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Introduction

The world of business changes quickly, and adapting to these changes requires flexibility and an open mind. Employers are looking for employees who can work as a skilled worker. Academic and employability skills can be defined as a combination of attributes, knowledge, behaviours and competencies required by people to live independently in a complex environment. These skills are essential for functioning as an employee or leader in an organization. Academic and employability skills includes self-discipline, adaptability, entrepreneurship, effective communication, problem solving abilities and good team players among others that are not only important at university but also during work life. By building academic employability skills early on in the academic career, we can have a competitive advantage over other students and gain the attention of potential employers when applying for jobs after graduation.
[bookmark: _Toc110336799]What is the Importance of These Skills?

In today's job market, it's not enough to simply have a degree. To be successful, you need to have employability skills. These are the skills that employers are looking for, and they can be divided into three categories: technical skills, interpersonal skills, and thinking skills. Technical skills include those used in our specific profession (Osmani et al., 2019). If I’m an engineer, these might include CAD software or SQL programming. Technical skills also include computer and communications skills such as typing speed or proficiency with word processing programs. Interpersonal skills involve interacting with others in both professional and social settings-presentation delivery, group work, negotiation, listening effectively, leadership/coaching/mentoring - just to name a few. 

· Thinking skills help identify problems, solve them creatively and critically analyze situations based on the available data-analyzing information accurately; managing complexity; critical thinking about issues with multiple viewpoints; creative problem solving; making decisions within tight deadlines; communicating effectively at all levels of management. 
· Effective use of technology is a crucial employability skill. For example, knowing how to do online research will help us find information quickly and accurately, make well-researched decisions and provide proof for any decisions we make or solutions you recommend. Knowing how to effectively use software programs is also important—from email to Microsoft Office applications such as Excel and PowerPoint. Knowing where to get help when needed will enable us to handle problems on our own when possible instead of waiting for help from others or being completely reliant on other people for solutions. Effective use of technology is a crucial employability skill (Fahnert, 2015). 
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Academic employability skills are the skills that we need in order to get a job and be successful in our chosen career. They include things like being able to communicate effectively, being able to work in a team, and being able to solve problems (Kornelakis and Petrakaki, 2020). Many employers look for these traits when they hire someone so it is important to learn them while you're at school. My institute provides many opportunities for students to develop these skills including offering various clubs, internships, and other programs which help students gain experience before they graduate. My intention is to develop my academic employability skills so I can be more successful in my desired profession as a marketing manager. I will have to practice these skills every day in college by taking classes that focus on learning these skills, networking with others who have studied this area and participating in activities outside of the classroom. I will also try to take on internships or volunteer positions that offer experiences working in an office setting. These experiences may lead me to different career paths, but if not then I am confident that I will be prepared for a future career because of my ability to meet employer expectations and cultivate the necessary skills through both coursework and extracurricular activities (Minocha et al., 2017). While there are many ways to improve our overall employability and set ourselves up for success after graduation, here are three ways you can start practicing today: 
· Take classes where critical thinking skills matter
· Set up informational interviews with people who have worked in your intended field
· Join student organizations focused on our intended career path
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There are many skills required to be a successful marketing manager. One key skill is being creative thinkers who can look past the obvious and brainstorm new ideas for growth. Additionally, those interested in becoming marketing managers should make sure they continue their education by studying topics related to managing a company's product line and promote advertising campaigns. They must also stay current with changes in the industry.  Finally, having strong communication skills will benefit them greatly both personally and professionally (Sarkar et al., 2020). All of these traits are necessary to achieve success in this field, but without them it would be hard to reach my goals as a marketing manager. 
· First, I would need to have excellent communication skills in order to successfully complete tasks such as negotiating contracts and setting budgets. 
· Next, I would need to be able to work well under pressure because marketers often work quickly with tight deadlines. 
· Thirdly, my people skills would need to be great if I were going into this profession because working closely with employees and customers would require me to maintain a positive attitude. 
· Lastly, creativity is essential because it helps marketers think outside the box which is necessary for boosting sales during tough economic times.  
Therefore, as we can see from this post, there are many different skills required to be a successful marketing manager. Many of these skills overlap between other fields like economics and sociology. This is why a degree in marketing or management is necessary for aspiring marketers; it teaches students about all aspects of the field including not only advertising but also finance and interpersonal relations. Once graduates enter the workforce, they'll need to choose whether they want to work directly with customers or run another aspect of the company like accounting (McGunagle, and Zizka, 2020).  Some of the skills needed to be a marketing manager are in areas of business, psychology, and art. With this background in hand, they would then need to focus on perfecting their individual skills. If they wanted to work with customers they would need to have excellent verbal and written communication skills, be able to work well under pressure, and be able to create quality customer service experiences. On the other hand, if they wanted to work as an accountant or in financial analysis, they would need strong math skills.
Marketing managers also need to be able to negotiate contracts, set budgets, and meet deadlines. Being a marketing manager requires a wide range of skills and knowledge in order to be successful (Dyki et al., 2020). These skills include the ability to communicate with other people, effectively manage time constraints, organize large amounts of information, work well under pressure and possess good people skills. Along with these skill sets, being a marketing manager also means being creative thinkers that can see beyond the obvious and help an organization grow by implementing new ideas into their business model. A degree in marketing or management is important for this career because it teaches students how to market products and services to consumers in a variety of ways. It's important for future marketing managers to understand what companies are looking for when they are hiring someone so they know what skills they should develop while at school and after graduation. I hope this post has helped you better understand what academic employability skills are important for someone looking to pursue a career as a marketing manager (Knight and Drysdale, 2020). 

