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[bookmark: _Toc240379391]Element 1: Career Sector Investigation
Target length: 500 words
Choose either a graduate career sector that interests you or a business area that you would like to establish.
1.1 [bookmark: _Toc240379392]My Chosen Sector or Business Area
I have chosen the * digital marketing sector *
State clearly what sector or business area you have chosen and briefly explain why you selected it.
 I have chosen the * digital marketing sector * because it combines creativity, communication technology and business strategy. I am interested in how organisations use digital platforms to attract customers. This sector appeals to me because it is constantly changing and offers opportunities to work with social media, websites, online advertising, content creating and data analysis.


[bookmark: _Toc240379393]1.2 Sector / Business Area Research
Give an overview of the sector or business area. What does it involve? What types of organisations, jobs, customers or activities are common? Use credible evidence to support your points.
[Start writing here...] Digital marketing involves promoting products, services or organisation through online channels. common activates include marketing, email marketing, paid advertising, website management and customer data analysis.

[bookmark: _Toc240379394]1.3 Skills, Qualities and Attributes Valued by Employers
Identify the main skills, qualities and attributes employers value in this sector. Explain why they are important. Where possible, support this with evidence from job descriptions, employer websites, professional bodies or research.
[Start writing here...]  Digital literacy is essential because employees may use social media platform, content, management systems, email software analytics tools and advertising platforms. Employers also vale *data analysis skills *as campaign results need to be measured using information such as website visits, return on investment 
other important qualities include organisation, teamwork commercial awareness and attention to detail. Marketing work often involves managing deadlines,
[bookmark: _Toc240379395]1.4 Current Trends Affecting the Sector
Explore relevant current trends, for example artificial intelligence (AI), hybrid working, skills shortages or another trend that is important to your chosen sector. Explain how the trend is affecting the industry.
[Artificial intelligence is significantly affecting digital marketing. AI tools can help marketers generate ideas, analyse customer behaviour and automate routine tasks.
However, marketers still need human judgement to check accuracy, originality and brand suitability. This means that AI is likely to change job responsibilities rother than remove the need for skilled professionals completely]

[bookmark: _Toc240379396]


1.5 Personal Career Fit
Reflect on how this sector or business area connects with your own interests, current skills and future career aspirations. What attracts you to it, and what might you need to develop?
 Digital marketing suite my interests because I enjoy communication, creative work and using technology. I am particularly interested in social media content and understanding how organisations build relationships with customers online.
To become more employable, I need to develop practical experience with analytics, paid advertising and professional marketing software. I also need to improve my confidence when presenting ideas and build a more of work. In the future, I would like to gain an entry level digital marketing role and progress towards becoming a digital marketing manager    











[bookmark: _Toc240379397]Element 2: Skills Audit and Professional Development Plan
Target length: 500 words
Complete a structured reflection on your current professional strengths, areas for development, emotional intelligence and professional behaviour. Support your reflection with at least two theories or models studied on the module.
[bookmark: _Toc240379398]2.1 Personal SWOT Analysis
	STRENGTHS

• Good communication and teamwork 
• Interest in social media and online trends 
• Creativity and generating content ideas 

	WEAKNESSES / AREAS FOR DEVELOPMENT

• need to improve date analysis using google analytics 
• Developing knowledge of SEO and keyword research 
• Familiar with the fundamentals of paid advertising campaign management 


	OPPORTUNITIES

• Online courses and professional certifications 
• Word experience 
• Developing a digital marketing body of work 

	THREATS / CHALLENGES

• Raid changes in digital marketing technology
• High competition for entry level jobs 
• New skills needed because of AI 




Use your SWOT to identify the most important strengths and development needs. Explain why these matter for your career.
Creativity, which is important for developing engaging social media content, 
Excellent communication skills are also valuable because digital marketers need to communicate clearly with customers, work effectively in teams and build positive relationships with clients.

