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Introduction

The purpose of this paper is to provide definitions for words like "greenwashing" and "greenhushing," as well as to highlight the Hilton hotel brand's green initiatives. There will be examples of other hotels, but Hilton will be the focus of the conversation. A presentation will be given that juxtaposes the claims and aspirations of the hospitality brand with their actual environmental impact and criminal activities. 
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  Hilton – Greenwashing



Growing societal and environmental consciousness around the world has led businesses to emphasise their sustainability credentials more. 
Greenwashing, sometimes known as "green sheen," is the practice of companies marketing and advertising their brands to convince the public that their goods and objectives are ecologically beneficial. The best example of greenwashing is when a company spends more money on green PR than on real change initiatives. Greenwashing can take many different forms, from campaigns to disguise highly polluting energy corporations as environmentally benign to simply changing a product's label. 
The phrase "greenwashing" has gained traction as more people become aware of the unethical behaviour that certain organisations engage in. Greenwashing is frequently used to boost a company's reputation and divert focus away from more crucial internal operations. 
The act of greenwashing impedes the effective mitigation of climate change. Companies put off taking action to improve the environment by diverting the public's attention. 
Examples of greenwashing include saying that a significant impact has been made by altering a small, unimportant practice of their products, concealing a company's operations and materials used, and putting green and eco-friendly labels on products that could mislead the public. It also includes claiming to have reduced emissions to net zero when there are actually no plans in place to accomplish this. 
The phrase "greenhushing" was coined in 2008 after it was observed that many businesses were reluctant to disclose their environmental projects. 
The phrase has come back into use after research by Swiss carbon finance consultant South Pole – Net Zero and Beyond revealed that over 25% of businesses have no intention of disclosing their strategies. 
Greenhusing differs from greenwashing in that businesses conceal their climate strategy and practices rather than embellishing their projects and actions. 
Companies engage in "greenhushing" for two major reasons: first, they don't want to be held accountable if they miss their goals; second, they don't want to be linked to greenwashing.
Another phrase for businesses who frequently alter their goals is "greenrinsing." Coca-Cola's 2030 goal to raise the percentage of reusable packaging was modified from 50% to 25%.
Conrad Hilton developed the first Hilton, a global brand of hotels and resorts. The company has expanded to 96 nations on six continents and was ranked #1 by Fortune magazine in 2020. 
Hilton intends to reduce its carbon footprint by half by the year 2030. The company is aware of the potential environmental risks associated with its many hotels, which are located in some of the world's most picturesque locations. They manage and assess their energy, water, carbon, and waste reduction across all of their brands using the LightStay system. They market and report on their sustainability initiatives through this method as well. 
Although hotels are their main source of gas emissions, they also emit carbon through travel and automobile rentals. They maintained that in order to offset their scope 3 emissions, they had bought carbon credits. They joined more than 70 significant companies and labour organisations in 2019 in support of a joint declaration to expedite environmental procedures. 
Hilton intends to put solar panels in all of its locations and now uses them in several of its hotels. Hilton was the first hotel chain in the world to sign the World Resource Institute's. The Cool Food Pledge aims to lower emissions associated with food by endorsing plant-based menu choices.
Hilton offers ongoing training to its employees and abides by regulations regarding low-flow fixtures in order to conserve water in its properties. Despite their commitment to cut waste and water usage by 50% by 2030, they are well behind schedule. They maintain that they have taken steps to comprehend the reasons and to put further measures into place to address this problem. The WWF's water risk filter has been applied to all 100% of their hotels. 
Soap, food waste, and single-use plastics are Hilton's three key areas of waste reduction concentration. They focus on several methods to cut down on the quantity of waste generated at their hotels while also keeping waste out of landfills by recycling, composting, and donating. To decrease the amount of soap waste in their hotels, they have partnered with multiple organisations such as Clean the World, Soap Aid, and Soap Cycling. Hilton takes pride in being the first hotel chain to adopt this strategy and the first company in the hospitality industry to send no soap to waste. 
Hilton discovered through internal audits that food waste accounts for 40% of their waste. The firm is making an effort to lessen food waste because it is thought to be the primary contributor to deforestation and biodiversity loss. Although they claim to be working on it constantly, they have not yet produced a vial solution. 
Hilton, one of the largest hotel chains globally, has failed to achieve its goal of eliminating single-use plastic by the end of the current year. Although they say they are working on it, it appears that they are just making little adjustments, such as banning plastic water bottles from their events and meetings. They still utilise little plastic bottles for food and toiletries and haven't switched to full-size dispensers in any of their hotels. 
The hotel chain is also behind schedule when it comes to ethically obtaining its fish, meat, and eggs. Their pledge to secure gestation-free pork for their hotels in 2018 has not been fulfilled. They contend that the absence of a chain of supply and the regulatory restrictions on gestation crates prevented them from keeping their promise. 
Hilton acknowledges that modern slavery is a problem that needs to be addressed and works to combat it through training. 
