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Executive summary: 
This report assesses the Marriott hotels flaunt green certifications the efficacy and authenticity of greenwashing by conducting a critical analysis of the well-known player in the universal hospitality industry. With an importance of the social, environmental and profitable angles, the analysis addresses enterprises about implicit areas of concern, self-evaluation processes and uses of green technology towards charges of greenwashing. It also proposes indispensable approaches for a further comprehensive sustainability frame. In order to maintain its position as a sustainability leader in the fast-paced hospitality sector, Marriott must continue to make on its visionary approach to clarity, stakeholder involvement and cooperation.
Marriott has work with other significant players in the hospitality sector to promote the creation of industry-wide sustainability norms. Marriott is a part of a collaborative commitment to sustainability by diligently contributing in the expression of established measures and marks. By using this system, Marriott can be sure that its sustainability programs are both aligned with industry norms and industry stylish practices. Marriott has the power to use its leverage to convert trade groups and government agencies to produce and apply sustainability guidelines to compete with rivals and increase their brand standard and more green on reality rather than on paper.
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Understand the purpose:
 This report shows that the accusation of greenwashing in the Marriott hotel. The areas of greenwashing, the reason behind self evaluate by using green technology and the other strategies that they do instead of self evaluating will investigate to promote the hotel is certifiably green on paper than it is in reality.
[bookmark: _Toc159954602]Introduction: 
Sustainability has become essential especially giants like Marriott, as consumers value eco-conscious opinions more and more. Sustainability refers to the manifestation of social, profitable and environmental factors into routine operations in the field of hospitality management (Jauhari, 2014). This entails reducing negative environmental effects, promoting social responsibility and guaranteeing long-term profitable sustainability (Sloan, Legrand and Chen, 2013). 
Environmental sustainability is getting a top precedence for the hospitality business at this turning point. Green certifications are being used by hotels, especially large transnational chains like Marriott, to meet the demands of environmentally concerned guests (Mensah, 2019). But as sustainability pledges accelerate, it's necessary to precisely examine their reality. Moreover greenwashing is more popular in hotel industry (Rahman et al., 2015). In addition to exploring allegations of greenwashing, possible areas of concern, self-evaluation procedures, the use of green technology and alternatives to self-evaluation. This exploration attempts to deliver a thorough analysis of Marriott's sustainability operations. 
The objective of this report is to investigate about Marriott hotels are accusation of green washing, the areas of greenwashing, the self evaluation and its reason. Furthermore, this report investigates the green technology for being more sustainable and the strategy without self evaluation with recommendation.
[bookmark: _Toc159954603]Accusation of Greenwashing: 
Providing deceptive information or the practice of giving the wrong idea regarding environmentally responsive a company's goods are called "greenwashing" (Hayes, 2023). Since its founding in 1927, Marriott International has expanded to become a global leader in the hospitality industry, operating in more than 130 nations. Given their reputation for providing exceptional visitor experiences, it makes sense that the organization has received so broad praise (Marriott International, 2023). 
But Marriott International's spotless reputation has taken a hit due to recent instances. Due of its large global footmark and market dominance, Marriott is constantly indicted of engaging in greenwashing. Critics claim that due to Marriott's massive operations, the establishment may be tempted to put further emphasis on promoting its eco-friendly image than on putting in place meaningful and quantifiable sustainability programs (Mirror Review, 2023). Marriott faces the delicate task of striking a balance between presenting a green image and making sure that its operations are in line with true environmental responsibility. 
An important factor to take into account is how Marriott's brand image would be affected by claims of greenwashing. Any perceived deceitfulness in green claims can undermine trust in a world when clients are getting more critical and environmentally apprehensive (Ahluwalia and Miller, 2018). Sustaining the integrity of its sustainability enterprise is pivotal for an honoured brand like Marriott to cover its position in the market and retain consumer faith. 
Allegations of greenwashing carry consequences beyond reputational troubles. It becomes pivotal to follow environmental laws and green certification requirements. Marriott must make sure that its sustainability efforts not only satisfy the strict conditions needed by certification programs and nonsupervisory authorities but also that consumers view them as sincere (Shepherd, 2023).
[bookmark: _Toc159954604]Areas constructed as Greenwashing: 
An ongoing discussion within the industry has centred on Marriott's marketing of not washing towels every day as an environmentally friendly practice. Although the practice is in line with sustainability goals, questions remain about whether its main driving force is cost-cutting rather than a sincere desire to lessen its negative effects on the atmosphere (Wikipedia, 2024). It's imperative that Marriott maintains open lines of communication by offering not only an explanation for these rules but also substantiated information regarding the tangible environmental advantages, including reduced water and energy usage (Legrand, Kuokkanen and Day, 2023). 
