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[bookmark: _Toc67656894]Introduction 
Ageless Design is a company that offers interior design services in Cardiff. The motto of the company is ‘Bring beauty into your home’, and its main concept is ‘beauty in everything’. The company offers a simple but stylish touch and can adapt its designs based on the clients needs. The price is personalized for every customer, and this is based on the materials, space and hours needed to finish a design. 
This report has the purpose of finding the best way to combine the market research with the website construction, so that more people become aware of the business and to want to try. For this business idea, a questionnaire was created, meant to identify areas of improvement and to see what the main trend in regard to interior design in Cardiff is. 
Based on the questionnaire responses and the trends identified, the website will be built to exceed the customer’s expectations and to maximize the business awareness. 
[bookmark: _Toc67656895]Questionnaire design & analysis 
It is important to know how to meet the target market expectations nowadays, because the competition started to grow in every domain, and it is important for a business to know its target market desired (Majerová, 2014). The most common way for a company to find what are the customers expectations and needs are through market research (Masárová et al., 2015). At the same time, the use of market research in a business can increase productivity, profit, and customer satisfaction (Ganeshasundaram, Henley, 2006), simply because the customer can directly give feedback which must be taken on board by the company.
The market research can be divided into primary and secondary. The primary market research is considered to be the most import form of market research because the information is coming directly from the source of interest (Hox, Boejie, 2005). The primary research is also important because it offers a more qualitative research, and the data collected can directly impact any business decision or the path of every business (Lieth, Whittaker, 2012).
The tool used to identify the target market trend for Ageless Design is the questionnaire. Each question was important to identify a pattern of behaviors in the target market, but only 3 questions were decisive in the future business decisions. The questions regarding age and gender were not decisive for the company, as the target market is over 18 anyway. What the company wanted to see through this questionnaire is the vision that the target market is having over interior design, and how important is for them the aesthetic of the place that they spend time in. 
The first question is ‘How important is for you the interior and the exterior aesthetic of your house?’. This question is important to determine if the target market is influenced by the space that they live in, and if they consider important the aspect of their home. Analyzing the findings from this question, it is highlighted that the majority of the target market are influenced by the aesthetic of their interior and exterior design of their house. It can also be suggested that there is place of improvement in this area as well. 
[image: ]
The second question is ‘Would you be interested to use the services of an interior-exterior design company?’. The importance of this question is to identify how many people from the target market that are saying that the interior and exterior design of their home is important would actually use the services of a professional company. Analyzing the finding from this question, it is more that satisfactory to see that 87,5% of the respondents would use the services of a professional company, which increase the chances of sales for the Ageless Design company. 
                                   [image: ] 

The third question is ‘If your answer was yes, why?’. This is important because the company wants to be sure that the people that were saying yes to the question regarding the services of a professional company are actually interested. As it can be noticed from the answers below, the target market wants to have professionals helping with the aesthetic of their home and to help them having a comfort zone.
[image: ] 
Based on the answers to the most important 3 questions, it was a surprise for the company to see such interest in a professional interior design, and the data is showing a positive future for the company. 
[bookmark: _Toc67656896]Website design 
The information gathered from the questionnaire showed that people are willing to invest to change the aspect of their home and to have a comfortable zone of living. This information can be used on the website to shape the portfolio and to show people various designs of comfortable rooms, to attract them to this aesthetic. 

The website starts with the logo, which is simple, using natural colors, to express calm and peace (Bottomley, Doyle, 2006). 
                                                   [image: ]
The SEO is a tool used in websites to increase their visibility on the main search pages, with the purpose to increase the organic traffic on the page, and to maximize the sales and the awareness of the brand (Yalçın, Köse, 2010).  In the Ageless Design company website, there were used words such as design, interior design, simple, home decoration, beauty and home so that when people that are living in Cardiff will search there on Google for example, the Ageless Design website will be along the first results. 
                            [image: ]

The website is using only brown, warn tones, and is keeping a simple but stylish design, which is representative for the business as well, giving people examples of their work portfolio, to convince them that they are in the right place and the Ageless Design company can help them by creating the most comfortable place. 
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The font used is simple, in the same colors that bring peace and comfort (Ling, Van Schaik, 2006).  
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The website has 3 pages – Home, About and Contact. The Home page is showing everyone the work portfolio, to impress them from the first second they enter the website. The About Page offer they main idea behind the business and the mission. The Contact page is giving a form to complete if they want to receive a quotation. The visitors will only have to complete the form and a representant of the company will be in touch to ask more details and to establish a meeting (Maguire, 2015).




[bookmark: _Toc67656897]Conclusion

In conclusion, it is demonstrable that the market research helped the Ageless Design company to identify a business potential. Additionally, the business also identified a trend in the target market and highlighted the importance of having a great interior design at their homes. Based on that, the target market showed desire in using the services of a professional interior design company. 
This information was also used in the construction of the website. The first page was showing the portfolio, to make the customers aware of the style of the business, which is focused on their needs of having a cozy home. All the elements on the website are built to offer the best experience, and if the customers are interested in more, they can complete a form, and someone will be in touch with them shortly. 
For the business, it was an impressive result, as no one was expecting this high level of demand in interior design, and the customers will always be the main focus of the Ageless Design. 
To conclude, the market research was really helpful for the business, and this will be used regularly to identify new business potential, and to see if the customers needs were changes of not. 
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Ageless Design is based on the idea of beautiful, because there is beauty in everything, and
every person has a different perspective of what beauty means. And the idea of beauty does
not age, it is a constant factor in our day-to-day life.




