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[bookmark: _Toc501318669]Introduction
Selected topic is online shopping and the high street. For past few years trend of the online-based shopping system has increased and also increasing in a significant trend due to the adaptation of technology and enhancement of internet. Low-cost structure, low cost based easy marketing facilities, and customers’ demands promote online based shopping in recent time. Big guns like Amazon, Alibaba group already develop their billion dollars business in an online platform where millions of products are available for shopping which make customer’s life easier. Although in credibility issues high street shopping is ahead of online-based shopping overall online shopping is getting popular with customers day by day. So for this assignment selected research question is “is online shopping is taking place of high street” and to support the research question data is presented to find out profitability, efficiency, productivity and customer friendliness of online shopping also a negative aspect of online-based shopping is discussed. 




[bookmark: _Toc501318670]Research Question
The research question is the core and the first phase of a research project which sets motive to conduct a research project and research along with findings are developed based on the research question (Levin, 2004). For the topic online shopping & the high street research question is “Is online shopping taking place on high street”. Also, some sub-questions arise under this research such as customers popularity of online business compare to high street business, the profitability of online shopping business compare to high street shopping, efficiency & effectiveness of online shopping business compare to high street shopping business and productivity of online shopping business compare to high street shopping business. Main research question “is online shopping taking place of high street” will lead to a known current position of online shopping compare to the high street and the future of both online based shopping and high street based shopping.  
[bookmark: _Toc501318671]Findings
10 to 15 years back, high street based retail and shopping was very much popular and customer used to shops from the high street but after technological changes and due enhancement of usage of internet trend charges for last 10 years (Ons.gov.uk, 2017). Customers are now more focused on shopping from online because it saves their time and cost. Also shoppers are focusing on online based shopping because it helps shoppers to cut costs and prompt interaction with customers as per demand most importantly current shopping phenomenon is based on technological advancement (Ruddick, 2017).
	Daily Internet use by Adults 15-55 in the UK

	Year
	% of People
	Number of People in Million

	2010
	60
	30.6

	2011
	64
	32.6

	2012
	68
	34.7

	2013
	73
	37.2

	2014
	76
	38.7

	2015
	78
	39.8

	2016
	82
	41.8


Table 01: Daily Internet usage by adults (15-55) in the UK, Source: (Ons.gov.uk, 2017).
Tables show the number of people using daily basis internet is gradually increasing in the year 2010 around 30.6 million people used daily basis internet and now in 2016 41.8 million people in the UK use daily basis internet which promotes online based shopping rather high street based shopping. 
Figure 01: Daily Internet usage by adults (15-55) in the UK, Source: (Ons.gov.uk, 2017).
	Electric Devices Users (15 to 55) in the UK
	 
	 

	Devices
	 
	% of User in total population
	% of Online Shoppers

	Smartphones
	 
	71%
	79%
	 

	Laptops & Notebooks
	 
	62%
	37%
	 

	Tablet Computers
	 
	52%
	46%
	 

	Personal Computers
	 
	40%
	31%
	 


Also the number of electric device user in the UK is gradually increasing which also allow the user to easily access to online shopping through internet within a short period of time and cost (O&#x27; Carroll, 2017). Previously lack of electric device users promotes high street shopping as without electric devices it is difficult to access online based shopping system. Information regarding electric device users is given following. 
Table 02: Electric Devices Users (15 to 55) in UK & % of Online Shoppers, Source: (Ons.gov.uk, 2017).
Table 02 shows that 71% of people use Smartphones in the UK between 15 to 55 age group of people and among that 79 % of the people use their Smartphones in online shopping or e-commerce purpose in the UK. 62% of the population use Laptops & Notebooks among 37% use this device to make online shopping, 52% of people between the age group of 15 to 55 use tablet computers and among those people 46% of people use this device in online shopping and e-commerce purpose (Ons.gov.uk, 2017). So due to the availability of electric devices along with its usage and access to easy internet connection now influencing customers in online shopping rather high street store shopping. Because it is more convenient, time and cost savings along with services oriented for both customers and shoppers (eBay, 2017). 
Moreover, UK’s household per head average spending on online shopping is increasing due to convenience and increases use of electric devices & internet (BBC News, 2017). UK’s household per head average spending online shopping is given following.  
	UK's Household average spending on online shopping 

	Year
	Amount in £

	2012
	£                                        2,298.00

	2013
	£                                        2,635.00

	2014
	£                                        3,175.00

	2015
	£                                        4,011.00

	2016
	£                                        4,611.00






Table 03: UK’s household per head average spending online shopping, Source: (BBC News, 2017).
Figure 02: UK’s household per head average spending online shopping, Source: (BBC News, 2017).
Figure 02 and table 03 shows that trend of average spending on online shopping of UK’s household is increasing for last 5 years. In the year 2012 average spending was £2,298 and in the year 2016 it was £4,611 (BBC News, 2017). This statistics advocates household of UK is concentrating more on online based shopping gradually year by year than high street based shopping. 
Around 60 million people in the UK i.e. 92.6% of the total population use internet and table 04 shows that among those 60 million internet user  82% use internet for online shopping and e-commerce purpose which was only 57% in the year of 2012 (Statista, 2017). As internet user increasing online shopper also increases.

