
What is the role of the designer in the 21st century and how might this role change in the next 10 years? Discuss your ideas with reference to two practitioners or thinkers















The role of the designer in the 21st century is a topic requiring a significant amount of research and analysis due to its complexity, much more so than initially anticipated. It is necessary to explore these ideas to predict how the role of the designer is going to change over the next 10 years; looking at the qualities a designer is required to have to succeed and the expectations of a designer to fulfill their role.  Specifically, the focus will be upon textile designers and their increasing interaction with technology, analysing how this has developed their role as a designer. Two designers are explored as case studies: Hussein Chalayan and Francis Bitonti, identifying their role and how they have used new and innovative technology within their work. Through the exploration of the designer’s role and the development of technology within this, it is possible to determine the likely future for designers and their continual use of elements outside their immediate disciplines.  

Defining what a designer is, is not a simple task, as it’s “multifaceted” (Steed, 2012:15), encompassing “engineer, inventor, scientist, designer and creative” (Gale and Kaur, 2002: 37). Primarily, defining the role of a designer could be divided into two main categories; the first identifying individual characteristics and traits incorporating creativity, while the other considering a more business focused approach where the outcome is centered around values. However, there are those who believe that design is driven by cultural factors or even by the designer themselves. 

While some agree that design is fundamentally a “value-driven activity” (Press, 2003:6) others have argued it is a creative career based around craft and the desire to create (Gale & Kaur, 2002).  Craft is an essential aspect of this design process, although it may have; “evolved culturally as a term that has become intellectually divorced from the pursuit of beauty (art) and purpose (design), but as a definition for the skills and knowledge that puts things together, and makes things work by using hand and brain” (Press, 2003: 6). A designers ability to resolve problems and communicate effectively has become interwoven with in the design process and their role as a designer. Enabling the designer to communicate and research as part of the design process to ensure the needs of the client are met (Greever, 2015; Kaus Group Creative Advertsing Agency, 2017). This research will also enable them to design innovative outcomes and fill gaps in the market that they are designing for (Design Council, 2017).

Although undoubtedly designer would put design at the forefront of their job, a significant amount of research around the role of the design points to the financial or commercial elements. A high level of design can benefit businesses by firstly increasing the price a customer will pay to receive their product/service and secondly the way a product is designed through both the selection of materials and processes to create the product can reduce the costs and increase the profit the business can make. The role of the designer is now increasingly business focused in that it is centered around values (Crown, 2009; Norman Potter, 2002, cited in Press, 2003). A significant element of this lies with a designer’s ability to be flexible, an essential characteristic enabling a designer to adapt their design preferences to suit the requirements of their cliental in order to create a successful design (Design Instruct, 2013) Designers are required to be enterprising, identifying new possibilities with in different industries (Brownlee, 2015), digital platforms, for example, allow customers to purchase products straight from the designer, and the ability it gives the designer to instantly deliver their products to a wide audience increasing their cliental (Press, 2003).

Contrary to this, there are those who see the role of the designer in the 21st century as cultural one whereby designers always put the people at the center, not the design itself as Gale (2002) believed. Designers, through their work, can represent individuals experience and culture, each designer makes a definition of how they define a designer and what the role involves, identifying and actioning how they will progress as a designer using their own “distinctive skills, knowledge and thinking of design to find a place in the world” (Press, 2003:6). Consideration must always be made of restrictions upon a designer from their given brief, although this does not stop designers from using their ever expanding skills and knowledge to produce “potentially limitless” (Gale and Kaur, 2002: 39)  designs It is perhaps an combination of craft, creativity and the entrepreneurial thinking and characteristics of the individual which can define what a designer is (MacLachlan, et al., 2012). Designers must always be continualy expanding their knowledge and skills to evolve with changes with in their own and other insustries, research is a key to achieve this objective(Press, 2003).   

The role of a textile designer differs somewhat from the role of other designers; their ability to communicate with their client to a high standard throughout the design process is vital in order to fully understand their requests and needs of their client (Graduate Prospects Ltd, 2017), while considering current or upcoming trends. In addition to staying on keeping informed with new developments in their own industry, up-and-coming textile designers work now also features a multi-disciplinary approach, allowing them to extend their current knowledge and skills to achieve an ambitious body of work (Hoggard, 2000 cited in Gale and Kaur, 2002:38). 

Textiles can have many applications and can be used for products and designs for the interiors, fashion industries to products featuring engineered systems and technology (Gale and Kaur, 2002). Science and engineering are increasingly utilised, specifically during the manufacturing process and as an inspiration for design itself too. This technological advance has allowed designers to work across disciplines, gaining new skills and allowing the designers work to become more innovative (Gale and Kaur, 2002). It is now part of the role of the designer to evaluate changes to their customer circumstances and needs, impacted by emerging technology and concerns of environmental factors (Steed, 2012). Examples of this can be seen in the work of Hussain Chalayan and Francis Bitonti. 