Resolving issues with towel reuse regulations requires a commitment to open and honest communication. Marriott has the implicit to embrace a foresighted stance by furnishing measurable information on the benefits to the environment and demonstrating the reason for its policy. Marriott can establish credibility and show that it's authentically committed to sustainability by encouraging an open debate (Kim et al., 2018). 
In order to enhance its sustainability trials, Marriott ought to proactively solicit and integrate input from its clientele. The hotel chain can accommodate its procedures to better meet the requirements of its clientele by interacting with guests and attending to their issues. This focus on the requirements of the consumer not only strengthens sustainability enterprise but also cultivates a devoted clientele.
[bookmark: _Toc159954605]Self-Evaluation practices: 
A concept of self-policing business has called "Corporate Social Responsibility" (CSR) supports a company in holding socially responsible by the public, its stakeholders and itself (Fernando, 2023). The impact on economical, social and environmental facts of society that companies can be aware of by engaging in CSR often known as corporate citizenship (Botha, 2017). There are concerns regarding equity and transparency regarding Marriott's sustainability practices evaluation process that relies heavily on internal reviews. Although internal assessments offer useful perception, they may not retain the equity that external assessments give. Assuring that internal evaluations are thorough, objective and conformable with industry norms presents a problem for Marriott (Marriott, 2021). 
It's essential to comprehend the reasons behind Marriott's decision to self-assess. Marriott should precisely balance the benefits which may include the impression of a lack of independence against the downsides indeed though financial concerns and the desire to control the narrative are typical incentives (Marriott, 2002). To show the depth of its evaluations, the organization should be open about how it conducts its own self-evaluation. 
As a part of its self-evaluation procedure, Marriott might also conduct recurring independent inspections. Marriott may show that they're committed to openness and detail by asking outside auditors to estimate their sustainability procedures to get Green Key certificate (Bogensperger, 2023). A further thorough review can be assured by involving stakeholders in the evaluation process, similar as environmental NGOs and specialists who can contribute a variety of standpoints. 
[bookmark: _Toc159954606]Use of Green Technology and sustainability: 
A near look at Marriott's claims about enforcing green technologies like VRF, water-saving fixtures, energy-effective lighting etc. are warranted (Green Key, 2021). An expansive analysis should be conducted to determine how well these technologies contribute to sustainability overall, taking into account variables like the extent of operation and quantifiable results. 
Marriott has to be more forthcoming with data about its true environmental impact and go beyond just boasting about its usage of green technology. Whether these technologies actually help the hotel reduce its environmental impact may be single-handedly assessed (Batabyal, 2018). Marriott's sustainability measures will gain further confidence if quantifiable benchmarks, including decreased water and energy consumption, are reported. 
Modern, eco-friendly technology should be constantly delved and invested in by Marriott. By demonstrating a visionary stance to environmental responsibility, the hotel chain's commitment to invention also guarantees that it remains at the cutting edge of sustainable practices (Clare and Lynn, 2018). Marriott can discern and incorporate the most recent developments by working with technology partners and taking part in industry exploration. 
The effectiveness of sustainability systems is greatly dependent on the involvement of workers (Haski-Leventhal, 2018). Marriott should put in place expansive training programs to educate workers the value of sustainability and give them the proficiency and resources they need to make a meaningful contribution. A sense of participated responsibility is fostered via worker participation also generates creative ideas for farther lowering the hotel's environmental effect (Naguib, 2022). 
Marriott has to estimate the green technology it uses throughout their lifecycle to guarantee the enduring practicability of its specialized investments. This entails assessing how a technology will affect the terrain across its whole lifecycle from manufacture to disposal (Costa and Costa, 2022). By having a thorough understanding of the full lifecycle, Marriott is better equipped to decide which technologies are environmentally sustainable. 
In order to promote cooperative exploration and development in sustainable technologies, Marriott can work with technology companies, academic institutions and other industry players. Marriott may promote collaboration and get access to pooled resources and knowledge while also helping to push sustainable results. For example- London Heathrow Marriott used hybrid windmill, rain water harvesting, VITO cooking oil recycling machine installed etc for being sustainable (Marriott London Heathrow, 2023).
Marriott can appropriately monitor the impact of its green technology enterprise by enforcing data-driven techniques to sustainability. The real-time monitoring and optimisation of resource application is made possible by the use of technology like LOT detectors and data analytics. By using data-driven strategies, sustainability is enhanced and perceptive information is gained for ongoing development (Marriott, 2020). 
