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The essay highlights the “International Financial Management (IFM)” theories with respect to multinational corporations (MNC) to define the significance of financial management within the MNCs. In this context, the UK-based multinational organisation Unilever has been taken into consideration for analysing the influence of financial management on the firms’ performance. The essay mainly investigates the challenges associated with multinational corporations in terms of the international management aspect. In this context, the theories of “international finance management” have been considered with the relevant information regarding the issues in Unilever to define the challenges of MNCs. The dividend distribution policies of Unilever have been analysed in accordance with the dividend relevance and irrelevance theory. In addition to that, a critical evaluation has been made on the market hypothesis segments by considering agency theory and the tools of “effective market hypothesis”. Finally, the essay signifies the capital appraisal methods along with a critical overview in relation to the concerning approaches to appraising projects.     
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Critical Evaluation of the dividend distribution policy of Unilever
Unilever is a multinational corporation based in the United Kingdom offering consumer goods to potential consumers across the world. The dividend distribution policy of the concerned firm has been dependent upon the “current year’s profit after tax” (Unilever, 2022). “Dividend distribution policy” mainly signifies the principles of the firm to measure the amount which can be distributed to the equity shareholders equally in accordance with their shares (Kanakriyah, 2020). In addition to that, it has been observed in this context that Unilever has mainly paid dividends around 4 times a year (Global Dividend Growth, 2022). In this context, the growth of dividend payments can be observed from the recent data. It signifies the dividend distribution approach of Unilever where the company has paid a total dividend of 1.91 US dollars per share which is correspondent to 4.26% of the dividend yield (Global Dividend Growth, 2022). It indicates that Unilever has maintained the “dividend relevance theory” and managed the dividend distribution approaches according to the relevant theoretical approaches.
As mentioned in the words of Morni et al. (2019), “dividend relevance theory” signifies the dividend decision effects on the market value of the firm where it expresses the significance of the dividend distribution approach to enlarge the organisational growth. The concerned theory has also signified the influence of optimal dividend policy to establish the maximisation process of shareholders’ wealth (Sinnadurai et al. 2021). On the other hand, as argued by Brusov et al. (2020), the “irrelevance of dividend distribution” has been analysed by “Modigliani and Millar Dividend Theory” that argued the value of the organisation is mainly dependent on the basic earning power. The current theory has rejected the concerning factors of “dividend relevance theory” and argued that the investment options of the shareholders cannot be dependent upon the dividend decision but on the MNCs’ profitability (Al-Kahtani and Al-Eraij, 2018). However, it has been observed in the context of Unilever that the firm has maintained dividend distribution which indicates the dividend distribution policy is relevant to the multinational corporations. Therefore, it can be said that the dividend distribution policy of Unilever has potentially impacted the company to ensure organisational growth. In addition to that, the firm can also be enabled to create shareholders’ value by the dividend policy of the organisation. 
Critical Appraisal of the Market Hypothesis Theory considering Unilever’s operations
The operational management of an organisation is specifically dependent upon the series of market hypotheses considering the assumptions relating to the share price and the market value. According to the words of Ying et al. (2019), the “effective market hypothesis” is one of the theories of international finance management which assumed that stocks are mainly traded at their fair value in the context of exchange. In addition to that, it also influenced the investors by making it impossible to buy the stocks which have been undervalued and sell them at an inflated price. In this context, it has been seen that the effective market hypothesis involves three forms of market segmentation which includes strong, semi-strong, and weak (Dabic and Kiessling, 2019). It mainly refers to the cornerstones of the modern financial theory which has a significant impact on the fundamentals of economic variables. In the context of Unilever, it has been found that the market efficiency of Unilever can be proclaimed based on the “effective market hypothesis theory”. It can enable the firm to distinguish the asymmetric and uncertain information (Dabic and Kiessling, 2019). 
In addition to that, the market efficiency of the MNCs can be defined by the fundamentals of the hypothesis in terms of defining the operational performance of Unilever. Therefore, it can be said in this context that the main aspect of the concerned theory is dependent on the hypothesis that the share price of Unilever can disclose the organisational information with respect to the operational issues and advantages of the firm. On the other hand, as argued by Ying et al. (2019), the “efficient market hypothesis” is irrelevant to predicting the actual trends of the firm as the share price cannot determine the market strengths of the company relating to the undervalued stocks. It signifies that the “efficient market hypothesis” has involved the limitations of predicting trends and cannot define the reasons behind undervalued stocks. It can enlarge the agency issues in the context of multinational corporations (Kong et al. 2018). The agency theory mainly helps the MNCs to resolve issues within the relationship between the agents and principles (Kostova et al. 2018). In this context, the agency issues can be defined by the agency theory in accordance with the operational management of Unilever. Therefore, it can be said that the “efficient market hypothesis” can create significant limitations for the company which can be resolved with the agency theory by defining the operational management issues.       
Critical Analysis of the methods of appraising projects
Multinational corporations (MNCs) have mainly followed the capital investment appraisal techniques to define the appraisal of the projects. According to the article of Siziba and Hall (2021), capital budgeting methods primarily involve “payback period”, “net present value”, “accounting rate of return”, and “internal rate of return” which have been used by multinational organisations in developing countries to measure the value of the project. Therefore, it can be said that the aforementioned methods can influence multinational firms to define the expected return from the projects considering the investment options and manage the funds accordingly. In this context, the most common budgeting technique of MNCs along with the stakeholders of the firms is the “net present value method” which can also be used by Unilever in the context of analysing capital investment appraisal. According to the article by Kasprowicz et al. (2022), the “net present value” mainly defines the difference between the present and future value of cash flows by analysing the profitability of the investment decisions. It signifies the aspects of defining the projected value of the future return of the investment options. 
In addition to that, it can also influence the investment decision of Unilever by defining the project value considering “time value of money”. On the other hand, as argued by Knoke et al. (2020), the “net present value method” cannot provide accuracy of the actual return of the investment as it depends upon the guesswork regarding the cost of capital of the firm. Therefore, the concerned appraisal method can be replaced by the “non-discounting method” of capital budgeting which includes “payback period” and “accounting rate of return”. In this context, it has been observed that the “payback period” defines the expected recovery time of the initial investment in accordance with the liquidity margin of the cash flows (Zativita and Chumaidiyah, 2019). The concerned method has ignored the time value of money which signifies the potential limitation of the current technique (Gorshkov et al. 2018). Therefore, it can also be recommended to Unilever that the multinational firm can use the “payback period” as a tool of measuring “capital investment appraisal”. It can enable the firm to enhance the applicability of the capital investment techniques in relation to developing investment appraisal decisions.         
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Based on the above analysis, it can be concluded in the essay that multinational corporations have been influenced by international financial management which has also signified the issues of management and operations. In this context, the essay has analysed the organisational behaviour of Unilever to define the dividend distribution policy of the firm in accordance with the dividend theories. The “dividend relevance theory” along with the “dividend irrelevance theory” has been discussed to define the significance of the policies. In addition to that, the essay has also provided a critical analysis of the efficient market hypothesis theory which signifies that the concerned theory is irrelevant for Unilever as it assumes that the share price of the firm can define the organisational information to the shareholders. Furthermore, the capital appraisal techniques have also been discussed in this context which includes “net present value” and “payback period” apart from the “internal rate of return” and “accounting rate of return”.
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