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In today's dynamic and continuously altering economic climate, it is critical to understand how corporate operations affect society as a whole. Companies must consider not just how their decisions and actions will impact their operations but also how those decisions and actions will impact their stakeholders, the communities in which they operate, and society as a whole. The purpose of this research is to discover and assess the many ways in which businesses' actions affect the environment in which they operate. The investigation will focus on several major locations and issues that have far-reaching implications for the external business environment. Wage and pay systems are examples, as are ethics and corporate social responsibility, corporate governance, the adoption of new technology, and corporate philanthropy. The goal of this essay is to shed light on the complicated dynamic that exists between the activities of a corporation and the larger business environment by focusing on these particular areas and issues. It will focus on the positive and negative effects that companies have on the communities in which they operate, as well as the many stakeholder groups and the overall economy. If a firm has a thorough awareness of these factors, it may be better prepared to establish responsible and sustainable policies and practises, eventually leading to an improvement in the external business environment.
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[bookmark: _Toc138694571]Wages/Pay Structures
The salary and compensation arrangements in existence have a substantial influence on both the operation of the labour market and the wider external business environment. The term "wages" is often used to refer to the monetary remuneration that workers get in return for their effort and a good cause. Pay structures, on the other hand, integrate the organisation's scientific approach to calculating and managing remuneration, which may involve job assessment, market research, and internal equity concerns. This is done to ensure that money is allocated fairly and equitably across the company (Heggeness, 2020).
Businesses that implement market-based pay rates for their workers enhance the external environment in several ways. Setting competitive and fair remuneration is the first step in recruiting and maintaining qualified and enthusiastic employees. Because people are encouraged to give their all, productivity rises, and the generation of new ideas follows suit. Having a staff that is not just skilled but also happy is advantageous to the company and the economy as a whole. Furthermore, fair salaries help to decrease economic inequities and strengthen communities. One of the key drivers of economic growth is the increase in employees' buying power as a direct result of higher wages. As a consequence, this improves the overall business climate and helps the success of other businesses.
However, when firms adopt unfair or insufficient compensation plans, society as a whole suffers the brunt of the repercussions. Low wages are a major source of economic uncertainty, a drop in consumer demand, and a widening of the income gap. These issues may cause societal discontent, greater demand for public resources, and a halt in economic advancement. 
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The term "ethics" is often used as a descriptive phrase when referring to the underlying moral concepts and values that drive business practices and decisions. It entails reaching decisions that are fair, open, and honest, as well as transparent, and that take into account the needs of all parties involved. However, corporate social responsibility (also known as CSR) refers to the proactive actions that businesses take to address social, environmental, and ethical issues in ways that go above and beyond what is required by law. Businesses that prioritise ethics and corporate social responsibility offer a range of positive contributions to the communities in which they operate. To begin, doing business ethically will earn you the respect of your customers, investors, and community members. As a result, connections and loyalty are strengthened, which benefits the firm's future as well as its brand. By maintaining a favourable reputation, one may not only attract new consumers but also keep the ones they currently have.
Businesses can contribute to the reduction of social and environmental challenges by implementing CSR practices. Companies that implement sustainable and ethical business practices may be able to contribute to social and environmental problems. These practices include lowering their carbon impact, giving back to the communities in which they operate, and making their workplace more diverse and inclusive. These actions help to enhance the external business environment by supporting long-term economic growth, fostering social harmony, and reducing environmental damage. Companies that fail to meet their corporate social responsibility standards or engage in unethical business practices may hurt the external business environment. Fraud, maltreatment of workers, poor environmental handling, and unethical business practices in the supply chain may all have serious consequences for a company, including loss of consumer trust, financial fines, and even bankruptcy. It is probable that as a result of this, the firm's reputation and standing among its stakeholders, customers, and neighbours would suffer (Yu et al., 2021).
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The word "corporate governance" refers to a system of rules that govern a company's leadership, management, and control. This report includes interactions with the firm's leadership, the board of directors, shareholders, and other interested parties. The external environment in which organisations operate is significantly influenced by corporate governance. Excellent corporate governance is the only method to ensure openness, accountability, and the making of ethical judgements inside firms. It creates a structure to guarantee effective monitoring, administration, and coordination of interests among a variety of stakeholders. Businesses that adhere to strong moral and legal corporate governance standards benefit society as a whole.
When it comes to preserving shareholder interests, robust corporate governance is tremendously beneficial. All of these factors are important because shareholders place their trust in the firm, and efficient governance protects shareholders' interests, ensures fair treatment, and reduces the danger of corporate misbehaviour. Shareholders have put their trust in the firm. This helps maintain a stable business climate and encourages investment. Good corporate governance encourages ethical conduct while also ensuring that legal obligations are met. It promotes fair transactions and open communication among market players. Businesses that adhere to strong corporate governance rules have the potential to contribute to a decrease in the overall incidence of dishonesty and corruption. As a result, the firm's external business environment benefits from increased trust and reputation among key stakeholders as well as the industry as a whole (El-Chaarani et al., 2022).
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Businesses can boost their levels of innovation, efficiency, and overall competitiveness by using new technologies. The application of cutting-edge technology may give considerable benefits to the process of modernising processes, manufacturing items, and providing services. This has a range of good knock-on effects that improve the world around us. To begin, the adoption of cutting-edge creative technology can invigorate the economy and provide new employment opportunities. Because technological innovation has raised the need for specialised knowledge, new job categories and sectors of employment have evolved as a direct result of this demand. It is feasible that higher productivity caused by the adoption of new technologies will drive up GDP and have a multiplier impact on the economy as a whole.
