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CSR stands for the concept that a corporation accommodates social and ecological issues in its operations besides its duty of achieving its goals for shareholders (Abubakar et al., 2022). It demands responsibility to a wide category of beneficiaries, such as employees, customers, communities, and the environment, together with a social beneficial function. In the context of the hospitality industry, where firms conduct business directly with society, CSR becomes most applicable because hotels and resorts influence the local population, landscapes, and historic and artistic legacies. In the hotel sector, CSR, its objectives are to reduce negative effects on the environment, economic justice, and pave way for sustainable growth (Streimikiene et al., 2020). Such may encompass energy saving, minimization of wastes, encouragement of volunteerism, relatively proper treatment of its employees, comprises of environmental conservational steps as well. CSR is therefore related to sustainability since it prompts the hotels to act in ways that do not adversely affect future generations’ utility of resources besides supporting social wellbeing. This essay will mainly be an evaluation of Premier Inn, Loughborough by detailing out the structure of the company’s CSR factors that affect the sustainability system. As a result of the assessment of current practices of Premier Inn Loughborough, we will determine the most effective CSR application needs and to what extent the hospitality sector offers promising opportunities and challenges in the application of effective CSR policies. In the following analysis of Premier Inn, Loughborough as a case study, Premier Inn is a fine example of a brand that has embraced CSR. Like all other divisions of the Whitbread Group, Premier Inn Loughborough has a general CSR policy of environmental responsibility and social responsiveness. Indeed, while Whitbread’s ‘Force for Good thinking’ entails the goal of putting more People first and cutting carbon footprints and waste. However, it seems that, while Premier Inn has been successfully reacting to crises situations in the past, there might be less long-term effectiveness to this strategy. Thus, it becomes apparent that the type of innovations might have to be proactive for the hotel to remain competitive in the market, which focuses wholly on CSR. In this way, Whitbread and Premier Inn Loughborough contribute to the achievement of national and international norms and standards of sustainable business behaviour. The “Force for Good” responsible management program in fact consists of specific objectives and quantifiable indicators, while the approach of the company looks more aligned to a reactive approach to sustainability. All these CSR policies are seen at Premier Inn through tangible strategies that include energy, waste and people at Loughborough. Such procedures integrated into the organization’s activities help Premier Inn, Loughborough support the environment’s protection and improve the company’s image as a non-profitable and socially oriented company. These endeavours place Premier Inn at the front line in answering the call by the hospitality industry to respect and uphold the principles of sustainability, thus making a significant contribution to sustainability at both regional and international level. Specifically, at the Premier Inn, Loughborough managers identify energy efficiency an important CSR activity together with the use of water as they believe that simple changes aimed at improving CSR performance could bring substantial environmental improvements. This paper focuses on the issue of energy consumption and reveals that the hotel has taken the following measures in relation to its environmental policy. For example, it has implemented the most efficient energy lighting systems such as LED lights in the following areas, common places, guest room, and corridors (Achmad and Yulianah, 2022). Such lights use much less energy than the conventional bulbs while they have much longer life, which will help in cutting energy usage and consumption as well. In addition, this hotel also implements effective heating, ventilation and air conditioning systems; smart designs for thermal control. This conserves energy not only as a contribution to environmental conservation but at the same time a great way to support Premier Inn’s CSR undertakings of reducing on the amount of carbon it emits to the environment. The provided initiatives clearly demonstrate an approach towards operational sustainability, however, there is a potential for moving up to a higher level of development to become a benchmark for other hotels.
These HVAC systems are intended to achieve, and in many cases surpass, acceptable industry standards for energy consumption; therefore, the hotel can abide by national energy regulations and corporate social responsibility initiatives on the same (Bouakkaz et al., 2021). Moreover, a considerable effort has been made for water-saving measures in addition to measures for energy-saving at Premier Inn. Various water-conserving devices including showerheads, faucets and toilets have been fitted into guest bath rooms and kitchen zone. These fixtures enableWSQ to lower the water consumption per visitor without any loss in service standards. Making water consume less in the hotel helps the Premier Inn Loughborough avoid harming the environment and even save water at certain areas where the water resource is hardly enough (Brown, 2020). Altogether, energy and water conservation strategies are an impressive indication of that hotel’s environmentally-friendly management and resource use, which can in turn help support all of the overall CSR objectives of the hospitality industry. This means that Premier Inn Loughborough’s waste management policy is one of reducing waste as well as recycling where possible and, if possible, composting. The recycling system is used to facilitate proper sorting of waste and recycling important materials such as plastics, glass and paper whereby such material are sorted appropriately so that they can return to supply chain instead of being dumped in the landfills in compliance with the UK waste management policies (Cabral and Chiappetta Jabbour, 2020). It makes recycling complete at Premier Inn hence places the organization in a right position to support national recycling plans thus making it a responsible organization. Furthermore, through acquiring an outside waste management company, Premier Inn has incorporated compost food waste (Cooper, 2021). Not only does this effort reduce the overall tonnage being buried in landfills, though it also ensures that waste found in recyclable food waste is recycled through composting which is useful for agricultural or landscaping use (Edgell and Swanson, 2019). These wastes management effort suggest also Premier Inn’s concern for environmental management and compliance to the standard practices in Sustainability.  