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Summary 


This research is devoted to ethics in the world of business and companies in how to deal with these ethics and apply them at all levels, whether society, environment, employee, and fight corruption, as well as the connection between cultures, ethics and globalization which has changed the systems in organizations.
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 The discussion of ethics is always relevant because it concerns how humans relate to each other, society, and the environment. Ethics is all about the human code of conduct and how it regulates our behaviour towards others, society, and the environment. This code of conduct is particularly important in business transactions, where it governs how businesses should treat their customers, society, and the environment. It is the social responsibility of businesses to recognize the importance of this code of conduct, not just at a local or national level but also at an international level, especially for multinational companies  (Abun, 2018). Ethics, value and public morals are applied to policies, daily business operations, behaviours and ethical practise on employees in companies regardless of position and level of responsibilities  (Jenny, 2019). Companies are influenced by their society, including religious, cultural and social factors, which impact ethical practices within companies. There are various theories related to religion that have influenced work ethics (Gallego, 2020).  There is a correlation between people's moral attitudes and their cultural background, whether they are from developing or developed countries. Cultures that prioritize collectivism tend to be more prone to engaging in unethical and illegal activities such as threats. On the other hand, individuals from individualistic and egalitarian cultures, like the United States, are more likely to report violations and accept responsibility for their actions (Ermasova, 2021). 
The presence of unethical acts greatly impedes the inflow of foreign direct investment to host countries, reduces the level of human capital, and destroys confidence in both public and private institutions. To combat unethical practices in international business, there are efforts underway by governmental, non-governmental, and international organizations to establish specific guidelines for prevention. Examples of such efforts include the US Foreign Corrupt Practices Act, the UK Bribery Act of 2010, the OECD Anti-Bribery Convention, and Transparency International (Okpara, 2014).
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Companies have been affected by globalization in terms of how companies operate around the world, which has led to companies being interested in knowledge and searching for other cultures. This is useful for institutions and companies in exchanging information and applying appropriate strategies to accelerate business growth in trade and increase awareness among stakeholders to work in countries of the world and deal with other nationalities.  Cooperation between multinational companies or those with foreign participation can improve the efficiency and overall activities of an organization. Additionally, it can lead to increased social responsibility. Joint projects between developed and developing countries, such as China's opening of a trade-based system to stimulate foreign investment in China (Kyove, 2021).
Codes of ethics play a vital role in ensuring that companies adhere to internal rules and improve their level of compliance with the legal system. They also help to clarify the external responsibilities of companies and stakeholders, making them an essential tool for organizational control. Ethical rules exist in all countries, but they may differ based on culture and location. For instance, British companies must communicate their ethical rules to stakeholders, while Canada focuses on management, workers, and workplace issues. European countries prioritize corporate responsibility, whereas American ethics guidelines are specific to organizational behaviour (Vitolla, 2021).
The European system follows the strategy towards corporate social responsibility known as the commission, which is the ideal of responsible business behaviour in European countries regarding the impact of institutions and their responsibilities on society. Complementary systems play a role in creating a more conducive environment in companies to fulfil their corporate social responsibilities. This is from the role of supporting political measures and the authorities are deliberate applying ethical rules in business and dialogue with companies and stakeholders, paying attention to society and its well – being and preserving the environment (Aßländer, 2016).  Social responsibility in Europe is more active, taking the best approach in all methods and indicators of responsibility towards employees, customers and environmental responsibility. Such as work, corporate citizenship and charitable work, European organizations take these matters seriously. The societal responsibilities of companies are extremely important (Liedekerke, 2008). Also, Ethical business culture is built on a solid foundation of alignment between formal structures, processes, policies, formal training and development programs, and consistent value-based ethical behaviour of top leadership. The personal moral growth and genuine conduct of leaders are seen as a crucial element in establishing an organization's ethical culture (Ardichvili, 2010).
