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The hospitality sector is well known for providing comfort and relaxation. However, it additionally holds an image of leaving a significant environmental impact. Concerns have been raised in an era when sustainability has emerged as a critical worldwide issue due to the enormous use of consumable products, energy, and water, as Costa and Costa (2022) elaborate. Adaptation of CSR strategies in the business world is gaining massive support as hoteliers seek mechanisms to address these issues, amplify customer loyalty, balance other stakeholders, and improve their brand image and social reputation. Customers today are attracted to environmentally conscious hotels as sustainable tourism sprouts much more positive impacts. CSR is a mechanism for evaluating hotel practices to enable customers to choose the right service providers (Tai, 2022). Linking CSR and circular economy has enhanced the steady growth of Hilton Hotel towards maintaining the industry's sustainability by implementing its CSR policies to conform to UK green practices. CSR, integral to sustainability, has seen many hoteliers promote the sustainability pillars to comply with governmental regulations. (Molina-Collado et al., 2022). This paper analyses sustainability in the hotel industry to provide an understanding of how CSR influenced sustainable tourism, its relationship to the triple bottom line concept, and circular economy, with Hilton Hotels being the focus of this essay.
Hilton Hotel CSR Policy Practices
The utilisation of CSR by many hoteliers is increasing daily in the UK. Every business is committed to aligning daily activities with social, economic, and environmental objectives. Hilton Hotel has integrated the CSR benefits into its operations, and sustainable tourism has been realised. The success of the CSR in Hilton Hotel is attributed to the business concerns such as government pressure and competitor's actions. The governmental pressure arises with the UK government demanding the hotel to address the outstanding social and environmental issues (Calisto et al., 2021). Every hotelier in the UK is expected to legally comply with the standards of waste management and energy consumption. Government initiatives such as tax incentives and subsidies have enhanced businesses to address carbon footprints, biodiversity conservation, and waste management. The carbon footprint has influenced negative environmental and water impacts, such as rainwater acidification, climate change, and air pollution. 
To avoid legal penalties and promote its brand image, Hilton Hotels has established various strategies through its CSR sustainability pillars to combat growing concerns. The sustainable practices align with the UK government's Climate Change Act of 2008, which outlined the methods to be adopted by all hoteliers. On the other hand, Hilton's competitors' actions concerning environmental sustainability have rekindled stiff competition, which is critical in shaping customer preferences today (Costa and Costa, 2022). The hotel's CSR social performance, evaluated through content and impact analysis, fosters an understanding of the eco-friendly sustainable development initiatives for the community and other stakeholders. As Ali (2016) validates, consumer tastes and preferences are changing daily, with consumers' purchasing power influenced by environmentally friendly practices like green transport, including cycling and hiking, over enjoyable practices that negatively affect their survival. Green transport system contributes to a reduction in carbon emissions by 70% as compared to other means of transportation such as car. 
The hotels' social, economic, and environmental impacts significantly influence consumer product choices and their relevance in the competition. Therefore, the corporate agenda initiatives of the Hilton Hotel ought to promote green tourism. In addition, the tremendous positive change in consumer demands is among the significant reasons why Hilton Hotel is promoting the implementation of its CSR policies and annually making reports publications for the public and other stakeholders to give opinions and recommendations (Youn, Lee, and Lee, 2018). The tourism industry giants understand that maintaining sustainability through positive initiatives is an ethical responsibility and a competitive advantage over competitors, as modern consumers are sensitive to the environment and social impacts. The corporate culture is found to be contributing to the efficiency of the business operations, both in cost and utility efficiency. Hilton Hotel's CSR policy initiatives are built around the sustainability pillar practices and the circular economy. 
