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Chapter 01: Introduction
Rational of the study 
Marketing is a key part of the business, which is mainly acting for promoting the business products or services. Every business marketers are putting the best effort in their marketing activities, for increasing more profit. Several unique marketing strategies are being used by the marketers to gain competitive advantage over the competitors, to sustain the business growth and success. Some key marketing functions are crucial for business growth, like continuous market research, marketing plan and strategy formulation as well as the product development, based on the market and customers’ demands (Hayhurst and Wills, 2018). Thus, it is crucial to understand the importance of marketing in a business. Thus, the current study has shed light on the marketing functions and how these are helping the business of a renowned portfolio brand, representing group’s business interest. However, the core activity of the group is remained within the optical industry. Therefore, the study will help the group to understand how they can suggest the marketers to use marketing functions and tools in business operations, in order to improve the business success. 
Aim of the research
The key purpose of the research is to “explore the importance of marketing in the business of Hakim Group, UK”. 
Research objectives
In order to fulfill the research aim, the following objectives have been set:
· To understand marketing concepts
· To reveal the importance of marketing in the business of Hakim Group, UK
· To assess the key marketing  functions of Hakim Group, UK
· To recommend ways for improving marketing activities of Hakim Group, UK

Research questions 
The following research questions will be answered to meet the research objectives:
· What is marketing?
· Why is it important to the business of Hakim Group, UK?
· What are the key marketing functions of Hakim Group, UK?
· What recommendations could be given to Hakim Group, UK for improving its marketing activities?
[bookmark: _Toc531970452]Chapter 02: Literature Review
Concept of marketing
Marketing is referred to the business process of developing relationship with and satisfying customers. As it is highly emphasizing upon the customers, it is one of the key component of business management. The “marketing concept” suggests that for satisfying the organizational objectives, the company seeks to anticipate the demands of the potential customer and satisfy these in a more effective manner, compared to the competitors (Bagozzi et al., 2018). The way in which the business marketers are exploring marketing, determines its marketing orientation. There are mainly five key marketing orientations, i.e. “product orientation, production orientation, sales orientation, marketing orientation and societal orientation”. 
Importance of marketing
According to Kimmel (2018) “marketing is not simply an important part of the business; rather, it is the business; the rest things in the business are dependent on the marketing functions”.  It is the key means through which the organization is able to understand the consumer needs, based on which the products or services are developed to meet the consumers’ demands. In addition, the marketing function is crucial to understand the key factors, which are influencing or affecting market, where the business is being operated, based on which business strategies could be formulated. It is the responsibility of the marketing team of a firm to respond to consumers’ continuously changing demands and align these with the ongoing product development. As a result, it will help the firm to gain additional competitive edge over the others. Through exploring a range of innovative marketing tools, marketers are finding the shortest path to establish the relationship between the consumer and the brand. Social media is one of such marketing tool. In addition, the marketing initiatives also help the firm to identify the risks or threats at an initial stage and offer appropriate solutions t resolve these proactively. 
Marketing functions
As discussed above marketing plays a major role in the business. In the large business organizations, marketing functions include a range of functions including market research, development of marketing plan, marketing strategy development, designing and development of product, along with strategic regulation of advertising, promotion, distribution for sale, public relation and customer service. In addition, branding, price determination of the product and storage or warehousing are also monitored by the marketing unit (Chernev, 2018). 
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According to (Ledford and Gast, 2018) the research methodology should be aligned with the research purpose, to get maximum success. Thus, the current study has followed the primary methodology, as it requires collection and analysis of primary data, from the stakeholders related to Hakim Group, UK. Among three different types of “research philosophies”, the “positivism philosophy” has been selected here, as it is supporting gathering and analysis of empirical data with the support of existing scientific data. On the other hand, the “deductive approach” has been selected here, among two types of “research approach”, it is because, this approach supports development of hypothesis initially and then justifying this with the empirical data collection and analysis, which has been done here. Further, among three different types of “research designs”, the “descriptive research design” has been selected for the current study. It is because, this particular research design promotes the researcher to consider all the variables in an in – depth manner and explore the research issue in a more systematic way (Litosseliti, 2018). 
The “primary data collection method” has been selected in the study. It is because the study is focusing upon a particular organization, the Hakim Group, UK, for which the first handed data needs to be collected via the primary data collection method. In order to do the same, the survey method has been used as a primary quantitative data collection tool, based on the type of the data (Broady-Preston, 2018). Further,  the survey data collected from 50 marketing team employees of Hakim Group, UK, has been subjected to non – probability sampling method. Further, these data has been analyzed with the help of “primary data analysis method”. In this context, the “statistical analysis method” has been used. Further, the “Data Protection Act 1998” has been used for ensuring that all the data has been kept confidential and the procedures are ethical in manner. 
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Q1. What is your gender?
	Options 
	Total number of Respondents 
	Number of Respondents 
	Response (%)

