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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website loads in under there seconds by pressing the link up in the website, which meets general usability standards, but high-resolution images slightly delay full page loading on slower network.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: Multiple subpages are logically categorised (car for sales, finance contact) navigation is intuitive through a fixed top menu, but adding breadcrumb t6raqils could help customers keep track of their location.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
A booking or enquiry can be initiated through embedded forms; However, the absence of an instant confirmation message may leave customers uncertain whether their request was received. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability could improve by integration an advanced search filter for vehicle specification, compressing large images files to enhance speed, and implementing a sticky enquire now button for quick access. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site’s layout is visually appealing, using ample white space and clear headings, on mobile devices, content adjusts well, but some images require resizing to avoid excessive scrolling. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Imagery is vibrant and professionally shot, effectively highlighting vehicle features. 
The consistent brand colour scheme reinforces identity a more immersive experience.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The absence of an online chat tool limits phone numbers is available, a live chat option could improve lead conversion and customer satisfaction.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media icons are placed prominently and link correctly to active profiles. However, embedding a live Instagram or Facebook feed could keep content fresh and encourage more engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website clearly lists services such as car sales, Each service is described on dedicated subpages with detailed explanation and contact information.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are displayed prominently, often sourced from platforms like google reviews. They appear genuine and recent, enhancing trust. However, including a visible last update could could future reassure visitors.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional photography, transparent descriptions it to friends or family due to its clear listing, user friendly interface, and e3mphases on customer satisfaction.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are displayed for most vehicles, reflecting market value and the quality of stock. Transparent pricing builds trust and enables customers to make informed comparisons.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Used cars Birmingham 

	
	2. Buy second-hand cars 

	
	3. Affordable car dealers 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
 When searching these terms, the suits cars website appears within the top ten result for location-based searches, but ranking is lower for generic nationwide keyword. Local SEO could improve broader visibility.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Website remain highly relevant in modern UK business as they serve as a primary contact point.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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