Hilton says it's performing better socially than it is environmentally. They introduced the Thrive at Hilton programme, which aids in the personal growth of team members. Through a few recognition programmes, they support and honour the commendable efforts of their staff members. They also promote inclusiveness and diversity, stating that they collaborate with a number of LGBTQIA+ organisations. In order to combat human trafficking, 94% of their hotels claim to have at least one staff person with expertise in the field and to be actively collaborating with trade associations. 
Even though Hilton has made strong social and environmental efforts, it seems that most of their projects are running behind schedule. The hotel chain, which is among the wealthiest in the world, has not yet found answers and is merely trying to do better by 2024. They claim to be encouraging their supply chain partners to be more environmentally friendly and to be working closely with them, yet they haven't achieved their own targets. 
The most current report, which contained 72 pages of facts and promises and was published in 2020, made no mention of embodied carbon. There is cause for concern with greenhushing, as the Hilton brand opened 40 new hotels in 2020, accounting for a significant amount of unaccounted carbon. 
One issue is the Bimini Bay Resort and Casino in the Bahamas, which Hilton assumed management of at the price of a delicate ecosystem that includes endangered mangrove swamps and uncommon fish species. Mangroves are reportedly being negatively impacted by the construction of this resort, however Hilton has claimed that they are operating legally and not violating any laws. Despite attempts to boycott this campaign, Earthcare declined to address the matter. People are unaware of Binimi's modest size and what is happening there, thus they are unaware of it. 
A revised heads of agreement was agreed by the government and the project developers last year. The new deal for the resort project reduced the initial plans by half, which provided for 3,200 condos, 611 family homes, and 930 rooms. 
However, several locals of Bimini have insisted that the project, even with its revisions, is still too large for the island and that dredging for it has already damaged a large portion of its mangroves.
Hilton has been charged with transforming local communities and destroying habitats despite its efforts to maintain cleanliness and be environmentally friendly. Hilton International claims that across all of its international businesses, it promotes ethical and ecological business practices. Additionally, they assert that their goal is to use community involvement and environmental management to positively impact the societies in which they operate. 
The construction of a casino, golf course, marina, and condominiums in Bimini is part of a scheme that will destroy a delicate ecology that marine biologists have been studying for more than 20 years. 
Due to the expected decline in sports fishing and diving, this has put the livelihood of the locals in jeopardy. Scientists are not allowed to see the Environmental Impact Assessment, according to Capo Group.
In order to build the Hilton Maldives resort and spa complex on the neighbouring Rangali and Rangalifinolhu Islands, Hilton removed hundreds of palm and mangrove trees in 2005 and transported tonnes of black soil and sand from Mandhoo Island in the Maldives. In November of 2005, the Dhivehi Observer, a local news website, revealed the destruction. A carefully crafted press release from Hilton Maldives in response said, "The resort categorically denies removing local trees, plants, and topsoil from Mandhoo Island." 
The Hilton Maldives stated that the plants taken out were from their resort island and were kept for a year in specially designed nurseries on Mandhoo while the island underwent renovations. However, images posted on the Dhivehi Observer website reveal the removed palm trees were producing coconuts, and it takes at least two years for a palm tree to recover adequately after being uprooted.
Hilton Maldives stopped disputing at the beginning of April 2006 that local vegetation had been removed from Mandhoo and instead issued a statement stating that all required government licences had been secured before work began.
In addition, they made up claims that they had provided long-term assistance following the tsunami and sponsored a teacher on the island. Another version claims that the real assistance provided was limited to a few food bags given out as one-time assistance.
Marriott is another prominent hotel chain that has been charged with greenwashing. Marriott's "Make a Green Choice" initiative, which asks visitors to choose not to have their rooms cleaned while they are there, is a prime example of greenwashing that is detrimental to employees. In an interview with the magazine, President Anand Singh stated that "housekeepers report needing to use more water and chemicals, and they experience pain and injury from having to push their bodies to the limit to get the job done" when they enter a room that hasn't been cleaned in days. They are also losing money and work hours as a result of others acting in accordance with their moral convictions.
As the firm unveiled its revised decarbonisation plan, Whitbread, the owner of Premier Inns, received validation from the Science-Based Targets initiative (SBTi) for its net zero aim.
An excellent offsetter for the Canadian hotel chain is the Four Seasons Hotel Hampshire. LED lighting has been installed in the 18th-century mansion, and more importantly, it features two Combined Heat and Power (CHP) cogeneration plants that use latent heat to provide hot water and heating for the entire hotel, producing up to 60% of the hotel's electricity use. Also, the hotel uses only electricity from renewable sources. The hotel planted a 200-tree orchard two years ago.
Greenhushing and greenwashing are still problems in the hotel sector. Hotels frequently boast about how green they are and take pride in their accomplishments, often ignoring their shortcomings. The Hilton brand is a prime example; according to their reports, the company says it is striving for great things, but in reality, they flout the law and have been found to be greenwashing in the majority of their hotels. 
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