Apart from enforcing eco-friendly technology within the company, Marriott must to proactively promote its sustainable practices to both guests and the general public. Raising mindfulness and involving guests in the hotel's sustainability enterprise can be achieved by installing in-room defences or Smartphone apps that present real-time data on energy and water reduction (Marriott Bonvoy, 2024). 
[bookmark: _Toc159954607]Alternatives to self-evaluation:
 There could be cause for distrust if self-evaluation is all that's used. Acquiring third-party certifications from well-known associations could be extremely profitable for Marriott. In order to enhance openness and credibility, partnering with accredited certification authorities guarantees a stricter examination process (Korstanje, George and Nedelea, 2020). Marriott's external certifications give consumers assurance about the validity of the company's environmental statements by serving as an obvious demonstration of its commitment to sustainability. 
By working with outside certifiers, Marriott not only offers an unprejudiced evaluation but also shows its commitment to sustainability and openness. By diligently pursuing third-party certifications, the hotel shows guests that it's prepared to have its operations examined by outside experts, fostering client trust and faith in the legality of Marriott's environmental enterprise. Marriott ought to give serious consideration to carrying third-party certifications from respectable associations such as- LEED®, BREEAM® etc. in order to bolster the legality of its environmental enterprise (Marriott, 2023). In this step, external verifiers would completely examine Marriott's initiatives and give an ideal, invariant assessment whereas guests can be quite assured by external certifications that Marriott's green claims are genuine. 
By diligently taking part in collaborative industry conditioning, Marriott's commitment to sustainability may go beyond individual efforts. Marriott can help in the creation of invariant measures and procedures by uniting with rival companies and trade associations. Sharing in industry-wide initiatives guarantees that sustainability trials are estimated based on collective marks, cultivating a collaborative commitment to ecological responsibility (Valeri, 2022). Working together can also affect in the sharing of stylish practices, invention and the creation of a united strategy for sustainability in the hotel sector. 
When it comes to creating platforms for communication and cooperation, Marriott can lead the way. This could be organizing roundtable addresses, conducting industry conferences, or taking part in cooperative exploration enterprise (Edgell, 2020). Marriott works to enhance the sustainability of the hotel industry as a whole and reinforces its own sustainability programs by promoting a cooperative atmosphere. 
It's recommended that Marriott diligently connect with a different range of stakeholders, including as consumers, staff, regional communities and environmental associations. Marriott may enhance the strength of its sustainability programs and make them more representatives of wider public prospects by including varied perspectives into its requests for input and feedback (Cousin, 2023). In addition to promoting a sense of participated responsibility, stakeholder involvement guarantees that sustainability programs reflect the ideals of the original communities where Marriott conducts business. 
[bookmark: _Toc159954608]Conclusion: 
There are both estimable efforts and room for development in the examination of Marriott's sustainability programs. Amidst possible charges of greenwashing, the hotel empire must balance the delicate challenge of integrating its vast transnational operations with true environmental responsibility. Marriott may support its environmental sustainability commitment by diving issues concerning rules regarding towel exercise, perfecting communication that's clear and concise, redefining self-evaluation procedures and offering quantifiable results for the operation of green technology. 
The suggestion for third-party certifications is a pivotal tactic to increase confidence and assure guests about the legality of Marriott's green conditioning along with external audits, worker involvement and collaborative industry systems. Marriott has the chance to lead the way towards a further ecologically sensitive future by setting new norms for sustainability practices as the hospitality sector develops. To effectively drive change and positively impact the environmental geography, Marriott must incorporate crucial factors similar as cooperative industry enterprise, worker engagement, and nonstop invention into its sustainability plan. 
Marriott has the capacity to not only live up to the prospects of the industry but also to review it in the delicate world of sustainability. By employing a different strategy that blends openness, cooperation and creativity. Marriott can strengthen its standing as a colonist in environmentally conscious lodging and stimulate formative conversion throughout the industry.
[bookmark: _Toc159954609]Recommendation: 
After the investigation there are few recommendation for Marriott hotels greenwashing to promote the hotel is certifiably green are given below:
· Encouraging guests to reuse towels more often to save water and energy.
· Proper third party certificate can offer declaration that a product convenes assured sustainability standards.
·  Making all plastic fully sustainable by launching a BDP® polymer with the intention of catch the attention of bacteria so as to break down plastic waste in oceans & landfills within few years rather than centuries.
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