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Overview of the Brand

•

In 2013 Hilton  announced the official opening a 555 

room Conrad Hotel Dubai.

•

Conrad Hotel & Resort has 44 proprieties in 22 

countries.

•

Conrad Hotel & Resort has 555 

luxury rooms.
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             Overview of the Brand







In 2013 Hilton  announced the official opening a 555 room Conrad Hotel Dubai.

Conrad Hotel & Resort has 44 proprieties in 22 countries.

Conrad Hotel & Resort has 555 luxury rooms.





. This brand provide various type of services which includes food services, lodging, conventions, business meetings, AND MORE this brand is useful for every type of customers whether, business customers or the guests who came to enjoy the holidays At the official inauguration in the DUBAI  in 2013, hilton brings a new generation of luxury to those who travel whether it is a business or pleasure journey. With 555 luxurious rooms, it belongs to the category of the most luxurious brands. Located close to Downtown Dubai with its vibrant word wide shopping and business sector, it is considered a symbol of high-end luxury and refined style. 

the hotel is located 10 minutes by car from the city's biggest attractions, the Dubai Mall and Burj Khailfa 
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Main Consumers of Conrad Hotel and Resort 

Every company or hotel has its own target market

and potential customers who provide benefits of

high income and profitability of the hotel. It is

very important for the brand to identify its main

consumers as the employees can easily focus. The

main and targeted customers of the corporation

include business travellers who book their tickets

on the last moment , and he target age of adult

guests range between 25 to 35 who belongs to the

upper middle-class family.
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Main Consumers of Conrad Hotel and Resort 


Every company or hotel has its own target market and potential customers who provide benefits of high income and profitability of the hotel. It is very important for the brand to identify its main consumers as the employees can easily focus. The main and targeted customers of the corporation include business travellers who book their tickets on the last moment , and he target age of adult guests range between 25 to 35 who belongs to the upper middle-class family.
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Nature and Role of the guest services and 

facilities

The nature of hospitality service that is provided by

Conrad Hotel and Resort to its guests and customers

is to meet every expectations of the customers.

Satisfaction of the needs and wants of the guests is

the most important phase of providing guests

services as happy customers bring profitable results

for the brand as well as the employees working in

the hotel brand(Shulga and Busser, 2020).
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Nature and Role of the guest services and facilities


The nature of hospitality service that is provided by Conrad Hotel and Resort to its guests and customers is to meet every expectations of the customers. Satisfaction of the needs and wants of the guests is the most important phase of providing guests services as happy customers bring profitable results for the brand as well as the employees working in the hotel brand(Shulga and Busser, 2020). 







Providing accommodation facilities and addressing every issue of the customers are considered under the scope and role of the guests services
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Need to consider the role and function of 

guest services

•

Essential Soft and Hard Skills

•

Communication

•

Attitude

•

Years Experience
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Need to consider the role and function of guest services






Essential Soft and Hard Skills 



Communication



 Attitude



Years Experience













Lodging and accommodation facilities, travel and tourism, shopping and luxury service, event planning and management, all consider under the scope and role of the guest services provided by Conrade Hotel and Resort. This brand focuses on providing every type of services to its customers, so that they would like to travel and become a loyal part of the Conrade Hotel and Resort family

7



image3.jfif







image4.png

x
3
B
-~
&

Positivity

Prohlem-solving

=
-—
'

<

=

Leadership

Em

Self-confidence Resilience

Emotional intelligence <
Innovation*

Proactive learning






image1.png














image8.emf
Importance of Hospitality and Strategies 

that help in meeting the expectations

“The key is to set realistic 

customer expectations and 

then not just meet them but 

exceed them – preferably in 

unexpected and helpful ways.” 

– Richard Branson, 

Conrad Hotel tries to beat expectations by :

•

Fitness centre ,Spa , Yoga, Pilates, and Meditation.

•

Bathrooms in three different styles customized by the customer.

•

Pillow in 14 different option.

•

The Hilton Honors app where the Conrad Concierge service can be downloaded.
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Importance of Hospitality and Strategies that help in meeting the expectations









“The key is to set realistic customer expectations and then not just meet them but exceed them – preferably in unexpected and helpful ways.” – Richard Branson, 

        Conrad Hotel tries to beat expectations by :



Fitness centre ,Spa , Yoga, Pilates, and Meditation.

Bathrooms in three different styles customized by the customer.

Pillow in 14 different option.

The Hilton Honors app where the Conrad Concierge service can be downloaded.











The Conrad Concierge app brings Conrad services and amenities to the guest, whether you're ordering room service or a wake-up call to customize your room's pillows or reserving our locally inspired cuisine and spa offerings. Conrad Concierge's expanded features include advance check-in - all guests can pre-check into the hotel through Conrad Concierge and inform their estimated arrival time at any time after booking. Apart from the importance of guest services, there are various strategies which could be used by Conrade Hotel and Resort to improve the service quality. These strategies includes understanding the customers by performing proper survey and research regarding the nature and buying pattern of the guests to obtain the proper knowledge of their needs and expectations. This knowledge helps the brand in establishing such policies of the guest services, so that the guest feels satisfied from the services that is provide by the mentioned brand 

8



image3.png

Signin below sing your
Confitmation # or HHonars #

o S

reLfre)






image4.png







image1.png









-
Tepotonce of Hospitaly and Srtsics

thathlp I mecting the xpecations






image9.emf
CONCLUSION

The above presentation includes the brief discussion

regarding the importance of the services which are

provided under hospitality by the staff members to its

customers. The presentation took the consideration of

Conrad Hotel and Resort in order to understand the

customer's expectations and needs from a hotel brand. It

covers the target customers of the hotel, so that

identification of the needs can be easily done
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CONCLUSION


The above presentation includes the brief discussion regarding the importance of the services which are provided under hospitality by the staff members to its customers. The presentation took the consideration of Conrad Hotel and Resort in order to understand the customer's expectations and needs from a hotel brand. It covers the target customers of the hotel, so that identification of the needs can be easily done
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The role and importance of 

quality service, hospitality, and 

guest services within the hotel 

Industry.
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INTRODUCTION

Hospitality is one of the fastest growing 

industries in the business world which refers 

to all the tasks and aspects related to the 

hospitality business. This business includes 

welcoming the customers, providing them 

pleasant experiences through dining, lodging, 

events, entertainment or travel. The following 

presentation covers role and importance of 

quality service in order to increase the 

customer's satisfaction. 
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INTRODUCTION


Hospitality is one of the fastest growing industries in the business world which refers to all the tasks and aspects related to the hospitality business. This business includes welcoming the customers, providing them pleasant experiences through dining, lodging, events, entertainment or travel. The following presentation covers role and importance of quality service in order to increase the customer's satisfaction. 









This presentation includes the identification of the consumers and the other functions performed by the hospitality management team to impress its customers and increase the profit margin of the hotel. 
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