[bookmark: _Toc240379399]2.2 Emotional Intelligence and Professional Behaviour
Reflect on how you manage your emotions, communicate with others and behave professionally. Consider examples from work, university, volunteering, group activities or other relevant experiences.
Emotional intelligence is an important skill in digital marketing because it helps professional understand their own emotions, communicate effectively and build positive relationships with colleagues and customers. I believe that remaining calm, listening to others and respecting different opinions are essential for maintaining professional behaviour, for example, when I was working volunteering in Borderlands is charity in Bristol supports refugees and asylum seekers, working with people who have different ideas and approaches requires patience, effective communications. I can prove professional by listening to other team members, sharing my ideas respectfully.
[bookmark: _Toc240379400]2.3 Applying Theories or Models
Use at least two theories or models studied during the module to support your reflection. Examples in the assessment brief include Gibbs’ Reflective Cycle, the Johari Window and Maslow’s Hierarchy of Needs. Explain the model briefly and apply it to your own development rather than only describing it.
[Start writing here...]



[bookmark: _Toc240379401]2.4 SMART Development Goal
	Specific
	What exactly do I want to improve or achieve? I want to improve my communication skills and confidence when speaking with colleagues. service users in a professional environment.



	Measurable
	How will I know I have made progress or achieved it?
I will improve my communication skills at least twice a week and ask for feedback from a supervisor or colleague.


	Achievable
	What actions and resources will make this realistic?
I will achieve this by taking part in discussions, practicing active listening 

	Relevant
	Why is this important to my career or professional development?
Improving my communication skills will help me build positive relationships


	Time-bound
	When will I complete or review this goal?
I aim to improve my communication skills within the next three weeks. I will review my progress every day.







[bookmark: _Toc240379402]Element 3: Recruitment Application Pack
Assessment brief: equivalent to 1,000 words
Apply for a real vacancy or a role provided by your tutor. Your application pack must contain all four items below.
[bookmark: _Toc240379403]3.1 Selected Job Role
	Job Title
	Digital Marketing 

	Organization
	White Dove garages 

	Location
	Cardiff 

	Where the vacancy was found
	Indeed 

	Job Role URL 
	Automotive marketing manger 


[bookmark: _Toc240379404]3.2 Tailored Curriculum Vitae (CV)
Insert your tailored CV on the following page(s). Make sure it is relevant to the selected role and highlights the skills, experience, education and achievements that best match the job description/person specification.
[image: ]
[bookmark: _Toc240379405]
3.3 Cover Letter
Insert your cover letter here. Address the selected role and organisation directly. Explain why you are interested in the role, how your skills and experience match the requirements, and what you could contribute.
Sabir Ali
Bristol
Email: 2505769@student.uwtsd.ac.uk
White Dove Garages
Subject: Application for Digital Marketing Position
Dear Hiring Manager,
I am writing to apply for the Digital Marketing position at White Dove Garages. I am currently studying Business Skills at the University of Wales Trinity Saint David and have completed a Digital Marketing course through LinkedIn Learning.
I am interested in digital marketing and would like to develop my skills and gain practical experience. I believe digital marketing is important for helping businesses promote their services and reach more customers online.
As a self-employed taxi driver, I have developed strong communication, customer service, time management and organisational skills. I believe these skills would help me work effectively with customers and support the marketing activities of White Dove Garages.
I am hardworking, motivated and willing to learn. I would welcome the opportunity to improve my digital marketing knowledge and contribute to your organisation.
Thank you for considering my application. I look forward to the opportunity to discuss my suitability for this position.
Yours faithfully,
Sabir Ali 

[bookmark: _Toc240379406]3.4 LinkedIn Profile
Provide evidence of your LinkedIn profile. This could include the profile URL and/or screenshots, as directed by your tutor. Check that your headline, summary/about section, experience, education and skills present a professional identity.
	LinkedIn Profile URL
	www.linkedin.com/in/sabir-ali-a0146a407

	Professional Headline
	Completed Digital Marketing course on LinkedIn learning 

	Evidence / Screenshot
	Certificate: View LinkedIn Learning certificate



[bookmark: _Toc240379407]3.5 Application Rationale
Target length: 300 words
Explain how you tailored your application to the selected role. Refer directly to the job description/person specification. Identify the requirements you prioritised and explain how these influenced your CV, cover letter and LinkedIn profile.

