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AIM(S) 

• To build the skills and competencies necessary for career resilience and 
professional development for the future work context. 

 
LEARNING OUTCOMES 
 
Upon the successful completion of this module, the student should be able to: 

• Evaluate personal employability skills and their congruence with the skills 
required for professional practice in a real or simulated environment. 

• Build a personal brand and promote a professional identity for a specific 
opportunity. 

 
INDICATIVE CONTENT 

• Analysing your employment sector in order to identify problems, gaps in the 
market and how you can add value for sustainable employability. 

• Building your brand and promoting a professional identity through personal skills 
analysis and personal development planning. 

• Contemporary technologies: developing an online personal presence (e.g. basic 
website building/social media/blogs/vlogs etc.). 

• Search techniques for employment/self-employment opportunities.  

• Adopting project management approaches (defining the problem; setting the 
goals and objectives, milestones and monitoring, evaluation). 

• Collaboration, networking, building social capital, negotiation and influencing. 

• Awareness, emotional intelligence, well-being and resilience. 

• Ethics, values, diversity, inclusion, intercultural awareness and responsible 
stewardship: issues, challenges and actions.  

• Cultural and linguistic expression. 
 
 
 
 
 



Study Time Allocation 
 
The study time for the module is divided as follows: 
 

Activity type Hours Percentage 

Scheduled learning 48 24% 

Independent learning 152 76% 

Placement learning   

TOTAL 200 100% 

 
ASSESSMENT 

 
Assessment Component 1 
(Tick one) 

☐ Written exam ☒ Coursework ☐ Practical 

 

Mode of assessment Volume Weighting 

Online portfolio  2,000 words or equivalent  50% 

 
Assessment Component 2 
(Tick one) 

☐ Written exam ☒ Coursework ☒ Practical 

 

Mode of assessment Volume Weighting 

Assignment 2,000 words or equivalent 50% 

 
Assessment Summary 

Activity type Percentage 

Written exam  

Coursework 100% 

Practical  

TOTAL 100% 

 
INDICATIVE READING LIST 
 
This will be guided by the student’s subject area. 
 

Module 
Code 

 

Module Title Changemakers: Building your Personal Brand for Sustainable 
Employment  

Classificatio
n 

Reading List entry Electronic
* 

Essential Lock, D. (2018). Project management. Routledge  ☒ 

Essential Dweck, C. (2017) Mindset: Changing The Way You think 
To Fulfil Your Potential. Robinson Publishers. 

☒ 

Essential Griffith, B.A. (2014) Working in Teams: Moving From High 
Potential to High Performance. SAGE Publications Inc. 

☒ 

Essential Baguley, P. (2003). Teams and team-working (New ed.). 
London: Teach Yourself. 

☐ 

Essential Gensler, H. J. (2017). Ethics : A contemporary 
introduction (3rd ed., Routledge contemporary 
introductions to philosophy). New York: Routledge. 

☐ 



Essential Well-being of Future Generations (Wales) Act 2015 
(Online). Available at 
http://www.legislation.gov.uk/anaw/2015/2/contents/enac
ted  

☒ 

Further Smale, B. and Fowlie, J. (2015) How to Succeed at 
University an Essential Guide to Academic Skills and 
Personal Development (2nd Ed.). Los Angeles, [Calif.]: 
SAGE Study Skills Ser. Web. 

☒ 

Further Phillips, S. (2014) The complete guide to professional 
networking : the secrets of online and offline success.  
London, England : Kogan Page  

☒ 

Further Snow, S. (2018) Dream Teams: Working Together 
Without Falling Apart. Piatkus. 

☒ 

Further Williams, B. (2020) Diversity in the Workplace: Eye-
Opening Interviews to Jumpstart Conversations about 
Identity, Privilege, and Bias. Rockridge Press 

☒ 

Further Dawson, P. and Andriopoulos, C. (2017) Managing 
Change, Creativity and Innovation. SAGE Publications 
Ltd. 

☒ 

Further Clements, P., & Jones, J. (2008). The diversity training 
handbook a practical guide to understanding & changing 
attitudes (3rd ed.). London ; Philadelphia: Kogan Page. 

☒ 
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