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INTRODUCTION


Marketing Information System is one of the most effective systems used within a business organisation in order collect, analyse, interpret, store and disseminate market information. The present essay is going to explore the Marketing Information System and its importance in the hospitality industry organisations. The chosen hotel for the report is London Marriott Hotel Country Hall (Novikova, 2015). The report will highlight its effectiveness of the system within the tourism and hospitality industry and would explain why the system of Marketing Information Management is a successful tool in the marketing practices of the hospitality sector and the chosen organisation. 

MAIN BODY


The Marketing Information Systems or MIS is a system which is designed in order to support the decision making of the marketing. It is a system in which data is gathered formally, analysed, stored and distributed to the managers according to their international needs on a constant basis. 


The another definition of Marketing Information System goes as “it refers to a specific system which assesses and analyses marketing information. In this system, the information  continuously gathered from sources which exists both outside and inside of the organisation”. 


The tool is one of the most used and the most effective tool in the hospitality sector and the hospitality organisations across the world (Laudon and Laudon, 2016). The London Marriott Country Hall hotel tends to make use of Marketing Information system in order to achieve appropriate growth and development in its marketing practices. Marketing practices allow the organisation to market its products and services and develop itself to its complete potential in order to sell chosen products and services and ensure appropriate productivity and profitability. It is important for the organisation to ensure that set growth and development is taking place from its practices of advertising and promotion. The marketing information system helps the hotel is doing so, effectively and efficiently. 


Collection of data is important for the Marriott Hotel in order to ensure that everything is going as per the set needs and requirements in its marketing practices. When data is being gathered appropriately, it tends to clear confusion and make everything flow smoothly within the system. It helps the managers and the people working within the marketing department to make use of the collected data in the practices of marketing such as advertising, promotion etc. The practices of advertising and promotion requires data of the customers which the organisation wants to attract (Ashmarina and Zotova, 2016). The marketing information system easily provides the data to the marketing department and the managers and the employees working within the organisation make required decision accordingly. 


The system makes it easy for the people to make required decisions and ensure that appropriate development in the practices of marketing is taking place. The another advantage of marketing information system to the Marriott Hotel is that it helps in composing coordinated marketing plans.  The easy availability of the data makes is possible for the people working in the organisation to make plans which are coordinated and supportive in terms in of reaching new growth and development. This is one of the most important aspect which allows the Marriott hotel to earn required profitability and achieve set goals and objectives through the help of its marketing practices. 


It is important for the organisation to ensure that the costs are being saved in its marketing practices. It is because the marketing department tends to absorb a lot of costs from the profitability of the organisation. The practices of advertising and promotion requires a lot of money and makes it difficult for the organisation to continue its marketing practices on a large scale. The Marketing Information System tends to help the London Marriott Country Hall in performing cost-benefit analysis from which the organisation saves cost and understand which places are beneficial and requires investment. 


The Marketing Information System distributes the information which is relevant to the marketers and the ones which can make the efficient decisions in relation to the operations of marketing (Omondi and Mbugua, 2017). It is done with the help of promotion, media, distribution, packaging, pricing, new product development etc. The marketing information system in London Marriott Country Hall is having different set of components which makes it able for the organisation to operate the system as a whole. These components include internal records, marketing intelligence system, marketing research,  and marketing decision support system, 


The collection of the information is done through the internal records which comprises of the data such as operations data, financial data, product database, sales data, customer database etc. In order to collect the information the documents such as transmit copies, billing documents and invoices (Martell, 2018). These documents are prepared by the Marriott Hotels once the order is received for the services and goods from dealers, sales representatives and customers. The present data is maintained on a regular basis which serves as an help to the Marketing Information System. The reports present sales and the levels of inventory helps the management to decide is objectives and the marketers are effectively able to make use of this information in order to design their future strategy of sales. 


The London Marriott Country Hotel tends to maintain several databases including customer database in which the complete information about the customer phone number, address, name, financial position and etc. are saved (Li, Huang and Duan, 2017). The product database is maintained where the complete information about the price of the product, its features and variants are stored. The sales person database tends to showcase the complete information about the salesperson, his name, sales target, address, phone number, etc. The information stored in these databases within the Marketing Information System  helps the organisation to identify that what are the occurring changes in the trends, consumers likes and dislikes, etc. As per this data, the organisation prepares and develops its marketing activities and ensures development and productivity. The data warehouse is used from the system in the which the hotel tends to retrieve the data anytime when its required. 


The marketing intelligence system tends to provide data about the changes taking place in the market. This data is related to the marketing environment which is external to the organisation. It includes the information about the competitors pricing strategy, changes occurred in the preferences and tastes of customers and the new products launched in the market, and competitors promotion strategy as well. The marketing intelligence systems under marketing information system ensures that market changes are being observed effectively and the hotel is adapting its marketing practices accordingly. 


MIS makes use of marketing research, the research is a systematic analysis, collection, interpretation, and organisation of the secondary or primary data in order to find the solutions to the problems of marketing. The hotel conducts marketing research in order to analyse the scope of new service launch, changes in customer preference etc. from the application of several statistical tools. This data is collected by two methods which are primary (from first hand data) or secondary (from second hand data available in magazines, research reports, journals and books)


The marketing research is one of the major component which helps the organisation in data collection techniques effectively. It is important for the organisation to have appropriate data in place in order to reach set growth and development and ensure that appropriate development is taking place (Koçoğlu, Yilmaz and Kayhan, 2017). It is because the marketing practices requires huge amount of data before turning ideas into reality. 


At last, the component of marketing decision support system includes several software programs which are used by the marketers in order to analyse the data which is collected so far. This help the marketing department of London Marriott Country hotel to make required decisions and ensure that appropriate growth and development is taking place. The marketing managers with the use of computers tends to save the huge amount of data in tabular form and apply statistical programs in order to make the decisions and analyse the data.


The overall system today helps the Marriott hotel in ensuring that set growth and development is taking place within its practices of marketing and allows the organisation to reach required level of profitability. It is important for the business to ensure that appropriate development is taking place and Marketing Information System allows the organisation to do so, effectively and appropriately. Also, it makes the work easy for the hotel and tends to ensure that very less manpower is being used. It also help the organisation in saving costs which are used while understanding the customer preferences, market trends etc. The same information is used by different departments operating within the organisation and its saves their time and cost both. The Marketing Information System is one of the most effective system and helps the organisation in achieving growth and development along with ensuring appropriate market growth and profitability.
CONCLUSION



Marketing is one of the most important function of hotel. It allows it's business to flourish and retain its customers for required time period. As per the above evaluations, it can be seen that the Marriott hotel is making effective use of its Marketing Information System. The system is helping the organisation in its advertising and promotion activities and provides it with required information on market changes. Along with it, it has been concluded that the system is effective in understanding customers choices and preferences as well. 
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