	Male
	50
	27
	54

	Female
	50
	23
	46




Analysis and discussion
The above graph and chart indicated the gender distribution, which did not find significant discrimination in terms of gender. 
Q2. From which age group do you belong?
	Options 
	Total number of Respondents 
	Number of Respondents 
	Response (%)

	20 – 30 years 
	50
	11
	22

	30 – 40 years 
	50
	20
	40

	40 – 50 years 
	50
	11
	22

	Above 50 years 
	50
	8
	16




Analysis and discussion
The above graph and chart indicated the age distribution of the respondents. It has been revealed from the response that the middle age group responded the most, i.e. the 30 to 40 years old group. 
Q3. From how long you are working here?
	Options 
	Total number of Respondents 
	Number of Respondents 
	Response (%)

	Less than 6 months 
	50
	7
	14

	6 months – 1 year
	50
	10
	20

	1 – 3 years 
	50
	23
	46

	3 – 5 years 
	50
	10
	20




Analysis and discussion
The above graph and chart are indicating the tenure of respondents in Hakim Group, UK. The findings indicated that the highest response came from 1 to 3 years experienced employees. 
Q4. Do you believe that marketing is playing a crucial role in your business success?
	Options 
	Total number of Respondents 
	Number of Respondents 
	Response (%)

	Highly believe 
	50
	10
	20

	Believe
	50
	28
	56

	Neutral 
	50
	3
	6

	Disbelieve  
	50
	7
	14

	Highly disbelieve
	50
	2
	4



Analysis and discussion
From the above table and graph, it has been revealed that there is a high percentage of respondents, who believe that marketing is playing a crucial role in determining the success of the business. For instance, 76% respondents believed it, compared to only 18% negative response. Therefore, it can be interpreted that marketing is crucially important for the organization’s business success. 
Q5. What kinds of marketing functions are undertaken by your company?
	Options 
	Total number of Respondents 
	Number of Respondents 
	Response (%)

	Market research
	50
	10
	20

	Marketing plan
	50
	10
	20

	Product designing and development 
	50
	8
	16

	Distribution and standardization
	50
	9
	18

	Customer support 
	50
	6
	12

	Risk assumption
	50
	7
	14




Analysis and discussion
In the above graph and chart, the key marketing functions utilized by the Hakim Group, UK has been revealed. Here, from the findings, it has been revealed that respondents have rated all the functions more or less equally important for the business. For instance, among these, the market research and marketing plan got highest response. However, the others have also significantly high response, indicating significant role of these functions in organizational operations. 
Q6. Do you believe that marketing functions are playing crucial role in increasing the brand awareness?
	Options 
	Total number of Respondents 
	Number of Respondents 
	Response (%)

	Highly believe 
	50
	11
	22

	Believe
	50
	27
	54

	Neutral 
	50
	2
	4

	Disbelieve  
	50
	7
	14

	Highly disbelieve
	50
	3
	6




Analysis and discussion
The above graph and charts are indicating the role of marketing functions in enhancing the brand awareness. In this context, the findings revealed that 76% respondents believed that marketing is enhancing the brand awareness significantly, compared to the only 20% respondents, who have denied the fact. On the other hand, 4% neutral response has also been revealed. The results indicated that brand awareness is significantly influenced by marketing functions. 
Q7. What are the key marketing tools Hakim Group is using for business purpose?
	Options 
	Total number of Respondents 
	Number of Respondents 
	Response (%)