Efficiency can also be drawn from waste reduction since such measures lead to minimal waste generated hence spending on disposal is low, thus promoting operational efficiency as well as the environmental returns (Gerdt, Wagner and Schewe, 2019). By applying these waste management policies, it takes its part in environmentalism and shows great example to other businesses and establishments in proper waste disposal in the area as well as in the larger environment (Gijsbers and Leon, 2018). CSR is also a big focus at Premier Inn Loughborough where the company plays an active role in the Loughborough community. Catering to the needs of its extensive staff base that is locally recruited, Premier Inn Loughborough delivers economic benefits in terms of employment generation combined with local people and businesses (Gillovic and McIntosh, 2020). It helps to support local people and strengthen bonds of business with the surrounding neighbourhood making Premier Inn Loughborough’s image of responsible and caring employer even brighter. Furthermore, Premier Inn obtains its food and material needs from local suppliers as well as various services which would minimize transport emission and help local entrepreneurs at the same time. This approach of local sourcing not only keeps the financial benefits within the community, but also has less environmental cost than transporting the good over long distances. In addition to its economic contributions, Premier Inn is involved in charity sponsorship and many other local community activities like clean-up campaigns, or the conservation of natural resources (Hantoko et al., 2021). They also help to enhance the organization’s ties within the community thus aligning it to the image of a leader in sustainable business practices (Haski-Leventhal, 2021). The UK legislation also has an influence in sponsoring Premier Inn’s CSR strategies especially on the environmental management system. Other laws like the Environmental Protection Act 1990 sets legal requirements to emission standards of waste and the environment and thus every hotel including Premier Inn has legal carry out responsible waste prudent to reduce their detriment on the environment. Also, the UK waste management policies state certain measures in regard to waste minimization and recycling thus making it necessary for Premier Inn Loughborough to minimize waste and recycling in a bid to adhere to the legal obligations of the land as well as adhere to the CSR best practices. Another considerable legal factor is the Energy Savings Opportunity Scheme (ESOS) that impacts large organizations such as Premier Inn to assess, report, and periodically review their energy intensity (Hospit, 2020). Being compliant with ESOS also means that Premier Inn has cut down on the amounts of carbon emissions while at the same time keeping abreast with the energy conservation policies that seek to cover all other industries as well (Jauhari, 2021). Through these polices, Premier Inn Loughborough strengthens its dedication towards best policies on sustainability thus displaying responsible business operation to the nation’s regulation. Apart from facilitating sustainability strategies within Premier Inn, this regulatory compliance also strengthens standing of the company as a socially responsible company in the industry of hospitality, including fulfilment of the UK goals for sustainability and environmental protection (Modica et al., 2018). There are always challenges that any organization should expect when putting in place CSR measures in the hospitality industry, and for Premier Inn Loughborough’s some of the barriers in sustaining CMS commitments is as follows. Among them, the most important is the complexity of financing and covering expenses on implementing energy efficient technologies and providing waste management. For example, quick improvement of lighting an HVAC system needs large capital investment that may prove difficult on available funds especially in a competitive environment. Also, to meet important environmental standards or to train personnel for CSR activities can be costly in terms of time and human resource. However, the referenced CSR initiatives equally afford great opportunities. CSR commitment in Premier Inn Loughborough makes better its brand image which can appeal to green customers while guest loyalty is encouraged hence making better the hotel (Khan et al., 2022). It is also important for customers since when a company has this reputation of being responsible with its supplies, investors who care about long term gains will also be attracted hence possible long term gains. Also, with the adoption of CSR practices integrating them into the business becoming norm, Premier Inn has placed itself at vantage in terms of competitive advantage with other players in the hospitality industry (Kim et al., 2021). The point that pro-CSR argue is that there are long term cost savings possible in operation such as lower energy expenses and better waste disposal, which may be recovered through the initial implantation expenses and increase profitability afterward (León-Gómez et al., 2021). Therefore, CSR practices of Premier Inn in the aspects of energy, waste, community involvement, and legal and regulatory requirements highlighted how CSR sustains the hospitality industry. Although there are numerous problems attributable to the implementation of CSR, the benefits in terms of brand image lift, customer satisfaction, and functional improvements make CSR a valuable attribute of sustainable hospitality strategies (Liu et al., 2022). Therefore, CSR strategies are essential when considering the favourable change of the hotels towards the sustainability for most of the environmental, social, and economical hurdles. The five responsible practices of energy and water efficiency, waste disposal, staff involvement, and communal welfare allow organisations like Premier Inn Loughborough to showcase their efforts to reduce their impact on the environment to the general population. Positive ecological effects of CSR activities speak for themselves as the industry gets to reduce its contributions to climate change and save on materials. On the social side CSR investing in community development and job creation to build a good rapport with local stakeholders. From an economic consideration of the matter such practices enhance efficiency that translates to cost cutting and enhance the public image by capturing the conscience of the ‘green’ customers. Implementing CSR into company practice positions Premier Inn and businesses like it as pioneers of the ecological market while satisfying moral responsibilities for the advancement of a sustainable future in business. Such commitment demonstrates sustainable development for the hotel and enhanced welfare for community and humanity, therefore sustainable despite the volatilities in the hospitality business.
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