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Task 1
Introduction
In the beauty business, where demand is impacted by trends, customer satisfaction, and customised service, it is essential to understand consumer preferences (Kotler et al., 2021). This study looks at the answers to a market research questionnaire about eyebrow tinting and shaping that was given to eight participants. The results back up decisions about marketing strategy, website design, business positioning, and search engine optimisation (SEO) planning.
Findings
Based on my questionnaire I understand that eyebrow shaping, and tinting are used by people of different ages and genders. Although young female and adult are using more often this service. According to Statista (2023), the new beauty trends has increased a male involvement in grooming and skincare, in my case by shaping those eyebrows to look fresher and cleaner. Understanding this it will be ok if we will include in our service and male treatments (Solomon et al., 2019). Analysing data from the questionnaire the common key finding is price for the treatment, booking frequency, and the skin tone. A substantial number of peoples are happy to spend the higher price for the treatment, which is a good potential for affordable pricing. The cost became less important when quality can be seen. Giving a package deal will bring much more profit, using quality products while they are affordable and pointing out to the best sides of a treatment (Payne and Frow, 2017). 
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75% of people are happy to book them slot every 4-6 weeks, currently going along with how hair grows naturally, so the client does not need to book treatment so often (Donovan, 2020). However, can be an exception when the natural hair grows much faster or the tint goes off faster because of the skin type or frequent exfoliation may result in faster loss of colour or rapid hair regrowth, according to these, bookings are more often between 3-5 weeks (Seymour, 2019). Understanding that people are different, skin tone and the undertone as well it is especially important when comes to tinting or henna procedures. In my case 50% of client have warm undertone, with another 50% divided between neutral and cold. Studies indicate that colour concept and skin undertone evaluation are crucial to obtaining colour balance, particularly in cosmetic procedures such as brow tinting, henna, microblading (Barnes, 2020). It is important before the appointment to get a consultation with personal approach about skin and product, and explaining the details about colour, shape what makes professional approach and trust between me and client (Bradley and Moore, 2021).
[image: ]Source (Questionnaire, Docs.Google.com)
The questionnaire brings to me another important insight for my business. It is important when a person goes out from a treatment happy and with smile, the look to remain natural and soft. According to Lim and Choi (2019), clients are more likely to come back and tell others about your services if the results improve their features in a way that is not too evident or extravagant. A natural look encourages trust, comfort, and happiness, all of which are important for getting repeat business and word-of-mouth referrals. All of these are important ways that boutique beauty services can grow.
The questionnaire findings have brought to light important things that need to be fixed and improved in the website's design and future direction. This involves putting a lot of focus on customisation, natural results, and professional trust. All these things should be easy to see and understand online. The location on Google map is important because gives you visibility (Clarke,2020), advantage to grow and be successful. Building an online community and growing in these side it is important. Social media its full, but working in right direction, growing an organic traffic and being able to become a brow business with authority online will make things simpler. Content should reflect real clients, the before and after transformation. Identifying that growing organic without paying people is essential, this is effective and sustainable when targeting local customers and those who are interested in custom natural brow service. Local good SEO for business and website is crucial. People who may work near area where you based can just by typing “brow, tinting” can find you easily. Or having good Google reviews people can book appointments on our studio, because are trusting the number of stars you have. These strategies can increase your number of clients.
Conclusion
The answers to the market research questions have had a significant impact on the direction of this beauty business. They have changed the services they offer, how their website is built, their marketing strategy, and how they plan their SEO. A customised, customer-focused business plan is based on knowing what the customer wants, like results that look natural, a personalised meeting, and bookings that happen at the right time for hair growth. Because skin undertone is so important in choosing a tint, it is clear that services should be built on consultations, which build trust and efficiency. When value is clear, pricing can be flexible, which means that package deals and luxury service choices using high-quality, affordable products could work. One important thing to know is that people want modest, natural improvements more and more. This makes customers loyal and likely to recommend your business, which is great for long-term growth. Improvements to a website should focus on making its content clearer, more personalised, and more visible in search results based on location. Local SEO will make sure that clients in the area can find it. Creating an online presence through social media, before-and-after photos, and Google reviews will help you become an expert and bring you free business. Finally, this study shows that we need a personalised, solid beauty brand that has strong online presence and a strong presence in person. To run a successful business, you need to combine knowledge of smart digital marketing and personal relationship with customers.
