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[bookmark: _ivwm4rhxuh9y][bookmark: _Toc215251104]Introduction
The importance of employability skills is crucial in ensuring the right career opportunity in the competitive business and marketing industry (Di Gregorio et al., 2019). Employers are becoming more interested in recruiting candidates with good communication skills, digital skills, and flexibility with the requirements of the workplace. This assignment aims to discuss the major skills needed in business and marketing jobs based on the comparison of four suitable job adverts. It also gives a self-evaluation to find out personal strengths and areas where improvement is needed based on the expectations of the employer. Lastly, the assignment provides realistic short-term and long-term career objectives, with a personal development plan designed to support their achievement that incorporates the creation of practical experience and enhancement of professional preparedness to work in the future.
[bookmark: _i5o3ow78rxce][bookmark: _Toc215251105]Task: 1: Compare Job Adverts:
This assignment is a comparative analysis of four representative job adverts in the Business and Marketing field: a Marketing Assistant, a Business Development Executive, a Digital Marketing Coordinator, and a Junior Brand/Marketing Support position. These are common-level jobs in organisations within the UK, and such roles encapsulate the present employer-based expectation of early-career applicants.
The Marketing Assistant is concerned with the support of the campaign coordination, social-media content, market research and data analysis, administrative organisation, and communication with other departments (Hatch, 2025). Even the Business Development Executive position, being more commercial-oriented, would demand excellent communication and relationship-building skills, teamwork, interaction with clients, and good organisation (Lussier, 2023). In the meantime, the Digital Marketing Coordinator position emphasises technical digital capabilities, such as SEO, social media management, content creation, use of CRM tools, email marketing, and data analytics to track the performance of the campaign (Institute of Data, 2024). Lastly, a position of Junior Brand/Marketing Support consists of copywriting and supporting promotional events, administration tasks, and assisting in generating creative ideas in marketing efforts.
In all four adverts, the repetitive skills and areas of knowledge come out clearly. These are effective written and verbal communication, teamwork, creativity, digital literacy, research and data interpretation capabilities, and multitasking and time management skills. Employers also appreciate flexibility and a desire to learn in the hectic marketing situations. This analogy reveals that individuals in the business and marketing field need to exhibit their ability to be versatile and have both creative skills as well as analysis and digital skills. Even at lower levels, job applicants are supposed to play valuable roles in marketing operations and contribute to business development by taking proactive roles, having up-to-date digital marketing understanding, and professional interpersonal capabilities.
[bookmark: _Toc215251106]Task 2 – Self-Assessment and Employability Readiness
Self-evaluation is crucial for understanding my present readiness for an entry-level position in the field of business and marketing (Chen et al., 2022). By analysing my strengths, weaknesses, opportunities, as well as threats, I can efficiently measure how my profile synchronises with the skills recognised in the job. 
	Strengths
	Weaknesses
	Opportunities
	Threats

	Good written as well as verbal communication skills such as strong academic writing in addition to project experience.
	Restricted professional or industrial experience in advertising or business.
	Chances to effectively learn digital advertising tools from online courses and workshops.
	Higher level of competition for entry-level advertising or organisational growth job roles.

	Comfortable with data evaluation as well as the statistics.
	Moderate digital advertising along with social media hands-on activities.
	Developing a requirement for digital advertising abilities throughout industries.
	Swiftly evolving advertising tools like requirement for constant upscaling.

	Creative mindset in the segment of project work, academic work as well as event-based assignments.
	Restricted prior project portfolio in campaigns or advertising.
	Possibility to develop a portfolio through volunteer or internship work.
	Potential risk of a skill gap if academic credentials do not efficiently match practical requirements.



