Methodology – (so far)
 
Participants 
Fifty-eight women who participate in sports took part in this study. Participants ranged in age between 19 and 50. Two of these participants were not assigned female at birth and were taken straight to the end of the questionnaire. 
 
Design  
A between-subjects design was employed to compare the impact the menstrual cycle has on a woman’s experience while participating in sports. Specifically, it will compare women who state that they are currently (at the time of completing the questionnaire) in the follicular phase of their cycle versus those in the luteal phase of their cycle. The sports engagement questionnaire was used to measure how the participants engaged in sports depending on the stage of the menstrual cycle. 

Materials  
The Sports Engagement Scale (Guillen & Martinez-Alvarado, 2014) served as the primary instrument to assess participants’ level of engagement with their sport. This 15-item scale covered three key dimensions of sport engagement based on Schaufeli and Bakker’s (2003) empirically validated theory of work engagement: vigour, absorption, and dedication. Participants rated their agreement with statements related to each construct on a 5-point Likert-type scale, with higher scores indicating greater sports engagement. 

In addition to the sport engagement, menstrual cycle phase and day were assessed given this study’s focus on potential variations across the menstrual cycle. Participants self-reported either which phase (luteal or follicular) of the menstrual cycle they were currently in or if they kept track, they were able to provide the day. To assist with accuracy, participants were provided a diagram of a 28-day typical menstrual cycle with phase labels illustrated. 

All study procedures and measurements were conducted through Qualtrics online survey software. Participants accessed the survey via electronic device (computer, smartphone, etc.) at their convenience. Encrypted data was later downloaded and statistically analysed using IBM SPSS software. 

Several ethical precautions were implemented to protect participants' informed consent and debriefing forms framed around APA and BPS guidelines ensured voluntary participation, understanding of procedures, the anonymity of results, and appropriate follow-up. The University Ethics Committee evaluated and approved the ethical soundness of recruitment, experimental, and data management protocols. 

With the discipline director's approval, study recruitment advertisements were shared across university social media platforms to reach the target demographic. 


Procedure 
Participants were required to follow a link on social media and were presented with an information form. The information form explained what was expected during participation in the study, clearly outlining that participants would be asked for information on their current menstrual cycle phase. If willing to proceed, they were directed to the consent form to confirm they were comfortable participating and provide further details regarding confidential data storage, the contact information for the researcher and supervisor, and overall study processes. 

After consenting, participants accessed the online Qualtrics questionnaire. They responded to 15 items from the Sport Engagement Scale assessing vigour, dedication, and absorption in their sport. Additional items queried the current cycle date, cycle phase, and related demographic variables. The questionnaire required approximately 5 – 10 minutes to complete. 

Upon submitting their responses, participants were automatically shown a debriefing form summarising the true study purpose examining variations in sports engagement across the menstrual cycle. The debrief clarified why menstrual data was relevant and assured participants of both confidentiality standards and ethical oversight from the University Ethics Board. Finally, participants were offered the option to save and download the debrief and consent forms. 


Results 

It hasn’t been written yet as studies haven’t finished 