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Religion plays a significant role in society as it is a social force that influences the behaviour of individuals and companies, both positively and negatively. In commercial settings, it is essential to be aware of the cultural and religious beliefs of regional or local countries. This is because religious beliefs and systems impact the world, and businesses can be affected by them. However, religion is linked to business and ethics because secular or non- governmental organizations are influenced by charitable work because their work is humanitarian and ethical and is a primary source of inspiration for governmental and individual approaches to ethics and social responsibility because religion and its beliefs are an obstacle to commercial behaviour such as objection to workers’ benefits and discrimination on the basis of religion. All major civilizations are linked to religion and have a spiritual source, Christianity is the basic culture in Europe and other countries, but in the Middle East and north Africa Islam is the catalyst effect (Harry, 2020).
Islamic principles and values are all-encompassing and are applied in every aspect of life. These principles are derived from the Qur’an and Sunna, making them more than just a religion but a way of life. Islamic morals and values are applied not just in religious practices but also in work within companies. Ethical values and beliefs have a significant impact on individual practices, work attitudes, employees’ administrative practices, and the company’s responsibility towards its workers. They promote positive ethics at work, encourage distinguishing between what is right and wrong, inspire dedication to work, and foster employee cooperation. So, the source of success at work is ethics, value and consultation that lead to productive behaviours (Murtaza, 2016).
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Ethical behaviour is an important aspect of both culture and society. When it comes to decision-making, an individual's ethical choices can be influenced by a variety of factors, including personal attributes, and social and cultural environment. Personal factors that may impact ethical decision-making include inherent traits like nationality and age, as well as learned characteristics like personality, attitudes, values, education, and religion. It is evident that cultural differences are the fundamental drivers of economic behaviour and entrepreneurship in a country, and the success of companies is linked to the state's ethics, culture, and economy. The policy level and implementation of ethical rules play a significant role in organizations, which is largely influenced by the state. Countries like the United States and Norway are renowned for their strict enforcement of ethical rules in companies, resulting in a significant decrease in bribery and corruption. In contrast, countries such as Singapore and Hong Kong in Asia are considered the worst in implementing ethical rules (Scholtens, 2007).
Companies have begun to integrate goals and values other than economics profit into the organizational culture as strategy to deal with dynamism and evolving social roles of organizations and methods of doing business and paying attention to all individuals in the company, not only stakeholders and enhancing, communities and suppliers. Organizations have begun to adopt cultural management and ethics as a strategy to meet social requirements. One of the reasons for the financial crisis in 2007 and 2009 is companies’ lack of administrative ethics. Ethics in organizations has gained attention in the technology department because it was an economic pioneer, as the Bule Ribbon Company did by monitoring management in its organizations and changed for the better in terms of ethics, even though it had a very good reputation for corporate social responsibility (Martínez, 2021).
Some Asian countries, like India, are promoting the growth of small and medium-sized enterprises to provide employment opportunities for the working class and underprivileged communities. This initiative aims to enhance workers' skills and enable the participation of marginalized groups such as women, the elderly, and ethnic and religious minorities in the economy, ultimately reducing poverty and fostering comprehensive growth. 
The encouragement of such enterprises also attracts larger companies to build commercial and social relationships that drive sustainable economic growth. In developing countries, small businesses often neglect social and environmental sustainability practices, resulting in widespread violations such as labour law breaches in industries like garment manufacturing in Bangladesh and India and unpaid wages (Das, 2020). Corporate social responsibility (CSR) is influenced by the national culture and social practices in which companies operate. Companies establish their work ethics policies based on the local moral values. They show interest in sustainability, environment, and charitable work because they have a responsibility towards society, the environment, and employees. CSR practices may vary across countries, such as in Europe and Asia (Thanetsunthorn, 2015). 
The work carried out by companies must bring them profit and increaser their production and success through charitable work, social responsibility activities, and meeting the needs and challenges of the company’s stakeholders, such as investments in health and safety at work, supporting local markets instead of alternative sources, as well as caring for the environment, and using friendly technology for the environment. When companies pay attention to the social aspect, it brings them many positive, not only profit, but also good reputation, ethics, and rewards. This increases the company’s performance for the better, and this expresses the identity of the people and their morals in the organization. Moreover, these are incentives and advantages for organizations that carry out production and business operations and are a major tool employee governance to achieve a competitive advantage from human capital (Manasakis, 2018).
