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Video presentation notes:
Slide 1:
Hello my name is Charlotte Palmer and I am here to talk about mumbles pier and how this will benefit tourism within Swansea.
Slide 2:
Mumbles Pier first opened in 1898 and estimated to cost £10,000. However, with a railway station that took passengers straight to the pier, made it very simple to visit and a must see on a day out. There was a bandstand built for individuals to listen to live music but other then this there was very little entertainment opportunities which later resulted in a lack of tourists visiting the pier. They made plans to change this after world war 2 which consisted of various developments and arcade (Carradice, 2014). 
Over time the pier made small developments which gained more attractions over time. However, after the tragic fire that occurred parts of pier was destroyed making it unsafe to the public. 
After this tourism decrease and the trips to the seaside slowly became a thing of the past. 
Slide 3:
These two individuals where little boys with big dreams and now making it a reality. Bert and Fred both lived in Wales and have taken over ownership of the Pier from their father and already have big plans. These plans consist of building a new hotel, arcade and many other attractions within the pier in order to gain back what once a must see destination of Swansea 
Slide 4:
After the new developments to Mumbles Pier, it will consist of hospitality and accommodation opportunities as well as an arcade, retail oppotunities and a function room for conferences, allowing Mumbles pier to have something for everyone. By having these new developments to Mumbles will bring more tourists from all backgrounds and help to bring more money and individuals to Swansea. By having these developments can encourage individuals interested in entertainment event tourism. This can help to put Swansea back on the map and bring more events to Swansea. By having a hotel built on mumbles pier can encourage people from further afield to visit while also encourage last minute tips. 
Slide 5:
Cohen adapted the theory of classification of tourist in 1972 from the former Boniface and Cooper in 1987.  He classified tourists into 4 main roles, organized mass tourist, individual mass tourist, explore, drifter. After this he classified them into institutionalized (which is where individuals access travel agents to organize and arrange their trip) and noninstitutionalized (where individuals do it themselves). 
Individuals that visit Mumbles pier would come under the drifter typology and noninstitutionalized. A drifter is classed as individuals who don’t have a fixed travel plan and will buy produce and products from small local businesses due to the individual trying to immerse themselves into the local culture, creating positive impacts on sustainability.
Slide 6:
Mumbles Pier helps to improve customer satisfaction as there is food and beverage needs are met helping to meet their fundamental needs.
This links to Maslow's hierarchy of needs, as the individuals must have their basic needs met, food, water and shelter in order to feel loved and belonging (Cherry, 2024). This will lead to the individual feel a sense of purpose allowing them to enjoy their trip and make lasting.
Due to everything being in one location there is less need to travel making it easier for larger families and a simple get away, this can help with retuning customers as it is quick and easy as well as being familiar and affordable
Slide 7:
Sustainability means to keep things running smoothly and well now and in years to come. Mumbles Pier will achieve this by plowing local natural resources to regenerate the pier from the bottom up, from repairs to sourcing new incomes like building a hotel and entertainment. This will give new opportunities to local residents to maintain heritage and culture within the area while also working safely to minimize environmental impacts on local marine life and maximizing biodiversity (Goeldner and Ritchie, 2019, pp.372–373).
Slide 8:
Thank you for listening and I hope to see you at Mumbles Pier!
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