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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: As I click, the website loads fast, but at the same time, compared to other websites I've visited previously, there's a gap, as they were a bit faster.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: there aren’t many subpages on this website though on the Laser Quest main page, they can be found. A prospective customer would have to click on the Laser Quest section if interested and would find subpages leading them towards what they are after.
For example, after they click Laser Quest, they have the option to check the prices for booking a party or click the bowling section to go back to the main page.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Simply by scrolling down the web page, they will immediately find first the opening times and closing times on the available days, which is convenient and saves the customer a lot of time and research. Right after they acknowledge the booking times available with ease, they can find the booking section just under the opening hours.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: make the scale of the sections on the main page bigger as even for someone eho doesn’t use it is barely legible if one isn’t close to the screen also change the colour of the sections to a warm colour as it would give the right contrast to the main page and make it more legible even if the scales aren’t changed.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Compared between a mobile phone and a computer, the difference isn’t too vast, but on the phone, it would be easier for the eye to read and to use due all the words appearing bigger, although there’s an option to zoom the page on computer device, a phone that has the same feature likely wont require you to do so or at least not as much.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: the web site uses electric colours that are very eye catching along with images that display happy customers having fun with convincing expressions, the display of such give a costumers a strong idea of what they can expect to experience while going to this event, which invites a costumer to book to not miss out on a opportunity to enjoy their time as well at the Acocks Green Bowling.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There isn’t an exact online chatting tool, more so a tool to contact regarding an inquiry about anything the customer could be curious or unsure about through This message that can be sent by the customer to the company, but will not turn into an actual chat though it will be similar thanks to the fact that in this case emails can be exchanged back and forth to commute instead.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are found at the bottom of the main page, which makes them a bit hidden to a customer. But as you click the link, the social media page loads fast and showcases a post straight away, and a simple banner of the social media account.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:  The websites display big banners with vibrant colour that inform the customer of what services are offered, and they can be found easily by any customer through very minimal browsing, as there are many presents across the main page as well as on the different sections of the websites


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:  the costumers reviews are available on the section “ Find us” that shows a map with the company address and on the top left side the star rating with the total amount of reviews from costumers, by clicking on the reviews amount shown a costumer will be taken to the google search of the websites which showcase a up to date star rating and the costumers written reviews that add up to a different amount


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: the website shows pictures of a clean and exciting environment that the costumer can enjoy there's also price lists the costumer may like, for instance family deals, daily offers moderate prices for young adults there’s even after school deals for kids that includes meals they can eat, this can make a parent day easier and convenient along with treating their kids, this makes it a recommendable experience for relatives with kids or friends.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are very good considering the services and the deals that follow. I believe it reflects the quality of the service rightfully.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Birmingham

	
	2. Bowl

	
	3. Cheap

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: it appears exactly as the second result when I search those three words in that order


	Section 5 – Reflection and conclusion

(120 words maximum for each answer.)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I believe that websites have a huge relevance in the modern UK business as a lot of people now days of different ages posses smart devices more commonly mobile phones, and often when it comes to UK business a quick browsing on a website is very helpful to get deeper ideas of what sort of business they looking at this way the business gain costumers passively and the costumers find the businesses they looking for with ease 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest changing the main page slightly as it could benefit from allocating some sections in different parts of the website. For example, it would be a better idea to pin the social media page to the top as it would make it easier to get more followers and increase the company’s popularity.
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