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Companies also face environmental issues such as resource depletion, climate change, pollution, and the ethical dimensions of the activities of companies of different nationalities inside and outside the company to enhance assistance and economic development for individuals in companies of different nationalities. These activities make the company’s management ethically and socially supportive, economically profitable and committed to the law. However, some organizations are subject to fines and do not subject fine, comply with legal requirements without accountability, compliance with the law is also difficult for organizations in other countries due to the difference in rules and taking into account the social, environmental, and ethical problems that occur in the place of (Kolk, 2016).
Companies nowadays prioritize sustainability and acknowledge that their financial strength is linked to their impact on stakeholders. They understand that stakeholders are interested in economic issues, as well as the well-being and standard of living of the community. This broader perspective of sustainability includes environmental protection, which necessitates a complete approach that incorporates basic mentalities and values. Members of the company should implement actions like using organizational resources wisely and avoiding operations to reduce the burden of economic activity on the environment. This is essential to protect and preserve the environment (Florea, 2013). However, corporate citizenship and suitability aim to address many of the same issues as business ethics, health, responsible business, safety in the workplace, environmental issues, relations with local communities, and philanthropy. These matters indicate the role of business in society and focus on the well-being of humanity and the management of the planet. Sustainability is community participation, human rights, charitable work, safety, health, and diversity in the workplace creating equal opportunities, employee satisfaction, and alignment between environmental and economic goals. Companies combine behaviour, ethics, social responsibility, principles, and corporate social response. However, the activity of organizations in dealing with many human rights issues increased, and this explains the company’s actions and decisions (Dion, 2017). 
Although some companies claim to be committed to social responsibility and promoting environmental sustainability, not all of them actually implement it. In some cases, the influence of top management and leaders fails to address environmental issues and instead seeks to exploit the company's reputation while ignoring the participation of local communities in industrial activities. Additionally, some organizations fail to adhere to environmental and social governance practices, and their approach to financial sustainability may be lacking. The issues related to energy are complex, including the acceleration of artificial energy and the need to transition to a hydrogen economy. It is important to remove carbon and replace it with sustainable energy and raw materials in pursuit of a clean environment, a strong and sustainable economy, and a high standard of living and health (Litvinenko, 2022).
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It is important to acknowledge the relationship between companies and ethics, as many commercial and cultural matters are intertwined with ethical considerations. Although some companies may prioritize economic profits, it is crucial to recognize the impact of their actions on systems, society, and individuals. Work and social responsibilities, as well as commercial obligations, form the foundation of organizations, and these obligations may vary across developed and developing countries. Therefore, it is important to consider ethics based on the country in question. In recent times, companies have shown an interest in a variety of matters, not just trade and profits, but also in the well-being of communities and the environment. This shift in principle has enabled companies to support charitable work, along with religious and humanitarian activities in some countries. The moral values and cultural practices of a society reflect the image of countries, whether it is positive or negative. Companies have also taken steps to ensure environmental sustainability and have provided support to preserve it. However, despite these efforts, there are still instances of unethical actions or non-compliance with ethical commitments in pursuit of economic profits for organizations.
Ethics helps promote ethical and honest actions and motivation among employees. It has increased corporate interest in sustainability and business ethics and has helped implement regulatory oversight by allowing companies to represent belief systems and set boundaries.
Also, ethics is related to different cultures and some companies are compatible with countries according to the nature of these societies, and therefore this improves the level of the company, the extent to which it accepts other cultures and adheres to their laws.
The work ethics of an organization are crucial for maintaining its local, regional, and international reputation. When an organization is recognized for its commitment to ethical standards at work, it helps to assess the behaviour of individuals in different situations to determine whether it is desirable or not. Ethics in companies cannot be ignored because they are an essential element in the company, and all affect all aspects of the business.
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