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[bookmark: _Toc78033575]Introduction 
Simon (2010) stated that community engagement refers to the process in which different social participants work collaboratively to figure out the issues that affect the well-being of the general people of the community and how to resolve the issues to ensure the well-being of the people. The study unveils the community engagement, what problems can affect the community and a project to overcome the challenges of the community with the help of Community-Led Recovery Programme which is a program of the Mayor of London. This program enables the communities, which are exceptionally affected by current pandemic of COVID-19, to reform and recover London as a resilient and fairer than the city has ever been (Sustaining community-led action in recovery: learning lessons from the community response to COVID-19 in Wales | The Health Foundation, 2021). To discharge the activities the report includes the principles and standards of community engagement along with the benefits of stakeholder’s participation in the community engagement. In addition, the study incorporates the rapport between the stakeholders and the strategies to engage them. Further, the report will analyse the pathways to promote community participation. Furthermore, the study takes the practitioner’s need to adapt approaches to educate the community members about different internal and external factors in order to influence the community development into account. 


[bookmark: _Toc78033576]Results and findings 
Community-Led Recovery Programme is a Mayor of London’s program which enables the communities, affected by current pandemic of COVID-19, to reform and recover London as a resilient and fairer than the city was before. To ensure the London’s recovery, the program encompasses two grant programs, Community-Led Action and London Community Story. The Community-Led Action is about supporting 15 different community organisations in initiating social action projects about gathering information of the impact of COVID-19 on the communities. On the other hand, London Community Story is about supporting 20 different community organisations to capture COVID-19 experiences and share with different audiences (Sustaining community-led action in recovery: learning lessons from the community response to COVID-19 in Wales | The Health Foundation, 2021). 
[bookmark: _Toc78033577]Community engagement principles 
The community engagement principles are the common beliefs that the community organisations and practitioners follow and apply to ensure community engagement in a community (Heierbacher, 2021). 
Careful planning and Preparation: The practitioners have to plan, design and organise a process mentioning a clear purpose and needs of participants in the community (De Weger et al., 2018). A clear plan and preparation of community engagement help mitigate the community issues effectively. 
Inclusion and Demographic Diversity: To get the quality outcome from the community engagement, practitioners should include diverse people so that they can work in different situation and people (Reynolds and Sariola, 2018).  
Collaboration and Shared Purpose: There should be a collaborative work to achieve a common purpose of the community (Heierbacher, 2021). All the practitioners and stakeholders should work together to achieve the same. 
Openness and Learning: There should be openness to the activities of the practitioners and the community organisation and each and every participants must has the opportunity to learn from the community work to achieve the purposes of the community (Kettering Foundation, 2021).  
Transparency and Trust: The community organisations as well as the practitioners should be open, clear and responsible about their activities to build transparency and trust within the community (Hussey, 2021). 
Impact and Action: The community organisations and practitioners should be potential to their expertise work. 
Sustained Engagement and Participatory Culture: In the community engagement work, the practitioners, participants, institutions should be engaged for a long time and support in community work (Geekiyanage, Fernando and Keraminiyage, 2020). 
[bookmark: _Toc78033578]Community engagement standards 
There also some standards that govern the community engagement within a community. Those standards are- 
Involvement: The participants, practitioners, institutions who have an interest in community engagement should be involved (Heierbacher, 2021).  
Support: The barriers of involvement should be mitigated for the participants and practitioners. 
Planning: Information about social issues should be gathered and evidence should be relatable to the purpose and these should be engaged to the action (Kettering Foundation, 2021). 
Methods: The methods of engagement should be selected which will support the purpose of the community. 
Collaboration: The participants, practitioners, institutions who have interest should work together to achieve the purpose of the community (Sprague Martinez et al., 2020). 
[bookmark: _Toc78033579]Benefits of stakeholder’s participations      
The importance and benefits of the stakeholder’s participations to the community engagement are immense. The benefits that stakeholder’s participations have are- 
Possibility of acceptance of projects: When the program is supported by different stakeholders of the community the possibility of the acceptance of the projects increases (De Weger et al., 2018). Thus, the participation of stakeholders make the program happen. 
Effective solutions: The participation of different stakeholders help generate different idea about the community issue which bring effective solution to the problem (Hussey, 2021). 
Enhancement of problem solving skills: The participants from different stakeholders learn from a close contact to solve the problems of the community. 
Empowerment and integration: In the community engagement, different stakeholders come from different background and all the participants work together which empower and integrate them (Hussey, 2021). 
Local network: Community engagement is needed to enhance the well-being of the community. With the participation of different stakeholders a local network is built among the participants which help mitigate the problem of the community (Musesengwa and Chimbari, 2017). 
[bookmark: _Toc78033580]Relationships between stakeholders and the strategies of engagement
All the stakeholders do not engage with the community work willingly, as a result the practitioners of the program should use different engagement strategy to engage the stakeholders with the community engagement (Batidzirai et al., 2021). Thus, there is a great relationship between the stakeholders and strategies of engagement. In this section of the study, the strategies of engagement and their relation with the stakeholders will be discussed thoroughly. Different social media platforms can be used as strategies of engagement in Community-Led Recovery Programme of London. On this occasion, several social media and their relationships with the stakeholders will be analysed here. 
