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[bookmark: _Toc182742542]Introduction 
[bookmark: _Toc182742543]In this  report I will discuss the ways in which way social and digital media which can be used to reach a wider customer base. Social and digital media tools and platforms are widely used to reach a wider base of customers. Businesses use different social and digital media like Instagram, Facebook, YouTube, Twitter, TikTok, LinkedIn, and email to post and share content and reach customers (Hinson et al., 2024). In this report, different uses of social and digital media are discussed to reach a large number of customer base.























Ways in which social and digital media can be used to reach a wider customer base
Social media marketing:
Businesses have the scope to use social media platforms like Instagram, Facebook, YouTube, Twitter, TikTok, and LinkedIn for business promotion (Maccron, 2021). They have the capacity to design, develop and share social media content on these platforms. They can be meaningful, unique, and attractive visual content. Then, they have the scope to post and share it on Instagram, Facebook, YouTube, Twitter, TikTok, and LinkedIn to reach a large number of target audiences. Currently, the number of social media users is very high. Around 5.17 billion people use social media in the world (Business News Daily, 2024). So, it is easy for businesses to post and share text and visual content on social media platforms to reach wider customers. They also have the scope to boost the shared content. It will increase the visibility of content in the profile of social media users. It will allow customers to know about the contents, features, updated information, and services of businesses through social media (Adeola et al., 2022). Businesses have the capacity to design and post various content on the basis of social media platforms. For example, businesses have the scope to share video content on YouTube, Facebook, and TikTok to reach customers (Hinson et al., 2024). On the contrary, they have the scope to share images text messages and statuses on Facebook, Instagram, and Twitter to reach customers. It will boost customer engagement and allow businesses to reach and attract a large number of customers. Businesses also have the capacity to arrange social media polls and campaigns on different platforms (Maccron, 2021). It will attract and reach a lot of customers along with high customer engagement. However, the use of various social media platforms may not allow businesses to reach their target customers effectively. It will raise maintenance issues (Business News Daily, 2024). Customers may unfollow businesses on social media due to meaningless, false and continuous content. 




Content marketing:
Businesses have the scope to reach and attract customers through lucrative, meaningful and unique content. So, they need to hire content experts to design and develop image, text and video contents according to the demand and types of target customers (Zhou, 2021). They will understand the customer’s needs and develop the content in the right way. Businesses have also the capacity to hire and collaborate with social media influencers to post and share business promotion content through social media. It will increase the reach and visibility of the content on social media. A large number of customers will see and react to the posts. It will increase customer reach and engagement for businesses (Adeola et al., 2022). Businesses can post and share promotional content on Instagram, Facebook, YouTube, Twitter, TikTok, and LinkedIn to reach target audiences (Hinson et al., 2024). When customers will see unique, attractive and meaningful content on social media, they will assess it and engage with the business. Businesses have the opportunity to boost their content. It will enhance the visibility of content on social media platforms. Customers will see the contents frequently in their user profile. It will allow busineses to reach more customers and boost customer engagement. Customers will make purchasing decisions through the influence of the content in social media. However, false, meaningles and old content may not influence customers on social media (Business News Daily, 2024). They may unfollow content, posts and pages of social media businesses which will adversely impact customer reach and engagement. 

Online advertising:
Businesses can develop digital advertisements. Then, they have the scope to share these advisements on social and digital media. These online advertisements will be visible to a large number of customers during the use of social media (Zhou, 2021). Businesses will need to collaborate with different social media pages to post their online advertisements. It will allow them to reach a large number of customers and inform them about products, services, offerings, and feasters of businesses. Online advertising is the most popular method to reach wider customer segments in the current world. These online advertisements will be displayed in different contents of social media (Adeola et al., 2022). So, businesses have the scope to reach a lot of customers and boost customer engagement. It also supports businesses in influencing customers' purchasing behaviour. 

Email marketing:
[bookmark: _Toc182742544]Email is one of the most popular digital media platforms. Businesses can use email to reach large audiences. They have the scope to share content through email with the customers. It is an easy and cost-effective method for business promotion (Hinson et al., 2024). Busineses need to collect the personal email of customers through online and offline purchases. Then, they need to remind customers through email about the purchase and express gratitude. They also need to welcome customers for future purchases. Businesses have the scope to inform customers about the latest products, offerings, discounts, and services through email marketing (Maccron, 2021). It will support businesses to reach a wider customer base easily and rapidly. The number of email users is very high. So, it is easy for businesses to connect and reach a wider customer base through email marketing. It is an easy, fast and cost-effective method for businesses to reach, attract and influence customer’s purchasing habits. However, most people do not access email accounts without any important reason. It may not allow businesses to reach and inform customers in time (Zhou, 2021). 













Conclusion 
Social and digital media are mostly used by current businesses to reach a wider range of customers. It is easy for businesses to share and post visual, text, and video content in different digital and social media. These contents are highly visible in the user profile and homepage of social and digital media. It helps businesses to reach wider customers and inform them about the latest products, offerings, discounts, and services. 
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