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[bookmark: _Toc60853305]The stages of process and phases of marketing in business
[bookmark: _Toc60853306]Overview
Advertising is concerned about the different exercises and the appropriate arrangement of the organizations, depending on which the different cycles are made. In the understanding of promoting multiple correspondence, transport and commercial contributions are remembered, on the basis of which they have different methodologies to help in customer evaluation and also to build a hand to customers and partners and also the general public in a larger stretching (Contreras and Ramos, 2016). Promotion further includes various systems such as advertising, sales and delivery of items that can be cordial to the buyer and improve the business.
[bookmark: _Toc60853307]Definition of the promotional cycle
Advertising also goes through specific cycles that are seen as useful for improving the market. It can be seen that the various demonstration measures include the main four components, including the main investigation for promotion, arranging of advertising mixtures, demonstration of performance and also control for promotion (Kose and Sert, 2017).
Perhaps the largest vehicle factories on the planet, Mercedes Benz, have overcome the interesting demonstration measures that have helped to create among customers and also help with the substantial alignment. Mercedes Benz manufactures a wide range of vehicles - vehicles, transports, mentors all over the world. Also, the German fictional Mercedes Benz vehicle is distinguished by its performance, values ​​and recognition and has won the trust of millions of people around the world in terms of safety, performance, style and nature of their vehicles, as well as the comfort of driving their vehicles. .
Exploring vital demonstrations This helps in hiding the diverse advertising structures and investigating the core of the vital arrangement (Muralidharan and Raval, 2017). Also in the present circumstance, it can be established that the basic plan followed by Mercedes was the main demonstration measure of investigation which helped it to establish a legal relationship with the buyers.
The promotion of mixing Mercedes Benz's advertising plans is further outlined to achieve changed demonstration goals, and the company is also seen to have helped it create a customer model (Kose and Sert, 2017). It is also crucial to note that Mercedes Benz further crushes the structure of the 4P in their procedure, which helps it target several different ways of creating in the general public and improving customer demand.
Advertising Performance It is seen as a way to exchange the demonstration system in different real activities and also think about the different types of assignments and endeavors (Muralidharan and Raval, 2017). Once again, it is clear at Mercedes Benz that they have implemented the use of computerized scenes for their advertising systems.
Advertising Control - This is seen primarily as a review of each organization's promotion plans, depending on which it can track its progress in unambiguous directions (Kose and Sert, 2017). Mercedes Benz has an unmistakable disposition of their methodologies, just as they are inevitable from the buyer.
[bookmark: _Toc60853308]Business organisation and interaction with marketing
Mercedes Benz's main goal is to provide customers around the world with the most excellent, all-encompassing welfare guidelines, pleasant and sharp vehicles: (Yang et al, 2019). To achieve this goal, the organization means using an expert group that is represented using the best elements and strategies, and they are able to give greatness through every single implementation they perform. It is important to note that Mercedes Benz works with organizations that provide them with the best available materials and items. He will probably refer to the fact that they have further thought about the distinctive taste techniques, depending on which they can make the most of the benefits and focus on the achievements of the organization.
[bookmark: _Toc60853309]Situation check
This is considered to be extremely basic, as it helps to understand the capabilities of customers and also helps in the functional study of the elements given in the specific substance. It is noted that they have a separate goal, depending on which they are fascinated by the opportunities to improve the market and, in addition, the different components, depending on which they can maintain or return from different destinations (Zhao and Zhao, 2017). Mercedes Benz also notes that they have applicable incentive systems that depend on clear circumstances and are also likely to understand the issue of the item and the characterization of the equivalent in shifted fields (Gregoriades and Sutcliffe, 2018).
[bookmark: _Toc60853310]Methodology
Each promotional plan must also be made according to a certain type of methodology. They have taken a certain approach, depending on which they have tried to evaluate the whole method of creation and, in addition, to offer the best quality assistance to the supplier and the buyers. It is up to both of them to admire the demands of, so that they can consider the unmistakable cycle to plan themselves (Brown and Bryson, 2018. In light of the technique identified with advertising, it is further considered that Mercedes Benz also considered to have a separate methodology, depending on which they can create as an organization (Brown and Brison, 2018).
[bookmark: _Toc60853311]Use or implementation and control
This is aimed at assessing the overall performance of the organization and examining the implications of the related organization. This gradual and distinctive assistance is intended to be updated in the common system (Britannica.com 2020). In addition, it is noted that they are likely to understand the achievements of the various moves and activities and also have authoritative methodologies against which they can assess their basic control. In the light of the performance setting, it is found that they can create and execute different destinations and draw up an action plan.
