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[bookmark: _Toc159946922]Introduction
In recent years sustainability has developed fast across different sectors. Among these, hospitality is at the forefront given that more and more consumers demand environmentally aware companies. Travelers who are already on board with environmentally aware owners that will see no green initiatives at the forefront of hotel branding. This phenomenon comes with the evidence of a shocking crash in the credibility of many claims that causes the increase of reaction, the so-called greenwashing. This essay reviews the issue of greenwashing in the context of the tourist industry and has a specific focus on greenwashing of Park Plaza Westminster Bridge London. Through investigating the hotel's methods of sustainability, self-evaluation techniques, and how green technology is put to use, this study is concerned with making the eco-picture stronger by interpreting the realities behind the green talk about the hotel industry. Behavior in mind the initiative of highlighting the necessity for transparency, accountability, and real sustainability efforts to solve the problem of greenwashing and make the hospitality industry have more responsible practices, this competition is a good approach. This is the approach of the effort behind the green talk about the hotel industry. 


[bookmark: _Toc159946923]Understanding Greenwashing
Greenwashing is a technique that many companies make use to create the impression of being environmentally conscious though they are not. Although a rapid ethical ecology attempt may be highly appreciated, as the buying power of the consumers for green products is getting bigger, this may be only an effort of greenwashing effort over diverse and substantial matters, the importance of some environmental projects, or misrepresenting the real extent of the negative impact produced by certain practices (Alyahia et al.,2024, p.2). For instance, it claims the towel reuse program is a major sustainability measure but might have a little valuable environmental check in its operations. With the use of misinformation or overstatement of the performances they produce, companies practice greenwashing, mostly to influence the consumers’ perception of their brand and attract environmentally conscious consumers. But this is a people that makes it invalid for those who are truly doing sustainability and gives chance to consumers to doubt any company from applying this equipment. While the knowledge of greenwashing increases, the demand for more and more transparency is inevitable along with corresponding accountability (Koren, 2021, p.2). Thus, except few cases, companies should keep their promises by keeping their green commitment to the rear.
[bookmark: _Toc159946924]Accusations of Greenwashing
Park Plaza Westminster Bridge London has been talked about negatively for its supposed green measures, and hence some concerns were raised about its genuineness for the greening express. The hotel's statement of being 'environmentally aware' creates doubters who came out expressing doubt regarding instances of 'greenwashing' (Johansson, Lindström and Liu, 2020, p.47). Another way is the hotel's main approach to towel reuse, which the management considers as one of the greatest sustainability initiatives. Although water and energy conservation through towel reuse in essential parts of an environmentally friendly hotel operation, opponents state that they can, likewise fulfill the role of a possible distraction from other more complex environmental challenges within the hotel's operations. The hotel’s decision to emphasize certain small initiatives might be made without careful consideration. This creates a misunderstanding of its overall commitment to sustainability. Such misconception may hence unclear the main issues like energy efficiency, waste management, and sourcing that require the application of more substantial solutions. That is, such a promotion of positive initiatives may be regarded as a way of an attempt to catch the green trends at some time, when the demand for these accommodations is growing, without implementing comprehensive sustainability strategies (Alyahia et al.,2024, p.13). The increasing form of customers’ attentiveness and their suspicion against greenwashing will mean that sincerity and responsibility are becoming vital for hotels to sustain the long-scale thing that they are sustaining authentically and regain trust.
[bookmark: _Toc159946925]Self-Evaluation and Greenwashing
The critics indicate that the self-evaluation method deployed by Park Plaza Westminster Bridge London for environmental performance analysis is the weakest point of this hotel, particularly concerning the fraud charges. While self-assessment empowers hotels to sustain their control, this also mixes doubt about the objectivity and credibility of the reported data. With no genuine certification, hotels can easily mislead the public about their green specifics for their reputational gains, without taking any substantial steps towards sustainability. Hotels such as Park Plaza Westminster Bridge London may focus on selected ecological advantages that the hotels enjoy and disrespect or avoid mentioning the less pleasing ones through inner evaluations. This absence of visibility and outside controls erodes the integrity of their sustainability claims and consequently, brings down customer confidence (Knight,2020, p.84). One way to mitigate these issues and fight against greenwashing is for hotels to try and provide certification and independent verification for their green practices through trusted third-party certifications. These environmental performance checks by external hotels can show that they are certainly serious about being friendly to the environment and that the consumers can trust the fact that they are dealing with an organization that is dependable in its green efforts (Szabo and Webster, 2021, p.719).
[bookmark: _Toc159946926]Motivations for Self-Evaluation
Assessments that are used internally by hotels such as Park Plaza Westminster Bridge London create an in-house clearness allowing management to carefully control how they are relating the sustainability message. Through this particular storytelling, hotels can create a tale about their sustainability plan and thus make themselves more valuable from the viewpoint of brand reputation and attractiveness among green consumers. This framework provides managers with another easier and cheaper substitute to separate individual audits, which will minimize spending for them related to financial verification processes. The costs of the third-party verification inspection can be moved by using an in-house certification program in the management of the hotels which will in return facilitate the allocation of resources towards other important operational priorities. The self-evaluation allows hotels the independence of not being limited to a submissive demand of setting sustainability targets and timelines to which they could adapt their strategies as per the internal priorities and due market requirements (Nishitani et al., 2021, p.2).
The self-evaluation is the main advantage of this methodology possibility of the starting of inaccurate or incomplete reports of environmental performance (Woo and Kang, 2020, p.14). Not having an independent consideration could lead to hotel temptation of greenwashing, overplaying the achievements, or ignoring the major environmental impact. To maintain credibility and honesty, hotels need to have a supplemental self-evaluation process with some thorough independent verification gadgets to confirm the genuineness of their sustainability accounts (Tolnai,2021, p.9).
[bookmark: _Toc159946927]The Role of Green Technology
The Park Plaza Westminster Bridge London is showing clean technology in the framing of its sustainability goals within corporate hospitality. Through in-place energy-efficient lights, water-saving fixtures, as well as other eco-friendly technologies, the hotel will be aiming to lessen its environmental impact and promote sustainable practices (Jawaid,2023, p.45). Such planned actions conform to the industry standards as evident in the hotel operations and are a clear indication of a move towards environment conservation.
These technologies can be considered only good when it comes to compensating hotel’s overall environmental impact because several factors may play an essential role. Energy-efficient lighting and water-saving fixtures surely provide opportunities for the reduction of the amount of resource consumption though not provide a solution that can be proper to all aspects of hotel operation (Abdou, Hassan and El Dief, 2020, p.4). Other significant environmental contributors, including food waste, transportation emissions as well and supply chain sustainability, may continue out of the focus area of these technological interventions.
The performance of this technology and its implementation are largely affected by the availability of services of maintenance, user behaviour, and lastly overall efficiency of operations. In the absence of a strategy that addresses the issues of comprehensive sustainability, the hotel is at the risk of just depending on the advancements in technology to reduce the impact, missing some of the holistic and impactful sustainability initiatives. Consequently, green technologies do lead the way in green hospitality but these technologies should be part of broader sustainability initiatives to create lasting and real changes in environmental conservation (Söderholm,2020, p.2).
[bookmark: _Toc159946928]Alternatives to Self-Evaluation
Implementing an alternative to operational evaluations for the Park Plaza Westminster Bridge London is an independent certification by trusted external organizations, whose focus is on sustainability auditing. Appropriations like LEED (Leadership in Energy and Environmental Development) & Green Key are not just empty wearable tags they possess strict examination procedures which are done by the experts in the field (Demos et al.,2021, p.20). These assessments have a multitude of domains that range from energy efficiency to waste management to community involvement, finally recording the most complete score of a particular accommodation’s sustainability practices (Bernard and Nicolau, 2022, p.13).
Hotels can strengthen trust and accountability by passing their green practices to a third-party body, which assures thoroughness. Consumers will trust and adopt a sustainable hotel due to the certification of the realities of a hotel's green claims. The certifications by well-known bodies like LEED or Green Key as well as proofs that a hotel approves a sustainable policy are tangible evidence showing the commitment of a hotel to responsible hospitality, an excellent example of sustainability taking the industry by storm (Qubbaj and Signes, 2022, p.8).
While obtaining third-party certifications could suggest accessing financial resources or adding to the burden on the business, the outcome of gaining better credibility, trust among consumers, and an advanced edge over competitors is worth the investment. Hotel operators can integrate third-party certification processes as a means of showcasing their real eco-sustainability achievements and corresponding attempts to get free of the reputational risks related to greenwashing and the creation of their images of stewards of the environment.
[bookmark: _Toc159946929]Benefits and Drawbacks of Sustainable Tourism
Sustainable tourism has a wide variety of values mainly including responsible practices of tourism, less degradation of the natural environment, and conservation of the ecological system (Trišić, 2020, p.179). Also, it should be noted that sustainable tourism initiatives usually aim at community developers to fill in economic opportunities for the local people, maintaining cultural heritage and social integration. Consequently, hotels and destinations with established sustainability will no doubt gain a refined brand image due to the increasing number of eco-friendly tourists which is particularly attractive to the segment of the market (Kim, Kim and Nguyen, 2021, p.4).
Table 1 sustainable tourism
	Benefits of Sustainable Tourism
	Drawbacks of Sustainable Tourism

