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	Evaluation
Respond to each question 

	Section 1 – Usability
(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: The Beefeater site loads fast in both desktop and mobile devices. Menus, bookings, and information about restaurants can be accessed easily by customers, and pages open within seconds (Beefeater, 2026).

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: Yes, the site has various sub-pages, such as menus, locations, offers, and bookings. The top menu and search options allow customers to move around without difficulties (Whitbread, 2026).

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: Yes, customers will be able to make bookings on the website. They will be able to select a restaurant, date, and time and make bookings online (Kingsnorth, 2025).

	Question 1d - What improvements could be made to the usability of the website?

	Answer: The site might feature a live chat option and a faster restaurant locator. These would enhance ease of customer support and navigation (Smith, 2022).

	Section 2 – Pleasure – Customer Experience
(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The webpage is contemporary and appealing (Kundu, 2021). The mobile one is smaller and less complicated, but retains the same design, colours and easy navigation.

	Question 2b - How does the website use imagery, video and colour? 

	Answer: The site incorporates food pictures and warm colours to appeal to customers. Photos render meals attractive and aid in branding the restaurant.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 

	Answer: Live chat is not very pronounced on the site. Contact forms are primarily used by customers, and are useful but slow when quick enquiries are needed (Beefeater, 2026).

	Question 2d – How effective are the social media links on the website?

	Answer: Promotions, updates, and communication with customers can be conducted with the help of social media links. They assist the customers in remaining in touch with the restaurant brand.

	Section 3 – Perceived Value
(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: Services are described using menu pages, reservations, restaurant locations, and promotions. There is clarity to the customers on what the restaurant offers.

	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer: Reviews by customers are displayed in affiliate review sites. Several of them are recent in their reviews, allowing the customers to learn about the quality of services and their dining experiences (Kingsnorth, 2025).

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 

	Answer: Trust is developed with high-quality pictures, clear menus, and branding. I would recommend it since it is easy to make a reservation, and food selections are properly displayed (Smith, 2022).

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Yes, menus have prices displayed clearly. The prices are equal to the restaurant's quality, and before the visit, customers can know the value (Kundu, 2021).

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. UK steak restaurant

	
	2. Family dining restaurant

	
	3. Restaurant booking UK

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 

	Answer: Yes, the Beefeater site shows in the search menu (Beefeater, 2026). This indicates a good search visibility and makes customers to find the restaurant with ease.

	Section 5 – Reflection and conclusion
(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are not going to be insignificant in the UK business. They assist customers to locate information, compare services and book online. A site will build trust and provide businesses with a professional appearance. Before going to the restaurant or purchasing a service, many customers prefer to check websites (Kingsnorth, 2025). Businesses can also post promotions, opening times, menus and contact information on websites. In the modern digital era, a powerful site can assist companies in attracting customers and being competitive in the market.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: It would be advisable to include a live chat feature on the Beefeater site. This would enable the customers to inquire within seconds about the booking, the menus, or the location of the restaurant (Smith, 2022). The live chat tool would enhance the customer service by providing instant customer service as opposed to waiting to receive a reply via email. The enhancement can lead to a higher level of customer satisfaction and make the site more user-friendly. Quick communication may also assist customers in making quicker decisions upon intending to visit the restaurant (Kundu, 2021).
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