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Introduction
McDonald's Corporation is a global fast-food industry behemoth, known for its trademark golden arches and pervasive presence in over 100 countries. McDonald's was founded in 1955 and has evolved to become one of the world's largest restaurant chains, serving millions of customers every day with its broad menu of burgers, fries, and beverages.
The goal of this financial study is to provide a comprehensive assessment of McDonald's financial performance, with an emphasis on key measures such as sales, total assets, and financial ratios. We hope to get insight into McDonald's profitability, liquidity, solvency, and operational efficiency during the last decade by evaluating these indicators.
The analysis will be structured to examine previous trends in revenue and total assets, followed by a thorough examination of important financial parameters. In addition, we will investigate possible explanations for performance variations and make recommendations for future financial improvement. This organised method will provide a complete grasp of McDonald's financial health and future growth potential.










Revenue Analysis
McDonald's Corporation has had significant revenue growth over the last decade, demonstrating resilience and adaptation in the face of changing market circumstances. 
From 2010 to 2024, McDonald's income fluctuated but generally increased. Notably, revenue for the fiscal year ended March 31, 2024, was $25.765 billion, up 10.04% from the previous year. This development is consistent with the company's recent record, with revenues of $25.494 billion in 2023, up 9.97% from the previous year.
The compound annual growth rate (CAGR) for sales from 2010 to 2024 is around 6.36%, demonstrating a consistent increase in McDonald's top-line performance over time.
Several factors have influenced McDonald's revenue growth. Market expansion measures, such as launching new restaurants and strategically entering emerging regions, have increased revenue streams. Furthermore, menu changes, such as the addition of healthier options and limited-time promotions, have resonated with customers, resulting in increased foot traffic and revenue.
Furthermore, McDonald's capacity to adapt to global economic conditions, especially the hurdles posed by the COVID-19 epidemic, demonstrates its resilience and adaptability. The company's quick response to changing consumer behaviours, such as increased demand for delivery and digital ordering alternatives, has propelled revenue growth and helped it maintain its competitive edge in the fast-food business.
Finally, McDonald's revenue analysis reveals a strong performance trajectory marked by constant growth, supported by strategic initiatives and a dedication to satisfying changing consumer demands.
Total Assets Analysis
McDonald's total assets fluctuated significantly between 2010 and 2024, reflecting the company's strategic investments and operational activity. McDonald's total assets have consistently expanded from 2010 to 2024, reaching $56.147 billion for the quarter ending March 31, 2024, representing an 11.32% increase year on year (McDonald's Total Assets). This growth is consistent with the company's expansion initiatives and capital allocation plans aimed at improving operational efficiency and customer experience.
Total asset growth trends are positively correlated with revenue growth, demonstrating that McDonald's has effectively reinvested its earnings in productive assets to promote business growth. As income grew, particularly in recent years, McDonald's invested in new restaurant openings, renovations, and technology upgrades, resulting in a rise in total assets.
Several factors have influenced the changes in McDonald's total assets during the analysis period. Capital expenditures, such as investments in restaurant infrastructure and equipment, have contributed significantly to the company's asset base growth (Wood, 2015). Furthermore, strategic acquisitions, such as the purchase of technology companies to improve digital capabilities, have aided asset growth (Wood 2015). McDonald's emphasis on improving its digital platforms and customer-facing technology has resulted in increasing expenditures in IT infrastructure and software, raising overall assets (Wood, 2015). 
Overall, McDonald's total assets analysis demonstrates the company's dedication to long-term growth and innovation through strategic investments and operational initiatives (McDonald’s Total Assets; Wood, 2015). McDonald's has set itself up for future success in the competitive fast-food industry by properly managing its asset base and aligning investments with business objectives.
Financial Ratio Analysis
Financial ratios provide vital insights into McDonald's financial success and stability across the analysis period. We may evaluate the company's profitability, liquidity, solvency, and efficiency by looking at important ratios across many categories. 
1. Profitability ratios: 
Profitability ratios assess McDonald's ability to create earnings from its revenue and operating costs (Lucey 2009). The gross profit margin, which is the proportion of revenue retained after subtracting the cost of goods sold (COGS), has been reasonably consistent during the analysis period (McDonald's Revenue & Profit). Similarly, the net profit margin, which represents the share of revenue left after all expenses, has remained consistent or improved, suggesting effective cost management and operational success (McDonald's Revenue and Profit). 
2. Liquidity ratios:
Liquidity ratios examine McDonald's capacity to satisfy short-term financial obligations using current assets (Attrill & McLaney, 2015). The current ratio and quick ratio are very constant, reflecting a solid balance of current assets and liabilities (McDonald's Total Assets). Despite revenue and spending changes, McDonald's has kept enough liquid assets on hand to pay short-term liabilities, guaranteeing short-term financial stability (Attrill & McLaney 2015).
3. Solvency ratios:
Solvency ratios assess McDonald's financial stability and ability to satisfy long-term debt obligations (Wood, 2015). The debt-to-equity ratio, which measures the proportion of debt versus equity, has marginally reduced during the analysis period. This trend indicates a decrease in debt reliance, hence increasing McDonald's financial resilience and flexibility (Wood, 2015). Furthermore, the interest coverage ratio has increased, showing that McDonald's earnings are more than sufficient to pay interest expenses, lowering financial risk (Wood, 2015).
4. Efficiency ratios:
Efficiency ratios analyse McDonald's ability to manage resources and generate money (Dyson, 2010). The inventory turnover ratio, which measures how efficiently McDonald's manages its inventory, has stayed constant. This implies consistent inventory management procedures, allowing McDonald's to reduce carrying costs while optimising inventory levels (Dyson, 2010). Similarly, McDonald's asset turnover ratio, which evaluates the company's capacity to produce revenue from its assets, has remained consistent or improved, showing that assets are being utilised efficiently.
Finally, McDonald's financial ratio analysis shows that the company's resources and activities are managed with overall stability and efficiency. Despite market swings and economic obstacles, McDonald's has maintained profitability, liquidity, solvency, and efficiency, ensuring its sustained success in the competitive fast-food industry (McDonald's Revenue & Profit; McDonald's Total Assets; Dyson, 2010). McDonald's may improve its financial performance and sustain long-term growth by properly exploiting its financial strengths and addressing areas for improvement (Dyson, 2010).

