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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website Highfield Town House Hotel opens so quick. I’ve seen many other websites that takes minimum few seconds, but this website takes only 1 second. This is good because it saves my time more and make easy to look for more information with my valuable time. As there are quiet links, still it does not take long time to load, so it is really easy to check the website and use it for my necessaries.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are different and many kinds of sub-pages such as about booking rooms and tables is at the right corner on the top. Also, about menus, staying and more. And inside these main links, there are subpages such as inside our menu, there are subpage about the breakfast types include the prices. Also, they do have other subpages in the same page. For example, if I click on other subpage- Gluten free, it informs and shows about allergy information. So, it is easy to navigate the sub-pages by clicking on the subpages, and if I need more information, then there is the number on the main page for more information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, inside the book room page, there are pictures about the rooms, also I can check availability the date with price. There are seven types of rooms. I can book how many guests I would like to book by checking the dates and prices. Also, I can book the table dining, or drinking, more. There are different times to choose but if any table isn’t available, then it mentioned to call for booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement I would suggest for the website is to change the address and make it correct because inside the website it’s 22 Highfield Road but if I search the hotel website, from outside it shows 23. So, first when I checked the address it was showing 23 and after clicking, it shows 22 and that was making me confuse about the correct address. So, correct the address would make easier to get it easily.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks very nice and professional. Because there are all kind of necessary information about the hotel. From booking a room to ordering a food from outside, everything has mentioned. No, there are no differences on a mobile phone versus a computer. I have checked through my mobile also in the laptop. In the mobile, all the links shows and work so there is no differences between a phone and a computer or laptop.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: It’s perfect and amazing to see the images, the video and colour on the website. All the information has been used with different images that helped me to find out more in details.  For example, I can select the room, foods with my choices by the pictures. I can even book for an event through the list. Also, for peach club, it has been shown. And the colour combination with the imagery is great.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website did not create an online chat tool. In my opinion, however the website is, it is such a good and official website. To book or buy anything, it has shown and mentioned everything to do. To enquire about any service, the number and address also highlighted. As I have checked almost all the services, for enquiring any product or services, I don’t think this website needs any extra online chat tools. 

	Question 2d – How effective are the social media links on the website?


	Answer: Basically, social media links encourage sharing and develop online research. It affects much on the website because it informed and persuade me to look on the website. The external links from social media pages, make it easier to visit and follow the website. Generally, I have always been found the websites from the social media such as Facebook. This platform is very helpful in this case. I have got beneficial for the social media links.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: First, for allergens, they made alert and noticed to speak to them before ordering, and if I click on the food table, it show up first, so it is very easy for customers to see and know about the allergen information. Also, if the food is cooked or prepared, customer can talk to them about it. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There are more than thousands of reviews made by customer. Most of them are best reviews comparing the other hotel restaurants. Recently, in April, somebody has reviewed about this hotel restaurant. Also, in other months and years, customer reviewing very good. Some customers really liked the meal, so they reviewed about the meal, some people about the vibe of the hotel, someone reviewed about the 40th birthday celebration, some also reviewed about good events.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 



	Answer: The services presented better and high quality. I must recommend to my family members about this hotel as I really like their environment through the pictures, food reviews, environment reviews, events, clubs, also I found vouchers they offer. Many customers have been shared their experienced on the social media, so I would like to recommend my family member.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, booking rooms to booking events, clubs, ordering any food from inside or outside, all prices are written on the website. For Vegetarian, Non-Vegetarians, variety of food collections with the prices. Starter to big platter, main platter everything. So, all single things are made clear with prices for customers.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Entertainment

	
	2. Delicious Food

	
	3. Gift Voucher

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, if I search these words it doesn’t come in top ten. There are huge hotel websites, so some websites shows and some doesn’t show. Mainly, for high quality content such as- proper headings, bullet points, readability, non-grammatical errors and spelling mistakes etc. Also putting proper data, collective information, collective various and positive customer reviews etc. After the top ten websites, medium quality websites show up on the internet.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In this digital age, having an online appearance, is becoming important. Now, many businesses and organizations have been using internet to reach their target audiences Online shoppers purchase a product based on the information have been shown on the website and potentially in comparison to that seen on competitor’s website. Missing information about a product can affect on the retailer’s sale. So, findings the quality is also important for online shoppers. The most obvious use of social media is as a tool for advertising and branding. A well-designed website with informative information about business serves as an online advertisement that can reach potential customers from all over the world. So, having a website is still important specially in business.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Try to enhance the website quality. The majority is having measurement for customers enquiries such as information about rooms measurement. As I have seen the pictures, mainly pictures has mentioned with the images. The images are good though the measurement would be better if anyone wants to know about the space in the room.  Also, some security advice. As there are no security regarding navigation, it will be more beneficial to others in danger. And I have suggested this improvement because usually I don’t see any security regarding help or advice so I have recommended this improvement.
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