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1.Introduction
   Coronavirus, which first appeared in Wuhan, China, in December 2019, has spread across borders, sending ripples throughout an interdependent and mobile global population.
   COVID-19 has an impact on everyone's lives as individuals, families, and society as a whole.
   Furthermore, pandemics demonstrate the importance of the local and regional dimensions of the economy on the one hand, while necessitating a revaluation of the global market on the other. Current events show that people's behaviour patterns must change.
Since early 2020, COVID-19 has been observed in over 200 countries. Countries have been forced to follow national lockdowns due to the virus's quick and dangerous expansion, which has had a catastrophic effect on their economies. As more people are vaccinated and people begin to consider life after a global pandemic, it is time to evaluate how the virus has impacted global business.
  The virus has had the biggest effect on the hospitality and tourism industries. Hotels, pubs, restaurants, and clubs around the world have been forced to shut down their doors to visitors in order to avoid the virus from spreading.
The expansion of Covid-19 and the measures taken to comprise it have had a notable impact on the UK economy and the economies of many other countries worldwide. That was by far the biggest annual financial decline ever recorded. The industries most impacted were those with a significant number of consumer spending involving face-to-face contact and social activity, even those most impacted by government restrictions.
  Restrictions on movement, and thus economic activity, have an impact on trade and investment by reducing demand for goods and services. Global economic activity declines will reduce trade and affect imports of consumer goods from developing countries, particularly those with highly concentrated trade exposures to the EU and the US.
  The widely spread use of COVID-19 has increased the process of digitization within international corporations. Organizations have been forced to adopt new processes that help colleagues to communicate and teams to continue working together from home due to the shift from free on - site to working remotely.
(Medcrave online, 2022)
[Accessed on 13 May 2022]






2. How was Mercedes affected by Coronovirus pandemic?
    Auto producers were forced to shut down their manufacturing and shops on March 22, 2020, due to the lockdown imposed by the central and state governments to stop the spread of the Covid-19 pandemic. In the meantime, the company has been working with its suppliers and dealers to create proper working rules and regulation once manufacturing and distribution operations start.
  Given the current circumstances, Mercedes-Benz India has increased its online presence.As part of its online sales strategic approach, Mercedes-Benz India has provided an entirely online customer experience.. "To provide the best customer experience to Mercedes-Benz consumers, the firm has been working closely with its retail partners," the company stated in a statement.
  Mercedes-Benz closely monitored the expansion of COVID-19 in order to adapt effectively to the rapidly evolving scenario and modify the actions as necessary.  
   The health and safety of their customers, employees, and business partners was a top priority, and these safeguards are regularly updated based on current alerts and information.
Mercedes-Benz Bank has completed 2020, a difficult year primarily related to the COVID-19 pandemic. At the end of 2020, the overall amount of rental and investment contracts for Daimler Group passenger and commercial vehicles was 25.9 billion euros, the same as the previous year. Because of the existing contracts in its existing portfolio, the Stuttgart-based company was sufficient to compensate for an auto market that turned down on the whole during the pandemic-affected year, as well as the resulting relatively weak new leasing and financing business. Besides that, the automotive bank set a new high in the used vehicle business in 2020 with an agreement quantity of 5.7 billion euros, breaking the previous high of 2.1 billion euros.
   Due to the COVID-19 pandemic, the organisation agreed to halt many of its manufacturing as well as work in selected areas across Europe for two weeks (March 23 to April 5, 2020). This was followed by a limitations in Germany beginning on April 6. The condition within the brand is still flexible.
The Group's car, van, and commercial vehicle plants in Germany are affected by the short-term work. Basic functions, as well as futures positions and strong contribution, were excluded from brief work in order for work to quickly renew following the downturn. International locations are subject to region changes. In this regard, the company adheres to the recommendations of worldwide, national, and local authorities. (Automotive World Mercedes Benz successful environment in 2020)
[Accessed on 13 May 2022]




2.1 Adapted to the “new normal”
   Based on how the COVID-19 pandemic unfolds, Mercedes-Benz Bank expects possibilities in 2020 as a result of the global introduction of the new C-Class as well as additional hybrid and electric vehicles. As company vehicles, hybrid vehicles are very popular. Besides that, most private customers lease electric vehicles. The bank anticipates supplementary growth as a result of the introduction of new subscription models for electric vehicles.
   Mercedes-Benz Bank also provides detailed healthcare insurance for hybrid and electric vehicles, including batteries, charging network, and services, to make the switch to electric mobility as simple as possible while also providing customers with consistent regular payments.
   To protect its employees, the company has implemented disease prevention measures and worked with the General Works Council to develop a detailed set of measures that have been implemented in the plants. Which include hygiene and cleaning standards, as well as regulations requiring a minimum distance of 1.5 metres and the use of masks covering the mouth and nose during the manufacturing process.
   Mercedes-Benz Cars UK maintains a devoted local team that monitors the UK Government's national and international virus containment regulations, which are overseen by Mercedes-Benz Group AG. The company is assisting in the protection of its workforce, the interruption of infection chains, and the containment of the pandemic through these measures.
Customers could use the Online Showroom to view all existing new and used car stock in the United Kingdom, book in advance, and evaluate a finance offer. Participating UK retailers also offer home delivery and click and collect. (Auto Futures Covid 19 pandemic impact in 2020 )
[Accessed on 14 May 2022]