Facebook: Facebook is one of the most popular social media platforms where different individuals from different culture and places engaged to share their opinions and ideas. In order to engage with the Community-Led Recovery Programme, the practitioners can use Facebook group and pages to engage different individual living in different community in London. With the help of this platform, the practitioners can track the stakeholder’s progress about the program and can inform the stakeholders as well (Geekiyanage, Fernando and Keraminiyage, 2020). Further, the practitioners can create an event in Facebook to engage the stakeholders of this program. Thus, Facebook has a great relation which the stakeholders. 
LinkedIn: This is another social media platform where the practitioners can share their experience and activities of the community engagement for the program of Community-Led Recovery Programme. Through this platform the practitioners can connect with the stakeholders and can track which the stakeholders are doing regarding the project and to recover London (Heierbacher, 2021). As a result, this platform keeps a direct relation with the stakeholders in engaging them with the project.  
Tweeter: This is also a popular platform of social media. One great advantage of this platform is that through this platform the practitioners can mention the name of the stakeholders to engage them with the Community-Led Recovery Programme. Further, the practitioners can also seek information from individual stakeholders by tweeting their name. Thus, it is also a great platform to engage the stakeholders with the program (Batidzirai et al., 2021). 
Pinterest: This is another efficient social media platform in which the practitioners can share different pictures of their activities, different schedule of community engagement with the stakeholders (Sprague Martinez et al., 2020). The stakeholders can get the information how the participants are going through and the practitioners also get the information about the progress of the stakeholders about the Community-Led Recovery Programme to recover London from the COVID-19 impact. Thus, this platform also has a great relation between the stakeholders and the community engagement for Community-Led Recovery Programme. 
Instagram: Instagram is a great social media platform in which people share different photos and videos with others. The practitioners of Community-Led Recovery Programme share their activities and programs to attach more stakeholders to the programme. The stakeholders get influenced by seeing the activities of the practitioners (Geekiyanage, Fernando and Keraminiyage, 2020). Further, the practitioners can have an eye on the activities that the stakeholders perform about the Community-Led Recovery Programme. Therefore, this platform has a great relation with the stakeholders of community engagement. 
[bookmark: _Toc78033581]Avenues to promote community participation 
There are several ways that the practitioners can use to promote the community engagement for the Community-Led Recovery Programme in London. The avenues for engaging the stakeholders with Community-Led Recovery Programme are- 
Select and define target audience and stakeholders: To perform the community engagement work for Community-Led Recovery Programme, practitioners have to select as well as define the target audience and stakeholders of the programme (Sheila, Zhu, Kintu and Kataike, 2021). When the practitioners select the target audience as well as stakeholders the audiences and stakeholders will feel responsible about the programme. 
Stakeholder segmentation: Here, the practitioners segment the stakeholders of the programme in different parts and engage them to the different parts of the Community-Led Recovery Programme (Musesengwa and Chimbari, 2017). In the Community-Led Recovery Programme there are two grant programs, Community-Led Action and London Community Story. And different stakeholders are engaged to different grant programme of Community-Led Recovery Programme. 
Include diverse practitioners: There should be diverse practitioners to the community engagement program like Community-Led Recovery Programme. The diverse practitioners have different interpersonal skills and cultural knowledge which help the programme promote community participation of different stakeholders (Reynolds and Sariola, 2018). With diverse practitioners, the practitioners can influence the stakeholders efficiently which help to attract and engage them in community participation of Community-Led Recovery Programme. 
Social media: According to Batidzirai et al. (2021), stakeholders use different social media and through social media the practitioners can also promote the community participation for Community-Led Recovery Programme. Practitioners continuously share their activities, progress, need and engagement benefits to different social media to promote the community participation of different stakeholders to Community-Led Recovery Programme. 
All of these avenues of promoting the community participation enhance the social cultural integration as well as multi-culturalism in the community engagement work. 
[bookmark: _Toc78033582]The need of community engagement practitioners to educate the community members
The community engagement practitioners should have built a forward looking approach to educate the community members in both the internal and external factors. Both internal as well as external factors affect the community and if the community members are well-educated about these factors they will engage with the community and assist the community in resolving the community issues. If the community members of London become educated about different internal and external factors which may affect the community, them the members will resolve the problem like the COVID-19 further and will recover the community for its betterment (Sheila, Zhu, Kintu and Kataike, 2021). 
Thus, it is inevitable that the community practitioners should educate the community members about the internal and external factors.                           
[bookmark: _Toc78033583]Conclusion and recommendations 
To recapitulate, the report unveiled the community engagement with the help of Community-Led Recovery Programme in London. The report discussed community engagement, what problems can affect the community and Community-Led Recovery Programme to overcome the challenges of COVID-19. This program enables the communities, which are exceptionally affected by current pandemic of COVID-19, to reform and recover London as a resilient and fairer than the city has ever been. The study, further, discussed principles and standards of community engagement along with the benefits of stakeholder’s participation in the community engagement. In addition, the study incorporated the rapport between the stakeholders and the strategies to engage them. Moreover, the report analysed the avenues to promote community participation and the practitioner’s need to adapt approaches to educate the community members. 
To improve the community engagement and accomplish a future project successfully, the practitioners should do the bellow things- 
· In order to improve the community engagement, gain sustainable development and accomplish future community work, the practitioners should target the audience and stakeholders of the community work. 
· The practitioners have to segment the whole stakeholders and the audience into different suitable groups to attach and engage the stakeholders more effectively. 
· The practitioners should disseminate the stakeholders about the benefits of the community engagement to the individual and society indeed. 
· The practitioners have to educate the community members and the stakeholders about the internal and external factors of the community issues so that they are well-informed and can engage with the community whenever necessary. 
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