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	Insert hyperlink to website
	The Cooking Academy: Master the Art of Cooking | Book now

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website for the cooking academy launches quite instantly on all devices usually within 3-5 secs with no problems, the content and images load at the same time making customers not experience any delays. The website action headers are easy to use and read making customers know where to head for information and help in contacting them as well as the images are colourful and eye-catching making users understand what the website is all about.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many sub-pages organized in clear categories like “cookery classes” and “wellness in the workplace “. Customers can access these categories by using the top menu bar next to the website name, which most likely has a drop-down menu list to choose the specific topic option the customer wants to use. Users can also access the subject that they are interested in by clicking on the search bar or by clicking the three horizontal lines.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: customers can make a booking on the webpage by accessing the cooking classes section, to select the date, time and the topic they are interested in. Customers can also use the shop section to buy ingredients, books, gift vouchers or directly book sessions. Customers can also ask staff for help guide them to what suits them better. They can do that by pressing on the green circle ask a question chat box bottom corner.


	Question 1d-What improvements could be made to the usability of the website?

	Answer: The improvements that could be made to the usability of the website is making a standing out header for accessing all the links in the same place. They could also add a book now button making it easier for customers to checkout. They could change the font size, colour and the contrast of the text over images making it easier for people to read ensuring it will be easier for people with difficulties to read Aswell.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage for the cooking academy website looks highly professional. According to researchers such as tomic, lavrnic, and Viduka (2025, p. 1) “The quality of a web page is greatly influenced by various features, including its layout, visual complexity, colourfulness, user-friendliness, speed of processing visitor requests, and reliability”. Therefore, in my opinion, the quality of the website in question would provide a good experience for  users.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: the website uses imagery through quality pictures, professional photographs of events and culinary activities which establishes credibility and expertise. The website uses videos to teach customers easier and quicker ways to help users learn easier rather than reading all the steps. The colour palette was carefully chosen to make the page stand out and the yellow and lime makes the action header stand out for easier use.  


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: yes, the website includes a bright yellow  ask a question chat box in the bottom right corner. This tool is very useful to users to enquire their service as it offers immediate free of charge queries for users asking about culinary classes and events.by providing users to access help of staff it reduces users to stress and ask opinion which will help users experience a better experience on their webpage and helping booking easier.


	Question 2d – How effective are the social media links on the website?


	Answer: the website uses clear social media icons in the header and footer to connect users with social media platforms such as Facebook and Instagram. This links is useful because they provide social evidence showing real time events and classes images and videos this helps users engage more in knowing about their classes, events and business. Social media also helps users get up to date events and know what's available.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The cooking academy website makes their services clear by organizing each category in different sections for different classes, like team-building events and private lessons. This helps customers get an idea where to search for stuff they are interested in. Each page gives a brief description what the lessons are about and what you will learn in those classes as well as prices and quality photos.by linking their social media account shows customers real life photos and videos which helps customers get an idea of what to expect.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The cooking academy displays customer reviews through a section called what members are saying and another reviews page which helps customers learn other people experiences and shows professionals feedback to help people engage with the classes .to ensure reviews stay up to date the site uses live social media feeds. This helps provide social evidence of the work and positive reviews by showing recent photos and feedback.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The cooking academy shows high quality by using a professional website, expert descriptions, and great photos. They offer specialized classes like spice and health which makes the academy feel posh and premium. I would recommend this service because they have nice and unique courses to choose. seeing photos of how the students become so successful on social media builds customers confidence and trusting in themselves which builds a trustworthy place to learn how to cook.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices on the cooking academy website are clear to customers for most standard classes and lessons by adding the fixed price on the same page as the course interested in. These prices show the high quality of the service, as this includes expert teaching and professional facilities. For other services like corporate events, they do not include the price as that needs a quote based on the size and quantity of the groups.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking classes UK

	
	2. team building cooking

	
	3. Healthy cooking courses

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, the website appears in the top ten results. Because the site uses specific keywords related to cooking and culinary training as well as the location, it is reviewed highly on google, making it easier for students and corporate customers to find them


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: websites are still very important for businesses because they provide professional and trustworthy information to help businesses to grow for the cooking academy website it is crucial because it organizes all their different courses in one place. According to blaze media (2025), a website is a necessity in 2026, as 99% of large UK businesses now have an online presence.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My only recommendation for the cooking academy website is they should add a book now button for easy booking and checkout.
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