	Year
	% of online shopper (In Internet User)

	2012
	57

	2013
	61

	2014
	67

	2015
	76

	2016
	82


 


Table 04: % of online shopper (In Internet User), Source: Statista.com
Due to prompt and secure transaction facilities along with cost and time savings facilities individuals are more focusing on online purchasing rather than high street shopping. Following table 05 shoe share of individuals who made purchases online in the UK shows percentage is increasing and in the year 2016 it was 76% (Statista, 2017). 
	Share of individuals who made purchases online in the UK

	Year
	% of Individuals
	 
	 

	2012
	67
	 
	 

	2013
	72
	 
	 

	2014
	74
	 
	 

	2015
	76
	 
	 

	2016
	76
	 
	 


Table 05: Share of individuals who made purchases online in the UK, Source: Statista.com
	E-commerce Market in the UK

	 Year
	Amount in Billion GBP
	% of Growth

	2011
	                                            £68.31 
	15.9%

	2012
	                                            £78.08 
	14.30%

	2013
	                                            £90.97 
	16.51%

	2014
	                                           £103.70 
	14.0%

	2015
	                                           £114.70 
	10.61%

	2016
	                                           £133.00 
	15.95%


Due to customers interest and profitability compare to high street shopping e-commerce based online shopping facilities is increasing promptly in the UK. Retail sellers and other focuses on online-based e-commerce development sue to current advancement and facilities of the internet allow business set up online shops with a minimum amount of costs through which seller promptly and in cost-effective ways deliver products to customers. The e-commerce market in the UK is given following. 
Table 06: E-commerce market in the UK, Source: (Imrg.org, 2017)

Figure 03: E-commerce market in the UK, Source: (Imrg.org, 2017)
Figure 03 and table 06 shows that e-commerce market of UK is experiencing positive growth of more than 10% for last five year. In the year 2011 size of e-commerce market was                                             £68.31 billion in the year 2012 it grows by 14.30%, in the year 2013 it grows by 16.5%, 14.0% in the following year, 10.60% in the year 2015 and in 2016 e-commerce market grows 15.95% from previous year and become £133.00 billion (Imrg.org, 2017). Such prompt increasing trend growth rate represents demand for online shipping over high street based shopping. By the next 5 year this e-commerce based industry will grow over 250 billion because of customers demand, cost-efficient facilitates, technological internet-based movement this will definitely hurt street-based shopping (Imrg.org, 2017). Profitability of online shopping increases promptly compare to high street shopping because with shortest possible time and cost through internet online business can reach to customers. Evidence from online shopping business Asos is given following. Their online operation help to become giant online fashion house worldwide with short time
[image: ]




Figure: ASOS worldwide revenue 2010 to 2016, Source: Statista.com 
Moreover, development of high street shops related to set up costs, high staffing costs, high operating costs while going online business reduce all those costs along with enhancement of sales. After entering online business John Lewis’s sales increases by 44% in the year 2016 (Butler, 2017). Shoppers enjoy tax benefits under online business. And due to access to online shopping facilities through mobile phones at anywhere with shortest time and effort customers getting more attracted to online shopping day by day. 
However, development of online-based shopping reduces tax income for local government. Chief executive of Kingfisher Ian Cheshire, stated that 25% fewer stores in high street business indicate 25% less tax income for the government. Google in the UK paid £3.4 million tax in 2011 in their vast £2.5 billion sales with the help of online business which is not good for local government (Harvey, 2017). Saul Klein, former chief executive of Skype stated that online business will enhance by 12.4% of the economy in 2016 (O&#x27; Carroll, 2017). As online shopping require timely distribution of products to customers so online business firms require strong and efficient distribution channel to deliver products to customers. From a customers point of view, while shopping at online stores they can’t experience real products in purchasing time while in high street shopping customers can examine real products at buying time (eBay, 2017). As the demand for online-based shopping increases competition also increases key players in the online market is Amazon, Alibaba group, eBay, Tesco, Asos and others. Online shopping requires payment through a digital platform which includes threats of hacking and lick of personal information in a digital platform. In case of online shopping customers only can order products buy seeing if they cannot observe products quality which may create dissatisfaction among buyers after purchasing if products are not as they watched in online. In high street shops customers can negotiate and bargain about products price but in online shopping such option is not available (eBay, 2017). Online shoppers hardly know about the website safety in shopping online from online stores. 
So discussion may conclude that enhancement of usage of electronic device along with internet, convenience in shopping with time and cost savings facilities promoting e-commerce market growth in the UK, currently the UK has £133.00 billion markets of e-commerce and increasing at an average rate of 12% annual growth (Econsultancy, 2017). So, online shopping is gradually taking place of high street shopping in the UK due to more profitability, cost savings, easy operation and customer’s demands.
[bookmark: _Toc501318672]Conclusion
Vast growth in usage of internet i.e. 92% of the total population in the UK using internet along with enhancement of online shopping trend due to convenience, time and cost savings, products discount, easy shopping with just smartphone promote online shopping business in the UK. And in UK 82% of the internet users do online shopping through their electric devices (Internetlivestats.com, 2017). E-commerce market size was £133.00 billion in the year 2016 and will become £250 billion at current growth rate by the next five years (Econsultancy, 2017). However, in high street shopping customers can inspect and bargain about products while in online shopping customers fail to do so. So fast growing market of e-commerce and internet facilities along with electronic devices in the UK gradually replacing high street shopping in the UK. 
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Daily internet use by adults 15-45 in UK
% of People	
2010	2011	2012	2013	2014	2015	2016	60	64	68	73	76	78	82	No. of People in Million	
2010	2011	2012	2013	2014	2015	2016	30.585365853658537	32.624390243902447	34.663414634146342	37.212195121951225	38.74146341463414	39.760975609756102	41.8	


UK's Household average spending on online shopping 
Amount in £	2012	2013	2014	2015	2016	2298	2635	3175	4011	4611	


E-commerce Market in UK
Ammount in Billion GBP	
2011	2012	2013	2014	2015	2016	68.31	78.08	90.97	103.7	114.7	133	% of Growth	
2011	2012	2013	2014	2015	2016	0.15900000000000003	0.14302444737227343	0.16508709016393444	0.13993624271737945	0.10607521697203473	0.15954664341761118	
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