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Shoplifting is a critical global issue, leading to significant financial losses for retailers and posing serious security risks. To address this problem effectively, we must conduct a thorough root cause analysis to identify the underlying factors contributing to shoplifting. This will enable us to develop targeted and appropriate solutions.
Psychological factors such as obsession, addiction, and thrill-seeking are significant contributors to theft. Let’s delve into these in detail.
Some individuals experience an obsessive, compulsive desire to steal, which can stem from psychological conditions like obsessive-compulsive disorder (OCD) and kleptomania. These conditions are particularly challenging for teenagers, who often struggle with impulse control and decision-making (American Psychiatric Association, 2013). Additionally, for some, stealing becomes an addiction. The adrenaline rush from successfully getting away with theft can be highly rewarding, especially during the teenage years when the craving for new and stimulating experiences is heightened (Hollander & Cohen, 2002).

Financial problems are mainly contributed to shoplifting. For business owners, shoplifting results in financial losses, increased security costs, and potential price hikes to cover the losses. This can also affect employee morale and customer experience (Kokemuller, n.d.)
 Among customers economic distress, characterised by unemployment, poverty, or lack of money, may drive an individual to steal items they need but cannot afford. This desperation to satisfy basic needs drives individuals to take such drastic measures (Maslow,1943). Besides, perceived social or economic injustices can motivate some to view shoplifting as a form of revenge against a system they believe has failed them.

For instance, those who feel discriminated against or oppressed may consider theft as evening out the score-even if this is temporary. This one aspect of retribution can well be felt in those communities where economic disparity is stark. Financial stress has a debilitating effect on the psyche, disabling judgment and serving to heighten impulsiveness-like shoplifting.

In a nutshell, it is not just economic deprivation that creates a demand for necessities; it also breeds feelings of frustration and hopelessness, which might lead to stealing. Unless the above-mentioned economic problems are addressed, it would be hard to reduce the incidents of shoplifting.                                                                             
We must not forget that environmental and societal factors are also significant contributors to shoplifting. Weak security measures in stores, such as insufficient surveillance cameras covering large areas or a lack of adequate security personnel, can make shoplifting easier (Van der Laan et al., 2019). Social influence and peer participation, especially among teenagers, play a crucial role. For many teens, theft can be seen as a form of strength and self-assertion. At this age, they are naturally exploring, experimenting, and imitating various behaviours, both good and bad. The thrill or excitement of doing something “forbidden” can be a powerful motivator. Peer pressure also plays a significant role; teens may steal because their friends encourage them to or because they want to fit in with a group that endorses such deviant behaviours (Moffitt, 1993).                                 
Additionally, some societies may view theft as a non-dangerous behaviour, believing that stealing small items will not significantly impact a company’s budget. This perception can diminish the perceived severity of shoplifting and make it more socially acceptable in certain contexts (Miller, 2002).
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