When developing the resume for marketing management positions, it is important to highlight any internships or experience in marketing or sales as well as any specific classes you took related to marketing. We may want to volunteer with organizations where we can gain more exposure to marketing principles and strategies. Most importantly, keep up on trends in the industry and stay connected with professionals through social media networks such as LinkedIn or Twitter. The opportunities are endless when we have strong academic employability skills (Sotiriadou et al., 2020). 
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When it comes to developing employability skills, it is important to do a SWOT analysis. This will help us understand the strengths, weaknesses, opportunities and threats. Once we have done this analysis, we can start to work on improving the weaknesses and taking advantage of our strengths (Yoder et al., 2020).  For example, if we are a marketing manager who wants to increase their academic employability skills, we might want to develop leadership and people management skills. 

· We could also increase self-awareness by completing our personal development portfolio assessment.  The aim of this is to identify gaps in knowledge, skills and experience so that they can be filled through formal training or targeted learning. I think that employers value candidates with strong academic qualifications but also possess strong employability skills such as interpersonal communication, critical thinking, problem solving, organisational behaviour and time management. In order to promote these values, it's crucial for organisations to recognise them early on. A good place to start would be assessing the organisation's culture and values, its strategies and mission statements. If these align with what we're looking for then it's worth considering how much emphasis is placed on these traits during recruitment processes (Pham and Jackson, 2020). 

· Another way to support these values is through staff appraisals where performance management objectives should tie in closely with organisational objectives. 

· Managers should also encourage a positive atmosphere where employees feel valued and respected regardless of whether they are graduates or not. Having a competitive pay package doesn't hurt either!  It's clear that there are many ways for organisations to ensure their workforce has the right skillset to match today's global economy. Of course, one size does not fit all when it comes to employer and employee requirements but the most successful organisations tend to maintain a company culture that promotes collaboration between managers and employees at every level while still allowing individuals enough autonomy.  

Ideally, employers should ask new hires about their goals before they even start working and continue this dialogue throughout their employment. Employee well-being must always come first because we only succeed when the individual succeeds (Alharahsheh and Pius, 2021). 
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It is important to plan your personal development (PDP) for several reasons: 
· First, it can identify your strengths and weaknesses. 
· Second, it can serve as a tool to help you make and track progress toward your goals. The PDP can also help you develop new skills. 
· Finally, it can help you stay motivated and focused on your career goals. 
One thing I find difficult with PDPs is not having time to reflect and plan ahead. This can undermine resilience in the face of adversity. For example, if I am returning from an event where I made connections that could prove useful in the future, but I don't have much time before heading back into work or class, then it can be difficult to remember what was said. I would find it easier to focus on the next meeting if I took the time to write down notes or even jot down my thoughts between meetings. As another way to stay organized, I can use an app such as Evernote. This tool allows me to organize my thoughts, ideas, and to take notes. During an event, if someone asks me to follow up with them after my graduation in April 2022, I can use Evernote to record that information so I won't forget who it is or why they want to meet. As an example, if someone gave me their business card and asked me to send over my resume for a job opening, I could use Evernote for that as well. As an example, I would type up my resume in a word document, copy and paste it into the body of an email message, attach it, and send it to this person. The assurance that should something come along, I'll be ready gives me peace of mind, even though I am not actively searching for a new job (Osmani et al., 2019).
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In conclusion, I believe that academic employability skills are important for several reasons. First, they can help you stand out from the competition when applying for jobs. Second, they can help you be more successful in your chosen career. Third, they can help you develop a network of contacts and references. Finally, they can help you be prepared for the unexpected and be able to adapt to change.  For example, I had just been hired as marketing manager at Market Development Company (MDC) when we decided to sell our products through third-party retailers instead of our own stores. The transition was hard but with my newly acquired academic employability skills I was able to pivot quickly.
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