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	Evaluation
Respond to each question 

	
Section 1 – Usability
(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:Cleaners of London website loaded quickly and easily on both a mobile device and desktop device. Usually taking a few seconds on both.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:Cleaners
 of London have many subpages they are all organised with your choices from the home page. They are all labelled clearly. The sub-pages are easy to access and follow to get a price or make a booking.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customer can make a booking directly from the website Cleaners of London Following the instructions on the home page. After testing three different post codes I found that cleaners were available as early as the next morning in three different locations.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Although Cleaners of London website offer a “additional information” service where the customer can leave notes or follow on instructions, the website and importantly the customer could benefit from a live chat service for immediate assistance with different queries request and needs. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: there is no real noticeable difference on a desktop or mobile device. The same booking system is used on both devices. The difference would be more of a preference to what the customer prefers to use. The website is very pleasant and has a clean aesthetic its simple but bold using a white clean background with a bright contrast.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website has bright and clear colours that work well with each other. It has a clean aesthetic using a white background and a bold colour. They use imagery not video on the website the imagery is clear, but the website would benefit from a video that shows a before and after short clip since cleaners of london offers residential and office cleans a short before and after video of both would be helpful for potential customers to see.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	1

	Answer: no there is no online chat tool used on the website. The website does have a contact option listed that are easy to use such as a call now and email now address or number link. This makes it hard to get immediate answers on queries the customer may have.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media does not really affect the website. The Instagram page and twitter are not followed by many; the website more introduces the social media then vice versa.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website is very easy to navigate the home page offers a clear view of all the services offered.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The reviews are available on trust pilot with reviews being left from one day ago, so this shows the reviews are up to date. There are over 200 reviews on trust pilot for the cleaners of London website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The website looks fresh clean and aesthetically pleasing making the website have a professional feel and look. I would recommend to friend based on my research of the company not based on my own opinion as I have not used the company myself. But from as recent as two days ago great reviews have been published not on the company’s website but by trust pilot with over 200 positive recent reviews. On that basis I could recommend to a friend.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made clear as soon as the customer selects the service they need, the price is clear. Prices cannot be shown sooner until the customer selects their service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cleaners available now

	
	2.professional cleaning service 

	
	3. cleaning services highly recommended 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No when I typed these words in on two different devices, several cleaning companies closer to the post code area I was searching in, I tried this in two different locations, and this company did not come up. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	

	Answer: yes, I feel now more than ever companies rely on websites for a plethora of things, depending on the type of service you need you can use a website to order and take payments, make and cancel appointments as well as providing important information about the companies services or products. Most customers prior to websites would have to be researched and called in a time-consuming effort. Now you can find everything you need in a few seconds all in one place.so I would say website are extremely curtail and relevant to the uk business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: the website is easy to use, and the booking system works well. however, it was lacking a live chat option also the company website did not use any videos before such as before and after of the different type of cleans they do for example end of tenancy residential and office cleans. I also think that the website could benefit from showing a small video clip of the typical end of tenancy cleans, as this a higher charge starting at 180 pounds upwards.
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