Reasons for Performance Changes
Several factors influence McDonald's financial performance, including market conditions, business strategy, and external influences (Kothari, 2001). Changes in consumer preferences, competitive dynamics, and economic conditions can all have an impact on revenue growth, total asset growth, and financial ratios.
Market factors substantially impact McDonald's performance, impacting consumer purchasing habits and general demand for fast food goods (Kothari, 2001). Changes in market demographics, such as population growth or income levels, can have an impact on McDonald's revenue growth by influencing customer traffic and sales volumes.
Furthermore, McDonald's business initiatives, such as menu developments, price modifications, and marketing campaigns, have a direct impact on revenue growth and financial ratios (Kothari 2001). Introducing new menu items or promotional offers can boost sales, however smart pricing selections might affect profit margins and profitability ratios (Kothari 2001).
External factors that influence performance include legislative changes, currency fluctuations, and global events (Kothari, 2001). Regulatory constraints can have an impact on operating costs, while currency changes might affect revenue generated from international markets (Kothari, 2001). Overall, McDonald's financial success is shaped by a combination of market conditions, corporate strategy, and external factors, including revenue growth, total asset growth, and financial ratios (Kothari 2001). McDonald's can drive long-term growth by monitoring and adapting to these aspects.

Recommendations for Financial Improvement
Based on the analysis results, various recommendations can be made to improve McDonald's financial performance and sustainability (Walls, Berrone, & Phan, 2012). 
To begin, McDonald's should maintain its focus on menu innovation to match changing consumer tastes and promote sales growth. Introducing healthier menu options, plant-based alternatives, and unique limited-time specials can help to attract new customers and improve repeat visits (Walls, Berrone & Phan, 2012). 
Second, McDonald's should prioritise sustainability activities to reduce environmental effects while also improving brand perception. Implementing initiatives to decrease waste, conserve resources, and promote sustainable sourcing practices can help save money and appeal to environmentally concerned customers (Walls, Berrone, & Phan, 2012).
McDonald's should also provide more help and resources to its franchisees to maintain operational excellence and consistency across all locations (Walls, Berrone, & Phan, 2012). Investing in franchisee training programmes, technological updates, and marketing support can boost sales and increase overall franchise profitability.
Finally, McDonald's should continue its digital transformation initiatives to improve customer experience and increase online sales (Walls, Berrone, & Phan, 2012). Investing in mobile ordering platforms, delivery services, and personalised marketing activities will help you attract tech-savvy customers and improve income through digital channels (Walls, Berrone, & Phan, 2012).
Implementing these ideas will allow McDonald's to enhance its financial performance, promote sustainable development, and maintain its position as a fast-food industry leader (Walls, Berrone, & Phan, 2012).
Conclusion
Finally, the financial analysis of McDonald's Corporation demonstrates a solid and resilient performance during the analysis period. Despite market volatility, McDonald's has consistently grown revenue, managed total assets effectively, and maintained favourable financial ratios. Ratio analysis has been useful in evaluating McDonald's financial status and identifying strengths and opportunities for improvement. Looking ahead, McDonald's is well-positioned for long-term success, but continual financial monitoring and analysis will be required to navigate changing market dynamics and capitalise on growth prospects. Overall, the analysis emphasises McDonald's strong financial position and the significance of ratio analysis in assessing business performance and driving strategic decision-making.
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McDonald's Annual Revenue McDonald's Quarterly Revenue
(Millions of US $) (Millions of US $)
2023 $25494 2024-03-31 $6,169
2022 $23,183 2023-12-31 $6,406
2021 $23223 2023-09-30 $6,602
2020 $19,208 2023-06-30 $6,408
2019 $21,364 2023-03-31 $5,808
2018 $21,258 2022-12-31 $5,027
2017 $22,820 2022-09-30 $5,872
2016 $24,622 2022-06-30 $5718
2015 $25413 2022-03-31 $5,666
2014 $27,441 2021-12-31 $6,009
2013 $28,106 2021-09-30 $6,201
2012 $27,567 2021-06-30 $5,888
2011 $27,006 2021-03-31 $5,125
Sector Industry Market Cap Revenue

Retail/Wholesale Retail - Food & Restaurants $196.863B $25.494B
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McDonald's PE Ratio Historical Data

Date Stock Price TTM Net EPS PE Ratio
2024-05-01 274.43 30.09
2024-03-31 281.95 $9.12 30.92
2023-12-31 294.83 $11.57 25.48
2023-09-30 260.40 $11.36 22.92
2023-06-30 293.38 $10.87 26.99
2023-03-31 273.46 $9.32 29.34
2022-12-31 256.26 $9.05 28.32
2022-09-30 22313 $9.32 23.94
2022-06-30 237.44 $9.59 2476
2021-12-31 254.96 $10.04 25.39
2021-09-30 228.03 $9.70 23.51
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Sector Industry Market Cap Revenue

Retail/Wholesale Retail - Food & Restaurants $196.863B $25.494B
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