[bookmark: _Toc60853312]Mercedes Benz - SWOT
Strengths 
• Various offices around the world and also make extravagant car manufacturers on the planet.
• They have a distinctive assembly capacity, depending on which they can remember different nations (Kriva and Malama, 2017).
Weakness 
• They are expensive after business administrations and in addition maintenance costs and various administrations are also high.
Opportunities 
• Demand and different accents further help to fill the Asian business sectors. 
Similarly, it is established in the present circumstance that they may cover moving countries (Shtalet al. 2018).
• They have key partnerships that demonstrate sound procedures, as well as helping to develop the automotive business.
Threats 
• They are unstable and also have high fixed costs (Camarena-Gil et al. 2020).
• It can be seen that the various guidelines are also stamped as the reduction of temperature change worldwide.
[bookmark: _Toc60853313]Mercedez Benz - The five forces of Porter
Potential new entrants
It is of a low nature, given the fact that the overcoming of obstacles in business is extremely high. They have an assortment of brands that are created and have the ability to evaluate. There are many new vehicle manufacturing organizations in the business, usually from Asian countries, but they still face many challenges to get a critical part of the overall industry. Customers like to buy old brands such as Mercedes, BMW, AUDI, Porsche and others, which are an image of distinction and fame, rather to trust new obscure brands. Another hurdle for new players is the way Car does extravagant business in every way, and they have to contribute a lot of cash to move here, a wide promotion procedure and high trading costs.
Supplier intensity
It is similarly low in light of the fact that the size of the assembly is huge and, moreover, suppliers are not in a position to cope. These organizations produce great items or materials and will not want to lose an agreement with a monster like Mercedes Benz. There are also thousands of organizations that are prepared or reluctant to enter into contracts with car brands and to implement their creations quality guidelines.
Buyer Trade Intensity
It is extremely high because they have a correlation with different accents and in addition they differ in quality, performance and also have easy access to different accents (Shtalet al. 2018). various qualities or parts of extravagant brands of vehicles before deciding on the choice of what vehicle they would like to have in their carport. In any case, once all customers like to pay extra for an explicit brand of vehicle.
Danger from replacement 
It is also considered average, as they vary in a wide range and the main issue is about transport. Driving a great vehicle created by Mercedes Benz is an image of fame, power and even self-recognition. In general, the vehicles manufactured by Mercedes are of exceptional class and they do not encounter many inscriptions about their degree of value, comfort, modern accents of their vehicle. The main inscriptions of Mercedes are cycles (an extremely popular vehicle in Europe and several pieces from both Americas), modest vehicles and public transport or train.
Dispute among competitors 
The opposition of the extravagant car industry is extremely strong, as it has various competitors in the market that create an unambiguous measure of name and recognition (Camarena-Gil et al. 2020). The main contenders for Mercedes Benz are BMW, AUDI, Porsche and so on
[bookmark: _Toc60853314]Favorable circumstances or drawbacks of the macroclimate
A large-scale climate is fundamental to the progress of the overall economy and has a specific scope for expansion. In the present circumstance, it is found that they have different patterns and also swelling and business rates (Shtalet al.2018). In addition, there is talk of distinctive spending societies and also characterizes the financial and financial agreement.
The various points of interest and severity of the climate on a full scale are the various external components of the organization, which is valuable for development progress. It is profitable because it helped him to understand the different chances and also the common dangers in the mentioned organization. Furthermore, it is important to outline the fact that Mercedes Benz-is considered from a political perspective that they can separate the distinctive government arrangements dependent on imported vehicles and also the different approaches to privately produced vehicles (Camarena-Gil et al.2020).)
In social and monetary terms, this is valuable for them, as they can increase their rate of GDP and also have a positive benefit (Shtalet al.2018). In this setting, it is found that purchasing power is further expanded. They try to unite the requirements and the different parts of the organization.
Mercedes Benz believes that people structure the age collection of 20 to 59 years, who are enthusiastic about driving extravagant vehicles. In the light of the geological point of view, Mercedes Benz has united with different nations, where there is a sufficiently grown population and from the upper center and classes of very good quality, which can bear the costs of such costs (Kaseva, 2018). In the light of Psychographic, this is also seen as a major type of division, which encourages him to focus on the ideal customer fragments and make a first-class layout as well. In the light of the standard of personal behavior, clients are divided, who have access to different achievements and are careful about strategies and new elements (Crastoet al. 2020).. Mercedes Benz has focused on customers who are energetic to drive and are also on top of their brains to buy the highest quality items. In addition, it is observed that their subjects are considered to be extremely new and focus mainly on individuals in their age to adulthood (Kriva and Malama, 2017). They joined several different qualities depending on the situation of the organization (Jayawardhana, 2016). In the light of the location procedure, it has been established that they make the distinctive vehicles extravagant and, moreover, for the upper working class. They can support the foundation of the brand. At the expense of Mercedes Benz, it is also noticeable that the layout is made depending on the passionate appeal and workmanship of the cars.