CSR Sustainability Pillars Integration and Link to Circular Economy
The purpose of integrating the sustainability pillars, social, economic, and environmental, in Hilton Hotel's CSR policy is to create sustainable tourism that positively impacts society. According to Hilton (2019), since 2008, CSR agenda adaptation has been impactful, as it has led to technological efficiency, resulting in a reduction in carbon emissions by 30%, waste management by 32%, reduced energy consumption by 22%, and the reduction in water usage by 22%. The positive societal impacts play a vital role in shaping the community's development, conserving natural resources such as water and energy, and promoting environmental efficiency (Hilton, 2019). The corporate agenda of the hotel is to make the world a liveable place that fosters equity and viability in both economic and environmental variables. Cooper (2021) states that social variables are essential as they lead to community development, while ecological variables safeguard the people's present and future while serving their current needs by conserving natural resources. 
Through waste management, conservation strategies, and circular economy evaluation, Hilton Hotel is committed to achieving sustainability with a less environmental footprint. Hilton focuses on energy-saving practices to protect the environment from exploitation. In 2018, the hotel aimed to reduce carbon emissions by 61% by 2030 and realise zero waste dumping in the background. The target aligns with the UK government's Climate Change Act 2018, establishing legal targets to reduce greenhouse emissions. The CSR performance indicators have helped the hotel track its progress in attaining less carbon volume through its operations. Hilton Hotel has most operations certified by industrial frameworks such as the Building Research Establishment Environmental Assessment Method (BREEAM) to show its commitment and accountability in assessing sustainability (Awadh, 2017). The CSR implementation frameworks make it easy for the industry consumer to evaluate and accurately compare the efforts and performance of every UK hotel toward conserving the environment. 
Moreover, sustainability is a business concern and an opportunity to improve consumer services. Technological innovations have made hotel operations to be energy-efficient and less costly. Creating water management systems, waste management measures such as recycling programs, and energy conservation measures across all its properties have improved the hotel's performance and maximum utilisation of scarce natural resources (Batabyal, 2018). Hilton Hotel has installed energy-saving technologies such as occupancy sensors to switch lights off when guests are not in the room to optimise energy consumption monitors. It has also established an information initiative such as reusing towels and toiletries and avoiding leaving running taps to encourage guests to embrace sustainability by conserving water in the rooms. In addition, the water-flow technology installation has contributed to reduced water usage across all the properties. Byrne and Lund (2019) assert that acceleration in the deployment and development of renewable energy has a positive significance to the environment in fighting emissions.
In alignment with the UK Green Tourism Business schemes, Hilton Hotels has been committed to conserving natural resources and biodiversity through various ecosystem practices and waste management initiatives (Filimonau and Delysia, 2019). As long goals, green environmental practices such as planting trees around the hotel, using green transport, and using eco-furnished furniture in hotel rooms have helped the hotels minimise pollution, as Yousaf et al. (2021) elaborate. The significance of the circular economy has cultivated continuous sustainability strategies to enhance CSR. As El-Jourbagy et al. (2021) put it, ecological sustainability has had significant phases in civilisation, from setting the plastic bag limit to banning plastic bags to saving the environment from pollution. When applied by hoteliers, the principles of circular economy help minimise waste creation in the hotels, leading to reduced environmental footprints for a sustainable future. Goh et al. (2022) outline that food and material waste, such as plastics and packaging, are among the most common waste and can be adequately managed through CSR practices, including food waste reduction programs and excess food donation programs. 
As the United Nations Food and Agriculture Organisation reported, from one-third of the food waste generated globally, a significant fraction of such waste is collected from hotels, signifying the amount of food thrown away. To create economic value and promote sustainability, Hilton Hotel has a food donation program collaborates with the Open Kitchen organisation to give out food to the less fortunate people in the local areas of their operations. All the hotels have initiated a compost program to dispose of the waste to enrich the soil rather than dispose of it in landfills (Ruiz Molina et al., 2022). The integration of the circular principles in the CSR policy has enhanced the achievement of the top goals of Hilton and the delivery of quality customer services in all aspects. Manniche, Larsen, and Broegaard (2021) found that the employee's willingness to implement CSR and the circular economy has increased the organisation's reputation, strengthened customer loyalty, and shaped the marketability model of the hotel, gaining a competitive edge. 
