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	Student Number
	2527546
	Student Name
	CRISTIAN STREDI

	

	Website Chosen 
	hollywoodbowl.

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:The Hollywood bowel website loads quickly and clearly,whith all main elements appearing without delay. The homepage is well-organised,and imagines,menius,and buttonsd display smoothly.navigation options are immediately visible ,and the layout adjusts effectively on the different devices.overall,the loading experience is fast,user-friedly,and makes a positive first impression

	Question 1b - Does the website contain many sub-pages? How does a ,and the layout prospective customer navigate these? 


	Answer:Yes,customers can easly make a booking through the websites. The book now.button is clearly displaying on the homepage and leads toa simple booking system.User can select their location,date,time,and number of players.the process is straightforward,,whit clear instruction and confirmation details provided,making oline booking convenient and accessible.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:Yes..the customers cand definitely make booking via the Web pages ,or going to contact the phone number what is showing on the webpage or via emails on texting 


	Question 1d - What improvements could be made to the usability of the website?


	Answer:Several usability improvements could enhance the customers experience.the website could benefit from clearer navigation menus,ensuring users can quickly locate key sections such as bookings,pricing,and comntact information.improving  page loading speed would also make the site feel more responsive.adding more visual cues-such as icons,highlighted buttons,or progress-would help guide users more intuitively.finally,ensuring full mobile optimisation would make the site easier to use across different devices.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:the webpage has a clear and visually appealing layout,whit clear headings and well-space content that makes it easy to read.On a computer ,the design appers more structured and spacious,while on a mobile phone the layout become more impact ,with some elements stacking vertically.Although  the mobile version remains functional,certain imagines and buttons appear smaller ,wich slightly reduces the overall visual impact compared to the desktop experience 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The websites used high-qualityimages and short promotional videos to highlight  key products and services,helpind users quickly understand what company offers.colour is used consistently across the sirte,whit a clear palette that reinforces the brand identity and draws attention to important features such as buttons or offers .overall ,the combination of visuals and colours supports a professional,angaging user experience


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:The website includes an oline chat tool that allows customers to ask questions in real time. This feature is affective because it reduces waiting times ,provides quick support ,helps users make informed decisions about the product or service.it also improves customer confidence by showing that help is available instantly if needed.
 

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are clearly displayed and easy to access,allowing users to follow the company on different platforms.They helpd build truest by showing active engagement with customers and providing additional information,updates,and reviews.When used well,these links encourage users  to interact with the brand beyond the website ,increasing visibility.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The services are clearly explained throught simple headings ,short descriptions,and visual examples that show what the company provides.Key information is placed near the top of the page,and the layout guides users logically therough each service.This clarity helps customers quickly understand what the business offers and how it can meet their needs


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:Customers reviews are displayed on a dedicated section of the website ,often supported by a star ratings or testimonials. They appear easy to read and help new customers judge the quality of the service.if the reviews include recent dates or regular updates,this shows the company is active and continues to receive feedback,increasing truest and credibility.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality throught professional design,clear information,strong customer reviews,and evidence of expertise such as certifications or case studies.the website highlights benefits and shows real examples of successful outcomes.Iwould recommend this service because it appears reliabile,well -reviewed,and customer-focused,giving confidence that user will receive good value and support .


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Yes,the prices are made clear to cusmores .They are displayed in straightforward way that helps users  understand what they are paying for.the price is also reflects the quality of the service because the website highlitghts the benefits,provides real examples of successful outcomes,and explains the value customers receive.This transparency helps build truest and reassures customers that the services is worth the cost


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.the company name

	
	2.the product and the service

	
	3.the location of or defining feature

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:When I searched the three choisen is keywords ,the company website appeared within the top ten results for two of them .this suggests that the business has reasonably effective strategy,although there is still to improve visibillty for broader search terms

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:websites remain highly relevant in modern uk business because they act as a central hub for information,branding and customer trust.Even with the rise of social media ,customers still expect a professional website where they can verify details, compare products ,and access support.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I recommend that Hollywood Bowl improve its oline booking experience by making the process faster and more personalised. During my evaluation.i noticed that the website provides useful information,but the booking journey can feel lengthy, especially when selecting dates,times and lane opions. Stremlining this with clearer steps,fewer pages and more intuitive layout would reduce customer frustration and encourage more oline booking.Adding personalised suggestions-such as showing available deals,food packages or peak/off-peak times-could also increase customer engagement and spending .I suggested this improvement because a smoother digital experience directly support customer satisfaction and strengthens the company’s competitiveness in market where convenience strongly influences consumer decisions
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