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BRAND EXTENSION STRATEGY OF MICROSOFT:
DEVELOPING A VIRTUAL REALITY-BASED
WORKPLACE PLATFORM FOR REMOTE
COLLABORATION

INTRODUCTION

« The virtual Reality (VR) extension of the Microsoft brand to the workplace systems
brings an addition to the healthy ecosystem (e.g., Teams, Azure) (Aquino, 2024).

« Remote working has turned into the new reality with at least 22% of the workforce
working remotely in 2025 and an evident prospect of creating immersive collaboration
tools that will help to achieve productivity and engagement.

[+ @ BRAND EXTENSION

« Microsoft is already experimenting with VR, with Microsoft Mesh, with which Teams can
be equipped with immersive meetings.

; | « Brand confidence, corporate superiority, and cloud potential are used in this extension

x{:—i (Thangavel, 2025).

« Virtual reality enables playing of real space, which translates to better collaboration and
innovation relative to normal video-conferencing. However, given the experience of the
past (e.g. Mesh restructuring), scalable and user-friendly solutions are important.

BRAND EXTENSION AND CURRENT TRENDS

« Remote Work Growth: 83% of employees prefer hybrid work models.

« Collaboration Overload: 60% of work time is spent in meetings, emails, and chats.
« Productivity Impact: Advanced collaboration tools improve focus by 40%.

« Market Demand: 64% of companies see virtual teams as essential (Okwute, 2024).

" BRAND EXTENSION AND SUSTAINABILITY
- K . Reduced Carbon Emissions: Virtual collaboration can cut business travel emissions by up to
%'74 w\\;‘ () \ N\ 30%, supporting Microsoft's carbon-negative goals.
‘_:%/ \\\‘\ « Lower Energy Consumption: Remote and virtual workspaces reduce office energy use by
Qﬁ—\ A) q\ § ‘ ‘\ around 20-25%, including electricity and heating.
W REE “ « Resource Efficiency: Digital environments can decrease physical resource usage (paper,

materials, travel costs) by nearly 40%, improving overall sustainability.

CONCLUSION

« The Microsoft-based VR work environment is a tactical brand positioning of products in
response to the trends in the digital transformation.

« Together with implementing VR and Al, along with the existing tools.

« Microsoft will be capable of addressing the existing barriers to collaboration and
establishing itself as the future of remote working, creating a competitive advantage in the
evolving digital workspace landscape.
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