The value of Mercedes Benz has a clear quality, depending on what is their appropriate assessment. It can be seen that they use the costs of skimming just as serious costs. Then again, it is noticed that Mercedes Benz is an extravagant brand of vehicles. It has a quality brand and also a quality price.
Improvement: Mainly focuses on the inventive team and also through various advertisements they offer a positive special benefit of the item. Mercedes Benz also notices that Mercedes Benz is additionally advertised through television or print media and various types of advertising (Kriva and Malama, 2017).
Discover: Mercedes Benz, it is clear that they can respond by being depicted around the world. In this setting, they find that they can understand and disseminate them around the world and have business and various other help stations.
Product - In the nature of the item given by Mercedes Benz, it is established that they give high-class items. They have a great variety in their items (convertibles and roadsters), which is also more based on quality.
[bookmark: _Toc60853315]Conclusion and Recommendations
In this study, he will probably understand the different ways in which Mercedes Benz has created at a faster speed. The legitimate conditions for presentation and advertising cycles are discussed in the above study. It is further developed through SWOT and the investigation of Porter's five powers, through which the improvement of the organization emerges. In the light of the study, it was found that the distinctive division focused on and location was taken by the organization that helped it thrive all the time and meet the needs.
Mercedes Benz is strongly instructed to meet the expectations of buyers and at the same time to be on top to order for any kind of adverse circumstances. They must also be in line with their rivals and have power over the demonstrating combination, including value, item, location and factors for a limited period of time. The main mission of Mercedes Benz should be to create so that all clear procedures are flawless and meet customer needs constantly, as expected.
[bookmark: _Toc60853316]Stakeholder engagement and its effect
[bookmark: _Toc60853317]Definition
The stakeholder is an individual or a group, mainly concerned with the various results of the organization and also with the business development of the organization (Daimler.com 2020). They may be influenced by the activities and choices of specific associations and, in addition, they are likely to understand the development of the business and the shortcomings of the specific organization or different owners in addition. The partners are classified in two meetings. There are internal partners and external partners (Slabá, 2016).
[bookmark: _Toc60853318]Significance of internal and external stakeholders
Internal partners They are seen as people who are passionate about the organization through direct connections. They are either representatives of the organizations, the governing body or the owners of the organization. He will probably understand that they directly or indirectly invest resources to improve the organization in different ways or are affected by the result of the organization (Bruntonet al.2017).
Mercedes' internal partners, for example, are the representatives who work in the organization. Approved government and stock exchanges are considered domestic investors (Adidas-group.com 2020).
External investors These are gatherings outside the core business, such as buyers, the neighborhood government, the insurance agency, free fix shops, monetary institutions, as well as governmental and non-governmental nature associations. He will probably understand that they are the ones who will help the organization progress.
Mercedes Benz's external partners can be seen as individuals who are energetic primarily to identify with extravagant vehicles, and they are also trying to invest more and more in improving the organization.
[bookmark: _Toc60853319]Correspondence with stakeholders and the effect
Correspondence with stakeholders has proven to be powerful. In this way, they have different favorable circumstances, depending on which each organization can create. They try to be powerful because they can adhere to a legitimate choice and also understand the needs and demands of the client (Zerfass and Viertmann, 2017).
They were also ready to meet the assumptions of people between the ages of 18-40 and to make the most of the organization's progress. Mercedes Benz, the German vehicle organization, has seen that they have the ability to connect with the needs and demands of individuals by providing extravagant vehicles and also inventing an uplifted mentality for people who are enthusiastic about driving extravagant vehicles. (Brennan and Merkl-Davies, 2018). This allows them to understand their goals in a superb way and also to change their strategy if any needs arise. Several changes to the Mercedes Benz device have been communicated to clear investors at the right time so that their organization can prosper. In addition, it is extremely important to see that they can turn it into a flawless method to demonstrate their business as progress in a diverse network environment (Brennan and Merkl-Davies, 2018).
[bookmark: _Toc60853320]Conclusion
It can very well be closed by the accompanying investigation that investors are doing significant work to improve any organization, be it external or internal. They are seen as the most ideal way for them to understand their solidarity and shortcomings and also have a positive method of running a business through a variety of correspondence methods. Again, it can be said very well that both external and internal partners have assumed significant work for the progress of the organization such as Mercedes Benz, where they have used different procedures to make the most of the organization through their point of view.
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