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Task 2
Cash flow task2


The importance of Excel in digital era
In the 21st century, when data leads decision-making, Microsoft Excel is an essential instrument in professional as well as private life. Created in the 1980s, Excel has transformed into an effective spreadsheet tool an extensive variety of operations, including basic calculations to advanced data analytics. This essay will explain the importance of Excel in digital era, demonstrating the role it plays in data management, business management, education, and various other applications across a powered by technology world (Kumar, 2023). 
As data development speeds up quickly, people and businesses need reliable methods to store and make sense of vast amounts of data. One of the most significant characteristics of Excel is its capacity for organising, adapt, and show data accurately. Excel it is a tool that has graphical nature and flexible formatting options for consistently storing and classifying information (Walkenbach, 2015). Consumers can use the tools what gives Excel like effects, charts, graphs, conditional structures to find easier patterns, exceptions in the data that allowing to give more accurate result and decision. 
Excel have an important impact in business, for planning operational costs and organising finance. With Excel it is significant easy to track finance, to plan budget, to monitor the income, to pland and predict unwanted financial situations. Over 90% of business are using Excel for financial reporting and decision support, demonstrating how prevalent it is in companies (Panko, 2008). The software's capacity to automate operations using formulas and commands divides considerably the time and mistakes that may happen when people enter and analyse data by hand. For example, the person who has a business can analyse and track how well it is doing the company in our case “Brow Bliss Studio” by looking at numbers including at expenses, income and profit all in one spreadsheet.
Another important aspect about Excel in the digital age is the fact that it works well with other digital tools and platforms. With online tools like Microsoft 365, Excel now allows people work together in real time, so departments can work together on the same document from multiple places at the same time. This helps things run more efficiently and makes it simpler to talk to each other, particularly when people work from home or in a mix of places (Microsoft, 2021). According to George, Haas, and Pentland (2014), Excel's compatibility with programming programs like R and Python, files, and business intelligence (BI) tools has additionally rendered it more useful than only for simple spreadsheet operations. It has become an important part of contemporary data analysis methods. Alongside its professional employs, Excel has significant importance in schools and universities.   It performs as a fundamental platform for students learning data literacy, statistics, and computational thinking skills. Several academic programs implement Excel into their educational programs to promote the learning of skills in problem-solving and analysis applicable throughout different industries. According to a study by Simon et al. (2010), knowledge of Excel significantly enhances students' employability, especially for fields such as business, economics, and engineering. The instrument's simple layout and full documentation make it accessible to beginners, integrating mathematical concepts with practical use.
The digital revolution of the job market is making digital literacy more important, and Excel is typically seen as a key part of this skill set. Employers in many fields see being good at Excel as a fundamental skill, and many job postings identify it as an essential skill. Excel happens to be one of the most wanted computing skills in more than 80% of middle-skill openings, demonstrating that it is advantageous in many fields and jobs (Deming, 2017). Even when specialised tools and software what are analysing data, Excel remain strong in digital era, because it is easy to use, you can make changes and commonly used everywhere in business. Excel it is a tool what is giving what gives fundamental skills before using more advanced platforms. Microsoft Excel is being regular updated, by making even much easier to work with data (Microsoft, 2021).
In concussion, Microsoft Excel it is more than a simple spreadsheet tool, it is a fundamental skill for a modern digital world. It is essential for people and businesses that need to deal with the details of the digital world since it can organise, analyse, and display data quickly and easily. Excel remain a tool for deciding the outcome based on data, essential for education, business, or personal. With big demanding for understanding how to read data, importance of Excel will be for long time.
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Your brows are more than hair — they’re the frame to your face, the lift to
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Let us shape, sculpt, and style your brows to perfection.
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