Furthermore, firms that invest in environmentally friendly technology help preserve the environment. We can reduce carbon emissions, reduce waste, and conserve our natural resources by implementing green technology, energy-efficient infrastructure, and environmentally responsible corporate practices. Customers will be pleased with the enhanced convenience, quicker and more consistent service delivery, and higher-quality interactions with people. Customers that are pleased with your services will continue to do business with you, will promote it to their friends, and will help spread the word (Ranta et al., 2021).
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Businesses with a social conscience contribute to an overall increase in the quality of life in the communities in which they operate. Giving to charity groups, philanthropic causes, and community volunteer service activities are all methods for corporations to positively affect society. This leads to an improvement in the external business environment.
Businesses' charity acts may contribute to greater acceptance and harmony in the community. When companies donate financial resources to causes that strive to benefit society in areas such as education, healthcare, poverty alleviation, and social equality, these organisations contribute to the creation of a more fair and just society. Because more people would have access to resources and opportunities, there is a higher chance that society would enjoy more peace and stability (Lau, 2020).
Furthermore, studies have indicated that organisations that participate in charitable activities have a greater proportion of satisfied customers as well as other interested parties. Businesses that show that they care about their workers, the environment, and the community as a whole are more likely to attract and retain loyal consumers. As a result, there is a rise in staff morale, confidence in the company, and brand loyalty. A company with a good reputation benefits the whole commercial environment, not just it’s customers and business partners.
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An organisation makes a profit when the quantity of money it pulls in exceeds the amount of money it spends. Profit maximisation is often seen as a company's primary goal. This is because higher profits contribute to a company's long-term sustainability, development, and success. Maximising profits has the potential to have a variety of beneficial effects on the overall environment in which the organisation works. To begin, increasing a company's profitability frees up more cash for investment in areas such as R&D, the launch of new products, and the growth of current markets. Businesses that invest in these sectors can accelerate the advancement of technology, produce unique goods and services, and enhance their levels of production and efficiency. As a result, the economy grows, the number of available jobs rises, and the conditions under which business may be done improve (Kyle, 2020).
Another crucial issue is a company's capacity to attract cash and investment, which is intimately connected to its degree of profitability. Keeping consumers delighted and loyal requires a variety of elements, one of which is profit maximisation. Successful companies can afford to prioritise improvements to product quality, customer service, and value additions. This not only brings in new business but also guarantees that your present clients are pleased, which strengthens your relationships with them.

[bookmark: _Toc138694578]Customer/Citizen Retention
The extent to which a firm is successful in keeping its customers or citizens may be connected to a broad range of beneficial environmental benefits. To begin, sustaining loyal customers and employees may be attributed to steady development and wealth. This is a critical aspect of achieving economic success. Maintaining an engaged population or an existing client base is less expensive than constantly seeking new clients. A company's financial line benefits from having loyal customers or engaged citizens who bring in constant income and steadfast support. The continuing presence of loyal consumers and locals benefits the firm's reputation. Customers who are pleased with the services provided by a company or government agency are more likely to recommend them to their friends and relatives. As a result, the firm's or government's image improves, attracting additional customers or people. A favourable public view of your brand may do wonders for your company, helping you attract new customers and expand your sphere of influence (Langley et al., 2021).
Companies and governments may profit from their experiences by keeping their customers and citizens satisfied. Those who participate in polls and consultations are more likely to be loyal consumers or involved citizens. Companies and governments can better tailor the goods and services they provide to the needs of their customers and constituents if they listen to what those customers and constituents have to say. However, to keep their customers or citizens, firms and governments must prioritise their satisfaction by giving them what they want and working hard to achieve the conditions that they establish. This includes providing high-quality goods and services, tailoring interactions to specific consumers' requirements, reacting quickly to customer complaints, and keeping open lines of communication. Companies and governments must both expand and adapt to meet the ever-changing requirements of the people they serve.
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A person's or a corporation's reputation is one of the most important assets they may hold. A company with a good reputation will have an easier time acquiring consumers, investors, and top-tier employees. Companies must take proactive actions to manage their reputations to build and maintain a favourable public image, which has far-reaching consequences for the global community as a whole. To begin with, having a strong reputation involves having a larger number of devoted customers. Businesses that have a well-earned reputation for dependability in terms of the quality of their goods, moral conduct, and customer service have a better chance of success. When consumers are pleased with the service they get from a company, they often become advocates for that firm, telling their friends and family about it. Making consumers happier, and so boosting their chances of making additional purchases, improves the external environment in which firms function (Chun et al., 2019).
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Companies have a large and diverse effect on the external business environment in which they operate through their actions and decisions. According to the study's results, company activities in these areas have both direct and indirect effects on the environment outside the organisation. Happier employees help society as a whole and the economy in particular, and one way this value presents itself is via equitable pay and compensation systems. Trust is formed, a better reputation is earned, and all parties involved benefit from ethical and socially responsible business practices. Good corporate governance promotes openness, accountability, and responsible decision-making, which boosts market efficiency and inspires investor trust. Evaluating the ideas, attitudes, and motives that drive a corporation's activities are all important aspects to examine. To maintain long-term sustainability and a positive impact on the external environment, it is essential to establish a balance between the pursuit of financial success and the preservation of responsible behaviour. Businesses that take the time to examine and analyse how their activities affect the larger external business environment may be able to better serve their communities, build trust with stakeholders in their industries, and improve the overall health of the ecosystem in which they operate. An external environment that promotes responsible and ethical workplace behaviour benefits both private sector enterprises and society as a whole.
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