research Onion (Saunders et al., 2016)
The research onion, as shown in figure ...., depicts ‘layers’ of research that reflect different aspects of research in which the researcher must follow in order to get a successful study (Saunders, et al 2016). To prepare a technique, this dissertation considered various stages of the model which have been shown above. 

3.2.1 Research Philosophy and Approach
A researcher’s research philosophy can be characterised as their interpretation of facts, fact and knowledge. It describes the beliefs and values that direct the design of a research study, as well as the collection and analysis of data, with philosophical principles as a guide (Ryan, 2018). According to many scholars, all scientific study should be focused on a set of basic conceptual principles that take into account the essence of the research, the evidence available to support it, and the research process (Myers, 1997; Neuman, 2011; Orlikoqski & Baroudi, 1991 as cited in Alharasheh & Pius, 2020).
Interpretivism research philosophy is seen on the idea that a researcher has a particular role to play in analysing the social world. This study is focused on and relies on the researchers interests, according to this research theory (Packard, 2017). This fits with the researcher’s decision on interpretivism as can be many possible answers.
in order to advance information, an inductive analysis method is needed after the data has been evaluated (Harriman, 2010 as cited in Woiceshyn & Daellenbach, 2018). The researcher has adopted an inductive approach which begins with unanswered questions rather than a theory (Woiceshyn & Daellenbach, 2018) in regard to interest this is why this approach is suitable for the researcher.  

3.2.3 Research Strategy and Choice 
According to Saunders, et al., (2016), research strategy refers to how the researcher plans to conduct the research and what method and techniques will be used to promote this study. The primary qualitative data in this study will be gathered through a series of online interviews participants will be between 18-25 and both male and female. There are various of interview formats that can be used by both individuals and groups. Qualitative interviews enable the researcher to look deeper into topics that are unique to the interviewees’ perspectives, revealing how various facts of interest are interpreted and perceived. This would be fascinating because fast fashion can be viewed and perceived in a variety of ways (McGrathm, Palmgren & Lijedahl, 2019). It is important to ensure participants get involved and express their views, not only is this important but essential to this study in order for the researcher to achieve the inductive approach; the viewpoints of the interviewees will be used to develop this study’s theory. The chosen pathway of online interviews was specifically due to COVID-19. The set of interview questions were derived from the literature review performed in chapter 2. The literature review matric would include an in-depth understanding of the subject area from various perspectives. 
3.2.5 Time Horizon 
Due to the research onion indicating the time taken to perform research and data collection, cross sectional research is most appropriate time horizon for this review due to it being a short-term analysis (couple of months). 

3.3. Techniques for Data collection and analysis 
3.3.1Data collection 
According to Hox & Boeije (2005), primary research entails gathering data directly on a specific research question. The researchers primary research will obtain data by holding interviews targeting the public between 18-25 years old. The researcher will use WhatsApp messenger as the platform to host the interviews. In a qualitative study, interviews are an important part of data collection (Fritz & Vandermause, 2018). Interviews identify opinions and gather more in-depth information (Showkat & Parveen, 2017). 
3.3.2 Questionnaire Design with Literature Review Matrix 
semi-structured interviews were chosen by the researcher. Within a social aspect semi- structured interviews are the most common and widely used methods of data collection (Evans & Lewis, 2018). There are ten participants being interviewed through social media following the social distancing guidelines of the UK government.
	Questions in Interview
	Relevance and relation to chapter 2 

	Q1 What Gender are you?

Q2 How old are you? 
	Questions 1+2 are demographic, gathering basic information on participants. Q2 also relates to research question between 18-25-year-old participating only

	Q3 What is your opinion on the Fast fashion industry today?

Q4 What would you describe fast fashion as?
	

(Su and Chnag, 2018), (Brick, Hasley and Ekenga, 2018)

	Q5 Do you have social media? If yes, do you follow any fast fashion companies? 

Q6 What would you describe an ‘social media’ influencer as?

	(Ahmad, Salman and Ashiq, 2015)


(DIzon, 2015), (Vandenbosch and Orpha, 2017), 

	Q7 What social media sites do you see most advertisement of fast fashion?


Q8 What makes you want to spend money on fast fashion sites? 
	

	Q9 Do you take into consideration price or quality? 


Q10 If price, do you use Klarna? 
	



(Khoja & Stita, 2020 & (Statista, 2019)

	Q11 Does Klarna influence you to buy more or make an unnecessary purchase? 


Q12 If yes or no, please express what else influences your decision making on purchasing fast fashion
	


(Khoja & Stita, 2020, (Klarna, 2021) & (Statista, 2019)

	Q13 Does influencer engagement make you want to purchase fast fashion?


Q14 If so, what technique do they use to make you want to purchase fast fashion?
	

	Q15 Have you heard or shopped on pretty little thing before? If yes, have you heard of Molly-Mae? 

Q16 Have you bought a piece of clothing because an influencer has advertised or worn? 
	







	Q17 Do you take into consideration your buying behaviour?


Q18 After a purchase do you feel you’ve met a desired need or want?
	Marwick, 2013)


(Lea, Malek and Runnvall, 2018), (Bray, 2008), (Michaela, 2015) & (Stankevich, 2017). 



3.4 Sampling 
The participants selected for interviewing for this research were chosen by the researcher due to judgement on who might be interested within the fast fashion industry and who have social media. The researcher interviewed people from different backgrounds and levels of involvement but made sure that all participants had access to social media, in order for the researcher’s results to be as reflective as possible of the fast fashion industry and their feelings about influencer marketing. 

3.5 Reliability and Validity 
Reliability is defined as a concept in which the overall goal is to assess the degree to which knowledge is consistent. Whereas validity is defined as a methodology tests exactly what is supposed to be tested (Middleton, 2020). Using both reliability and validity within this research is essential the findings obtained must be relevant and accurate. This can be restricted by ensuring that the analysis is carried out in a consistent way to effect variable. The analysis must be conducted fairly and transparently which is consistent with all respondents. 



3.6 Limitations 
Within this area of study, the primary limitation is time and limited resources available due to research having to be all based online. The secondary research was also limited due to the on-going Covid-19 pandemic which will affect how interviews are carried out as well as the manner. Interviews have some risks due to participants having their own opinions and thoughts. 

3.7 Ethical Considerations 
The research conducted will be with persons over 18 years old only and voluntary. The research being from marketing and advertisement it is unlikely to cause any psychological harm. 
Furthermore, the UWTSD’s ethical guidelines are followed in this study. Anonymity, confidentiality, and data protection were used to meet ethical considerations. Data was collected and maintained on a single device with password protection, preventing misuse. 

3.8 Conclusion  
This chapter successfully met the second objective:

“To select a suitable research approach to explore public views on the influence of fast fashion industry by social media.”


The required research methods for this analysis were described in chapter three. It supported the researcher’s decision to use a interpretivism qualitative method with the public in the form of interviews. 
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