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Introduction.

1- What is social media?

Social media is a digital technology that allows the sharing of ideas and information, including text and visual through virtual networks and communities. 
Social media also refer to a variety of technologies that facilitate the sharing of ideas and information among their users. From Facebook to LinkedIn more than 3 billion people use social media equal to roughly 62% of the world’s population. Also, social media more specifically in the business world, are the easiest way to advertise in a visual or written form. It can be used to attract a target audience. In business, social media can be used to market products, promote brands, connect to customers and foster new business. Is also a communication platform to promotes customer feedback and makes it easy for customers to share their experiences with companies.


2- Role of social media and digital Platforms in Business Expansion.

Social media use for business has many advantages:
· Increase search and research, social media can reach million of people worldwide, direct messaging communicate straight to your customer or supplier.
· Improve branding connection social media users with your business online services and products.
· Boosting your business for visibility.
· Improve sales as part of digital marketing strategy, can also easily share information online with customers learn about competitors accept online sales and long-term business growth. 
· Opens a two-way communication channel between brands and their audience. Use it to answer questions handle customer service queries and gather feedback.

3- Advantages in strategic and effective use of social media and Digital Platform for Businesses.

Social media is one of the easiest and cheapest ways to promote your firm’s content. Creating a social media marketing strategy to promote your content via different channels will help build your reputation and visibility.
The visual nature of social media platforms allows you to build your visual identity across vast audiences and improve. Social media are also an easy for affordable and effective way to promote your business and connect with customers.
The most effective way to use social media, for your business is to use the social media platforms. 

The best social media platforms for business are Facebook, Instagram, Twitter, LinkedIn, YouTube.
 

4- Disadvantages in strategic and effective use of social media and Digital Platform for Businesses.

Disadvantages of social media marketing for businesses

· Not built for businesses: Many businesses, especially the new ones which do not have enough awareness or reputation are extremely not advised to focus on social media marketing. 


· Negative feedback: Anyone can easily write negative comments on your business.

· Time-consuming: You must have a lot of time. 

· Need to stay engage and active: you need to always stay engage and active. People on social media always looking for new and fresh things. 

· Difficult to measure measuring your marketing effort on social media is just more difficult and complicated. At one point, you’ve got likes, comments and followers all over the place, at another point, you simply can’t pinpoint exactly whether these aspects really matter for you.

· Security and privacy: Your constant a target for hackers. Your information and data will never be safe.

5- Strategies for successful utilisation of social media and Digital Platform by Businesses. 

In my opinion these are the right strategies for a successful utilisation of social media for your business:  
  
· Build brand awareness: grow your audience with and experiment with a lot of advertising.

· Create a solid brand image: being active on different online platforms. Little bit of creativity, allow your business to grow into an instantly recognisable brand.

· Market to the right people at the right time:  knowing who your audience Is, where they are and when they’re most likely to interact with your content.

· Promote key products and services: focusing on promoting key products and services that get the most interactions and sales can help to boost your business profits and reputation. 

· Harness the power of online ads.

· Take advantage of competitor analysis: one of the major benefits of using social media for business is the information and analysis you can take from similar businesses.                       

· Market to different demographics: social media has the power to uncover not only previously inaccessible customers, but also those who were previously unconsidered.

· Connect with other businesses: creating meaningful. Relationships with other brands is a great way to grow your reputation.

· Speak directly to your customer: communication between you and your customer is very important. This helps build personal relationships. It will also create a space where customers can feel comfortable to feed back about your products and services.

· Quickly solve customer complaints: solving problems and countering bad feedback should be one of your major priorities.

· Make your business interactive: brands that make their customers part of their story tend to do well.

6- Ethical consideration and futures trends: for the future trends, customers will be able to buy products without leaving the social media platform. Brands will increasingly collaborate with influencers who has a deep knowledge of a particular area. Platforms like TikTok, Instagram Reels, and you tube video will continue to be popular (short-form videos).



Conclusion
In conclusion social media has a lot of advantages but also disadvantages. A lot of entrepreneurs benefit from social media marketing. They save money by using social media because is free.
In my opinion no businesses in this world become successful through only social media marketing. What you should be focusing on first and foremost before starting, it is to build awareness and reputation. In my opinion, social media is a tool that is used as a follow up to any brand people or organizations.
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