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Task: 
Students will write a report of 2,000 words, which evaluates the effectiveness of the use of modern technologies within the workplace and explore social media as a tool for marketing, information gathering and within the workplace, creating their own professional online presence to illustrate and evidence this research. Considerations and examples used in the given answers should be related to the context of health and social care when possible














In this 21st century, technological advancement is growing at a rapid rate. Business organizations have been prompted to embrace technological development as a measure for improving efficiency in their operations. This includes organizations that offer healthcare services. The main objective of every business is to generate profit from its operations. Therefore, business organizations are interested in embracing strategies that will enable them to gain competitive advantage over their rivals in the market as mention in Marjoribanks (2000). There is no doubt that modern technologies are effective in meeting the objectives of organizations that are focused on improving their efficiency. Currently, modern technologies are employed in every department in organizations. For instance, social media, which is an emerging technological tool, is widely used as a marketing tool.
Through modern technologies, enterprises are in a better position to reach a wide audience within a short period of time. In the online interactive platforms, there is a big number of followers. These are the target customers for many business organizations. In the use of modern technologies to reach consumers, healthcare firms have not been left behind. These organizations also utilize the current technologies to inform consumers about their existence in the market. Online presence ensures that consumers are aware of the existence of the enterprise and the services offered. Through this, healthcare firms are able to attract more customers and staff.  A case in point is where health care agencies recruit carers on line and create staff portals to assign them jobs, and provide them required training.
Information is key in increasing the market share of an organization. Based on the positive outcomes associated with the adoption of modern technologies, all organizations have developed measures for incorporating technology into their daily operations (Stein, Galliers, and Markus, 2013). On the other hand, as technology continues to advance, new ways of doing things are emerging
Through technology, business organizations have found better channels of communication and production mechanisms. In the workplace, technology is used in various ways. This includes communications, decision-making, data sharing, and data protection. 
In the workplace, modern technologies play a critical role in facilitating the flow of information. Through technology, information sharing environment is created in the workplace. This is based on the fact that technology allows for the location of information in a central position. Technology makes it easy for all people within the organizations to access this information by just a single click of a button. Therefore, technology ensures efficient communication in the workplace. When information flows easily within an organization, the process of decision-making becomes quick. Since information can be accessed from a single position, it is possible for the top management team to communicate with the junior staff regarding decisions that need to be made concerning the status of the organization. 
On the other hand, modern technologies make work easier. This is the main advantage of modern technology in the workplace. Organizations are able to offer quick services with the help of technology. Furthermore, employees can handle a huge amount of data. Technological advancement has led to the development of software that help in analyzing data. This ensures that more clients are served. In the context of healthcare organizations, modern technologies enable these centres to serve a big number of patients. Moreover, with the help of technology, healthcare professionals are in a better position to analyze the health condition of the patients and offer them the required medical care. 
Moreover, technology encourages innovation and creativity in the workplace. Through technology, employees are prompted to think and come up with better strategies that enhance service delivery. For instance, work-related apps have been developed. Through such technological applications, it is possible for employees to interact and work efficiently. 
Information processing is now quick in healthcare organizations. This implies that basic information processing tasks can now be completed quickly with the help of technology. It is evident that modern technologies have transformed the nature of the workplace. Services are now delivered efficiently. Moreover, communication has also been facilitated. This implies that the positive effects of technology cannot be overlooked based on the changes that have been realized in the workplace. 
There is more time that is saved by incorporating technology into the workplace operations. Thanks to technology, employees are now in a better position to handle tedious tasks faster than it was before. Through this, employees get an opportunity to engage in other activities that are beneficial to the organization. On the other hand, accessing information from a single database reduces customer service time. This, in turn, improves customer satisfaction. There is no doubt that business organizations are looking forward to increasing customer satisfaction in order to widen their market share.
On the flip side, technology has been effective in the process of hiring and recruiting. This process has now been made easier for managers. First, through the internet, organizations can now advertise job positions and this information can reach a wide audience. This implies that replacements can be made in record time. Moreover, managers can target specific candidates through print media. Personality assessment tools have also been developed. These tools can be utilized to determine whether a candidate is fit for the advertised position. This makes the whole process of recruitment efficient and transparent (Black and Lynch, 2001). 
In the workplace, technology is well-positioned to boost worker productivity. This perhaps is the most important aspect of technology in the workplace. Through technology, workers are able to complete more amount of work within a short time. This means that companies will need fewer resources in order to deliver their objectives. This lowers the costs incurred in the running of the organization. On the other hand, technological tools such as virtual office and video conferencing have completely eliminated workplace and geographical boundaries. This allows people to complete their assigned tasks even when they are away from their employers. Moreover, through this aspect of technology, worker mobility has also been enhanced. Due to the development of smartphones, laptops, and tablets, employees are now free to work away from their desks (Hislop, 2008). Additionally, workers can be at any place in the world and still access essential information that relates to the organization of interest. 