	Responsible tourism practices
	Potential for greenwashing

	Preservation of the natural environment
	Cost and resource allocation

	Economic opportunities for local communities
	Limited scalability of initiatives

	Conservation of cultural tradition
	Complexity of implementation

	Enhanced brand image
	Market competition



[bookmark: _Toc159946930]Comparative Analysis
Contrary to Park Plaza Westminster Bridge London, established hotel groups like Marriott International and Hilton Worldwide prove not only how sustainable business activities benefit a company, but also in the long run they influence the whole hospitality industry. These industry leaders with massive investments in factories and resources have been the standard-bearers of significant sustainable practice programs ensuring the factories' environmental impact is minimized while a positive development is created in the society (Oláh et al.,2020, p.5).
Marriott and Hilton are two well-known brands that pay special attention to sustainable tourism across their business operations (Zhang,2022, p.32). Their strategies for reduction of the carbon footprint, management of waste as well as community participation are among the best. The companies have succeeded in doing this by implementing innovative technologies and choosing strong strategic partners, therefore the resource consumption, the environmental impact and the support of the local communities have been reduced at a significant level (Pimonenko et al., 2020, p.13).
[bookmark: _Toc159946931]Conclusion
The critiques of the Park Plaza Westminster Bridge London adequately reveal the complexity of the situation in implementing sustainability in the services of the hospitality business. Although it has been tried to apply green initiatives, people still have doubts about whether things have been done originally and the shadow of greenwashing prevents them from feeling informed. To address these bumps in the road the hotels need to create a new base that would be built on transparency, accountability, and independent confirmation. By supporting the implementation of extensive verification procedures and building reliable communication channels, hotels will be capable of building solid trust with consumers and even going further with feasible sustainability concepts. The fight against greenwashing is a crucial step for the hospitality industry to actualize its commitment to being a responsible environmental factor, the main ingredient for social progression. As a group, through mutual support and unwavering devotion to sustainability principles, hotels may be the indication of a promising future in hospitality that is filled with these ethical principles.
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