Hussein Chalayan is a fashion designer who incorporates disciplines which are not commonly combined among textiles and fashion: “anthropology, history, science, philosophy and technology” with in his runway show performances and collections (Design Museum, 2017).  Chalayn can be recognised for the revolutionary work with advanced technology he has historically produced and is continuously producing. His two key fashion collections which demonstrate this are his One hundred and eleven (2007) and his Readings (2008) shows, where he communicates his views and theories which provide a foundation for his work, and how the viewer is to see it (Design Museum, 2017) The One hundred and eleven collection demonstrates Chalayan’s used advanced technology to communicate how fashion has progressed throughout the one hundred and eleven years previous to when the runway show initially took place (Ontario College of Art & Design, 2009). Chalayan worked alongside special effect specialist who with the use of micro chipping technology were able to embed microchips into sections of the materials used in the garments. Consequently, enabling the garments to respond transforming themselves into the different positions seen throughout the show. This was achieved by the specific sequences he had constructed when programming the devices. (Quinn, 2010). His interdisciplinary approach has become a valuable element to his role as a designer allowing him to remain competitive and access emerging technology. Chalayan’s 2008 Runway show Readings is another example of his use of technology with in his work to communicate his ideas. Chalayan’s collection explores “the human obsession of celebrity culture to symbolise a modern sense of sun worship through garments covered with more than 200 moving lasers” (Loveday, n.d). Chalayan’s use of innovative technology and knowledge and skills gained through collaboration enabled him to communicate this concept to the viewer effectively in a revolutionary way. 
[bookmark: _GoBack]
[bookmark: _Hlk500429271]Within the design process of this collection and runway performance Chalayan collaborated with Moritx Waldemeyer who “engineered and programmed” (Fairs, 2007) the technology used within the collection. The exterior of the textiles featured hand stitched Swarovski crystals, whilst laser beams were combined into the textiles themselves (Quinn, 2010 ). This interesting combination of these two materials meant the crystals “would either deflect the lasers or absorb their light, depending on the angle of the beam when the laser deflects, the beams projected far beyond the surface of the garment into the surrounding space” (Quinn, 2010: 65). While Chalayan’s work incorporates the use of a range of technological mediums, Bitonti believed that the way forward for design was not to use a selection of method, but to specifically invest within 3D printing. 

Francis Bitonti is a designer, architect and founder of Studio Bitonti, whose work crosses disciplines between “high - end fashion and product development” (Koslow, 2016) This cross disciplinary approach strengthens his work, for example, Dita’s Gown; a collaboration between himself, 3D printing company Shapeways  and Michale Schmidt, a fashion designer  (Williamson, 2013). The textiles for the garment were solely produced through 3 Dimensional (3D) printing technology and machinery  with the final piece consisting of “3,000 plastic joints” (Shapiro, 2013) 3D printing meant the dress featured a material, typically not used within the industry. The use of this technology allowed the designers to design and produce a fully customised garment. 
To achieve his goal of creating his accessories, molecule shoes which were first shown in 2014 at the 3D print show in London (Millsaps, 2014). Bitonti once again crossed disciplines collaborating with technology company Stratasys, who 3D printed the product, and Adobe (Business Wire, 2016; Howarth, 2014) merging fashion with technology and process at the time more commonly used in other sectors. Bitonti was among the first of designers to modify how 3D printing technology was used within design and question what outcomes it could be used to create (Koslow, 2016), looking at other disciplines for inspiration around form. When 3D printed by Stratysys the structure and form of the shoes were printed in layers. Over the course of this process the machinery switched the colours of the substance being printed, allowing a change of colour regularly throughout the material (Boston Museum of Fine Arts, 2017). Although the use of 3D printing technology has now been seen in the creative industry “Bitonti, is blurring the lines altogether” (Millsaps, 2014) within his role of the designer utilising the advantages it can offer. This adaptability and unique design techniques allow him to stay competitive in the fashion industry, essential for a designer and entrepreneur like Bitonti (Kurutz, 2013). 
Over the next ten years within the fashion and textile industry, thinkers have argued there will be a focus to merge technology and science with in the industry, “embracing digital design processes as an artistic medium and not an environment for engineering and optimization” (Howarth, 2014) . As the industry merges with science and technology consequently there will be further development. Technology such as 3D printing will become more commonly used and has the potential to transform all elements of a textiles and a garments life cycle; from how a consumer purchases the goods, to the production life cycle and process of manufacturing (Boxall, 2016). Through online digital platforms the consumer will be able to interact with a gallery show-casing a vast quantity of products, as well as buying from the designer themselves (Gwilliam, 2015). 
Therefore, the designer will become increasingly involved in the process of a consumer purchasing a product. There will be a vital necessity for the designer to become more involved in the business role of designing and making the product, requiring them to communicate and interact efficiently with the customer.  The role of the designer was a more complex concept than initially realised, the definition of a what a designer is, is varied based upon the specific field of specialty, the use of technology, the ethos of the individual or company, the clients’ needs and most importantly is dependent upon the designer themselves and their skill base. Designers such as Chalayan and Bitonti utilise technology from a range of disciplines, pushing the boundaries of design and re-defining what a designer is; more emphasis is placed upon collaboration. The use of technology allows for further customisation of products, which requires the designer to have more communication with the client; as a result, the designer becomes more connected and involved within the business elements of design. Over the next 10 years, as technology develops, there will be an increasing demand on designers to work closer with clients, creativity and skill will be at the forefront of design as the expectation to adapt designs for seasons and briefs, becomes increasingly part of being a designer.
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