
The Review of “Understanding the Role of Live Streamers in Live-Streaming E-Commerce”

This article is based on the live-streaming industry's booming in the rapidly growing e-commerce field in recent years, and analyse the behavioural influence of live streamer in live-streaming sales by comparing the total amount of gross merchandise value (GMV) and the number of fans growing in the live-streaming room. By conducting mathematical studies with large samples, this study has drawn some reliable and valid conclusion, including that selling more kinds of goods and expanding the selling time on each product can contribute to GMV and fans growth. What surprised and interested me the most is that the number of fans of a live streamer doesn't have much impact on sales and fan growth, and possibly may even be counterproductive and that's why improving the quality of followers is the focus during live streaming. Besides, the researcher adopts machine learning and econometric methods to analyse thousands of shows and live streamers and find out that the shows can gain more traffic on Tuesday, Wednesday, and Saturday rather than Monday and Friday, and also evening looks better than daytime, which give a great practical inspiration for those involved in the industry.

[bookmark: _GoBack]This article can be regarded as a good reference for live industry practitioners and academics alike. The methodology used is appropriate, the sample population is large enough and the data supports the conclusions. The text is smooth and accurate throughout, and the key messages are repeated in an impressive manner. At the same time, the literature review section mentions some of the most recent research on the topic, such as the more nuanced aspects of scheduling and energy considerations for live streamers. By contrasts, this research takes a broader perspective on the role of live streamers and the evaluation of behaviours in live room through a much larger sample from Alibaba, which can fill the gap in the lack of larger samples for research on live streamers’ behaviour. Personally, the counterintuitive result exactly give me a deep impression. However, the title may be need a little more precise and could consider covering the livestreamers’ behaviour analysed above.

