


Executive Summary
This needs to be a concisely written, single A4 summary of what your paper achieves. The aim of the professionally written Executive Summary is to provide a condensed version of your paper, to snag the attention of your reader.
This must be written after completion of the report, and it can be single spaced. 
In the busy professional workplace Executive Summaries enable managers to secure an insight to what you have achieved without having to read the detail of a few thousand words. Some senior managers appreciate even more succinct summaries called ‘abstracts’. These are very short – just a few sentences – and they aim to capture the essence of your work on the cover page along with your name, details, and title.
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[bookmark: _Toc185273888]Introduction
The ethical issues facing contemporary corporations and the question of whether greed is a good thing are intricate and multidimensional. In the context of corporate ethics, greed, which is frequently linked to the desire for excessive financial gain, has been criticised. Hoyer, Zeelenberg and Breugelmans (2024) address the paucity of philosophical research on greed in corporate ethics. It makes the case that combining several viewpoints: psychological, metaphysical, and sociopolitical can produce a more pertinent understanding of greed in modern capitalism. Furthermore, corporate behaviours have important ethical ramifications, especially given the failures and collapses of companies that have engaged in unethical acts while claiming to promote Corporate Social Responsibility. Companies need to think about moral principles and how their activities affect the sustainable development of the communities in which they operate (Smith et al., 2021).
[bookmark: _Toc185273889]Objectives
This article presents a study to explore the discourse surrounding greed and ethics in modern business, following these three areas. The first is the purpose of business, by examining whether its primary aim is to generate profit or to address the needs of the community. Next, we analyse the extent to which businesses should consider their impact on the broader social environment, i.e., Corporate Social Responsibility. Finally, we evaluate whether regulatory oversight by organizations and governments is necessary for business practices, or if owners and managers should have the freedom to prioritize profit generation without external interference.
[bookmark: _Toc185273890]Scope
We need to realise this study is from a broad perspective and people vary in their levels of greed, and these variations seem to be evenly dispersed throughout the community (Zeelenberg and Breugelmans, 2022). Hence, it is crucial to remember that whether greed is desirable, or evil is mostly predicated on how greed affects other individuals or society at large. 
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To promote sustainable practices and prevent negative social effects, the first section of this article examines the debate around greed and ethics in contemporary business, namely the profit incentives and ethical concerns. The topic of corporate social responsibility came up as a result. Lastly, it explains how to integrate company objectives with wider social ideals by incorporating ethical frameworks into business operations.
Shareholders theory versus stakeholder theory
Is it acceptable for managers to view maximizing profits as their highest priority while managing their companies? In corporate finance, this subject is still significant and contentious. Though from different angles, most academics working on the topic often respond negatively. The stakeholder theory is arguably the most well-known alternate viewpoint. It is stated by Freudenreich, Lüdeke-Freund and Schaltegger (2020) that the senior management, who oversees the company's activities, should try to satisfy the needs of all parties involved, or at the very least, more parties than simply shareholders or owners. The most well-known defence of profit maximisation in the field of business ethics is Milton Friedman’s claim that the goal of business is profit (Tavlas, 2023), but there is probably some confusion on how to present an economic analysis or rationale for profit from a business objective when senior management instead of the shareholders optimize earnings.


The two different viewpoints are frequently perceived as being between the ethical and the immoral, respectively. 
Churchill (2020) defined ethics as the core of what distinguishes good from evil, which is commonly considered as a set of laws and precepts drawn from human experience and social evolution. On the other hand, morality is usually determined by the rules of a certain religion, where moral principles are frequently seen as predetermined by God. Moral education is about internalizing these universal norms, and morality is entwined with religious concepts, where God defines what is good or wrong (Forsyth, 2020).
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External regulations
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This is where we bring together the key strands of our exploration. We explain what our findings are and highlight any particularly important revelations. We may decide to make recommendations based on the research we have presented. 
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