This SWOT evaluation demonstrates a firm foundation in creativity, communication, as well as analytical thinking, all of which are essential commonly necessary in advertising assistant, digital marketing positions and business development job role. Academic background has the strength and capability to evaluate information along with the demonstrator concepts straightforwardly that synchronises appropriately with employer anticipations of teamwork from a professional, in addition to effective communication (Yang et al., 2024). Moreover, the creativity indicated in university projects assisted the requirement for innovative building as well as content development in advertising roles. In terms of readiness for employment, the experience of academy has played in toward the role in developing relevant transferable abilities (Gupta et al., 2023). Through coursework I have developed a form analytical ability in addition to problem-solving capabilities, particularly when involving with data-driven tasks. Good projects and presentations improve confidence in communicating concepts, associating effectively, and accepting to diverse styles of work. Quality is regularly highlighted in advertising job descriptions are collaboration, communication, and diverse working style (Hermanto et al., 2024). Despite these innovative strengths, the restriction is the efficiency of professional advertising experience and minimal exposure to industrial-standard digital advertising tools. 
Whereas I possessed the theoretical information in addition to transferable abilities with practical experience, like administering real advertising campaigns, working with search engine optimisation tools or utilising analytical dashboards, remains underdeveloped. Reporting these weaknesses is essential to becoming competitive in the industry of job with the opportunities accessible like online course for advertising, internships in addition to voluntary projects offer a straightforward path for strengthening my digital abilities, along with developing a small but credible portfolio for the job roles. My self-evaluation demonstrates that I have a firm foundation for entering the sector of business and advertising, but professional along with digital skill building are crucial to match the evolving anticipations of employers. By identifying these gaps, in addition to taking active steps to fill them, the employability as well as competitiveness in the administrating and advertising field is enhanced. 
[bookmark: _Toc215251107]Task 3 – Career Goals and Personal Development Plan
It is obvious from the inspection of job announcements and the self-evaluation performed that beginning a profession in occupational and marketing requires an assortment of digital proficiency, communication capabilities, inventiveness, and practical marketing tool information, where a digital marketing aptitudes, analytical ability, inventiveness, and teamwork were recurrently highlighted in the announcements for positions as a marketing associate, business development decision-making, digital marketing coordinator, and advanced brand assistant. To establish a solid career basis, I must match these requirements with my professional purposes.
The primary objective of my occupation is to obtain an entry-level marketing occupation, like a marketing associate or digital marketing associate, within the following one to two years and these positions allow getting professional experience and aligning with my current talents, which comprise good communication services, academic analytical capability, and inventiveness. This strengthening my digital marketing ability set through the accomplishment of accredited authorisations like Google Analytics, Google Digital Garage, or other initial courses in SEO, social media advertising, and content preparation is an accompanying short-term detached, as these learning purposes would help me content employer expectations stated in the job advertisements and directly address my disadvantages of having little applied expertise with digital knowledges.
Over the longer term, specifically within 3-5 years notably I aim, progress into more senior or specialised positions comprising digital advertising, marketing executive, brand or specialist coordinator. Accomplishing this will necessitate not only practical involvement but also the capability to indicate a successful administration of advertising campaigns, evidence of a firm process of decision making, as well as a deeper involvement of customer behaviour (Basu et al., 2023). In the long term, I would like to emphasise on roles that notably combine all analytics with creativity, like a digital approach or content administration. This ambition synchronises with the developing industrial requirement for advertising professionals who can interpret information, commands, and campaigns, as well as contribute to planned organisational decisions. To assess these objectives, the following professional development and personal development plan structure is a key skill gap, in addition to specific steps necessary to report them. Initially, to strengthen the capability to utilise digital advertising tools, a complete structured online course for Google Analytics, search engine optimisation, as well as social media advertising is crucial (Ahmad et al., 2024). Receiving these certifications within a time frame of six months will offer measurable evidence specifically for my readiness. Secondly, to develop a former professional portfolio, volunteering with student societies, small charities or organisations to administer their social media posts and handles or support the promotional practices. This will permit me to generate real campaign involvement, evaluate performance consequences, as well as demonstrate my creativity. Third, I aim to enhance my confidence in professional interaction and communication by participating in workshops or public speaking or demonstrating frequently during group projects. This will assist me in effectively meeting the standards of communication necessary for organisational development as well as advertising roles. 
[bookmark: _km0lfef8zuvl][bookmark: _Toc215251108]Conclusion
All in all, the analysis of four business and marketing job adverts showed that entry-level employers demand a combination of digital literacy, communication skills, creativity, and teamwork among potential employees. The self-assessment showed that despite the basic strengths already fitting the industry, there are still several critical areas to be developed, especially the work on the practical marketing experience and the ability to use digital tools. The personal development plan gives a clear avenue to enhance these areas through specific learning and exposure in the real world. Through these goals, I will strive to make myself more competitive, confident, and fully prepared to seek a successful career in the business and marketing sector.
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