Social Media as a Marketing Tool 
In recent years, we have witnessed an explosive growth of social media (Zarrella, 2009). Social networking has gone from being a pass time for small numbers of young people to a vast area of businesses. Currently, many people have become addictive to social media sites such as Twitter and Facebook and they cannot be convinced to live a life without online social networks. It is hard to believe the fact that social media has been in existence for only two decades now and it has already transformed people’s lives significantly. Social media has changed the way people interact and communicate with one another. This is not only happening to families and friends but organizations have also been incorporated into this social media transformation journey. 
The wide spread use of social networking relies on easy access to mobile technologies and internet friendly devices.
There is no doubt that through the use of social media as a marketing tool, business organizations have a better chance to strengthen their media presence. Businesses have become aware of opportunities and ethical issues presented by the use of social networking for marketing purposes. Thus, businesses have created sites like Facebook, twitter, Instagram etc. to market their products and brands. This creates a good opportunity for business organizations to communicate and interact with customers. Through this, more people get to learn about the products and services offered by organizations in the market.   
Social media marketing is a powerful tool that can be used by all organizations regardless of their sizes. Customers are already interacting with brands from various companies through social media. It is true that organizations that are not engaging directly with their customers through social sites such as Facebook and Instagram are missing out on great deals. There is no doubt that using social media as a tool for marketing can lead to remarkable success to business enterprises. 
One of the reasons why social media marketing should be adopted lies in the fact that a big number of customers are already on social media. For instance, more than 70% of the UK population has social media profiles. This big number of people using social media channels to communicate and interacts indicates that there are unique opportunities in the online world for organizations that are focused on widening their market share and increasing brand awareness among consumers across the globe. In the Health Social care, many recruiting agencies are able to advertise their services as well.
When business organizations market their products via social media, consumers are more likely to receive the advertising message. This is because social media allows business firms to be more conversational with customers for example on Facebook, customers are able to ask any questions and the poster will provide an explanation and this will be read by many people hence broadening the customer base. The content published on the social channels enhance brand awareness and this ensures that customers remain informed about the existence of the product in the market. 
On the other hand, marketing products through social media contributes greatly to brand recognition Erdoğmuş, and Cicek (2012). This implies that social media as a marketing tool improves the visibility of the organization or company in the market. This, in turn, increases recognition of the company’s brand. Therefore, it can be argued that social media profiles act as communication channels which companies can utilize in sharing the product features to consumers. By presenting a compelling brand message through social media, a big audience gets to know about the product. This makes the brand more accessible and familiar to consumers. Through this approach, new customers get attracted to the marketed brand. 
In marketing, there is segmentation of the market to help the business firms focus on target customers. Through social media marketing, business enterprises are able to reach specific audiences. It is important to note that there are different social media channels used by many online followers across the globe.  Therefore, business firms can make use of social media channels to reach specific customers. Rather than just publishing a marketing message on any channel, business firms can use social sites to identify consumers that need their products. When a marketing message is more relevant, it has a higher potential of boosting the sales of the company. Therefore, the most important technique in social media marketing is identifying a channel that has more followers who are also likely to use marketed products or services. 
Social media marketing is considered effective because it is less costly (Tuten, and Solomon, 2017). This cuts down the costs of advertising that could be incurred in case the product was promoted through traditional channels. Therefore, business firms can utilize this opportunity to improve their sales while minimizing the costs involved. Regardless of how small the budget of a business enterprise is, it is possible to market products through social media and still realize improved sales. Large business organizations have the capacity to run expensive customer loyalty programs. On the other hand, small firms depend on methods that are less costly to build customer loyalty
Every business organization has the objective of realizing brand loyalty. It is true that social media is an effective way of engaging with customers and building personal relationships with them. When customers and business people communicate and interact through social media, they establish strong relationships that lead to brand loyalty and customer satisfaction. Customer relationships are important in business and social media sites provide an opportunity for fostering the interaction of business people and customers. Strong customer relationships can help business enterprises to gain competitive advantage over their rivals in the market. Moreover, social media as a marketing tool can help companies to identify totally new customers. This form of marketing is considered an outlet for obtaining new customers. Social media marketing allows customers to review the quality of the products delivered. Positive recommendations and reviews can contribute greatly to strengthening the company’s brand. Furthermore, through social media marketing, business firms are in a better position to build brand authority for their products. This is important especially for positioning the company as a leader in the market. Every business organizations strive to understand customer behavior. Therefore, social media creates an opportunity for assessing and understanding customer behavior and the needs of consumers. This is helpful in offering products and services that meet the expectations of customers. Therefore, social media marketing is beneficial to all business firms. 
Online presence; 
[bookmark: _GoBack][image: C:\Users\Hilder\Downloads\20190502_214857.jpg]
Conclusion 
It is true that technological advancement is taking over the world. Business organizations are now concerned with implementing strategies for adopting technological advancement in their operations. This is geared towards improving the efficiency of organizations. Technological advancement has brought about many opportunities for business firms. On the other hand, the emergence of social media has transformed the marketing function of business firms. Many enterprises are now using social media sites to market their products. Through this, many customers are reached and this has greatly contributed to improved sales. Customer relationships have also been developed through social media marketing. 
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