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What is CRM and why skyline needs it

1.Manages customer interactions & relationships
2.Improves customer experience
3.Increases repeat visits & loyalty

&
&
Integrates: Process
02
1.People
2.Processes >
3.Technology Technology

4.Drives efficiency + satisfaction
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Recommended CRM: Salesforce

1.Scalable for large global operations
2.Handles high volumes of customer data
3.Supports data-driven decision making
4.Improves customer experience
5.Encourages repeat visits

salesforce
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CRM Across the Customer Journey

« Before visit: bookings, expectations

* During visit: service quality, experience
« After visit: feedback, follow-up
1.Enhances full visitor experience

2.Encourages repeat visits & loyalty
3.Must handle high visitor numbers efficiently
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what is swansea skyline and why do they need crm?

1.Skyline is a large-scale adventure tourism
attraction

2.Targets: families, tourists, repeat local
visitors

3.High visitor volume = dynamic/complex
customer base

4. Structured CRM needed from launch to deal
with high visitor numbers
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