In the economic pillar spectrum, Hilton has sought collaboration with the local manufacturers and suppliers of local goods and services to improve the local economy. With the growing scarcity of resources and emerging concerns on the social variables’ equity, business partnerships are growing focus on the businesses strategically maintaining sustainability. Having a strong and authentically achievable CSR, Hilton has been engaged in various partnerships that have seen it expand operations. Tai (2022) discusses how CSR has enabled the Hilton to initiate community development projects to empower the locals through job creation and contributing to local economic growth. The incorporation of sustainable practices in the corporate agenda has enhanced the hotel's reputation, earning consumer loyalty and thus expanding its financial base. According to Guix and Font (2020), an increase in the CSR reports from the hotel has been observed as it seeks public participation and promotion of accountability. The corporate agenda requires the hotel to collaborate with local entrepreneurs to source its products rather than import them to strengthen the local economy, as Achmad and Yulianah (2022) suggest.
Many scholars, including Scavarda et al. (2019), have explained that CSR reflects how the business associates with the local community through projects and job opportunities. Hilton Hotels volunteered to train youths during the 5,000 projects of the 2018 Global Week of Service as an initiative to promote community development (Hilton, 2023). Today, Hilton has supported and trained over 20,000 young people to nurture their professions and equip them with high-value, life-saving skills. Rupp et al. (2006) assert that organisations have to engage employees in CSR strategies in all cultural aspects to achieve a desirable cultural goal, as employees are vital in co-creating customer service and delivery. Hilton manages to involve the community in its initiatives by reaching out to source employees through direct recruitment or local projects. This program creates an environment for youth and less advantaged people in the community to get exposure and experience as they seek a livelihood. Zhang et al. (2022) state that employees can be informed of the CSR applicability through regular training and workshops, as their behaviour and perception can affect CSR practices.
[bookmark: _Toc147882686]Triple Bottom Line
The Triple Bottom Line (TBL), an idea which is tailored around the 3P's People, Planet, and Profit, focuses on the impact that the business has on the social niche (community development and involvement), profit (investments and their return), and environment (conserving energy, water, and managing waste). Therefore, businesses should prioritise using sustainable measures when measuring their performances, as the business is not only revenue-oriented but also focuses on social and environmental impact, as Ozturkoglu, Sari, and Saygili (2021) recommend. Hotels should develop a culture of using ecological practices that promote sustainability. It is true that Hilton Hotel has maximised the concept through its CSR, reduced its environmental footprint, and encouraged community development. TBL fosters the development of environmental and governance initiatives for ethical practices and fair treatment of customers and suppliers.

[image: https://cdn.ttgtmedia.com/rms/onlineimages/a_look_at_the_three_ps-f.png] 
Triple bottom line (Craig and Alexander, 2023)

Conclusion
The hospitality industry is a value-creation business that has proved to have undeniable impacts. Much effort has been invested in the hospitality and tourism industry to attain economic, social, and environmental sustainability. It is the responsibility of every business to adopt sustainable practices by initiating community-based programs under their CSR policy in a bid to reduce their environmental footprint. Hotels like Hilton have been thriving in production and delivery as customer-centred and environmentally sensitive businesses by implementing CSR practices such as green tourism and linking their strategies to the circular economy. Hilton Hotel has been at the forefront of creating and implementing ethically sustainable practices with CSR initiatives, including energy conservation measures, sociocultural promotion, water conservation, and waste management through various recycling and food donation programs. Government pressure on businesses to comply with sustainability and employee collaboration in implementing initiatives has fostered many CSR initiatives' success in Hotels such as the Hilton Hotel. The success of the CSR in Hilton Hotel is attributed to the business concerns such as government pressure and competitor's actions. The Triple Bottom line is also significant in gauging the organisation's sustainability operations to the CSR policies.
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A look at the three P’s

People, planet and profit represent the three tenets
of the triple bottom line business concept.
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