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Hilton Hotels: A Beacon of Corporate Social Responsibility in the Hospitality Industry
The hospitality sector is one of the world’s key economic areas of great importance, but the environmental and social impacts of this sector can no longer be overlooked (Cooper, 2021). In light of sustainability becoming a grim reality, hotels are implementing more and more CSR policies, which aim to mitigate the negative impact while at the same time providing certain benefits to society (Jauhari, 2021). Hilton Hotels, a large and renowned hotel chain in the world, has exemplified the company’s serious emphasis on sustainability and CSR (Hilton, 2023). This essay is meant to shine a spotlight on the idea of CSR, its applicability to the hospitality field, Hilton's stance on CSR, the implementation of its corporate social responsibility initiatives, the challenges, and the advantages associated with incorporating CSR policies in business. 
Corporate social responsibility (CSR), as a responsible business model, encompasses social and environmental dimensions in the operations and stakeholder interactions of the companies (Management Association, 2018). The main aspects of CSR are ethics, transparency, and consideration of the interests of shareholders, respect for the rule of law, compliance with international norms of behaviour, and respect for human rights (Haski-Leventhal, 2018). The role and significance of CSR have been increasing in recent history, with businesses understanding that negative actions can affect society and the environment, so they tend to work for positive sustainable goals (Inkson and Minnaert, 2018).
In the sphere of the hospitality industry, given its large ecological footprint and that of tourism destination communities, social responsibility issues gain importance in this sector. The hotels present a high level of energy consumption, water, and resource utilisation, throw away trash, and leak greenhouse gases into the atmosphere (Sloan, Legrand and Chen, 2017). The area of social responsibility is also significant for the industry that is dependent on local markets and communities for the recruitment of labour and resource needs (Bohdanowicz and Zientara, 2019). In addressing CSR initiatives, hotels can begin to diminish their negative effects on the environment, support host communities, and positively highlight themselves as responsible corporate global citizens (Cooper, 2021).
 CSR will ensure that hotels adopt eco-friendly technologies, reduce waste, conserve resources, engage in responsible sourcing, and promote green practices in the hospitality industry. This would cut down on the environmental degradation brought by the sector (Korstanje, George, and Nedelea, 2020). Apart from that, CSR can also foster social sustainability by focusing on endorsing employee wellness, retaining fair wages and working conditions, and building up local community development (Wickham, Donnelly, and French, 2021). Through CSR, hotels can align with the principles of sustainability in their operations, thereby attaining long-term viability and a positive impact on both society and the environment and securing a safe environment for the generation yet to come (Costa and Costa, 2022). Generally, it can be observed that CSR strategies developed for Hilton correspond to the principles of the circular economy since it focuses on reducing the volume of waste (Korstanje, George, and Nedelea, 2020). Moreover, Ethisphere Institute focused on the evaluation of Hilton’s CSR by using Carroll’s CSR Pyramid that includes economic, legal, ethical, and philanthropic standards (Haski-Leventhal, 2018). In the given annotated bibliography, various measures adopted by the company to minimize the environmental impact, to support the local communities and to encourage the ethical practices come across to maximize the assortments supporting all the levels of the pyramid.
Hilton Hotels, a reputable name in the global hotel industry, is owned by a company that has consistently shown both CSR and sustainability at its core. The company's CSR strategy is built on three key pillars: embracing the environmental impact of operations, the communities in the surrounding area, and ethical work-related issues (Hilton, 2023). For example, Hilton's CSR strategy, known as "Travel with Purpose," is built on three key pillars: consideration of the environment concerning operations, the community of the area of operation, and ethical issues relating to work (Hilton, 2023). Hilton laid out admirable targets to achieve a 61% reduction in its carbon footprint by 2030 and to reach net-zero emissions by 2050 (2021). To accomplish this, the company has implemented energy efficiency technologies, such as LED lighting and intelligent heating systems, which led to a 40% decrease in energy consumption from 2008 to 2021, according to Hilton’s survey in 2021. Furthermore, Hilton Corporation also implemented water-saving programmes, such as low-flow shower heads and dual-flush toilets, and since 2008, water consumption has been reduced by 22% (Hilton, 2023). The strategies of Hilton Company in CSR include the application of circular thinking principles, that is, resource management and waste elimination, and sourcing responsibility. For example, a water conservation programme and energy-efficient measures show that the company has managed to reduce the use of water and energy since 2008 (Hilton, 2023).
In addition to addressing environmental issues, Hilton is concerned with its people and the communities in which it does business. The company has many techniques to increase the welfare of employees, such as training and development programmes, fair wage policies, and support for the work environment (Raub and Blunschi 2014). As Hilton started in 2020, a million dollars were allocated to employee training and development (Hilton, 2023). The hotel chain aims not only to profit but also to take part in socially conscious missions. It supports charitable organisations and collaborates with social groups to solve local issues (Font, Gary, and Jones, 2016). On the other hand, Hilton has established a partnership with WWF since 2015, enabling the green environment and conservation practices (Hilton, 2023).