2.2 Mercedes key factors for the success during Coronavirus pandemic
  Under normal conditions, Mercedes-3D Benz's printers make automobile parts. Daimler was creating its machines, know-how, and skilled workers available for the manufacture of medical equipment. Mercedes-Benz has nearly 30 years of experience in design and manufacturing research. Up to 150,000 components are 3D-printed each year at Daimler's car manufacturing plants. These devices are usually used in proof - of - concept and limited production.
Formula One is normally associated with fast cars. Many of the competing teams, however, had lumped together and were working at incredible speeds to advance respirations aids. Mercedes-AMG Petronas Formula One Team is assisting along with six other Formula One teams. The University College London and Mercedes High Performance Powertrains advanced breathing aids in record time, and they're still in use in hospitals; the company's specialists were producing more of these machines.
The knowledge required to create the device – such as details on design, materials, tools, and kit used in the prototyping process – is freely available to industry manufacturers, academics, and health experts.
Passenger cars for the domestic market are typically assembled at the Mercedes-Benz plant in Pune, Maharashtra, India. Mercedes-Benz India was assisting local governments in their fight against the pandemic. The facility, which can treat up to 1,500 COVID-19 patients, was built in record time.
Daimler Buses has transformed a presentation vehicle bus into a greater critical care ambulance.
Daimler used respiratory protective masks to protect employees working in a variety of production areas on a daily basis. The company has donated 110,000 masks to the Baden-Württemberg state government. These masks were distributed to places where they were desperately needed, such as hospitals and doctor's offices. Daimler's market subsidiaries also offer a variety of services in a timely and practical manner. (Mercedes Benz the covid 19, pandemic influence 2020)
[Accessed on 14 May 2022]

  On April 20th, the German motor and component plants gradually performance in terms of throughput., followed by the Mercedes-Benz car production plants. Parallel to this, the international Mercedes-Benz manufacturing websites progressively resumed production. Mercedes-Benz takes priority the health and safety of all affected parties.
 The based on the benefits is intended to be flexible. in order to respond to recent issues and region regulations. The company's product and electric offensive is still ongoing. by resuming production in a coordinated way, serving its top - selling market in China, where the company is observing a huge potential market once again.
    Flexibility is important here: one of their strategic production focuses is plant flexibility, which has aided them in this intensify. Their top priority was to include the COVID-19 pandemic while also ensuring the safety of employees, distributors, and service providers.They produced in accordance with stringent safety regulations, and they gradually increase their output.
    Mercedes-Benz vehicles have always been designed to keep their employees safe and secure no matter what challenges they face.
    They stayed connected on social media to share information about COVID-19. While current health problems were occurring, Mercedes-Benz was assisting in flattening the curve by:
· Improving online interaction with professional agents
· Manufacturing and work in selected administrative locations in Europe was temporarily halted for two weeks.
· Working closely with national, regional, and local car dealerships to reduce contamination through daily cleaning and social distancing.
· Providing pick-up and drop-off services
· Prioritizing repairs and roadside assistance
· As the Formula One team creates breathing components, it is using 3D printers to manufacture medical tools.

(Mercedes Benz coronavirus response 2020)
[Accessed on 14 May 2022]

    The company had around 172,000 employees in 2021 and sold 2.3 million vehicles. Their Group revenue was €168.0 billion, with a Group EBIT of €29.1 billion.
Even through the COVID-19 pandemic and semiconductor supply chain obstacles, return on sales increased to 12.7% in 2021. Mercedes-Benz Cars has lowered fixed costs by 16% since 2019 , while income per unit has improved by 26% to €49,800 on average per vehicle.
(Mercedes Benz company news 2020-2021)
[Accessed on 15 May 2022]


















3. Conclusion

    To summarise, the COVID-19 pandemic has exposed the vulnerability of economies, societies, and political systems that have been operating on flawed principles. It has also made clear that the most important thing for a country is not its GDP, trade balance, exchange rate, or international competitiveness purchased at the expense of environmental destruction and the annihilation of people's dignity and health.
Mercedes also indicated strong financial performance for its fiscal year 2021, which ended on December 31, while also speeding up its strategy as a simple manufacturer of favourable cars and vans..
   They made strategic progress in 2021. Three graphs demonstrate how this conversion is taking hold: Top-tier vehicle sales are up by 30%, electric vehicle sales increased by 64%, and adjusted EBIT enhanced by 105%. That demonstrates the brand's and team's potential. Apart from a ruthless focus on cost reliability and supply chain management, their strategic priorities included scaling electric vehicles, speeding up our car-software plans, and expanding our luxury business.
Three graphs demonstrate how this transformation is taking hold: Mercedes-Benz is more than just the most valuable luxury automotive brand, offering high-quality vehicles. As a goal, the performance of the business are also focused on intelligent vehicle connectivity, automated vehicles, and new mobility concepts.
(Mercedes Benz news, annual reports 2021)
[Accessed on 15 May 2022]
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