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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It was very fast in loading; there can be no better experience of waiting for a long time without even getting served. Also, when I moved to other pages of the website, there too loads were feeling very comfortable. Thus, I had no issue with the website of Eden Spa Harborne. And I take it as one of the most beneficial as it can contribute to a small business being efficient among the audiences. If the websites of the small businesses are slow to load, the end user will not wait for it and move on to another website.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: No, the website did not have too many sub-pages as it can be summarized into 
the following main pages: Yes, the semester related to this topic was quite interesting and in fact I had an easy time going through the pages on the website. There was an abstract home page that contained some general information about Eden Spa Harborne in general. I then proceeded to the salons page on the site, in which I was informed about branches and sections of Eden Spa Harborne. The ‘Product’ tab is there where a customer can visit for the purpose of booking the saloon service. The last about Eden Spa Harborne and contact us was also presented.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, through Eden Spa Harborne’s website, the clients have an opportunity to visit them in order to book a session with them. Eden Spa Harborne is also established, at that location customer can book an appointment online and other details for any further information. There is Eden Spa Harborne whereby one can book for an appointment online or contact them on the provided phone number to talk to the team. After this we find that the Eden Spa Harborne saloon is based in Birmingham, and it also has an online booking facility.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: However, when it was on the product page, I failed to comprehend the exact 
message that Eden Spa Harborne aimed to pass to it,s consumers. Although there were 
information about products, it was not easy to have some awareness of them. Therefore, in my opinion, the product page of the Eden Spa Harborne needs to be made less complex and attractive to its customer to offer information on the offering and services they are providing.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The layout of the web page of Eden Spa Harborne was relatively decent and simple which I believe are good principles. The web page did not contain so many things or pictures that were usually an addition that makes the appearance complicated. The home page of the website was good with an option of booking and other important details about the business. This is because the page has low complexity of work done in order to load a page. Moreover, when assessing the appearance of the website when compared to that of mobile, I am also able to navigate the website from the mobile 
platform.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Colours and graphics on the website were good. No bright colours made the 
website look unprofessional. The website's photos were likewise limited to Eden Spa Harborne 's services. No notable usage were seen for home page videos and photos.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: : No, there was no option of online chat tool was found in the designs. In turn, 
customers can only be offered a call and the mailing to the Eden Spa Harborne. Besides this, for further information based on address customers can find here and they can visit there for completing their session which they booked. I believe Eden Spa Harborne should incorporate the feature of online chat because, in essence, they are also unable to respond to customers’ queries immediately.


	Question 2d – How effective are the social media links on the website?


	Answer: When I observed the website of Eden Spa Harborne, there were several social media links that I spotted. First, the tab that gave me the list of the searches in the page of Google regarding everything related to a saloon. Third, this is the link to Facebook page of the salon where one needs to be updated. Again, another resultant website includes 
Twitter same to Pinterest, LinkedIn, Instagram and YouTube. It would have been very 
easy for me to direct to these social media handles.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: In the home page of Eden Spa Harborne I was able to obtain information on the 
services offered by this saloon to its clients. Moreover, the sub page of product also 
contains the knowledge about the similar thing. However, what customers are left with is 
to read the information posted on the page in order to have perception on product 
marketing. In my opinion, creative ways should be adopted by the salon to make the 
customers get information about products available in the salon through visualization.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers’ testimonials on the About Page of Eden Spa Harborne are included at the end of this document. In my opinion I have no knowledge in regards to these reviews’ data since there was no specified time included to the given accounts. As a result, I have no knowledge whether such reviews are active, updated or not as of the current dates. The final words that I would like to point out are that there is no mention of the date of the review in Eden Spa Harborne.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: From the reviews that I have seen of Eden Spa Harborne’s website and the rating that I observed on the google page, the services that are offered are actually good. Also, those customers who have visited to Eden Spa Harborne also expressed similar positive feedback not only on the services offered but also on members of the staff. Therefore, I will strongly recommend Eden Spa Harborne to my family and friends, and I shall also pay a visit there again.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Consumers who have used the services of Eden Spa Harborne did not 
necessarily mention to me the cost of services provided at the salon. I believe that this 
was not done to avoid passing on information on prices because customers tend to book 
depending on the price they are willing to pay. Moreover, Eden Spa Harborne cannot persuade and explain further information to the customers about the services that are offered. By getting to talk to salon and getting information about the service, the company will be in a position to determine the pricing range ought to be offered.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Saloon in the UK

	
	2. Spa near me

	
	3. Beauty & Spa in Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: From the above two search words., Salon in the UK and Spa near me 
there was no information about Eden Spa Harborne. However, when I type the location by entering Beauty & Spa in Birmingham, I realized that Eden Spa Harborne was one of the leading options on the list.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Based on UK small business, I think Eden Spa Harborne's website is appropriate and competent. Page and interface organisation are also clear. Eden Spa Harborne 's website is acceptable for UK company. Thus, comparing the website to the current business reality, the corporation looks to have forgotten a few items. As in the product information section, services were unclear. Second, Eden Spa Harborne 's website lacks a chat, which slows response time. Finally, the website does not update reviews because no date is given. The website review feature is also missing.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Customers should be able to chat with it to get the latest information. Customers can also get timely answers to their internet business questions as small firms. I chose 
"online chat" since Eden Spa Harborne 's contact and mail alternatives aren't optimal for
customer service. To make a business website look good and give visitors a good 
impression, they should include online chat. It will also help customers understand Eden Spa Harborne 's prices.
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