I made my application for a digital marketing role by focusing on the skills required for the job, such as communication, creativity, teamwork. My CV shows that I am studying Business skills at university and have completed a Digital Marketing course through LinkedIn learning.
In my application, I explained my interest in digital marketing and my willing to learn. I also include my LinkedIn profile LinkedIn profile and course my knowledge and skills. Overall, I want to gain preictal experience and build a successful career in digital marketing.
[bookmark: _Toc240379408]
Reference Lis

List every source that you have cited in your portfolio using the required referencing style. Check that every in-text citation has a matching reference-list entry.

3. The Art of Digital Marketing
Dodson, I. (2016 
Explains SEO, email marketing, social media, and online advertising 
.
· Global Leadership Forecast 2018  https://www.ddiworld.com/DDI/media/trend-research/glf2018/global-leadership-forecast-2018_ddi_tr.pdf?ext=.pdfGoogle Scholar
· [2]8 IAB 2012  http://iabulgaria.bg/wp-content/uploads/2012/11/iab_europe_media_multi-tasking_means_more_active_consumers_bulletin.pdfGoogle Scholar
· [3]Jones A, Walczyk A and Benteke J 2011 Internet Marketing: a highly practical guide to every aspect of internet marketing (Textbook University of Cape Town)Google Scholar
· [4]Charlesworth A 2014 Digital Marketing: A Practical Approach (Routledge)Google Scholar
· [5]Chaffey D 2015 Digital business and e-commerce management: strategy, implementation and practice 6 (Harlow: Pearson Education Limited)Google Scholar
· [6]Chaffey D, Ellis-Chadwick F, Johnston K and Mayer R 2009 Internet marketing: strategy, implementation and practice 4 (Harlow: Pearson education)Google Scholar
· [7]https://sisconet.com/Google Scholar
· [8]Patukale V 2015 Digital Marketing eBook 1 (Tech Some)Google Scholar
· [9]Slavola M 2016 Digital marketing J. Economic and Social alternatives 3 36-48Google Scholar
· [10]Ilin I, Klimin A and Shaban A 2019 Features of Big Data approach and new opportunities of BI-systems in marketing activities E3S Web of Conferences110 02054CrossrefGoogle ScholarView PDF
· [11]Krylov S, Kalgan M, Suvorova S and Martinek O 2019 Digital technologies and transformation of modern retail IOP Conference Series: Materials Science and Engineering 497 012126CrossrefGoogle ScholarView PDF
· [12]Chris A 2015 Difference between digital marketing and social mediaGoogle Scholar
· [13]Velev M 2006 Marketing communications (Sofia: Softtreid)Google Scholar
· [14]Klimin A I, Tikhonov D V and Efimov A M 2017 Proceedings of the 30th International Business Information Management Association Conference, IBIMA 2017 - Vision 2020: Sustainable Economic development, Innovation Management, and Global Growth Evaluation of the effectiveness of marketing communications in Russian business using the example of St. petersburg enterprises 1465-1482Google Scholar
· [15]Fejling T, Torosyan E, Sukhanova O and Kalinina O 2019 Special aspects of digital technology-based brand promotion IOP Conference Series: Materials Science and Engineering 497 012027CrossrefGoogle ScholarView PDF
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PERSONAL PROFILE

Hardworking and motivated university student at the University of Wales Trinity Saint David, currently studying Business Skills.
I have completed a Digital Marketing course through LinkedIn Learning and am seeking to build a career in digital marketing. |
am also self-employed as a taxi driver, with strong communication, customer service, time management, and organisational
skills.

EDUCATION

University of Wales Trinity Saint David

Business Skills — Currently studying

COURSES

Digital Marketing — Linkedin Learning

Completed a digital marketing course.

Certificate: View Linkedin Learning certificate

WORK EXPERIENCE

Self-Employed Taxi Driver — Current

« Provide professional customer service.

- Communicate effectively with customers.

« Manage journeys and schedules efficiently.

« Work independently and responsibly.

« Demonstrate reliability and punctuality.

SKILLS

Communication + Customer service + Time management - Organisation
Teamwork « Problem-solving + Basic digital marketing knowledge
CAREER OBJECTIVE

To develop practical experience in digital marketing and build a successful career in the field.
REFERENCES

Available upon request





