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	Student Number
	2512519
	Student Name
	Alut 

	

	Website Chosen 
	Cleaners of London

	Insert hyperlink to website
	: https://www.cleanersoflondon.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a – How quickly and easily does the website load? 


	Answer: The cleaners of London website load less than 1 second. Also it is very easy and quick to load without any issue.


	Question 1b – Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the Cleaners of London website contain sub-pages. Prospective customer navigate these sub- pages by clicking on each links one by one to view the contents.


	Question 1c – Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customer can by going the website and book now then customers can enter their details 

	Question 1d – What improvements could be made to the usability of the website?


	Answer:
 Make Book Now buttons more visible
Add a bold, consistent booking button on every page.

Simplify and clarify service descriptions
Clearly list what each service includes (deep clean, end of tenancy, etc.).

      Improve pricing transparency
Show prices or a quick quote calculator before users enter details.

Improve mobile layout
Make buttons larger, forms easier to use, and pages load faster.

Add more trust elements
Use real photos, recent customer reviews, and clear proof of quality.

Clarify service areas
Show a simple map or list so customers instantly know if their area is covered.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage looks clean and professional, with clear sections and a modern layout. On a computer, it appears more spacious with full-width images and easier navigation. On a mobile phone, the layout becomes narrower, buttons stack vertically, and some elements feel more compact, but it remains easy to use.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses clean, bright images of homes and cleaners to create a trustworthy, professional feel. Colours are mostly white and light tones with strong accent colours for buttons, helping important actions stand out. Videos (if used) are minimal and mainly serve to showcase services clearly without clutter.

	 Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I looked I found no clear evidence that Cleaners of London currently uses a visible online-chat/live-chat tool on its website.


	Question 2d – How effective are the social media links on the website?


	Answer: The social‑media links on the website of Cleaners of London are not very noticeable or prominent, which reduces their effectiveness.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are presented clearly through dedicated sections and brief descriptions on the homepage and service pages. Categories like domestic cleaning, deep cleaning, end-of-tenancy, and carpet/upholstery cleaning are listed, often with short explanations of what’s included. The website also provides a booking form that guides customers to select the service type, property size, and extras, making it easy to understand options and tailor the service to individual needs.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for Cleaners of London are made available via a link to their profile on Trustpilot, where dozens of reviews are listed. Trustpilot+1
Yes, the reviews appear up‑to‑date, with several from just days or weeks ago.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through clear descriptions, professional imagery, and trust signals such as Trustpilot reviews and satisfaction guarantees. The website emphasizes vetted, experienced cleaners and flexible booking. I would use or recommend the service because it’s easy to book online, offers a variety of cleaning options tailored to needs, has transparent pricing, and demonstrates credibility through positive, recent customer reviews and a professional, user-friendly website.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes  the website clearly shows prices for most services (hourly rates for regular and deep cleans plus fixed prices for end‑of‑tenancy and carpet/upholstery cleaning). Cleaners of London+2Cleaners of London+2
Because pricing is upfront, it supports the impression of transparency. The rates (from £20/hr, deep‑clean from £25/hr, etc.) seem reasonable for a professional cleaning service which aligns with the quality claims the company makes (insured, vetted staff, guarantee, choice of detergents)


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Home

	
	2.Cleaning 

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes using those search terms, the company’s website ranks high.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant for modern UK businesses, they act as a central hub for information, booking, and customer trust. Even with social media, apps, and online marketplaces, a website provides credibility, detailed service descriptions, pricing transparency, and a professional image. For service-based businesses like cleaning companies, websites allow easy online booking, showcase customer reviews, and offer a consistent brand presence. A well-designed site helps attract new customers, retain existing ones, and improves search engine visibility, making it an essential tool for competitiveness and customer engagement in today’s digital market.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Add a live chat feature. This would allow customers to ask questions instantly, improving convenience, engagement, and the likelihood of completing a booking.
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