	Traditional media
	50
	8
	16

	Digital media
	50
	13
	26

	Promotional items
	50
	7
	14

	Websites
	50
	10
	20

	Social media 
	50
	12
	24




Analysis and discussion
The above graph and charts are indicating the key tools the organization is utilizing for business purpose. In this context, it has been revealed that digital media got the highest response, i.e. 26%. On the other hand, social media followed it, getting 24% response. On the other hand, it has also been revealed that the organization is not utilizing the “promotional items”, as it revealed only 14% response. 
Q8. Do you agree with the fact that the organization is highly relying upon digital marketing tools for ensuring business success?
	Options 
	Total number of Respondents 
	Number of Respondents 
	Response (%)

	Highly agree
	50
	10
	20

	Agree
	50
	25
	50

	Neutral 
	50
	5
	10

	Disagree
	50
	8
	16

	Highly disagree
	50
	2
	4




Analysis and discussion
The above graph and chart revealed that the organization is highly relying upon digital media in terms of using the marketing tools for business purpose. From the survey findings, it has been revealed that 70% respondents have agreed with the fact, whereas 20% have denied it. It is indicating that there is a high reliance upon the digital media for the organizational activities, in terms of marketing. 
[bookmark: _Toc531970455]Chapter 05: Conclusion and Recommendations 
In conclusion, it can be interpreted that the Hakim Group, UK is utilizing the marketing as a crucially important part of their business, in order to influence the success of the business. From the above study, it has been revealed that the organization is utilizing the digital media significantly as their marketing tool and gaining significant benefit by utilizing marketing initiative as their key activity towards the business success. In this context, it can be interpreted that the organization is putting significant effort in its marketing functions.
In order to improve its marketing activities, the organization is recommended with the following ways:
· It is suggested to the organization to learn from its competitor, as it would help the organization to understand whether they are implementing the best method to grab the customers’ attraction, or needs to improve in some areas
· The organization is recommended to align their marketing strategies with the business objectives to meet the desired goals 
· Offering in – depth training to the marketing manager could be a significant way to improve the overall quality of marketing function, by improving the decisions they are making for the team and the organization, in this regards 
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Q1. What is your gender?
	Options 

	Male

	Female



Q2. From which age group do you belong?
	Options 

	20 – 30 years 

	30 – 40 years 

	40 – 50 years 

	Above 50 years 



Q3. From how long you are working here?
	Options 

	Less than 6 months 

	6 months – 1 year

	1 – 3 years 

	3 – 5 years 



Q4. Do you believe that marketing is playing a crucial role in your business success?
	Options 

	Highly believe 

	Believe

	Neutral 

	Disbelieve  

	Highly disbelieve



Q5. What kinds of marketing functions are undertaken by your company?
	Options 

	Market research

	Marketing plan

	Product designing and development 

	Distribution and standardization

	Customer support 

	Risk assumption



Q6. Do you believe that marketing functions are playing crucial role in increasing the brand awareness?
	Options 

	Highly believe 

	Believe

	Neutral 

	Disbelieve  

	Highly disbelieve



Q7. What are the key marketing tools Hakim Group is using for business purpose?
	Options 

	Traditional media

	Digital media

	Promotional items

	Websites

	Social media 



Q8. Do you agree with the fact that the organization is highly relying upon digital marketing tools for ensuring business success?
	Options 

	Highly agree

	Agree

	Neutral 

	Disagree

	Highly disagree




Series 1	20 – 30 years 	30 – 40 years 	40 – 50 years 	Above 50 years 	22	40	22	16	Series 1	Less than 6 months 	6 months – 1 year	1 – 3 years 	3 – 5 years 	14	20	46	20	Series 1	Market research	Marketing plan	Product designing and development 	Distribution and standardization	Customer support 	Risk assumption	20	20	16	18	12	14	Series 1	Highly believe 	Believe	Neutral 	Disbelieve  	Highly disbelieve	22	54	4	14	6	Series 1	Traditional media	Digital media	Promotional items	Websites	Social media 	16	26	14	20	24	Series 1	Highly agree	Agree	Neutral 	Disagree	Highly disagree	20	50	10	16	4	Column1	Male	Female	54	46	14
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