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Health & Wellbeing – the emerging trend within hotels
From my work experience in the hospitality industry, I have come to know many things about people’s preferences and the trend that is the hottest one, health and wellbeing in the industry. Almost every hotel now keeps the wellbeing of guests their top priority, I have seen through my working experience how necessary it is for the growth of the industry because most of the guests prefer a comfortable and luxurious stay which offers them things that are convenient in maintaining their daily routine like fitness schedules and food that helps them maintain their healthy lifestyle. As many people travel a lot due to their business trips and other important work, they demand for healthy food and a workout place with proper workout equipment because their stay is usually longer than the other guests. I have seen how the management of hotel critically focuses on satisfaction of guests in terms of health and wellbeing. Providing clean toiletries like clean towels, good quality cosmetic products which are sulphates and paraben free and a good fragrance. Placing the plants and flowers within the property areas like corridors, reception and eating area gives a good ambience to the guests and makes them feel good. You will find nature connected theme in many hotels nowadays, the industry focuses on the connection to the nature and build the hotel accordingly so the guests can have an amazing experience while staying.
While looking at the industry closely I have realized how important this trend is and how success of a hotel majorly depends on it in the present era. According to the human psychology when a person stays close to the nature elements, he feels relaxed and calm. Many hotels now have an amazing mountain/ocean view which makes the guests want to stay there again because of the connection to the nature and it also increases mouth to mouth publicity of the place (Ionel, 2016). Providing healthier options with the closeness to the nature and services like gym, spa and a swimming pool will make the stay of a guest an amazing and rejuvenating experience. Crompton’s push and pull theory can also be well applied in the hospitality industry. As the theory is based on push and pull factors, it can be very well determined what will pull them towards a hotel to stay according to the previous preference data. Pull factors describe what makes a person leave their home and go to a particular destination, as this theory is based on tourism both the industries are so connected that they cannot run well without each other. If a hotel adapts the theme according to the destination where it is built, it can make a huge difference in a guest’s stay experience for example if a hotel in a hill station is on a mountain with a lakeview and an infinity pool it will attract many tourists to experience the stay due to the connection with the nature (Ionel, 2016).
The importance of health and overall wellbeing is very high for numerous reasons and the COVID-19 pandemic had a massive impact on this in hospitality industry (Thams et al., 2020). Numerous people after COVID have switched to healthier lifestyle and are now accustomed to eat healthier food for their good immunity (Milovanović, 2021). It is a must for hospitality industry to fulfill the health and wellbeing needs of the guests and provide the necessary means for that (Berbekova and Uysal, 2021). Every person desires to stay in a place where ambience is good, food is healthy and tasteful, free of pests and roaches etc. Pandemic has made people extra cautious about cleanliness and hygiene and it will always be like that now (Wynn and Jones, 2022). Even small hotels are now beginning to understand this and even if it is a small hotel it should provide clean toiletries and good food in proper utensils (Yu et al., 2021). Hospitality industry is all about making a guest’s experience comforting and most satisfying so that the guest is happy when he leaves and chooses to stay again when he visits that particular city next time. When a guest will tell his friends and relatives about his amazing stay experience it may lead to more profit for a hotel because more people will prefer it due to the good reviews of the trusted ones. Some hotels are taking it to next level to satisfy the overall wellbeing needs such as 3 stars, 5 stars and 7 stars hotel (Selem et al., 2022). They have cuisines from all over the world so that guests have suitable food choice from all over the world and the connection to the nature for marvelous experience like hot springs area and innovative spa ideas (Sanabria et al., 2021).
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