Among several significant corporate social responsibility activities undertaken by Hilton is its "Open Doors" programme, which aims at providing relevant jobs to skilled people such as refugees, veterans, and those with disabilities (Hilton, 2023). The working partnership with NGOs and local associations that was started in 2019 saw the development of the programme that has so far trained and employed over 25,000 individuals. In addition to the impact that it could create on the local communities, the programme will also support the company's ethical business practices (Managers, 2011). Besides that, Hilton has impressively set the example for resourcing responsibly by using green products and involving local suppliers (Xu and Gursoy, 2015). In 2020, 99% of all the seafood Hilton purchased across the world was sustainable (Hilton, 2023).
Hilton's CSR initiatives, on the other hand, affect the organisation's environmental sustainability activities in a meaningful way. Implementing efficient technologies in energy and adopting water-saving techniques have resulted in a 40% and 22% reduction in energy use and water consumption, respectively, since 2010 (Hilton, 2023). Not only have these initiatives decreased the environmental impact of the Hilton brand, but they have also resulted in cost savings, showing the economic benefits of green working processes (Singal, 2014). Besides, the company's responsible sourcing philosophy has again been reflected in its sustainable production lines, which have resulted in 99% of the overseas seafood being eco-friendly sourced in 2020 (Hilton, 2023).
The impacts of Hilton's CSR initiatives in the social sector are vividly evident in the organisation's commitment to employee wellness and community engagement. Through the training and development of employees, a fair wage rate, and an enjoyable working environment, Hilton gave a clear signal of its attention to a socially responsible approach (Tsai, Tsang, and Cheng, 2012). Hilton commits to turning the tourism chain into a social and economic benefit by partnering with organisations like WWF as they work towards conservation and sustainable tourism (Hilton, 2023). On the other side, Hilton's "Open Doors" program since 2019 has proven to deliver career opportunities not only to individuals but also to equip local communities with the skills that they require on the job market (Hilton, 2023).
The economic influence of Hilton's CSR activities is twofold. In the first place, the savings from environmental sustainability activities, which use less energy and water, have indeed improved the company's economic performance (Hilton, 2023). And the second is that Hilton's engagement in CSR deepened brand loyalty and reputation. According to Kang et al. (2020), research showed that a company's guest’s evaluation of social media enhanced their loyalty, positive feelings towards the brand, and dedication. Sustainability and social responsibility demonstrated by Hilton today make it an industry leader by bringing the customer into an environmental and social context.
Implementing a framework for implementing CSR at the Hilton group of hotels faces a lot of challenges. The high financial cost of purchasing environmentally friendly technologies, employing the many people needed to run effective training programmes, and organising public awareness campaigns appear to be the major obstacles (Chan, 2011). While these costs can offer longer-term advantages like cutbacks and corporate image improvement, they are big bucks upfront. Yet another obstacle is staff acceptance and usefulness in CSR. The degree and meaningfulness of implementing sustainability against all the employees from different levels is possible just in such cases where we have the willingness and the engagement of all the employees for the complete realization of the plans developed (Zientara and Zamojska, 2018). Hilton, therefore, must ensure the communication of the CSR concept to the staff as well as provide necessary training and the essential tools for the sustenance of a culture of sustainability and social responsibility in the organisation.
Monitoring and measuring the impact of CSR initiatives is another issue that Hilton grapples with. Measuring the environmental, social, and economic outcomes of corporate social responsibility (CSR) programmes is a matter of fact for the reason that it is necessary to involve the tracing of various metrics as well as the consideration of not only the short-run but also the long-run impacts (Pérez and Rodríguez del Bosque, 2015). Hilton should have in place reliable tools for such assessment and reporting to determine the outcomes of the organisation's CSR policies and to pinpoint the areas that require more attention. On top of that, the company should carry out clear and accurate reporting of its CSR to maintain its great business image and trust among stakeholders (Kang et al., 2020).
Nevertheless, CSR policy implementation in Hilton Hotels is not a challenge, as there are ample opportunities that can be grasped in this aspect. Another opportunity is a chance given to creative novelty and advantages. Following the path of sustainability and social responsibility, Hilton can be defined as a distinguished company that satisfies those customers who are in search of a highly ethical and environmentally friendly management strategy (Leonidou et al., 2013). The organisation therefore needs to further its CSR ambitions by either completely changing its business models and partnerships that align with its goals or by joint venturing with anywhere, like neighbourhood suppliers, and developing products and services that are environmentally friendly. On the other hand, CSR is viewed as a key factor through which the organisation can build a culture of innovation. Employees are encouraged to think of and develop creative solutions to sustainability problems.
Finally, corporate social responsibility (CSR) serves as a significant factor that contributes to sustainable development within the hospitality industry. Hilton Hotels, exemplified by the various initiatives meant to minimise environmental impacts while at the same time promoting communities around where the hotels are also have their ethics, has commendably set a trend for other hospitality industries. CSR has provided an optimised solution, resulting in substantial environmental, social, and economic benefits, including reduced consumption of energy and water and higher well-being among employees. Customer loyalty also increased (Modica et al., 2018). Apart from challenges that may arise in adopting the CSR strategy, such as financial costs, employee motivation, and impact assessment, there are also benefits. Despite these difficulties, an implicit part of Hilton's tactic of embracing CSR in its operations demonstrates the possibility of innovation, competitive advantage, and positive development within the industry. With more sustainability concerns being raised day by day, hospitality businesses need to tread the same path as Hilton does by integrating CSR into the core of their operations and championing environmentally responsible practices to ensure we have a greener and cleaner world tomorrow.
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