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A R T I S T  S U M M A R Y

• Independent singer-songwriter from Germany 

• Genre: electro-pop music with dance elements 

• Previous Success: UK Club Charts with a cover of 
‘Can’t Get You Out Of My Head’ by Kylie



T H E  A R T I S T  

• Distinct and unique look reflects in his music 

• Sings in English and German 

• Lyrics are very raw and honest 

• Upcoming Album in collaboration with a #1 producer 

• Single: ‘For Me’ 

• Album: ‘Living My Life’



TA R G E T  A U D I E N C E

• Demographic Segmentation 

• 18 to 30 year olds male and female 

• Students and workers within the creative industries 

• Main Target Area: UK, mainly London, and Germany 

• Main languages audience speaks: English & German 

• Psychographic Segmentation/Consumer’s Interest 

• Electronic/Dance/Pop Music 

• Live Performances & Festivals 

• Mainstream Radio 

• Art & Fashion



C O M P E T I T O R S

Competitor Matrix

Jane XO

Great Good Fine OK

Scavenger Hunt



M A R K E T I N G  M I X

P R O D U C T ( S ) P R I C E
• A L B U M  ( 1 0  S O N G S ) :  ‘ L I V I N G  M Y  L I F E ’  
• S I N G L E :  ‘ F O R  M E ’  
• M U S I C  V I D E O  F O R  S I N G L E  
• N AT I O N A L  &  I N T E R N AT I O N A L  T O U R  
• M E R C H A N D I S E  ( T- S H I R T S ,  K E Y  R I N G S ,  

B A D G E S ,  P O S T E R S ,  S T I C K E R S )  

• D I G I TA L  A L B U M :  £ 7 . 9 9  
• D I G I TA L  S I N G L E :  £ 0 . 9 9  
• ‘ F R E E ’  O N  S T R E A M I N G  S E R V I C E S ;  

S U B S C R I P T I O N  F E E  ( R A N G E  £ 4 . 9 9  -  
£ 1 4 . 9 9 )  

• D O M E S T I C  T O U R  T I C K E T S :  £ 8  
• I N T E R N AT I O N A L  T O U R  T I C K E T S :  1 0 €  

( £ 9 )  

P L A C E P R O M O T I O N
• O N L I N E  S T O R E :  I T U N E S  &  A M A Z O N  

M U S I C  
• S T R E A M I N G  P L AT F O R M S :  S P O T I F Y,  

A P P L E  M U S I C ,  D E E Z E R ,  E T C .  
• M U S I C  V I D E O :  Y O U T U B E  ( Q ’ S  

O F F I C I A L  C H A N N E L =  
• M E R C H A N D I S E :  T O U R  &  W E B S I T E  
• T O U R :  U K ,  G E R M A N Y,  F R A N C E ,  

A U S T R I A ,  T H E  N E T H E R L A N D S

• P R O M O T I O N  O F  S I N G L E  W I T H  M U S I C  
V I D E O  

• S O C I A L  M E D I A  
• P H Y S I C A L  P R O M O T I O N  
• N AT I O N A L  &  I N T E R N AT I O N A L  T O U R



S O C I A L  M E D I A

• Content Marketing: 

• Insights into the album making-of on Social Media 

• Fans can vote on merchandise design 

• Links to website, mailing list, and upcoming music 

• Single Campaign: 

• Social Media Campaign starts 2 weeks prior release 

• Ad #1: Single cover underlined with music from the Single ‘For Me’ 

• Ad #2: Music Video teaser for the Single 

• Album Campaign: 

• Social Media Campaign starts 2 days post single release: 

• Ad #1: Preview of Album cover & song title list



P H Y S I C A L  A D V E R T I S E M E N T

• Print Advertising: 

• Distribution of Posters, Flyers, Stickers in bars, clubs, 
shops across North & East London (Shoreditch, 
King’s Cross, Camden) 

• Radio: 

• Interviews with London & Berlin based dance/
electro radio stations



P R O M O T I O N A L  T O U R

TOUR PLAN



M A R K E T I N G  B U D G E T

• Total Income: ~£34K 

• Total Expenses: ~£33K 

• Total Profit/Extras: ~£650



M A R K E T I N G  T I M E L I N E

• Q1: 
• Recording the Album 
• Mixing & Mastering 

• Q3: 
• Video Shoot 
• Single and Music Video Promotion 
• Single and Music Video Release 

• Q2: 
• Photoshoot 
• Reach out to Press 

• Q4: 
• Album Promotion 
• Album Release & Press Interviews 
• Domestic & International Tour



– B O N O

“Music can change the world because 
it can change people” 
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